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luggage adhesive should be easily handled and ve 

satile. It should adhere vulcanized fiber to plywood 
. . . ‘draw on’ leather to wood, fabric, paperboard, 
etc.,... bond wood molding inside sample cases... 
laminate multiple plies of veneer before shaping 
under heat and pressure ... and offer exceptional 
resistance to weather and fungus. A soft luggage ad- 
hesive should leave bonded leathers and treated 
fabrics with an outstanding softness and pliability. 


An upholstering adhesive should provide adequate 


e@ Offices: 27G Madison Avenue, New York 
16; 3641 So. Washtenc:w Avenue, Chicago 
32; 735 Battery Street, San Francisco 11, 
and other principal cities. In Canada: 
Meredith, Simmons & Co., Ltd., Toronto. In 


tack and speed for hand adhering cloth to cloth, chip- 
board, wood, wadding, etc. It should be free from 
residual odor and any tendency to penetrate and 
stain light fabrics. 


A labeling and overcoating adhesive should bond 
to wood, fiber, painted steel, tin and glass. It should 


be weather-proof, vermin-proof, age-proof. 


doesn’t matter whether your adhesive problem 


w postwar problem. Nation 


interested in creating at will 
meet your individual requirements . . . provide 
sufficient flexibility for material and commercial 
variations ... withstand all extremes of shipping and 


consumer uses. Your inquiry is invited — Now! 


€ 


England: National Adhesives, Ltd., Slough. AD He £ SIVES 


EVERY TYPE OF ADHESIVE 


FOR geVEag?Y INDUSTRIAL USE 
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ye Christrrras wal 


Curistmas shopping’s finished and done with 
... for another year. Now it’s time for the pack- 
aging department to swing into action. Bring 
forth the Yuletide gifts from their well-known 
hiding places in the attic, the closets and the 
cellar. Don’t forget the luncheon cloth for 
Aunt Mary, the inevitable tie for Uncle Joe, 
and the keen racing blades for little Willie. 
Unfurl the wrapping paper so gaily decorated 
in scenes of red and green. Get out the bright 
red ribbon with which to bind these friendly 


tokens. Proceed carefully, wrap securely, and 


put Christmas seals on every precious package. 


PHOENIX METAL CAP CO. 


2444 W. Sixteenth St., Chicago 8 3720 Fourteenth Ave., Brooklyn 18 
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Going from the seasonal to the commercial, 
or from Christmas packages to glass containers, 
our own seal comes to mind: The Phoenix C T 
Cap. This closure adds appeal to fine pack- 
ages in the market place. It makes for less 
muss and fuss at removal time. And it is a 
one-time or long-time reseal—sturdy and 
shapely until the product is completely used. 

Each Christmas packaging time don’t forget 
to festoon every gift with the Christmas seal. 
In between time—at glass packaging time, that 


is—remember another familiar seal: the Phoe- 


nix C T Cap. 
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Photo courtesy Brown Citrus Fruit Machinery Co. 








Juice cups molded by Kirkhill Rubber Co. 


A Spustye (oy that benefits everyone 


LooDs of vitamin-rich juice are 
F whirled from ripe oranges by this 
automatic Citrus Juice Extractor. 

The squeeze is on the orange halves 
as they are gripped and firmly pressed 
against whirling metal cones by cups 
made from a compound of Geon poly- 
vinyl resin and Hycar American rubber. 

Because this composite material is 
unaffected by fruit oils, acids, moisture, 
because it is impervious to contamina- 
tion, because the cups made from it 
perfectly perform their gripping func- 
tion despite variation in the size of 
fruit, important benefits result. 

Ripe fruit is fully utilized, waste 
prevented, a healthful food product is 
available on your grocer’s shelves at 
modest pricé, the owners of the ma- 
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chine have substantially reduced the 
cost of maintenance and operation. 

Geon polyvinyl resins and Hycar 
American rubber are materials for 
which new cost-saving, problem-solv- 
ing uses are discovered almost daily. 
Molded, calendered, cast, or used as 
impregnants for fibres and fabrics, 
their versatility may contribute im- 
portantly to the product you make and 
to articles you use daily. 








Hycar 


B. F. Goodrich Chemical Company 
makes no finished products from Geon 
or from any other raw material. How- 
ever, we will be glad to work with you 
on any special problems of application. 
We are particularly interested in devel- 
oping new end uses for these materials. 
For more information please write 
Department HI-6, B. F. Goodrich 
Chemical Company, Rose Building, Cleve- 
land 15, Ohio. 





Reg. U S. Pat. Off 
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A NEW CHALLENGE 


HE INTERNATIONAL Situation, very soon, is likely to 

call once more on the packaging field for all of its 
specialized knowledge and experience. Almost single 
handed, our country faces the task of rebuilding a 
chaotic world. The newspapers play up the amount of 
money—in billions—that will be required for the job. 
But the point which no packaging man will miss is that 
it is THINGS—including not only packages, but the 
kinds of industrial equipment and raw materials that 
make packages—that will be sent overseas. This in- 
volves several points of importance. 


» Packaging faces once more the possibility of severe 
shortages. Steel, for instance: Our finished-steel pro- 
duction for 1948, taking into consideration certain ex- 
pansions in productive equipment, may reach 64,400,- 
000 tons. Our export of finished steel in 1946 was 
4,700,000 tons, which was 9.7% of production. Esti- 
mates of the requirements of the European nations 
vary widely, possibly totaling 12,000,000 tons of fin- 
ished steel and products made of steel. Aside from the 
impact of this on all industry, it spells for the packaging 
man an inadequate supply of tinplate, with consequent 
substitutions of other types of packages, leading in 
turn to more aggravated shortages of such other ma- 
terials as paper and glass. 

» Packaging of exported commodities will be utilized 
for an important national purpose. In the proposed 
emergency foreign-aid bill is this provision: ‘Section 8: 
All commodities made available pursuant to this Act, or 
the containers of such commodities, shall to the extent 
practicable be marked, stamped, branded or labeled in 
a conspicuous place . . . in such a manner as to indicate 
to the people of the country of destination that such 


commodities have been furnished or made available by 
the United States.” 


Both challenges must be met and packaging must be 


prepared to meet them. 
Vide Eclat 


































. SQUARE 


CAN GIVE YOU THE 


YWESL CARTONING COST 


As your product reaches the cartoning opera- 
tion, manufacture is complete. All subsequent 
handling must safeguard the investment in la- | 
bor and materials made up to that point. 

Jones Cartoners are unique in their method 
of handling bottles, jars and vials as they are 
received from the proceeding station. In smooth- 
flowing constant motion, they are separated, 
brought into correct timing, and placed in 
loading position. 

Regardless of shape or size, the transfer is 
made gently, positively. The use of two star- 
wheels eliminates the clash-bang of intermit- 
tent operation. Even at speeds of 200 per min- 
ute, the transfer is smooth, unhurried, quiet. 
Breakage and stoppages are reduced to the 
: vanishing point. 

: Dual starwheel transfer is one of many Jones 
superiorities that give you lowest cartoning 
cost. Compare your present cartoning methods 





2 OZ. TAPERED 


- 6 OZ. ROUND 
20 CC AMPOULE 




























. with Jones Cartoning. Write today for complete Bottles are delivered upright by the labeling 

’ sidhicaaiaiiliais machine to the infeed conveyor. 

“ Separator starwheel gently takes one bottle 

: from the line and feeds it, in correct timing, 
into the transfer starwheel. Should a bottle 

- arrive lying down, the cartoner automatically 

A= stops. No chance to break a bottle or damage 
machine. 

cd 

d Transfer starwheel and guide rails gradually 

9. move bottle from infeed to bucket conveyor. 

or Bottle is gently laid horizontally in buckets 

nt ready for loading into carton. 

in 

‘te 

ch 

by 

; JONES & COMPANY INC 

» 
P. O. Box 485 
> ; a OF AMERICA'S CARTONED PRODUCTS ARE JONES CARTONED 
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MAKERS OF 


FOOD PROTECTION 
PAPERS 


Parchment - Greaseproof 


Waxed - Special Treated 





KALAMAZOO VEGETABLE PARCHMENT COMPANY 


PARCHMENT © KALAMAZOO 99 e¢ MICHIGAN 
BRANCH PLANTS: DEVON, PENNA. - HOUSTON, TEXAS 
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KIMBLE’S 
New 


TUF-TOP 


Neutraglas 
AMPULS | 


* 


In hand sealing. operator -asily 
holds lop in fingers. requiring 
no tool. In machine filling, large 
sturdy top affords positive grip. 


KIMBLE (.“.) GLASS 


The Visible Guarantee of Invistble Quality 








LK) (-xofon ME @ lille) 


DIVISION OF OWENS-ILLINOIS GLASS COMPANY 
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MILPRINT CREATED 
-PACKAGES.... 


Ce 


TO SELL! 


UTE offices inal pruncepal ctlies 


WLLL MLL he 


PACKAGING CONVERTERS - PRINTERS * LITHOGRAPHERS 


plants | MILWAUKEE, PHILADELPHIA, LOS ANGELES, CHRISTIANA, PA. 
atl SAN FRANCISCO, TUCSON, VANCOUVER, WASH. 


general offices: MILWAUKEE, WISCONSIN 
MILLS AT DE PERE, WISCONSIN 
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Packago ey Headyuarles lo on eucan Industry 


8 MODERN PACKAGING 

















Here's exciting news for the Packaging Industry! 
RAYONEZE. . . a totally new and revolutionary 
textile development. . . rich, lustrous fabric, 
produced at an unbelievably low cost. 


RAYONEZE sacrifices nothing in quality . . . just feel 
that soft, silk texture! Use RAYONEZE...asa 





glamorous background in linings . . . for the ultimate 
in luxurious wrappings . . . to create ingenious 
packaging with dramatic punch and magnetic 
allure. Add more buy-appeal to your products with 


amazingly low price. Demand RAYONEZE and 
save...save... save! 


lA 
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CROWN MARK 


Manufacturers and Converters 
155 East 44th Street, New York 17, N. Y. 





Mills: Claremont, N.H. Converting Plants: Chicago, Ill. 








ther offices: 1545 S. State Street 1387 Main Street 
Chicago, Ill. Springfield, Mass. 





its glorious, glowing colors. And do all these at an o 











Lynbrook, N. Y. 


124 S. 4th Street 
Los Angeles, Calif. 
























The following are available — flame proofed if 
specified. 


M750 RAYONEZE — Stripe embossed on slid* 
pastels or printed candy stripe on white back- 
ground in Crocus, Rose Tan, Crayon Green and 
others colors. 40” wide. 





ee 3 


M660 RAYONEZE — Diamond embossed on solid 
pastels or printed diamond design on white back- 
ground. In such colors as Forget-me-not Blue, Melon 
Pink and Lemon Yellow. 40” wide. 











Also available—a similar product... 

B500 RAYONEZE- A plain finish material in Old 
Glory Red, Lilac, Salmon, Copen Blue, Lustre Blue, 
Rose Pink, Myrtle and Primitive Green. 36” wide. 











Select your opal jars with care. They are your package... 


your customer’s first impression of your product and your 
company. It is to your advantage to present your product 


as attractively as possible. Why not get acquainted with 


=LOWREY OPAL JARS? 


You can see for yourself their uniform density, their brilliant 


whiteness, their flawless quality. 


CARR-LOWREY 
GLASS CO. 


Factory and Main Office: BALTIMORE 3, MD. 
New York Office: 500 FIFTH AVENUE (18) 
Chicago Office: 1502 MERCHANDISE MART (54) 
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with a CARTON that 
SPOTLIGHTS itself! 










Lieht-Reflecting Aluminum Foil puts a Spotlight on 
your Product! — Foil has Eye Appeal...Sales Appeal 
...and creates a super-quality impression. Competition 
is getting keener... better check up now on the BIG 
LIFT Foil can give your sales. Write us for informa- 
tion, samples, and ideas regarding Foil Cartons for 
increasing sales and profit. 
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UNITED PAPERBOARD ary See. 


285 MADISON AVENUE, NEW YORK 17, 
Board Mills: Carton Plants 
Lockport, N Y.; Thomson, N. Y.; Urbana, O. 


FEOM PULP TO PACKAGE 
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PULP PAPERBOARD PLANNING LAMINATING PRINTING 


Victory Mills, N. Y.; Syracuse, N. Y.; Brooklyn, N. Y.; Cohoes 
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If you are using old-style gravure presses and other 
obsolete production equipment, you can modernize your 
production line and advance your production techniques 


25 years by installing the Chambon press. 


This press will make it possible for you to compete suc- 
cessfully with today’s high speed and high volume runs. 
And yet, you can get from it the highest quality in 
printing not only gravure, but letterpress and offset as 
well. 


Furthermore, the Chambon will do more than just print. 


CHAMBON LTD. 
Standish Road 
LONDON W 6 


The bed of the press is built to allow the addition of 
extra units to do special jobs. It can be fitted, for ex- 
ample, to perform such functions as numbering, creas- 
ing, embossing, perforating, scoring, rotary or flat die- 
cutting, rotary or guillotine or sheet-cutting and re- 
winding. And, depending upon the run of packages, 
wraps, labels, tags, etc., you can add or subtract any 


single unit from the complete press base. 


Let us show vou one of the Chambon presses in opera- 


tion. 


318:West 46th St. 
New York 19, N_Y. 


COlumbus 5- 4866 


MACHINES CHAMBON 
68 Rue deCrimée 
PARIS (XIX) 6 
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New type tubular package 
of LUMARITH* FILM 


makes sales without handling 














| of sales and not a stocking damaged 
by handling, is the record of this feather-light 
transparent tube designed for B. Altman & Co., N. Y. 
It is a design that 
... has immediate sales appeal 
... conveys the idea of quality 
...is soft and pleasant to touch 
..is adaptable to fast-turnover merchan- 
dise 
..is ideal for Self Service 
dispensing units 
...uses economical thin 
Tube manufactured by Kellogg Con- (.005’’) film 
tainer Division, United States Enve- ... achieves rigidity through 
lope Company, Springfield 2, Mass. curved surfaces and 
Philip E. Wilcox, designer. i 
beaded edging 


If you have a product that is adapt- 
able to this consumer accepted 
packaging method, get complete 
details from a Celanese represen- 
tative. 

CELANESE CORPORATION OF AMERICA, Plastics Division, 


’ Dept. P-1, 180 Madison Avenue, New York 16, N. Y. 
*Reg. U.S. Pat. Off. 





BECEMBER 19417 
























































ster H'immegan's 
nose is in again 


Mister Finnigan (as we will call him here) is the 
prototype of all the foremen and inspectors and 


workers at the Sun Tube Corporation. 


Mister Finnigan’s nose is pushed in everywhere at Sun Tube’s 
plant, seeing that extruders are extruding, coaters coating 
and sealers sealing with all the precision, polish and no-kidding 


perfection that good tubes deserve. 


Vister Finniganism 


is nothing more nor less than| 


And it results inevitably in tubes that are pre- 
cisely uniform; are brilliantly decorated in crisp, 
clear colors; and are, in sum, so good that they 
are used by the most respected names in 
business —» by Antiphlogistine, Murphy and 
Minit-Rub and several others. 

Finniganism is therefore encouraged at Sun 
Tube. It makes such good tubes. And is so-o pro- 
fitable to users. 


Sun Tube Corporation 


Hillside, New Jersey 
CHICAGO 3, ILL., James L. Coffield, Jr., 105 West Adams Street 
LOS ANGELES 27, CALIF., R. G. F. Byington, 
1260 North Wes*ern Avenue 
ST. LOUIS 1, MO., M. P. Yates, Arcade Building 
ST. PAUL 1, MINN., Alexander Seymour, 615 Pioneer Building 
CINCINNATI 8, OHIO, Ralph H. Auch, 3449 Custer Road 
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SELLING 
SHOE LACES 


— This Shaw-Randall retail dispenser makes 
Conrad's “Bull Dog” Shoe Laces easily sold, because they 
are easily seen..-- and readily ‘emoved from the 
container. 

We designed this to speed up packing as well as sales. 
The set-up cardboard container is machine packed . . - 
then slid into the protecting acetate sleeve. 


Let us show you how our complete facilities for set-UP 
box and acetate packaging can produce a similar unit 
for your product. 
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—_— a Sefton 


string-opening can 
for every need and 


product! Two popular types... 





the double-wall telescope that can 

be closed again...and the single-wall can 

that’s easily disposed of. All are easy-to-open, factory - 
sealed and tamper-proof. Shapes galore... square, 
round, oval, oblong, triangular and obround in all 
lengths. Let SEFTON solve your packaging and 


merchandising problem with a string-opening can! 


DISTRICT OFFICES: @ Los Angeles @ San Francisco @ Denver @ Dallas e Chicago @ Des Moines eNew Orleans @ Boston @ Detroit ¢ Kansas City @ St. Paul 


Omaha e New York @ Cincinnatti e Cleveland e Oklahoma City @ Pittsburgh e Memphis @ Nashville @ Houston @ Salt Lake City e Seattle 
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Photos courtesy Union Bag & Paper Corp. 








Wet Strength Faper Seorss Aprin.. . 
ina new BIG DEMAND “tem { 


5. In the store. Store- 
keepers save time and 
trouble inicing their FE 
products. The bagsiong © 
outlast the ice...serve §. 
other purposes about 
the store. 











Yes, Cyanamid’s PAREz Resin 607 has helped create 
another big, profitable market for paper manufacturers! 
Now it’s “one-trip”’ wet-strength paper bags for the 
efficient marketing of cubed and sized ice to homes, 
restaurants, hotels and food stores. 

No longer must the ice manufacturer buy and main- 
tain returnable-type containers that have to be steri- 
lized and stored for future use. Customers, too, like 
these strong, drip-proof paper bags that make processed 
ice easy to buy and handle. 


Along with their ‘increased sales and profits, paper 


WHEN PERFORMANCE COUNTS... 


AMERICAN 
CYANAMID 
COMPANY —— 


30 ROCKEFELLER PLAZA - NEW YORK 20, N. Y. 


DISTRICT OFFICES: Boston, Massachusetts; Philadelphia, Pennsylvania; Baltimore, Maryland; Charlotte, North one a 
Carolina; Cleveland, Ohio; Chicago, Illinois; Kalamazoo, Michigan; Detroit, Michigan; St. Louis, Missouri; 

Azusa, California; Seattle, Washington. In Canada: Dillons Chemical Company, Ltd., Montreal and Toronto. 
Trade-mark of American Cyanamid Company covering its synthetic resins for use by the paper industry. 
The processes under which PAREZ is applied in the production of wet-strength paper are covered by U. S. 
Patents Nos. 2,291,079, 2,291,080 and 2,345,543 and U. S. Patent Application Serial No. 453,032. 








For low-cost chemical equivalent of distilled H2O. . 








. Fi_tt-R-STIL* Demineralizing Units. 
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4. At the refreshment counter... 
in stores, hote!s, restaurants 
orinthehome, cubedicethat's 
packaged for easy handling 
is appreciated. 


manufacturers find PAREz Resin 607 extremely easy to 
use. Simply added during the paper manufacturing 
process, it imparts increased wet and dry strength . . 
improved tensile and bursting strength . . . added 
folding resistance . . . enhances the versatility and use- 
fulness of the paper in general. 

Is your business paper or packaging? Then consult 
Cyanamid’s Technical Service representatives. They’ll 
gladly show you how Parez Resin 607 can improve 
your products . . . open to you the new and profitable 
markets this remarkable resin is finding for paper. 


CALL ON CYANAMID 


. 
&s an 



















For REGAL SHOE COMPANY 


wae — Variable Designation Marking on Parts, 
—— oe | | 
1c gt oo Product and Package——Start to Finish 
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by MARKEM ... of course! 


THE SOLUTION: Use of MARKEM Service — methods, machines 
and inks — all down the line, start to finish. Now case numbers 





THE PROBLEM: To speed marking and and numbers of pairs are filled in on the mimeographed piece- 
identification all down the line, thus work payrolls tags by a machine which automatically feeds and 
speeding production and reducing prints them simultaneously, at a speed of 250 imprints per 
selling time. Considering the number minute. Now all upper leather parts are “match marked” quickly 
of sizes, widths and styles involved, after cutting, to insure that pieces of the same color and weight 
and the many and varied leather of leather will be used in a given shoe. Now also quarter linings 
parts which go into the making of a are clearly stamped with size, width, case and stock number for 
single shoe, each of which must be rapid identification by shoe clerk and customer; the name 
clearly marked after cutting for quick “REGAL” is stamped in gold on the heel pads; and the shoe box 
identification in further operations— is marked in a color and type-style to harmonize with the attrac- 
here was a fall order. tive design of the box — all with MARKEM machines and inks — 


and all in short order. 


LET MARKEM solve your problem. MARKEM service includes 
method, machine and inks to meet your individual requirements of 
speed, material and purpose, whether in marking boxes, bottles, 
labels, or the product itself. Tell us your needs; we'll do the rest. 
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the man 
who has 
a thing 
to sell, 
and goes 
and hollers 
down a 
well, 





is not 

So apt 

to collar 
the dollars 
as he 

who climbs 
a tree 

and hollers! 





We sell packaging papers. 


Matthias Paper Corporation, 165 W. Berks Street, Philadelphia 22, Pa.; 
New England —12 Brook Street, Wellesley 81, Mass.; Southern Office — 
Guilford Building, Greensboro, N. C. 
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Clip Hours from your 


PRODUCTION SCHEDULE 











If you are interested in clipping seconds, 

minutes, hours from the time it takes you to 

turn out a finished package, our design engi- 
neers can be of service to you. 


We have a complete line of standard machines for filling, packing, labelling, sealing, sorting 
operations. These machines will either fit into your present production line or can be hooked 
up on a special conveyor system which we can design to fit your particular plant layout. 


But whether you get a single machine or an entire system from Standard-Knapp, you are 
sure of well-designed and well-constructed equipment that functions smoothly and accurately. 
For Standard-Knapp machines operate with a maximum of speed and efficiency and a minimum 
of moving parts. 


All Standard-Knapp machines are precision-built. Many years’ experience in the design 
and application of packaging machinery is your assurance of competent handling of your 
packaging problems. 


Standard-Knapp Corporation 


MANUFACTURERS OF CASE SEALING, CASE PACKAGING AND CAN LABELING MACHINES 
FACTORY and GENERAL OFFICES—PORTLAND, CONNECTICUT 





570 Lexington Avenue 221 North La Salle St. 145 Public Square 500 Seventh Street 
NEW YORK 22, N. Y. CHICAGO 1, ILL. CLEVELAND 14, OHIO SAN FRANCISCO 3, CALIF. 
420 S. San Pedro Street 3222 Western Avenue 1412 N. W. 14th Avenue 349-350 Paul Brown Blidg. 
LOS ANGELES 13, CALIF. SEATTLE 99, WASH. PORTLAND 5, OREGON ST. LOUIS 1, MO. 
6 Radcliffe Rd. Royal Bank Bidg., Barton & Wentworth Sts. Orlando Windsor House, Victoria St. 
ALLSTON 34 (Boston), MASS. Hamilton, ONTARIO, CANADA FLORIDA LONDON S. W. 1, ENG. 
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R many years, one of our new Old Yes, here’s a product that is really moving 





Dominion customers has been making 
virgin wool bleached yarn for home knit- 
ting. His problem had been “how to estab- 
lish a brand name preference and increase 


—thanks to an attractive Old Dominion 
package that boosted sales through its 
greater take-home value. And we’re not 
prejudiced about canisters either, for we 


sales”. And Old Dominion found the solution 
in a special type canister which we designed 
for packaging cigars during the war. It was 


a “natural” for a 4-ounce, loosely wound 
ball of yarn. 


also make corrugated boxes, folding boxes, 
set-up boxes, and acetate packages. So 
send a sample of your product to Old 
Dominion and get the best in packaging 
advice. Write today for canister folder #73. 





PLANTS LOCATED THROUGHOUT THE SOUTH 





aan pappoay lle 


THE SOUTHERN BOX MAKER WITH A NATIONAL REPUTATION 
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Artists will tell you that the most beautiful 
line is the curved line. Practical packaging 
engineers and sales-seeking merchandis- 
ing men who design containers for utility 
and sales appeal know this to be true. 








Philadelphia Round Containers are de- 
signed to influence an UPWARD CURVE 
in your sales chart. 


Whether you package drugs or toys, tex- 
tiles or foods, chemicals or candies, cal- 
endars or cosmetics, we have sales- 
stimulating Round Containers, and paper 
tubes to fill your needs adequately and 
economically. 





Select your own moisture and grease- 
proof liner from parchment, glassine, 
paraffine and foil. 


Prompt delivery—usually within two weeks 
after receipt of your specifications and 
labels. We invite orders of all sizes... 
tact us today! 3 


















Pouring Spout Friction Plug SI 





CORES AND TUBES 





COMBINATION TIN AND ALL PAPER CANS 









ALL PAPER CANISTERS FRICTION PLUG CANISTERS INSECTICIDE PUMP GUNS 
PAPER CORES AND TUBES TREATED CONTAINERS TELESCOPIC MAILING CASES 


iss o> PHILADELPHIA CONTAINER CO. 






SWANSON STREET AND OREGON AVENUE 
wa Co) 


PHILADELPHIA 48, PA. 
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GENERAL MILLS VACUUM FILLERS 


for non-freeflowing and freeflowing powders give you... 


FLEXIBLE SPEED 


Three hundred one-pound containers 
a minute—two 5 pound containers a 
second! That’s the kind of filling speed 
ou can expect from a General Mills 
Gasnamn Filler . . . on any type of non- 
freeflowing and freeflowing powder, on 
any kind of rigid or semi-rigid container 
from steel drums to tiny face powder 
boxes. 


Speed can be perfectly synchronized 
with other units in your packaging line 
...and the machines can be adjusted 
for varying package sizes in a matter 
of minutes. 


UNIFORM ACCURACY 


No more costly “‘over-filling’”’. .. No 
more troublesome “under-fills’”— a 
General Mills Vacuum Filler delivers 
split-ounce accuracy, hour after hour 
with no adjustment. 


Density (volume of given weight) is 
controlled automatically, too. Inter- 
mittent release of vacuum during the 
filling cycle applies unique screen clean- 
ing action which maintains accurate 
weight and volume, and eliminates the 
“angle of repose”? which often compli- 
cates the filling of small mouth bottles 
and jugs. 






































This section through the 
filling head shows jar about 
to be raised to filling position. 
Note two-compartment screen 
in filling nozzle and vacuum 
lines leading out at each side. 
Filling cycle about to start. 


Centering guide has accurately 
positioned jar under filling 
nozzle. Jar rim is sealed tightly 
against hopper. Now vacuum 
is alternately drawn and re- 
leased to fill jar and create 
“‘tamping action.” 


Containers subject to collapse 
are filled in a special shroud. 
Vacuum is drawn outside as 
well as inside the container. 
Container opening is sealed 
from shroud to prevent flow 
of material into shroud. 


The same vacuum principle is adapted to the filling of freeflowing materials by placing an 


Made by one of the worlds largest users of packaging machinery 
WRITE FOR ADDITIONAL INFORMATION: GENERAL MILLS, INC., MECHANICAL DIVISION, 1620 CENTRAL AVENUE, MINNEAPOLIS 13, MINN. 
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adjustable head and nozzle in the filler chute to hold the material at its “angle of repose. 


DUST-FREE OPERATION 


Imagine a dust-free filling room! 
Time-wasting cleanups reduced—no 
more wasted dollars worth of your pro- 
duct coating walls and floors and gum- 
ming up costly machinery. 

When you use a General Mills Vac- 
uum Filler, all the product goes into 
the container . . . because filling heads 
are dust-sealed. 

You improve working conditions. 
You cut housekeeping costs. You pro- 
long the life of all the machinery in 
your filling room. You save the cost of 
shut-downs and repairs. 
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“SMART PACKAGING 


PACKAGED BAKED GOODS have an important 
place in the drive for increased sales. Put oven- 
fresh cup cakes in this smart die-cut carton—seal 
in their freshness with Sylvania Cellophane and 
you have an item that sells itself... helps build 
prestige and profits for you. 

Sylvania Cellophane has all the qualities 


Made only by SYLVANIA DIVISION 


AMERICAN VISCOSE CORPORATION 
Manufacturers of cellophane and other cellulose products since 1929 
General Sales Office: 122 E. 42nd Street, New York 17, N. Y. 





IS SMART SELLING” 


MR, CELLOPHANE 


needed to keep baked goods tastily fresh. Every 
step in its manufacture is constantly checked. 
This careful control assures not only uniform 
transparency and grease protection, but the 
high degree of moisture protection that keeps 
baked goods from drying out—so important in 
this type of packaging. 


Plant: Fredericksburg, Va, 
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Let Armstrong Solve 
Your Packaging Problems 





If you are introducing a new product, or modernizing an old one, 
Armstrong's vast background of packaging experience and per- 
formance is ready to help solve your problems. By analyzing 
your production and marketing problems, Armstrong can give 
unbiased design suggestions for your complete glass package. 
By planning your package as a complete unit, and by producing 
the container and seal, you get not only a completely harmonious 
package tailored to fulfil your individual requirements but also 
time-saving service. The container is made of high quality glass, 
and the closure is designed to seal perfectly whether it be cork, 
metal or molded cap, or crown. Design recommendations also 
include, when desirable, a du Pont cEL-o-sEAL* band. 

No matter what problems come up in handling your order— 
legal, scientific, design, engineering, purchasing, traffic, or market 
research—you can always be sure of getting the best professional 
assistance from Armstrong’s unusually large and well-staffed 
service departments. Contact your Armstrong representa- 
tive or write direct to Armstrong Cork Company, Glass 
and Closure Division, 6512 Prince Street, Lancaster, Pa. 








*REG. U. S. PAT. OFF., E. 1. DU PONT DE NEMOURS & CO., INC. 


ARMSTRONG’S GLASS acc CLOSURES 
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EXPERIENCE 
™ 


\ 
\ 


Know-how % 


to produce the best of the folding cartons, 


to meet your every requirement. 


CHICAGO 
CARTON 
COMPANY 


4200 SOUTH CRAWFORD AVENUE ¢ CHICAGO 32, ILLINOIS 
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Is Your Product an 


Seller? 





Impulse 


Half of all buying decisions are made 
at point of sale—38 per cent solely 
on impulse, a recent super market 
survey discloses. Is your product 
dressed to benefit from these spur-of- 
the-moment buying decisions? 


Many leading food packagers have 
found that sparkling Du Pont 
Cellophane is the best way to make 
their products effective ‘‘display”’ 
salesmen. Its visibility lets quality 
speak for itself in attracting shoppers 
and clinching sales. 


What’s more, shoppers know from 
experience that Cellophane keeps 
food fresh and flavorful. 


That’s why alert retailers give 
Cellophane-packaged products choice 
display. E. I. du Pont de Nemours & 
Co. (Inc.), Cellophane Division, Wil- 
mington 98, Delaware. 


DuPont 
(Cellophane 


Shows what it Protects—at Low Cost 





BETTER THINGS FOR BETTER LIVING 
--.- THROUGH CHEMISTRY 
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W 
WEIGHTROL INDICATES. eo 
Amber means overweight; green, “O.K.”; 4 
and red, underweight. From anywhere 
on the packaging floor you can check filling 
machinery performance at a glance. You 
can save by re-setting filling machines the 


moment weight varies. 


"65 



























WEIGHTROL REJECTS. 


Unders and overs can’t get past Weightrol, 
if set for rejection. Give-away is cut and 
no underweights can slip by. 





WEIGHTROL RECORDS. 


Counters show number of 
packages checked in each 


classification. , eee 
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off weight packages 
the new automatic weight 

indication and control device for 
package filling machines reduces 

give-away to absolute minimum 


The Fred Goat Co., Inc.“ "DEPT: MP 


316 DEAN STREET, BROOKAYN 17. N. ¥ 


MODERN PACKAGING 





@ When Mark Cross decided to in- 
troduce the “Cross Country” line of 
fine toiletries for men, it could be 
counted on to approach the problem 
with a thorough knowledge of the 
customer and the way to please him 
(and her). Generations have learned 
to know the name Mark Cross as a 
symbol of good taste in design as well 
as of excellent serviceability. 
Recognizing the unusual merchan- 
dising value of phenolic plastic con- 
tainers, Mark Cross has packaged an 
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MARK CROSS has a way with men 





impressive group of products in Durez, 
molded by Norton Laboratories, Lock- 
port, New York. Four Durez containers 
are used... for talcum, after-shave 
powder, shaving stick, and shaving 
bowl. Bottles of simple, round design 
have private-mold Durez caps, knurled 
with a masculine grip, as do the after- 
shave powder and shaving stick con- 
tainers. 


What Durez Offers 


Durez phenolic compounds possess an 










PHENOLIC PLASTICS THAT FIT THE JOB 


PHENOLIC 
RESINS 


impressive array of the characteristics 
that count. Eye-appeal, non-bleeding 
finish, excellent moldability, impact 
strength, and resistance to moisture, 
mild acids, and alkalies may all be im- 
portant in solving your packaging prob- 
lem. Durez has them all. 


Our 26 years of specialized experi- 
ence with the phenolics are available 
to you and your custom molder... 
Durez Plastics & Chemicals, Inc., 2512 
Walck Road, North Tonawanda, N. Y. 


7 MOLDING COMPOUNDS] 


INDUSTRIAL RESINS | 


—_—— 


\ PROTECTIVE COATING RESINS 
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If your problem is packaging.dry products—Triangle offers the 
solution. Everything from crackers to cranberries ... beans to 
potato chips...are being packaged by Triangle ‘Elec-Tri-Pak” 
Vibratory Feed Weighers with extreme accuracy, labor-saving 
speed and gentle handling. Machines are available in fully- 
automatic and semi-automatic models which weigh and fill 
from 10 to 100 packages per minute, depending on your 
requirements. Fill cans, bags, cartons, jars and envelopes. An 
exclusive vibratory feed handles delicate products without break- 
age. Change-over to different product and package sizes is quick, 
easy, because machines are self-emptying. Fractional adjustments in 
weight can be made while machine is in operation by means of Acro- 
meter Weight Adjustment. Here is modern packaging at its best... 
a far cry from ordinary methods. Bring your packaging up-to-date 
and save money with these simple... easy to operate... accurate 
... labor saving machines. 


HERE’S AN EXAMPLE 
OF WHAT TRIANGLE EQUIP- 
MENT CAN ACCOMPLISH... 


Continental Foods, Albion, N. Y., faced 
the problem of weighing and filling very 
small amounts of THREE DIFFERENT IN- 
GREDIENTS into cans ata production rate 
of 60 to 65 cans per minute. Triangle 
answered the problem with the four- 
section Triangle Elec-Tri-Pak Vibratory 
Feed Weigher at the left which accu- 
rately weighs and fills ¥% OUNCE of 1¥%- 
inch long straight noodles into cans and 
two Triangle Model SPA fully-automatic 
fillers shown at the right. The first de- 
posits 1% ounces of seasoning powder 
into the cans; the second deposits “% 
ounce of dehydrated vegetables. The 
entire unit is synchronized and completely 
automatic. “No-can, no-fill” control pre- 
vents spillage of material if the flow of 
empty cans is interrupted. 

Whatever your packaging problem, 
consult Triangle. Write for NEW ELEC- 
TRI-PAK BULLETIN giving complete data. 


ae 
TRIANGLE PACKAGE MACHINERY CoO. 


iad 
907 N. SPAULDING AVENUE, CHICAGO 51 





SALES OFFICES: NEW YORK — PITTSBURGH — LOS ANGELES SAN FRANCISCO — MEMPHIS — DALLAS — JACKSONVILLE 
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In package design, eye appeal means 
buy appeal! That’s why the beauty and 
rich color of Continental lithography play 
such an important part in increasing the 
popularity of our customers’ products. 


Just as the cans themselves provide the 
ultimate in product protection, smartly 
designed labels do a first class selling job. 


Down through the years our skilled 
lithographers have earned an enviable rep- 
utation for faithful reproduction of cus- 
tomers’ designs. From behind the scenes 
they have made many a product a out 
on store shelves. 


When you bring your packaging prob- 
lem to Continental you are assured of 
sturdy construction, modern design and 
fine lithography. It’s no wonder the fa- 
mous Triple-C Trademark means “‘best in 
quality — best in service” to so many man- 
ufacturers. 


CONTINENTAL 
Can ComMPANY 


100 East 42nd Street, New York 17, N. Y- 
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Mh THE COLOR THAT /§ CHRISTMAS... . 
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THE CHAMPION PAPER AND FIBRE COMPANY \ec HAMILTON, OHIO 


Dist:ict Sales Offices: NEW YORK + CHICAGO - PHILADELPHIA - DETROIT - ST. LOUIS - CINCINNATI - ATLANTA + SAN FRANCISCO 
“Champion's Cast Coated High Finish Paper 
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Artist — James Flora, native of Ohio 


OHIO — annual purchases: $5% billion — mostly packaged. 


CONTAINER CORPORATION OF AMERICA 
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CUT COSTS WITH FLATACK.. 
REMARKABLE NEW ANIMAL 
BASE NON-WARP GLUE! 


OU'LL increase production . . improve 
ade .. with FLATACK! Whether you 

use it in a speedy machine, or apply it 
by hand, the finer performance of this new 
Paisley scientific achievement will save la- 
bor, time, and material costs. Its greater 
strength performs a multitude of intricate 
gluing operations. It can take up to 100% 
dilution . . spreads out evenly to micro- 
scopic thinness, yet holds its high tackiness. 


Designed to operate efficiently at glue pan 
temperatures between 125° F to 140° F. 


Clear, non-staining FLATACK works with 
amazing new efficiency, on every type of 
wrapper .. plain, varnished, foil, kraft pa- 
pers, and all paperboards. Machines beau- 
tifully, too. Doesn't gum or ball up and is 
easy to apply. Materials lay flat, without 
curl or warp. FLATACK eliminates waste 
when the work is halted for brief periods. 


Test FLATACK in your own plant. Send 
for a trial 100 pound shipment. We'll ship 
at once at the surprisingly low 500 pound 
quantity price. Start in now enjoying ALL 
the savings and ALL the superior working 
qualities of this vastly improved animal 
base, cake form, non-warp glue. Or mail the 
coupon above for our Technical Service 
Bulletin No. 19. 
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| Manufacturers of Glues, Pastes, Resin Adhesives, Cements, and Related Chemical Products ; * 
1770 CANALPORT AVE., CHICAGO 16, ILL., PHONE CANAL 2220 * 630 W. Slst ST., NEW YORK 19, N.Y., PHONE COLUMBUS 5-2860 Br 
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260 Standard Sizes, 
— eight basic shapes 
—variable lengths, 
printed or unprinted 





a? ° : 

— 57a, ‘i New engineering approach offers major 

Yio | advantages to cellophane bag users. From 
260 *‘Standard Sizes” in eight basic shapes 
with variable lengths, you can match or 
closely approach your present bag dimen- 
sions . . . and capacities can be held exactly 
to your requirements. Let us show you, by 
samples and estimates, how you can gain 
these 3-way benefits, with no radical changes 
in your present methods. 



























1. Savings up to 15% or more 
... made possible by mass production 
methods. We'll give you definite figures to 
compare with your present costs . . . even if 
you are now making your own bags. 





Send for samples—Ask us for samples and see for yourself the 
high quality and fine appearance of Dobeckmun Standard Size 2. Special features 
bags, printed or unprinted. Better still,send us samples of your f 
present bags and quantities required. We'll show you how you 
can obtain these 3-way benefits. The Dobeckmun Company, 
Cleveland 1, Ohio, West Coast Division, Berkeley 2, California. 


of these single-wall, square bags give your 
package more sales appeal, insure bag quali- 
ty. Reliable, glued construction with mois- 
ture-proof cellophane or other films provides 


rs Be adequate product protection. 
. 3 c . Ee e- C¢ K AS 3, Faster service 
; , Ims ond foils 4 results from standardization, fewer intricate 
| )D Self-selling packages in machine adjustments, less need to wait for 


Branches: Boston, Chicago, Cincinnati, Los Angeles, New York, special widths of film. Contract deliveries 
Philadelphia, San Francisco and Seattle. Representatives everywhere. can be matched to your production schedules. 


processed fi 
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LAYOUT PRINTED PAPERS 


Paper of this type may be printed to any repeat up 
to 36 in. wide and in one, two, three, or four colors 
by gravure. Dress up your packages by having the 
layout printing an integral part of the overall 
design. Your inquiry is invited. 


oon 


PRODUCTS 


DIVISION 


Fitchburg Paper Company 
PACKAGING PAPERS Comuertled Papers SPECIALTY PAPERS 


FITCHBURG , MASS. 
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TAKE-HOME VALUE 


Yes, Fall, Winter, Spring and Summer 
the set-up box is your best bet 
for added sales. Its take-home 
value, ease of shipping and product 
protection express your good wishes in every 
package. Investigate today the sales potential of 
set-up boxes. You will find they rate a 4 out of 5 “sooner” preference. 


can The Season’s Best to you, with all good wishes from ... 





NATIONAL PAPER BOX MANUFACTURERS 
—S*TSSOCLHAMON 


AND COOPERATING SUPPLIERS 
Liberty Trust Building, Philadelphia 7, Penn. 








FORMATION OR SERVICE @ CONSULT YOUR NEAREST SET-UP BOX MANUFACTURER 
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START OUT SMALL... 


DEAS ... like babies ... start out small. We, here at Heekin, 

have an idea that we can help you in your Metal Can 
problems through improved package design, improved 
adaptation of color, improved re-styling of shape and design. 
Heekin Lithographed Metal Cans carry all sorts of merchan- 
dise to market—cookies and lard—pharmaceuticals and 
candy—chemicals and margarine—potato chips and pea- 
nuts. We are glad to discuss your Metal Lithographed Can 
problems anytime, anywhere — without obligation. 












LITHOGRAPHERS OF METAL CANS SINCE 1901 


DESIGNED AT NO. 1 PLASTICS AVENUE 
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Original suggestion for plastics 
packaging, designed by General 
Electric 














Here’s a double-duty package to help sell pen and 
pencil combinations. With its transparent plastics top, 
it makes an effective point-of-sale display. And cus- 
tomers will appreciate its value as a smart desk set 
for home or office. 


MOLDED-IN RECESSES 
HOLD PEN AND PENCIL 
This cross-section view shows 
how recesses molded into this 
handsome plastics package 
hold the pen and pencil in 

place. 


It’s just one of the plastics packaging ideas to be 
found at No. 1 Plastics Avenue. This design—or one 


GENERAL & 


EVERYTHING 
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drawn especially to meet your own specifications— 
can be yours as a part of General Electric’s complete 
plastics service. Or G.E. can work from your own 
designs, if you prefer. And since General Electric 
molds all types of plastics materials, they can rec- 
ommend without bias the one which will work out 
best for your particular job. 

Plastics packages and displays are helping to sell 
all kinds of merchandise. Have you investigated how 
plastics might add sales appeal and utility to the con- 
tainer for your product? Talk it over with General 
Electric, the world’s largest manufacturer of finished 
plastics products. Write to Section P-9, Plastics Divi- 
sion, Chemical Department, General Electric Company, 
1 Plastics Avenue, Pittsfield, Massachusetts. 


> ELECTRIC 


CD47-P9 


IN PLASTICS 








NEVERSTOP CARTON 
FILLER & SEALER 


Above: 
Model ‘‘A” High Speed Carton Filling and 
Sealing Machine. Production 160 per minute. 


Left: 
Model ‘‘E’”’ Carton Filling and Sealing Ma- 


chine. Production 60 per minute 


The “ Neverstop”’ automatically feeds and seals cartons while in continuous motion, so that 
high speed production is obtained with slowly moving mechanisms. Volume filling is also 
accomplished without stopping the moving carton. 


The “‘ Neverstop” is extremely adaptable. Weighing or auger feed filling machines can be 
combined with the ‘‘ Neverstop”’ when materials require their use. For free flowing materi- 
als having nearly constant volume per pound, the filling mechanism is incorporated in the 
machine, securing the advantages of less cost and floor space. For smaller cartons a made- 
up bag (liner) may be automatically fed and inserted into the carton before filling and, after- 
ward, automatically folded and crimped or heat sealed. 


The “ Neverstop’’ Machines are furnished for either hand or automatic carton feed. An ex- 
tremely tight seal is assured, top and bottom, since both are made in the same way. All car- 


ton flaps are glued, the first wide flap folded being crowded over into the fold of the second 
wide flap as it is folded down. 


Detailed information will be furnished upon request. A sample package will help in specify- 
ing equipment. 


STOK E(SA)MITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 
FRANKFORD, PHILADELPHIA 24, PA. 


FILLING - PACKAGING - WRAPPING MACHINES 
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On the Champs-Elysees ... Fifth 
Avenue . . . Wilshire Boulevard 
... Rowell adds exciting charm 
to cosmetic boxes for face and 
dusting powder. 


Sleek, gay, and attractive, they 
catch the feminine eye and 
find their way into the tailleur 
of the most sophisticated. 





precision 
color 


printing pharmaceutical 


boxes 


50 years 
experience 


ON Kowell Y Ine. 


Manufacturers of Fine Paper Boxes 
BATAVIA, N.Y. 
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HERE'S AMAN WHO 4 
LIKES TO BE TAXED! 





He’s the Mead Paper Man. The more you tax his in- 


genuity and resourcefulness, the better he likes it. 





He’s the modern research laboratory of the Mead 








New Products Division which thrives on problems in- 


volving the development of functional papers . . . 





papers designed to protect your products from heat, 
cold, humidity, vapors, gases, liquids, greases, or 
any other persistent nuisance that may be cutting 


into your profits. The Mead Paper Man is not a 





know-it-all. If he can’t solve a problem, he says 


so. But behind him are the full facilities and re- 








sources of one of America’s most versatile paper 








manufacturers, now rounding out its first full cen- 











tury of experience. . . . Tax the Mead Paper Man 
with your problem. He'll like it—and probably 


solve it, too. 











papers NEW: PRODUCTS DIVISION 


ESTABLISHED 1846 THE MEAD CORPORATION CHILLICOTHE, OHIO 
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PHOTO & CAPTION FROM 
WISE POTATO CHIP CO. 


Customers Acclaim New Weigher! 


When one of the world’s largest makers of one of —— J 
the most difficult products to package puts his os _ 




















stamp of approval on a new machine, that ma- 
chine is worth your consideration. Especially when 
over 70 other users also report satisfactory results. 
Get the full story now on the Hy-Tra-Lec Auto- 
matic Weigher. Developed and manufactured by 
Wright’s Automatic Machinery Company, pioneer 
since 1893 in automatic packaging machinery and 


a division of the SPERRY CORPORATION. 





Free Flowing Dry Products 
Accurately Weighed & Filled 


Hy-Tra-Lec weighers are available for handling 
free-flowing dry products in a range of one-half 
ounce to 16 ounces. Customers say accuracies are 
maintained with Hy-Tra-Lec superior to those 





Do You Package These Products? 






P ‘ ; if Hard Candies Walnuts Potato Chips 

previously attainable at comparative speeds. Mail Cranberries = Macaroni French Fries 
aes “ Corn Chips Noodles Dried Beans 

coupon today for descriptive literature. Cookies Spices Coffee Beans 
Crackers Moth Balls Nut Meats © 





Pretzel Stix 












Machinery Company +i 


500 Calvin Street, Durham, North Carolina COMPANY 
Gentlemen: 


{ am interested in knowing more about your Hy-Tra-Lec weigher. >’. oO | ADDRESS ietigen messi 


(} Send me latest literature. 






\_| Ask your nearest office to make an appointment to see me at my plant. Chief Product ~~—~—~—~—«~PPackaging Weights 
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Wrap-DRI warterproor PAPERS 
KEEP MOISTURE IN ITS PLACE 
... INSIDE OR OUT! 


Absorption or evaporation — you control moisture any way 
A) you like with Thilco asphalt treated papers...and do it better! 

For packaging, shipping or industrial product application, 

these functional papers provide a superior water-repellent 

cover and moisture-vapor barrier. Produced in a full 

range of heavy duty types, they can also be printed, 

embossed, or converted into bags — all within our own 

mill. Let us be of assistance on your moisture problems 

—and help to insure your products reaching the 

customer exactly as you want them. 


DESIGN MARKED 


SATURATED CREPED 


LAMUINMATED, COATED OR SATURATED 


Thilco waterproof combinations are unlimited in basic weights, 
treatments and finishes. They include reinforcing where required. 
Thilco makes widths up to 10 feet without seam or lap to leak moisture. 





1hmg (ofanctional PULP & PAPER LOMPANY KP AP.ERS 
NAUKAUNA « WISCONS/N 
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THE RODGERS FILLER 


a 


| SAVES MONEY 3 WAYS 







% t because it dunes many filling jobs 
it handles all kinds of pastes and powders. 
If fills all kinds of rigid and flexible containers. 


It fills any size container from 1/3-ounce to ten pounds. 


2. because it operates faster 











In ten seconds—without tools or mechanic—it can be changed 
over from a l-ounce to a ten-pound package. 

It can keep up with the fastest operator. 

There's no foot pedal to slow down output. 

Users have actually clocked filling speeds of 70 five-ounce con- 
tainers per minute. 


3.] because it costs less to maintain 













Moving parts can't get clogged with powder or paste. All of 
them (drive-motor, controls, exclusive metronome timer) are 
located above the fill tube. 





Special design by Cragar completely eliminates clutch 
breakage and overheating. 


Moving parts ride on sealed ball bearings. 


Model 6-A Tube and 
Jar Filler 


(= Hand operated for 
smaller production 


runs. . . . Fills tubes and 


For further details fill out and mail the coupon today. 





@ Other Rodgers Products: 


jars with pastes, ointments, 










Stainless Steel Tanks Conveyors semi-liquids. . . . Inter- 
Stainless Steel Kettles Sg changeable nozzles. ... 
Tube Clips rungs Speeds of 20-30 tubes 
Tube Closers Centrifugal Pumps per minute. 


C 


George G. Rodgers Co., Inc. 
225 West 34th Street 
New York 1, N. Y. 


Gentlemen: We want more information on how the 


bg 
GEORGE G. RODGERS 
f 
Cc} Rodgers Filler can cut costs and boost speeds of our 


: @) M PA N Y, | N C ‘ A package filling line. Please send your free descriptive 


Bulletin M-12. 


225 WEST 34th STREET, NEW YORK 1.N.Y cy 


PHONE: BRyant 9-2040 | teens haven ied hoes abe cbr econeukens 
a 


ee 
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SPECIAL 


NON-TRANSPAREN 


g 
a practical and economical material 


for functional packaging of 


> > é Uses an opaque Diafane made with a 
wi re | = I y re | i ffe rent p ae) d ucts a special glassine base, heat-seal coat- 
} ed one side, aniline printed. Package 
made on a Pneumatic Scale Corp. ma- 

chine (tea bag style). 


Drumhead heat-seal of special opaque 
Diafane, coated one side to seal to 
metal with o very short dwell. Used on 
@ special machine designed by Ameri- 
can Can Company for their own use. 


t. 


Heat-seal carton overwrap of special 
opaque Diafane, coated two sides 
with thermoplastic lacquer, aniline 
printed. 


tailor-made to your needs 


Here are just a few of the 
strictly functional uses for Riegel’s 
‘Non-Transparent Diafane... 
a available either printed or plain in 
tne © tenteated epuqee Gtatone, \T /\ HANI isis many standard grades... 


coated one side with special thermo- _ " : 

plastic lacquer, heat-sealing. Rotogra- & MS = or tailor-made to your specifications. 
vure printed. Produced on an Ivers-Lee S 

machine. ‘se 


Inner package made on a Stokes & 
Smith Transwrap machine (fin-type), 
using two webs of special opaque Dia- 
fane, heat-seal coated one side. 
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It’s the ideal container for Liquid Foods 


* Designed especially for 
liquid foods 


* Transfers no foreign tastes 
or flavors 


* Clean and sanitary 


* Protects product 
goodness 


* Provides easy, quick 
access to contents 


* Easy to pour from 





* Available in & capacities 






RUIT juices, syrups, sauces and contents and can be resealed to 


salad oils must be delivered protect the remainder indefinitely. 
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with all their original flavor, taste 
and goodness intact. As glass is 
an inert substance it cannot impart 
any foreign tastes, flavors or aro- 


mas. That is one reason why your . 


liquids would be better packed 
in glass. 


Then too, juices, syrups, sauces 
and oils are used over a period of 
time. And that is another reason 
why they should be packaged in 
glass—for the glass container pro- 
vides easy, safe and quick access to 





In addition, glass containers guar- 
antee 100% product inspection, are 
easy to pour from, and show the 
user when the supply is low and it 
is time to re-order. 


Anchorglass Stubby Round Bot- 
tles are the ideal containers for 
your’ liquid products. In fact they 
were designed especially for them. 
And to most completely satisfy 
your needs they’re available in 8 
different capacities from 4% ounces 
to 33% ounces. 


PRODUCTS OF 
PY fete) ma lela di, icmci # t+) 
fee) ite) 7 vile), 
LANCASTER, OHIO 





“Crime Photographer”’, 
Thursday evenings, entire CBS 
network, sells all America on 

glass-packaged products. 
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AMERICA'S #1 SOURCE FOR PLASTIC CONTAINERS 





_ 
contamers 


























to consult Celluplastic ... 





Whatever your requirements, whatever your specifications, Cellu- 
plastic can make the plastic container you want—whether it’s a simple 
vial or an elaborate package of intricate design. Celluplastic makes 
containers that are long or short—round or square—in any shape—in 
any color, transparent or opaque. 


Every Celluplastic container is seamless, shatterproof, !/; the weight 
of glass. Permanent label imprinted during manufacture. Shipped 
without need for bulky packing material, and without breakage. 

Let expert Celluplastic designers, engineers and molders produce your 
next container. One of the world’s finest plastics plants is at your ser- 
vice. Blueprints, samples, quotations submitted quickly. 


ALSO CUSTOM EXTRUSION AND INJECTION MOLDING 


PLASTIC 


Celluplastic Corporation | 2" 


50 AVENUE L, 


EXTRUSION 
AND INJECTION 


NEWARK 5, N. J. eye yi Nie; 


New York Office: Rockefeller Center, 630 Fifth Ave., Circle 6-2425 * West Coast: Container Service Co., 1226 Northwestern Ave., 
Los Angeles 27, Cal. * New England: Allen-Nelson Co., 603 Boylston St., Boston 15, Mass. 


a2 
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ist, was commissioned 
the original ot 
ceding page 


noted art 
to make 
on this and pre 


Walter T. Sacks, 
by Stocher- Tren 
painting reproduce 


Many recognize the selling power of FULL Color, but not everyone 
knows how to take complete advantage of this dynamic sales force in 
labels and box wraps. That’s where Stecher-Traung’s long experience and 
merchandising “know how” prove immeasurably helpful . . . Get the facts on FULL 
Color—learn how your labels, box wraps and packaging materials can do a bigger 


selling job when lithographed the Stecher-Traung way in sparkling color. 


HY 
FINEST FULL COLOR LITHOGRAP 


ACKETS 
LABELS BOX WRAPS SEED P 


NG MATERIAL 





TIS! 
FOLDING BOXES ADVER 


ARDS 
MERCHANDISE ENVELOPES AND C 


STECHER - TRAUNG 


LITHOGRAPH CORPORATION 


Rochester 7, New York. +« San Francisco 11, California 


BRANCH OFFICES 


Baltimore, Boston, Chicago, Columbus, Harlingen, Los Angeles, Macon, 






New York, Oakland, Portland, Sacramento, St. Louis, Seattle 














OF 


A PACKAGE... 





VX \ SHOULD BE GOLDEN! 


The silence of a 
package on the retailer’s shelf 
or counter can be full — 
of golden sales-opportunities ts 
for the manufacturer . . 
provided it has the sales-lure 
that makes the shoppers 
reach for it instinctively. 








* INTRIGUING SET-UP BOXES 
* CREATIVE FOLDING CARTONS 


* UNUSUAL MERCHANDISE 
COUNTER DISPLAYS 


* SPECIALIZED PACKAGING 
* TRANSPARENT PACKAGING 






LIME preter BOX COMPANY 


STATE AT SIXTIETH STREET e CHICAGO 21, ILLINOIS 






' creators « designers e manufacturers 
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For Low Speed 


























X12 Whether your shipping case gluing and sealing 
operation is large or small, continuous or occa- 
sional, you will find PACKOMATIC case gluing 
and sealing equipment to help you. 


Where many small runs must be handled daily— 


or where volume doesn’t justify investment in 
automatic equipment—specify PACKOMATIC’s 
hand-glue, belt compression sealer. Equipped with 


roller feed table, glue pot and brush, PACKO- 
MATIC’s hand-glue compression sealer is a prac- 
tical, dependable and economical unit for semi- 
automatically sealing paper shipping cases. 








For large or continuous shipping case gluing and 
sealing operations up to 3,000 cases per hour— 
PACKOMATIC’s Model D shipping case gluer, 
with belt compression sealer, reduces handling costs 
for many of the world’s foremost package goods 
producers. 


. > =. 


Adaptable to practically any production require- 
ment or plant layout, built for varying operating 


speeds, and highly flexible in the application of 7 
adhesive, PACKOMATIC’s automatic Model D 
shipping case sealer is an adhesive, time, labor \ 


and money saver. 
Write for literature on this and other 
PA A PACKOMATIC equipment, or see classified 
directory for nearest PACKOMATIC office. 
J. L. Ferguson Company, Route 52 at Re- 
sl co JONES: en public Avenue, Joliet, Illinois. 
-L.FERGUSON 


Chicago ¢ New York ¢ Boston ¢ Philadelphia © Baltimore ¢ Cleveland e Denver 
San Francisco ¢ Los Angeles e¢ Seattle © Portland ¢« Tampa « Dallas ¢ New Orleans 
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applauds 
the public’s quick response 


On ead Prell Mitr: 


* Radiant beauty in the handy new Prell Tube” 
is making an irresistible appeal to women (and men!) all over 
America. WIRZ congratulates Procter & Gamble on the successful launching of 
its new Prell Shampoo in a completely adequate sales package « . . one that - ee } 
performs three important functions . . . a quality tube that protects, _ 
adds convenience, and increases the sales appeal of the product. WIRZ is proud 


SN to have cooperated with P & G’s engineers in developing the 
AY design as well as in the production of the new Prell Tubes. 
WV Na) 


Our staff will welcome an opportunity to work aa lh I = 
with you on your packaging > ala * == SS 
( projects. Write or phone us. =, 9 poy 
—... Ine. —< 








ye, Se a —— 
Fourth & Cole Sts. « CHESTER, PA. 








New York 17, N. Y. Chicago 4, lil. Memphis 2, Tenn. Havana, Cuba A. G. Spilker, 1709 W. 8th St., Los 
50 E. 42nd St. 80 E. Jackson Blvd. Wurzburg Bros. Roberto Ortiz Planos Angeles 14, Calif. and Danville, Calif. 


Export Division: . . 755 Drexel Building — Philadelphia 6, Pennsylvania 
Collapsible Metal Tubes * Lacquer Linings * Wax Linings * Westite Closures + Soft 


a Metal Tubing * Household Can Spouts - Applicator Pipes * Compression Molding 
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BOSTITCHING 


A complete line of shipping room tools to seal with steel 


(Nearly 800 models for stapling, tacking, and wire stitching) 


























TOP 
SEALING 
BOSTITCH Auto- 
clench seals tops of 
corrugated and fibre 
shipping containers 
after they are filled. 
No sealing blade to in- 





PORTABLE 
STAPLERS 


FOR top sealing, bag 
sealing; fastening cor- 
ners of fibre and cor- 
rugated containers. 
Great penetrating 





























sert. Makes tight, firm power. 
clinch. 
SELF-FEEDING 
BOTTOM HAMMERS 
SEALING DRIVE staples like 


VARIOUS models for 
stapling and stitching 
bottoms of fibre and 
corrugated containers 
up to 34 inches deep. 
Foot and motor driven. 





two-pointed tacks — 
one hand, one blow. 
Speed work attaching 
labels, tags, lining and 
covering crates and 
cases, tacking over bar- 
rels, etc. 


















BENCH 
STAPLERS 


USED especially for 
making up boxes or, 
when mounted verti- 
cally, for sealing heavy 
bags. Attach to bench, 
table or post. 





PLIER-TYPE 


SEAL flexible corru- 
gated wrappings... 
other light and fairly 
heavy containers. Easy 
withdrawal after staple 
is clinched. 











BOSTITCHING 


The use of the right stapling, tacking, or wire stitching 
machine and the most appropriate size and type of 


staple to achieve the most efficient fastening result. 


Usually the fastest method .. . and 
most secure. Eliminates shipping 
room bottlenecks. Reduces damage 
claims. 


Bostitch provides not only machines 
for every kind of stapling and tack- 
ing job, but also machines suited to 
various production requirements 
and to the desired investment. 


od 


BOSTITCH 


festercs. belle, wilh wire 






Users, starting with small, inexpensive equip- 
ment, can change to larger, faster Bostitch 
machines as conditions warrant. Experienced 
Bostitch field men, specializing exclusively in 
stapling, will be glad to discuss your require- 
ments. 


Please send literature checked: [_] #175 Bag 
Sealing, [_] #157 Carding, [_] #132 Shipping. ™ 
Bostitch, 

504 Mechanic St., 
Westerly, R. I. 












Bostitch Wire 
Stitchers— make their 
own staples from a 
coil of wire. Espe- 
cially suited to large 
production. 





AWD FASTER 
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WOW HERE / 


ai 
MODERN PACKAGING 


ENCYCLOPEDIA 





So vast have been the advances in packaging in the past year 
that more than 60% of the 1948 MODERN PACKAGING 
ENCYCLOPEDIA is entirely new. The rest of the standard 
information has been revised and brought up to date. This 
means that all previous editions are now obsolete in terms of 
the latest advances, techniques, materials, supplies and ser- 
vices. 


The 1948 MODERN PACKAGING ENCYCLOPEDIA is 
gigantic in its scope. By using this book, you will put your- 
self years ahead in experience and knowledge. You can get 
thousands of ideas from this new book and, bear in mind, 
that any one single idea could be worth many times the pur- 
chase price. 


The MODERN PACKAGING ENCYCLOPEDIA is the 
only reference book which covers all phases of packaging. 
This book is of such complete scope and the information is of 
such superb quality that you really must buy and use this 
book before you can appreciate its value. Remember, there 


CLIP COUPON NOW FOR YOUR COPY 
> 


Packaging Catalog Corp. 
122 East 42nd Street 
New York 17, N. Y. 


Gentlemen: 


I want to keep up to date on packaging so please send me 
PACKAGING ENCYCLOPEDIA @ $6.50; 
Foreign $11.00. 


Remittance Enclosed 


ee ee ey 


suhuees copies of the 1948 MODERN 
Canada $9.00, including duty and postage; 


















is no school, college or university where you can study all the 
aspects of packaging—yet packaging is a $5,000,000,000 field, 
according to the U. S. Chamber of Commerce. 


The MODERN PACKAGING ENCYCLOPEDIA is a must for 
every department of a business which markets a product. This 
book shows why packages are successful, how packages increase 
sales, how production changes can save money, how the package 
should be designed, how to avoid trouble in considering the legal 
aspects of the package itself. The 1948 MODERN PACKAG- 
ING ENCYCLOPEDIA contains about 670 pages of editorial ma- 
terial, 452 advertisers and a Buyers’ Guide of 90 pages. Today’s 
book is a true encyclopedia, authentic in every detail. 


Order your copy of the new 1948 MODERN PACKAGING 
ENCYCLOPEDIA. Clip the coupon and send it right now— 
while you’re thinking about it. There’s only a limited number 
printed and you will want to make sure to receive your copy. 


ee ee 
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The new, improved Kidder C-W Model 
Slitter delivers accurately-cut, dustfree rolls of 
processed stock in widths 2’ or moreat 1500 
fpm. Rolls are never burred or interwoven... 
they fall apart by themselves. The centerwind 
principle, without rewind drums, allows slitting 
of most types of papers from light tissues to 
heavy-coated tag stocks. 

Automatic Carriage — a Kidder exclusive — 
in which the carriage moves backward as the 
rewind roll grows bigger, assures constant, min- 


KIDDER PRESS COMPANY, INC. 


DOVER, NEW HAMPSHIRE 


A. E. MARCONETTI 
11 W. 42nd St., New York 18, New York 


a 


MACHINERY SERVICE CO. 
P.O. Box 33, Los Angeles 11, California 


Processed Stock Rolls Hum Off 
AT 1500 





imum lead between cutters and rewind roll. No 
chance for interweaving rolls. 

Automatic Hydraulic Tension Control — pre- 
vents interweaving. Kidder engineers have ap- 
plied this principle to the C-W model to assure 
constant web tension. Simply set the desired 
tension on the dial and it is automatically 
maintained throughout the run. 

Scissors-Action — Shear-type cutters, self- 
sharpening for low maintenance, cut the web 
cleanly. 
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Seal of Quality 














*% Provides a dependable 
vacuum seal 


% For hot or cold packing 


*® For sterilizing or 
processing 


* Pliable gasket effects 
friction side seal 


*% Seals up to 250 
packages a minute 


* Supplied nested for 
efficient handling 


* Easy to remove 
and reseal 








HE AH-N Cap is a quality 

closure for sealing all types 
of glass-packed food products that 
require a tamper-proof vacuum 
seal. It can be used to seal foods 
packed hot or cold, sterilized or 
processed. 


The AH-N Cap provides a fric- 
tion seal on the side of the glass 
finish by means of a thick, pliable 
sealing gasket. The tapered upper 
section of the container finish 
eliminates unnecessary friction in 
application, removal and reseal. 
That’s why these caps can be 
quickly and easily removed with a 
lift-type opener, coin, the back of 


a dull table knife or the bowl of 
a spoon. 


With this cap and the Anchor 
Steriseal machine, packages can 
be hermetically sealed under steam 
vacuum at speeds up to 250 per 
minute. Because caps are shipped 
nested you save on storage space. 
Filling the cap feed magazine is 
simplified. And nesting protects 
against shipping and handling 
hazards: All this adds up to more 
efficient production, high speed 
production and low production 
costs. 


Standardize on AH-N Caps for 
a seal of quality. 


PRODUCTS OF 
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“Crime Photographer”, 
Thursday evenings, entire CBS 
network, sells all America on 

glass-packaged products. 












Will this reduce 
YOUR 
static problems? 

















z a = Read what it’s doing 


for MILPRINT 


Here are excerpts from the letter above, by C. K. Billeb, 
General Works Manager of Milprint, Inc., Milwaukee: 

“In the manufacture of bags from Pliofilm, acetate, or 
other similar high-static films, the troubles from static 
have been reduced to a minimum or eliminated altogether 
by the use of lonotron Static Eliminator bars. The ideal 
bag machine treatment is to use three bars. One is 
mounted directly over the draw rollers, one across the 
tube travel between the bottoming cylinder and the seg- 
ments, and one at the delivery so that finished bags pass 
under as they shoot into the delivery magazine. 

“On rotogravure printers, the lonotron can be safely 
used because it is explosion-proof. One bar across the 
web at each color unit keeps static eliminated sufficientl) 
to prevent static fires and ‘hugging’ over rollers. 

“On sheeters, or sheet-fed equipment, the lonotron bar 
eliminates virtually all troubles caused by static. The bar 
should be mounted so that the sheet passes under it just 
before shooting into the jogger table. Another bar 
mounted across the web as it enters the cutter, or across 
the sheet travel as it enters the first operation, prevents 


plugging, faulty position, and other static worries.” 


G2 


Employing alpha radiation to “bleed off” static charges, 
the Ionotron Static Eliminator* is continuously and per- 
manentiy effective. It requires no power connection, and 
there’s no operating cost! 

If static is interrupting your production . . . or causing 
irregularities in your products . . . or creating fire or 
explosion hazards in your plant, send us a description of 
the “trouble zone”. We'll tell you what the Ionotron can 
do for you. No obligation. Write Dept. J6, U.S. Radinm 
Corp., 535 Pearl St.. New York 7,N.Y. 

*Trade-mark reg. U. S. Pat. Off. 











IONOTRON 
Statée 


ELIMINATOR 
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Ohio Britone 


machine clay- coded, ‘tupedboaul 






















Some products are specifically personal in their 
appeal and application. They are bought at drug 
and cosmetic counters and used for personal 
appearance, or personal grooming. 

In no other group of products is "personality" 
in packaging so important to sales. 

Giving your package this clean-cut, bright- 
eyed quality of personality at its best 





is the special purpose for which 

Ohio Britone, our new machine clay- 

coated paperboard, was developed. 

On its fine white printing surface 

distinctive design speaks out with 

maximum sales appeal. 

To "make your package talk" specify Ohio 
Britone, a product of the complete and fully 
coordinated facilities of PLANNED PACKAGING. 
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qrade your cartons...| \ 











COATED LITHWITE...A PRODUCT OF 


MODERN PACKAGING 











while you 
DOWN NET PACKAGING COSTS? 


THERE’S A GOOD CHANCE YOU CAN. HOW? WITH PRECISION-ENGINEERED 
CARTONS OF COATED LITHWITE* (IT’S CLAY-COATED PLUS) 




























Here’s the UP story! Coated Lithwite is the revolutionary clay-coated 
board that makes more eyes reach for cartons on the shelf . . . and in mass 
displays. For Coated Lithwite is the clay-coated board that is made the 
modern way. Its clay coating is filmed on a quality base stock to produce 
a surface that is unusually white, bright, exactingly level. That's why 
colors come up so brilliantly . . . why pictures reproduce with such true- 
to-life realism. Many of America's best known products are getting 
an important point-of-sale plus, today, in cartons of Coated Lithwite. 


Here’s the DOWN story! And it's a mighty important one, today. Cartons of 
Coated Lithwite are Precision-Engineered. That means all cartons are of exactly the 
same size, precisely scored, engineered in every way to perform better in high 
speed machines. Result? Fewer jammers. Fewer leakers. Less waste. Less idle time 
for machines and operators. And Coated Lithwite's more flexible, filmed-on clay 
coating assures folding, bending, scoring without shattering. Easier gluing, too. And 
its whiteness resists fading and discoloration in storage bins as well as on the shelf. 


lite PE Were. You're looking for every possible way to slow down run- f. 


away costs, today. There's a good chance Coated Lithwite can help—and upgrade your ACD 
cartons at the same time. A phone call, a letter or a wire will bring a Gardner-Richardson aL 


NaN aS ‘I | | 
—<— On ; | 
representative with the see-for-yourself facts. \ Sse <2) poll ig 


THE GARDNER-RICHARDSON CO. 


Manufacturers of Folding Cartons and Boxboard, Middletown, Ohio 
*Reg.U.S. Pat. Of. Sales Representatives in Boston, Chicago, Detroit, New York, Philadelphia, Pittsburgh, St. Louis 
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In this, our grand land of peace and plenty, 

let you and I pause with our holiday - happiness 
toast to include among our well- wishing, those 
in lands less fortunate than we. May their 
holidays be hope-brightened by America’s 
promise to help ...and may this promise find 
early New Year fulfillment. Only as friends 


of those in need, are we friends, indeed! 


MANHATTAN PASTE & GLUE CO. ING. 
Le Cid bobive. 


425 GREENPOINT AVE., BROOKLYN, NVY. 
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BIG MAKERS OF sma. PLASTICS 


For many years we have specialized in making 
plastic closures. 


Now the automatic machines that mold these 
closures make millions and millions of small 
plastic items to fill a vast variety of needs. 


Our high production standards, our extensive 
research, our long manufacturing experience— 





mean that these thermosetting plastic units are 
turned out with dependability, efficiency, speed 
and economy! 


If you need small plastic units in large quan- 
tities, we are ideally suited to serve you. 


LOOK FOR THIS ip TRADE MARK 


PLASTICS DIVISION 
OWENS-ILLINOIS GLASS COMPANY 


TOLEDO I, OHIO 
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BRANCHES 


IN PRINCIPAL CITIES 





Tue man who takes home 
a jar of these delicious Russell McPhail Con- 


fections takes a short cut to a little lady’s heart. 


The closure will please Mother, too, for she 
knows how to remove it, and it’s so easy to 
replace. @ McPhail Candy Corporation, with 
factories in Oswego, N. Y., Chicago, Ill., San 
Francisco, Cal., Atlanta, Ga. and Jacksonville, 


Fla. is another of the prominent manufacturers 
who have selected Crown Closures for their 
product. They’ve found that Crown Screw Caps 
assure trouble-free application on the produc- 
tion line and dependable sealing. Crown Screw 
Caps are made to carefully controlled tolerances 
and have the patented Deep Hook Thread con- 
. a thread that grips UNDER the 
glass thread of the container and gives greater 


struction. . 


sealing pressure with any given amount of appli- 
cation force. Crown Cork & Seal Co., Baltimore 
3, Md. World's Largest Makers of Metal Closures. 
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Protection 
Unlimited-in 


from your production line- 


TO TRAIN — WHOLESALER 

—TRUCK —RETAILER 
—PLANE —DELIVERY TRUCK 
—OR SHIP TO —CONSUMER 


your product needs and deserves the extra margin 
of safety in Gaylord Boxes that comes from correct 


functional design, better materials, and precision 
manufacturing. 


ee GAYLORD CONTAINER CORPORATION 
Fibre Boxes ~ General Offices: SAINT LOUIS 
Folding Cartons ~ New York « Chicago + San Francisco - Atlanta « New Orleans 
Jersey City -« Seattle - Indianapolis - Houston - Los Angeles - Oakland 
Minneapolis + Detroit « Jacksonville « Columbus + Fort Worth 
Sacks Tampa « Cincinnati - Dallas « Des Moines « Oklahoma City 
Greenville + Portland + St. Louis + San Antonio « Memphis 


Kealt Peser end Seestalties wey Kansas City « Bogalusa - Milwaukee « Chattanooga « Weslaco 
P P New Haven «+ Appleton 


Kraft Grocery Bags and «© 


« Hickory + Greensboro «+ Sumter 
147 
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THE FROZEN-FOOD INDUSTRY IS FINDING PROFIT— 


in this wonderful new container! 


This new frozen-food container is a com- 
pact unit with a paraffin-impregnated 
fibreboard body and strong metal ends. 


Its simplicity and strength eliminate 
the use of inner bags and separate liners. 
It speeds up processing and packaging, 
gives greater protection to the product. 


Tests show that it is preferred by both 
dealers and consumers. Food processors 


find that it decidedly reduces processing 
costs and unit costs on frozen foods. 


Research and Know-How 


This new container—a product of 
American Can Company research and 
technical know-how—is another posi- 
tive evidence that those who do busi- 
ness with Canco profit. For 46 years 
we have been helping our customers to 


profit through our creative approach 
to container problems. 


We have never stopped inventing new 
containers and improving old ones. 


These achievements make an impres- 
sive record which benefits you and your 
business. We can help you solve your 
container problems—to increase your 
business and your profit. 


AMERICAN CAN COMPANY 


NEW YORK e 


CHICAGO e 


SAN FRANCISCO 
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SMART Ooctialin 


> ++ SEALING WITH “CEL-O-SEAL" 


REG. U S. PAT OF 


It’s the practical way to colorfully en- 
hance your package and seal in quality. 
Too, ‘‘Cel-O-Seal” guards against evapo- 
ration, leakage and tampering. And for 
brandy bottles, the Wind-O-Band* seal 
is smart for still another reason: it clearly 
displays the tax stamp, yet holds it se- 
curely in place. 

DUBONNET 


SHOULD ALWAYS Ge LERVER 
WELL CHILLED 


apm 


“Cel-O-Seal” cellulose bands and 
“Wind-O-Band” cellulose seals are manu- 
factured by E. I. du Pont de Nemours & 
Co. (Inc.), Wilmington 98, Delaware. 
They are also sold by Armstrong Cork 





Co., Lancaster, Pennsylvania, and I. F. 


Schnier Co., San Francisco, California. 


*TRADE MARK 


DU PONT “CEL-O-SEAL” BANDS 


DU PONT “WIND-O-BAND” SEALS 


REG. U.S. PaT. OFF. 


BETTER THINGS FOR BETTER LIVING 
+++ THROUGH CHEMISTRY 
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HAZEL-ATLAS GLASS COMPANY 
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Do these “gremlins” give 
you wrapper trouble? 


Moisture or grease is at the bottom of most wrapper trouble. Even when there’s 
just a little, it has a way of working into the wrapper causing weak spots, 
leaks, and messy stains. A way to avoid this trouble is to use wrappers of 
Patapar* Vegetable Parchment. Grease and moisture don’t have a chance 
with Patapar. 


Patapar has wet-strength 
—resists grease, too 


Patapar is famous for its wet-strength. It can take any amount of drenching, 





soaking —even boiling—and remain strong. 
Where there’s grease, fats or oils, Patapar resists penetration. It makes 
a clean, neat package—and really gives protection. 


Irresistible appeal 


Patapar’s rich white texture adds distinction and sales appeal to whatever 
is wrapped in it. When color is wanted, Patapar can be printed beautifully 


with brand names and attractive designs. We print Patapar economically in 







a our own plants in one or more colors by letterpress or offset lithography. 





Vegetable 


When you order printed Patapar, we'll include the Keymark at no extra cost. The Patapar Keymark is 
Parchment 


the nationally advertised symbol of wrapper protection. When women see it on a wrapper, it reminds 
them the product inside is well protected. * Reg. U.S. Pat. Off. 


Paterson Parchment Paper Company ° Bristol, Pennsylvania 
Headquarters for Vegetable Parchment Since 1885 

WEST COAST PLANT: 340 BRYANT STREET, SAN FRANCISCO 7, CALIFORNIA 

3RANCH OFFICES: 120 BROADWAY, NEW YORK 5, N. Y. «© 111 WEST WASHINGTON ST., CHICAGO 2, ILL. 
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How the HIGHLAND PACKAGE 


(atid Ml’ thijhidd in Sales Appeal 


The old A.G.* HIGHLAND brand label (see left) was a good label 


as far as it went. However, it lacked strong appetite appeal and good 
trade-mark identification. It didn’t contain sufficient voluntary des- 


3 criptive material, so much desired by consumers today. It didn’t do 
\GHLAND I y y 


a thorough merchandising job for the product. So package designers 
<> at U.S.P.&L. went to work to revamp the HIGHLAND package for 


the tough competitive selling conditions ahead. The resulting new 
label is shown below. 


*Associated Grocers Company of St. Louis, Mo., distributors. 
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A PACKAGING CASE HIST! 
FROM THE FILES OF U.S.P. « 





: ibe the entire lihe of 
anned fruits and vegetables. 
Ta cent group of these 


he finest they have ever had. Also, these 
$ are paying off in increased sales of 


UIGHLAND products. 


eee 
ie 


pack new sales and merchandising power in HIGH- 
LAND packages. Our store operators are extremely 
enthusiastic and consumer reaction is reflected in 
increased sales of the brand since the new labels 
have been in use.” 


What has been accomplished for Associated Gro- 
cers’ HIGHLAND brand can be done for your 
package, too. Regardless of the product, if it’s sold 
in retail stores, the package is being called upon 
today to sell as never before. Consult a U.S.P.&L. 
packaging specialist about pre- 
paring your package to reach 
new heights in sales appeal. 


























| 





At the production level, the package is an important part of the picture . . . able to add to 
or subtract from efficient handling and filling. At the sales level, the package is often the 
whole picture . . . in that it’s all a customer sees until after a purchase is made. The carton 
buyer who prefers Ridgelo Clay Coated Boxboard assures the satisfaction of both his pro- 
duction and sales staffs . . . through Ridgelo’s smoothness, strength and uniformity in the 
first case, through its cleaner, brighter and more appealing appearance in the second case. 
What you get is what you ask for in Ridgelo . . . for it’s custom-made to perfectly fit your 
particular design, printing and filling requirements. 


Mfefexale. 


a oe 


MADE AT RIOGEFIELO, N. J. 
BY LOWE PAPER COMPANY 


REPRESENTATIVES 
H. B. Royce, Detroit * Norman A. Buist, los Angeles * A. E. Kellogg, St. lLovis * Philip Rudolph & Sons, Inc., Philadelphic 
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Albert Hailparn, E-F executive vice-president 
...in the spring of 1944 was Captain Hailparn, 
USAAF, home on leave, and having a busman’s 
holiday in the office. As the only art connoisseur 
in the Company, he was delegated to find some 
non-commercial art suitable for the E-F annual 
Gift print... But 1944, you remember, was a 
year of D-Days, doubts, dread, casualty lists, 
shortages, and events more memorable than 
Christmas and the Gift print wasn’t printed. 

And now for the first time in four years, 
paper and press time permit the production of the 
Thomas Benton selected in 1944 by Captain (now 
Mr., and Al to his friends) Hailparn...who 
herewith accounts for his selection... 


€6The usual ‘Tobacco 
Road’ subjects painted by 
Thomas Benton have always 
been macabre and depressing 
to me—something to look at 
and forget fast... 

That afternoon in 1944, shopping art 
galleries, I was mentally a GI Joe, very fed 





up with a war that showed no 
signs of ending. The 


from Thomas Benton, Al Hailparn, and E-F... 


i 
Weng , “ 


— 
"rere etnnreema 


bso, 


uncertain sky, the lush meadow grass, the 
peach trees pink and white, the exuberance 
of the horse and the boys, the luminiscent 
quality of the paint...all made ‘Spring 
Tryout’ seem like a glimpse of a simple, 
naive, gay, almost forgotten world, pretty 
wonderful and far away. 

“Tt also occurred to me that the painting 
was the only happy Benton I had ever seen. 
And after three years I still like it more than 
any other Benton I have ever seen.?9 


So it is our pleasure this holiday season 
to be able to offer with our best wishes... 
a faithful reproduction in full color of 
“Spring Tryout’, lithographed with loving 
care by craftsmen who do care. The print 
is 30/2 by 24 inches, and a collector’s item. 
If you are not on our lists and would like a 
copy, please let us know. 

EINsON-FREEMAN Co., Inc. .. . not-always 
non-commercial Lithographers, Starr & Borden 
Aves., Long Island City, N. Y....with offices 
in Chicago, Cleveland, Cincinnati, Dallas, 
Minneapolis, St. Louis, Atlanta, 
Francisco, Los Angeles. 
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Near Crisis at Oxford Paper Company 


by Tony Barlow 


























(3): 
| ar 


MN 











— 








CTUALLY, making quality 
Ll \ printing paper at Oxford’s 
plant is a mighty smooth opera- 
tion. 


Each day, we produce better than 
1,000 miles of many varieties—a 
maintained for a 
good many years. 


rate we have 


Oxford can maintain this high 
rate of production because our 
facilities are complete. We control 
every step in the production of 
paper from the wood to the 
sheet of finished paper ready for 
the press. 


Helping to maintain Oxford’s 
record of quality are its crafts- 
men, 


738 


hundreds of whom have 





LAMENTABLE LAPSE! CHECKER-UPPERS AT OXFORD 
GETTING THE FACTS ON WHY IT TOOK 32 HOURS 
4 MINUTES TO TURN A STICK OF WOOD INTO PAPER 
INSTEAD OF THE USUAL 32 HOURS FLAT ! 














had 20 or more years’ experience 
in the art of making paper here 
at Oxford. 

Furthermore, each day’s run is 
given over 5,000 separate tests for 
quality — tests for such things as 
fold, surface bond, color and good 
printing properties. Besides mak- 
ing sure that every sheet of Oxford 


paper is right, our Research De- 
partment is constantly working to 
find ways of making paper better. 


So when you need paper that 
must be right for the job, call 
your merchant who handles 
Oxford papers. You will find 
Oxford merchants in key cities 
coast to coast. 


Included in Oxford’s line of quality printing and label papers 





Enamel, 


are: Polar Superfine Enamel, Maineflex Enamel Offset, 
Maineflex C1S Litho, Mainefold Enamel, White Seal 
Engravatone Coated, 


Carfax English Finish, 


Super and Antique, Aquaset Offset and Duplex Label. 


OXFORD PAPER COMPANY 


230 PARK AVENUE, NEW YORK 17, N.Y. 


MILLS at Rumford, Maine 
and West Carrollton, Ohio 


WESTERN SALES OFFICE: 
35 East Wacker Drive, Chicago 1, Ill. 


DISTRIBUTORS 
in 48 Key Cittes 
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Packed BRIGHT! TIGHT! and FAST! 


DEAD-FOLDING! That’s a big feature of Alcoa Alumi- 
num Foil. Consider the savings in time and packaging 
costs this unique, protective quality can make for you. A 
sparkling wrap of Alcoa Foil will fold to fit any shape, 
odd or regular, and stay folded—adaptable to high-speed 
packaging and heat-sealing methods. 


PROTECTION! Alcoa Foil has an MVT (moisture- 
vapor-transmission) rate of practically zero. What’s more, 
it is gasproof, greaseproof, lightproof and non-toxic—not 
affected by age or temperature extremes. 


VERSATILE! If you are looking for modern packages 
that protect . . . packages that sell . . . be sure to investigate 
Alcoa Foil. Leading package manufacturers, experienced 
in designing aluminum foil packages, will be glad to work 
with you. For their names, write ALUMINUM COMPANY OF 
America, 2129 Gulf Building, Pittsburgh 

19, Penna. 


MORE PEOPLE WANT MORE ALUMINUM FOR MORE USES THAN EVER 


Hedey:' ALUMINUM FOIL 
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How to box Artlocrade Eon 


Suppose you were in the egg business and eggs 
reached a retail high of $300 each. . . Chances are 
you'd want to pack them in luxurious, shock-proof 
boxes--one egg per box. But, when you started to 
sel up your packaging line you’d run into a lot of 
problems not covered even by the Packaging 
Kneyclopedia. 


For example, where would you get machines to 
‘ ta) 


make eight-sided boxes? How install the egg 
springs? Or apply the plush linings? Or machine- 


fill each box with an unbroken egg? 


By enlisting Codie-Kay’s uniquely specialized pro- 
fessional aid, you could make sure of getting work- 
able answers the quickest way. 


How come? Because, as seasoned packaging engi- 
neers, we specialize in devising new machines and 
new methods to iron out costly kinks in our clients’ 


they can be machine-packed at lowest unit proc- 
essing cost. And, wherever it is necessary, we re- 
arrange the physical layout of the packaging de- 
partment to insure continuous and uninterrupted 
work-flow. 


Therefore, if your packaging department isn’t 
functioning fast enough or economically enough, 
ask us to diagnose its ailments and to submit 
recommendations necessary for the cure. Direct 
your confidential inquiry to Codie-Kay Co., 1139 
San Julian Street, Los Angeles 15, California. 





COMPANY, INC. 
SPECIALISTS IN THE DESIGN AND MANUFACTURE 
OF COMPLETE PRODUCTION PACKAGING SYSTEMS. 
IF STANDARD EQUIPMENT WON’T DO THE JOB, CODIE-KAY WILL. 


packaging operations. We design and build special 
equipment around hard-lo-handle products so that 
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packaging paper 


FOR EVERY PRODUCT! 
| 













FOR EVERY HOLIDAY! 
| ‘4 





Printed or embossed coated papers, 










metallic foil papers, individualized 
trade-marked papers — for 
day-to-day packaging use, gift 
packaging and holiday 
promotions. Over 5,000 patterns 


from which to choose. Write or 





phone us about your specific needs. 


COLOR SELLS 


KUPFER BROS. CO. 


4 ASTOR PLACE, NEW YORK 3, N.Y | 
Manufacturers of Surface Coated Papers Since 1845 





KUPFER BROS. PAPER CO. Southwest Representatives EDWARD M. MARKS CO, Branches in: 


145 West Hubbard Street MODERN PACKAGINGS 8334 West Third Street BOSTON e 
Ulinois Dalias 1, Texas California SEATTLE 
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ESTABLISHED 1876 


Manufacturers of 
PRESENTATION BOXES 
JEWELRY FINDINGS AND SOLDERS 
TROPHIES * MEDALS + BALL CHARMS 


F. H. NOBLE & COMPANY 559 West 59th Street, Chicago 21, Illinois 









































Among countless competitive products, a-Marvellum- 


wrapped paper caught her eye... crea 
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THE GUMMED PRODUCTS COMPANY 


omnes i 








ron custom LAMINATING 
ann COATING 


1. Foil laminated to all types of paper, board and cloth. 


2. Laminations of glassine, cellophane, acetate, Pliofilm and 
other protective films. 


3. Special heat seal, greaseproof and waterproof coatings. 


0” problems involving these specialties, and testing program assure highest manu- 

consult our new Laminating and Coat- facturing standards— just as in other divi- 
ing Division. This recently established divi- sions of the company. And these standards 
sion will produce high-quality, custom-made are exceptionally high—a tradition initi- 
laminated and coated products exclusively ated by The Gummed Products Company 
for the decorative, protective and graphic founders more than thirty-four years ago. 
arts fields. This new source for laminated and coated 

Today's latest equipment, years of spe- products may be exactly the right answer 


cialized experience, plus an active research to your problem. Write for more information. 


orrices* TROY, OHIO - mits 


Los Angeles e@ New 


Y UY, Z 
yj 
yyj 
Wy 
Z UY ; 
Yfyy 
oe: MPANY 
Y yf ff 
Y fy 
YYy Yf fy THE 
Wf yy fy 
Y s 
YY 
“ 


. . . 
c and & York * Philadelphia e St. oul 
. . I 
e Cincinnati e leve 








Yy 


Wf 
YY YYy 
YY Yy V7 7 Y Yj _ Yy Y YY Jj jj 


UMM 1) V. 






YU WWIII WW)JyWIPJ|ww 


a4 MODERN PACKAGING 

























New Ways to 


PROTECT PARTS 


In PRODUCTION, SHIPMENT 
AND STORAGE 





CLEVELAND | 

CONTAINER PLUGS... SLEEVES | 

ATTRACTIVE | 
— and CAPS 

iil PROTECT against damage to threads... . | 

vei dian PLUGS for internal threads; SLEEVES AND | 

production capacity CAPS for external threads | 

—quick deliveries. PROTECT against dust and dirt . . . against damage in 

dipping or spraying | 


* OK Xx 


Made in sizes and shapes to meet every need and purpose. 
PLUGS and SLEEVES obtainable in diameters !/;” up 
CAPS obtainable in diameters from '/4” up 


SPECIAL SIZES or SHAPES made with no die charge 
where quantities warrant. 


ro, 








7 CLEVELAND CONTAINER (2! 


6201 BARBERTON AVE. CLEVELAND 2, OHIO 


* All-Fibre Cans+ Combination Metal and Paper Cans 

* Spirally Wound Tubes and Cores for all Purposes 

¢ Plastic and Combination Paper and Plastic Items 
* * 

PRODUCTION PLANTS also at Plymouth, Wisc., Ogdensburg, N. Y., Chicago, WM, Detroit, Mich, Jamesburg, WN. J. 


PLASTICS DIVISION at Plymouth, Wisc., Odgensburg, N.Y. @ ABRASIVE DIVISION at Cleveland, Ohio. @ WN. Y. SALES 
OFFICE — 1186 Broadway, Room 223 @ IN CANADA — The Cleveland Container Canada Ltd, Prescott, Ontario. 





FOR EXPERIENCED 
COUNSEL, CONSULT 
OUR ENGINEERING 
DEPARTMENT 
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res , sparkling ideas ... supported by an ability to follow them thru. 


a) 


Ace Carton Corporation, ever mindful of modern merchandising 





trends, apply these ideas to folding paper cartons in a sane and 


successful manner. 


The packaging that attracts is the packaging that sells! 








CHIC ace 
neater 





CE CARTON CORPORATION 


FOLDING PAPER BOXES ¢ FOLDING DISPLAY CONTAINERS 






5800 WEST 51st STREET, CHICAGO 38, ILL. e TELEPHONE CRAWFORD 0111 
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TRANSPARENT PACKAGE 








MATOES 


Delicate pinks or luscious, 
ripe reds radiate sales-appeal 
through Traver transparent 


















packages. These eye-catch- 
ing overwraps formed from 
Traver’s expertly printed 
roll or sheet stock retain | 
the glossy smoothness so 
necessary tO an attractive 
consumer package. 

The Atomic brand of Levy | 
& Zentner has added power 
with Traver overwraps. 


he 





Crivella's ‘’Select Pack” tells the story Each tomato is clearly visible beneath 
— smooth transparency of Traver pack- Trover's carefully printed sales label 
ages allows selection of perfection. No distracting wrinkles or smudges 


Photos show Traver transparent sales packages in actual use. 


Traver 366 W. ONTARIO STREET © CHICAGO 10, ILLINOIS 


CORPORATION 





ONVERTERS AND PRINTERS OF CELLOPHANE, PLASTICS, ACETATES, FOIL AND GLASSINEI 
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CREATORS 


DESIGNERS and 
PRODUCERS 


of 


DISPLAYS 
CUTOUTS 
CAR CARDS 






























PAPER TRIMS 
HANGERS 
BANNERS 
FESTOONS 
STREAMERS 


POSTERS 


COUNTER CARDS 
MERCHANDISERS 
BASKETS 
NOVELTIES 





CARTONS 
LABELS 
WRAPPERS 
STICKERS 
PACKAGE INSERTS 


BOOKLETS 
FOLDERS 
COVERS 
CATALOGS 
PAMPHLETS 





CIRCULARS 
ANNOUNCEMENTS 
ART PLATES 
CALENDARS 


STATIONERY 
MENUS 
BLOTTERS 
CHECKS 
BUSINESS CARDS 


PRINTED CELLULOSE 
in rolls and sheets 


ll 


NEW YORK + CLEVELAND - LITHOGRAPH CO. + CHICAGO + ROCHESTER 
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o. |\il in a series 


R er down to delivery of cans at a customer’s plant, National Can 
Corporation “follows through” — backs up its system of modern manufacture 
with thorough and progressive methods of packing and handling. 


Extra precautions at National Can include the wide use of automatic 
handling equipment to protect cans during the packing and shipping proc- 
esses. In loading freight cars, for example, cans, after testing, are auto- 
matically delivered to expert stackers at the same high rate of speed as 
employed on the production lines. Cans are stacked according to an inter- 
locking principle, and held in place by careful “shoring” thereby avoiding 
damage in transit. Similar precautions are taken in shipping by truck or boat. 


Measures like these round out a quality-first policy that has typified 
National Can Corporation’s business progress for nearly half a century. 


_ NATIONAL CAN 


Gc @' 2 FF @ & & 


Executive Offices: 110 EAST 42nd STREET, NEW YORK 17, N., Y. 


BALTIMORE, MD. CHICAGO, ILL. HAMILTON, OHIO BOSTON, MASS. 


“es Oke Ae i INDIANAPOLIS, IND. MASPETH, N. Y. CANONSBURG, PA, ST. LOUIS, MO. 
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P-45 a new 


stock bottle in line 
with Swindell’s 
tradition of quality 














It’s ready now! Swindell’s new stock bottle, 
designed along classic lines that hold special in- 
terest for the perfume and cosmetic trade! 

Available for immediate delivery in Ye ounce, “% 


ounce, ¥2 ounce, 1, 2, 3, 4, 6, 8, and 16 ounce sizes. 


SWINDELL BROS., BALTIMORE, MD. 


200 FIFTH AVENUE, NEW YORK + ROBERTO ORTIZ—HAVANA, CUBA 
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WHICH TUBE IS BEST ? 





HERE? 














OR HERE 


What type of aluminum tube is —_ economical, non-toxic, more manufacturers are 
best for your product, plain or — switching to aluminum tubes every day. Find | 
interior wax coated? Will the out what is the best aluminum tube for your | 
addition of an inhibitor or a slight change of — product now. Then take advantage of the econ- 





formula reduce your packaging costs? omy and versatility of Aleoa Aluminum Tubes. | 
The Alcoa Packaging Laboratory can supply They are available now for prompt delivery. | 
the answer. In our files are records of hundreds Send us samples of your product for testing. | 
of packaging tests. Perhaps the answer is here. This service is offered without cost or obligation. | 
If not, the laboratory, by careful and extensive Write to ALUMINUM COMPANY OF AMERICA, | 
tests, will find it. 2129 Gulf Building, Pittsburgh | 
Because aluminum tubes are attractive, sturdy, 19, Pennsylvania. ALCOA 

ele ¥N 

MORE people want MORE aluminum for MORE uses than ever ALUMINUM 





A edey.' ALUMINUM TUBES 
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Rossotti Labels and Cartons are de- 
signed to emphasize salesworthy 
product points...make trade marks 
buy-words with customers. Into each 
finished design goes diligent market 
research, the finest of artistic design- 
ing and expert printing craftsman- 
ship. Each Rossotti-designed package 
is pre-tested for consumer impression 


value. 


With Rossotti-designed packages it's 


0 © ©... shopper to shelf to register. 
Their surefire sales appeal registers with 


the customer immediately. 


In these days of intensified selling, your 
package must be your best salesman. 
Our more than 49 years of specialized 
packaging experience is at your serv- 
ice. Modern, fully-equipped plants on 
East and West Coasts assure prompt, 
fast, dependable coast-to-coast deliv- 
ery. When a packaging problem con- 
fronts you—consult Rossotti—packag- 


ing experts since 1898. 


Oscorly 


SINCE 1898 


ROSSOTTI 


SALES OFFICES: PHILADELPHIA 


LITHOGRAPHING CORPORATION 
ROSSOTTI WEST COAST LITHOGRAPHING CORP. - 


BOSTON 


NORTH BERGEN, NEW JERSEY 
5700 THIRD ST., SAN FRANCISCO 24, CAL. 
ROCHESTER JACKSONVILLE CHICAGO 
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A Fine Produet 
becomes 


a Beautiful Gift... 


¥ EN before eye meets razor. one knows instinctively 


Yo 


that here is a gift of Custom Quality... For it’s “Packaged 


by Farrington” with two generations experience in 


*, 


i) 


packaging a nation's fine products .. . Distinctive 


feet, 
sees 


showmanship that can help boost desire for your product. 
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FARRINGTON MANUFACTURING COMPANY 
General Offices: 76 Atherton Street, Boston 30, Massachusetts 
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Canadian Plant: Farrington Manufacturing Co., Ltd., 1191 Bathurst St., Toronto 4 
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SPECIALTY BOXES 






DISPLAY TRAYS 





METAL SPECIALTIES 





CHARGA-PLATE SERVICE 


Delayed Action Means 
Faster, surer Bonding 


Thermo-Kote* 


Thermo-Kote™ 


@ Ideal for operations where application of heat affects prod- 
ucts or packages adversely. 


@ Can be applied to materials or surfaces where water cannot 


be used. Thermo -Stix* 


@ Clean and fast-working —in labeling applications provides 


‘ ANOTHER NASHUA ADVANCE 
° imes speedier bonding. 

slic aaah es , IN THERMOPLASTICS! 

@ Adheres without wrinkles or welts. 


@ Provides a firm, positive and lasting bond to many surfaces 


including glass, metal, wood and rigid plastics. 


A NEW Heat-Sealing Paper that’s Tempera- 
ture-Right 2 ways... Higher Blocking — Lower 
Activating. It’s the paper to use where surfaces 

and labels must be bonded together 


by heat and pressure simultaneously. 
Write for details. 


@ Takes printing on either side by any process where heat is 
not necessary. ciesiideiia 


Nashuva’s Sales Research Department will be glad to 
cooperate with you in the adaption of Thermo-Kote * 


to your special applicctions. Write for samples today! 


% Patent and Trade-Mark Application Pending 
MAKES PAPER MAKE 
MONEY FOR YOU 


NasHUA GuMMED AND Coatepo Paper ComPANY 
NASHUA, NEW HAMPSHIRE 





FOR YOUR HAIR 
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Kreml shampoo and hair tonic use distinctive private-mold bottles, 
but the designer has held to shapes that operate advantageously on 
automatic packing lines—avoiding main pitfall of private design. 
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Ribbed oval bottle recently adopted for Wild- 
root is easy to handle, compact in shape, light 
weight and has wide mouth for added convenience. 


A survey discloses present practices and future plans 


of four of the country’s leading glass-using industries 


A costs for packaging materials and operations con- 
tinue to rise, glass containers come in for their 
share of scrutiny in the effort to resist price increases. 
Particularly, the question of stock versus private molds 
is being carefully examined. It is well known, of 
course, that the stock mold presents advantages of 
economy, ready availability and operational con- 
venience. But as competition becomes keener, in- 
dividuality of package appearance—which is a con- 
tribution made by the private mold—also comes to be 
highly important. 
How do these two conflicting principles measure up 
in the judgment of the packaging field? To what ex- 
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tent do packers in glass use stock molds, in comparison 
with private molds? How does that vary in different 
lines of business? Among other ravages made by the 
war, what did the shortage situation do to packaging 
programs with respect to glass containers? What is the 
current attitude toward stock molds from the produc- 
tion point of view in comparison with the sales and 
merchandising point of view? Dependent on con- 
ditions, what future plans are being contemplated re- 
garding the use of private molds? 

Obviously, no one user or supplier can possibly 
answer all of these questions with any degree of ac- 
curacy. But Mopern Packactne decided to obtain a 
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FUTURE PLANS: PRIVATE VS. STOCK MOLDS 





FOOD PRODUCERS 


TOTAL OF ALL RESPONSES 












PRIVATE MOLDS nod 
NO CQ 7. 


43.2% 


NO 


CONTINUE USING 
STOCK MOLDS 


46.6% 


cross section of industry opinion and make a report for 
what it might be worth for the guidance of its readers. 

A questionnaire was sent to a carefully selected list of 
manufacturers who use glass containers for packaging. 
The ‘‘sample’’—based on previous experience in similar 
activities —was large enough to comprise a good com- 
posite opinion, including representation from food pro- 
ducers, drug and pharmaceutical manufacturers, cos- 
metic producers and three segments of the beverage 
field. The responses were gratifying, comprising 26% 
of those to whom the letters were sent. The option was 
given to sign or not, as the recipient chose. Only 20 
of those responding preferred not to sign and in several 
cases these persons indicated the line of business in 
which they were engaged without disclosing the com- 
pany name. The responses were carefully tabulated 
and from them it is possible to draw certain con- 
clusions—as straws to show which way the wind blows. 


Present practires 


The first question asked was: “What percentage 
approximately of the glass containers you are using at 
present are stock molds? Private molds)” Thirty per 
cent of the responses indicated a 100% commitment to 
the stock mold as compared with 14% which were en- 
tirely committed to private molds. When the answers 
were tabulated in brackets, it was found that exactly 
half of them are using stock molds to the extent of 80 to 
100%; a little over one-fourth reported that stock 
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COSMETICS & TOILETRIES 


MOLDS 








DRUGS & PHARMACEUTICALS 


CONTINUE USING 
STOCK MOLDS 


46.1% 


CONTINUE USING 
STOCK MOLDS 





EXTEND USE OF 
PRIVATE MOLDS 


30.7 % 





BEVERAGES 


CONTINUE USING 


STOCK MOLDS 


30.7 % 





EXTEND USE OF 
PRIVATE MOLDS 


61.5% 





27.3% 


molds are now in use for 20% or less of their production. 

In the food field, as might be expected in a line where 
margins are small and turnover is rapid, the stock mold 
is quite thoroughly entrenched—77% of the food pro- 
ducers who replied use between 80 and 100% of stock 
molds. However, the private mold has a few cham- 
pions among food manufacturers; for an equal percent- 
age uses the private mold up to 20% of production. 

With drug and pharmaceutical manufacturers, the 
stock mold predominates, 55% of them being in the 80 
to 100% bracket for use of stock molds, although there 
is a valid functional reason for their use of the private 
mold, which will be brought out later in this article. 

Makers of cosmetics and toiletries, as would be ex- 
pected, are ardent advocates of the private mold, 27% 
of them being committed to its use to the extent of 
100% and 41% of them being in the 89 to 100% 
bracket of users. 

In the beverage field, between 40 and 50% of those 
who reported from three different subdivisions of that 
industry indicate that they are now using stock molds 
for at least four-fifths of their entire output. In the 
alcoholic-liquor industry, where war restrictions forced 
full use of stock molds, 40% of the responses indicated a 
heavy present use of the private mold. 

Some of the questionnaires, as already quoted, were 


not signed and contained no indication of the line of 


business. Presumably, however, these came propor- 
tionally from the various industries which were ques- 
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tioned. Forty-five per cent of these are in the top 
bracket for the use of stock molds. 

The second question was “‘Did war shortages make 
any changes in your glass-container program)” Seven- 
teen per cent of all the responses reported that the war 
caused a complete change-over from private to stock 
molds. Forty-one per cent reported some modification 
or interruption of their private-mold program. Twenty- 
four per cent reported no change because they had been 
using stock molds. Eighteen per cent of the total num- 
ber of responses were from users of private molds whose 
program was unaffected by war conditions. 

The alcoholic-liquor people suffered most. Eighty 
per cent of the responses indicated a complete change 
from private to stock molds, though that must not be 
interpreted to mean they had been 100% users of 
private molds; it merely means a complete dropping of 
the private mold, as required by L-103. Food producers 
also suffered, as 38% of them made the complete change- 
over. Thirty-five per cent of the drug and pharmaceuti- 

‘al manufacturers as former stock-mold users made no 
change in their program, although 40% of those re- 
sponding were obliged to make some modification. 
Among cosmetic and toiletry manufacturers, a trifle 
over 40% reported that they were able to continue 
their private-mold program, while the same percentage 
reported more or less interruption. Beer and car- 
bonated beverages were apparently unaffected by the 
war, at least so far as the responses to this study indi- 
cated, while the program of the wine people had to 
undergo considerable modification. 


Which way now? 


Right at the present time, it would appear that the 
glass user is able to make a choice. Because the 
supply situation is improving, he can move in the 
direction either of more complete usage of stock molds, 
or on the other hand, he can extend his use of private 
molds. The situation permits and calls for a re- 
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The liquor industry, normally a heavy user of 
private-mold bottles, is returning to them rap- 
idly. This example was recently re-introduced. 
Bottle has a small bead at the base which serves 
as a guide to the labeling machine and permits 
accurate positioning of labels at high speed. 
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Distinction if not exclusivity 
is offered by new lines of stock 
bottles being brought out by 
several glass makers. This new 
line for perfumes has unusual 
round shoulder, but offers flat 
panel for ease in _ labeling. 
Above is one of the bottles 
adopted by Park & Tilford for 
Wild Harvest perfume; note the 
distinction which has_ been 
achieved by special cap and label. 
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appraisal of the advantages and disadvantages of each; 
and this evaluation should be made from two main 
points of view—namely, from that of production con- 
siderations and from that of sales and merchandising. 

The third question, in line with this thought, brought 
some interesting replies. It read “‘What comments 
would you make regarding stock molds (a) from the 
production-line point of view and (b) from the sales and 
merchandising point of view?” 


Of practical but unusual shape are these new 


stock bottles for the cosmetic and perfume trade. 





PRIVATE MOLDS TO STOCK MOLDS 








The interest manifested in this questiou can be 


gauged by the fact that almost all the replies made. 


some comment and some elaborated on points of im- 
portance, as will be shown later. From the production 
point of view, 53% of the responses reported that stock 
molds are more satisfactory; 13% reported “‘no differ- 
ence”; 11% preferred private molds, pointing out in 
most of the latter cases that their equipment was built 
for such purposes. 

The food people lead in their approval of the stock 
molds—at least, 83% of those responding so expressed 
themselves, as did 65% of the drug and pharmaceutical 
manufacturers; 36% of the cosmetic folks also pro- 
nounced stock molds more satisfactory, production- 
wise. In the liquor field, several of the reports were 
made by individuals who frankly labeled themselves as 
production men, clearly indicating a preference for the 
stock mold. Among the unsigned questionnaires, 45% 
prefer stock molds in production as compared with 20% 
who prefer private molds. 

The merchandising angle is quite different. Fifty- 
five per cent of the total number of responses declared 
that stock molds were at a competitive disadvantage. 
Only 22% pronounced stock molds ‘satisfactory for 
merchandising purposes. The food-field comments 
were about equally divided on this question with a 
slight plurality admitting that stock molds have com- 
petitive disadvantages. The balance was in the other 
direction with the drug and pharmaceutical manufac- 
turers, 45% of whom consider stock molds satisfactory 
as compared with 35% who admit the competitive dis- 
advantages. The cosmetic people vote heavily against 
the stock mold for purposes of merchandising, according 
to reports from 55% of those who responded, although 
14% of them declare that stock molds do a satisfactory 
merchandising job. The three divisions of the beverage 
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50.0% | 76.9% 55.0% 36.3% 
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9.0% | 15.2% 10.0% 4.5% 7.6% 
20- 40% STOCK MOLDS =-« 9.0% ) 15.0% 13.6% ) 


UNDER 20% STOCK MOLDS 28.4% 0] 15.0% 40.9% 38.4% 


: field voted nearly 80% for the private-mold’s sales 
7 0 

- ability and those who sent in unsigned responses 

to the questionnaire registered 70% for the private- 

design bottle. 
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/. Future plans 

h What are the glass users going to do toward turning 
y their opinions into action? The fourth question read: 
e ‘Conditions permitting, what are your future plans re- 


garding private molds?” The letter that accompanied 
the questionnaire made it clear that all replies would be 
treated with absolute confidence, that is, without any 
disclosure of namestoindicate plans of specific companies. 
Perhaps that is a reason why the responses were so frank 
in telling of their intentions. At any rate, here are the 
results: Forty-three per cent of the total responses 
indicated the intention to extend their use of private 
r molds, but 46% expect to continue stock molds; 5.6% 
definitely have no plans and 4.5% made no comment. 
The food men, to the extent of 30%, plan a wider use 
of private molds. Drugs and pharmaceuticals make it 
40%. Surprisingly enough, only 27% of the cosmetic 
firms expressed an intention to extend private-mold 
use—probably because the private mold is already as 
firmly entrenched in that field as it can expect to be. 
But 61.5% of the three divisions of the beverage field 
will use more private molds—the hard-liquor people 
going 100% in that direction. The unsigned responses 
showed that 60% will extend private-mold use as com- 
pared with 25% that will continue stock molds, 10% Possibilities for different treatment of the same 
having no plans and 5% making no comment. stock-mold bottle are evidenced by these old 
: : : . (left) and new packages for Thermopine bubble 

As is always the case when using the questionnaire 


bath. New one takes on entirely different 
method on a live subject, many of the blanks which were aspect with tall wood cap and all-around label. 
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Stock jar for jellies and preserves can achieve 
individuality by label treatment, as shown by 
these old (left) and new labels for Brook-Maid. 


returned contained some exceedingly valuable informa- 
tion, comments and conclusions voluntarily proffered 
by those who responded. For example, a prominent 
food manufacturer says, ““Our plans are to retain the 
economy. line jars for 100% of our requirements. Prior 
to the war, we were using private molds 100%. When 
we were forced to change over to the economy-line 
bottles, we learned from experience that this was en- 
tirely satisfactory and a very practical move.” An- 
other, however, committed entirely to private molds, 
explains that he is opposed to stock molds because the 
trend of his merchandising is away from paper labels to 
permanently blown-in-the-bottle labels. A soft-drink 
manufacturer points out that long usage of a private 
mold—20 years in his case—plus volume distribution, 
serve to cancel out the advantages of availability and 
economy usually credited to the stock mold. 

From the pharmaceutical field came some interesting 
comments. Several pointed out that if individuality of 
design is desired it can be obtained by means of the 
printed labels, cartons, etc. Merchandising practices, 
too, have their bearing. For instance, a manufacturing 
chemist explains that because he deals with the whole- 
sale trade directly and produces few items for “‘ over-the- 
counter” sale, standard glass containers are best suited 
for his requirements. Others in the same line have 
reached the conclusion that the private mold doesn’t 
carry the merchandising advantages that it did 
formerly, although where a product requires a measur- 
ing gauge or dispensing device for consumer conveni- 
ence, that element fully justifies private-mold use. 

Even in the cosmetic field, where the private mold is 


more firmly entrenched than in any other line of 


business, there are variations from the general opinion. 
Stock bottles, says one cosmetic manufacturer, can 
utilize decorative caps, labels, etc., to give an unusual 
appearance. Another has a line with an established 
following in beauty salons, where there is no occasion for 
the use of private molds of unusual character; conse- 
quently, stock molds are perfectly satisfactory. Still 
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on the merchandising question, one producer whose 
production is about equally divided as to stock and 
private molds, finds that keen competition in his line 
can make use of the private mold to avoid cut prices. 

There were several who have come to the reluctant 
determination to go to private molds “‘if forced to it by 
competition,” while at least two call attention to the 
fact that stock-mold tolerances are not close enough 
for their production requirements. One puts it thus: 
“The main reason for our use of private molds is to 
obtain bottles of correct capacity.” 


Questions of cost and quality 


The glass companies are doubtless aware of some of 
the complaints which their customers voice. For in- 
stance, one company, stating that stock molds are 
usually kept in better condition by the glass manu- 
facturer, complains that it has been necessary for them 
to call attention to the poor quality of private bottles, 
due to the mold running down. The same company 
suggests the possibility that when private-mold buyers 
go out of business, their molds might have good resale 
value among companies that want something distinc- 
tive without going to the expense of their own individual 
private molds. They suggest also that an arrangement 
could be made under which a user could design bottles 
without mold change on condition that the same design 
might be sold to non-competing users. Another grimly 
promises: ‘‘ We will have our own molds as soon as the 
glass companies become more realistic about costs.” 

Obviously, the selection of a glass container is a 
matter which is given exceedingly careful thought. 
Says one, “‘We survey the field for a suitable container 
for a new package. If none can be found, we then have 
a private mold built.” 

A food manufacturer, admitting that his future plans 
regarding the use of private molds are indefinite, states 
that he will probably run consumer tests of private 
versus stock molds before making any final decision. 
The exporter faces other conditions which affect his 
choice. As one puts it, “We intend to continue the use 
of private molds for our export items because of the 
necessity for uniformity of package. Another 100% 
user of private molds says with pardonable pride, “‘ We 
are an international company and our preparations are 
the same all over the world.”’ 

Some of the opinions and conclusions may seem at 
variance or in conflict with others, but that will not dis- 
turb the packager who approaches his problems scien- 
tifically. He will consider what others are doing, think- 
ing and planning, then he will weigh each condition or 
expression for its bearing on his own situation—and will 
ultimately choose the course best suited for his product 
and merchandising program. 


Crepits: Stock bottles shown on p. 97, Maryland Glass Corp., 
Baltimore, Md.; on p. 98, Swindell Bros., Baltimore. Wildroot 
bottle, Owens-Illinois Glass Co., Toledo. Carstairs bottle, Armstrong 
Cork Co., Lancaster, Pa. Design of bottle and label for Kreml, 
Georges Wilmet, New York. New labels for Thermopine and Brook- 
Vaid designed by Egmont Arens, New York. 
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A large cigar-manufacturing firm is presumed to be plan- 
- ning the introduction of a new brand, as yet unnamed, to 
satisfy consumer demand for a fine cigar in the medium-priced bracket. It is intended that the 
price, quality and appearance of this item shall make it attractive for gift purposes—yet at 
the same time, year-around volume sales to regular smokers must be maintained to permit 
the low price. Required is something new in packaging that will meet both objectives. The 
package must attract attention, insure brand-name memory and permit gift tie-in sugges- 
tion, bearing a brand name that will convey confidence, quality and satisfaction. 
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The designer suggested the name ‘10 Downing,” 

is =| because of its immediate association with Winston 
Churchill, who personifies jan uadie satisfaction in the popular mind. Using this brand 
name in bold poster style, he created a cigar box of conventional heavy-ply paperboard with § 
an over-all wrap printed in gold, red and black on a light wood-grain background. The style 
of lettering and incidental decoration, including the British lion, were carefully selected to } 
convey the impression of a high quality, prestige product. The edging tape repeats the brand 
name in a decorative pattern in gold, green and black. The cigar label (not shown) would 
be a small replica of the package design. This box would take care of regular sales and for 
gift occasions the dealer would be supplied the handsome — ~~ in which the regular 
package could be encased, as shown on the cover, at an adde separately or as a 
special combination offer. The lid of the humidor is made of clear palo compression molded 
and piano-hinged to the base, which is molded of opaque phenolic with a mahogany wood grain. 
The handle, also made of phenolic, is hollow and is ingeniously designed to hold a ceramic humidi- 
fying plug, suspended on the end of a screw. Manufactured in quantities it is estimated 
that the plastic boxes would cost about $2 each, permitting resale at a very attractive price. 
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The ‘name of Frank Gianninoto, director of Frank 
x Gianninoto & Associates, New York, has been associated 
for 25 years wih pac ree bearing some of America’s most famous 
brand names in many product fields. Among his recent productions 
are Birds Eye frozen poultry cartons (Oct., p. 102); Ritter labels 
(June, p. 128) and House of Herbs labels (April, p. 200), which won an 
award in the recent Spice Mill competition. He has turned out many 
notable packages for General Foods and numbers among his other 
clients American Home Foods, Best Foods, Blue Bell, Bor- 
den, J. A. Folger, 40-Fathom Seafoods, D. Goldenberg, Hol- 
gate Bros., Edgar P. Lewis Pepperell, Tykor and Underwood Corp. 
He is an executive member of the American Designers Institute. 








* Brand and company names used in the hypothetical design 
= —-S fictitious; the design remains the —< of 
the signer who conceived it for this cover illustration. - a ; . 
Any resemblance to any existing package is purely coincidental. FRANK GIANNINOTO 
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textile packaging. Paperboard : “Oe % oe, By IA tr 
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inder by beaded edges. Color : “ ? Y 
and price are printed on ends. 


Inner acetate liner shields stockings from dam- 
age and makes them slip out of container easily. SI 


W 
CC 
m 
m 
b 
ti 





One of paperboard ends is of frangible stock, "he f 


made with circular die-cut hole which provides 


a finger hold for easy removal by the purchaser. 
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Does the transparent cylinderJpack adopted by B. Altman & Co. 


forecast an era of automatic merchandising in department stores? 


he pre-sealed hosiery package and the practice of 

selling from samples is gaining wide acceptance in 
hosiery merchandising, but the form of such packaging 
is still in a transitionary stage. 

Notable examples to date have been the more or less 
generally accepted sealed printed cellophane or acetate 
envelope made to fit standard hosiery shelf boxes and 
the paperboard tray package automatically cellophane 
wrapped adopted by Cannon Mills and Shannon Mills 
(see “Textiles—A Field Day for New Packaging,” 
MopeErN PackKaGiIneG, June, 1946, p. 97). 

A current revolutionary newcomer is the tubular 
transparent package adopted by B. Altman & Co., New 
York, for its private brand Balta nylons. It is said to 
be the first hosiery package designed for possible future 
automatic dispensing similar to the gravity dispensing 
of cans and jars in an automatic food store. 

The Altman package, it is claimed, is not merely a 
promotional idea, but the result of an engineering ap- 
proach to the whole problem of hosiery manufacture, 
handling and selling by an engineering firm, whose de- 
sign of the new package was an important part of that 
program. 

The problem was tackled not only from the consumer- 
preference angle by interviews with salespeople and 
shoppers, but from the standpoint of the 8% losses in 
hosiery merchandising between mill and consumer due 
to damage from snagging of stockings when they are 
taken out of boxes to be ticketed, mismating of sizes, 
snagging in handling for consumer inspections, etc. 

The solution was to develop a pre-sealed package 
which would eliminate all hazardous handling, be more 
convenient for sales forces, meet all consumer require- 
ments of an attractive package, give visibility to the 
merchandise, even have appeal as a gift package—yet 
be produced at a cost comparable with that of conven- 
tional stocking packages. 

The new package to meet these requirements consists 
of a transparent color-printed acetate tube with paper- 
board ends, permitting the stocking colors to be seen 
through the acetate, yet with a sufficient area of print- 
ing over the end areas to cover up the folds. Each 
package contains one pair only. The customer makes 
her selection from samples on the counter, but receives 
the sealed tube with the stockings untouched from the 
time they left the mill. 

Color and size of the hose are printed on end disks 
which are secured in place by the beaded edges of the 
acetate. One of the end disks is of frangible stock, 
made with a die-cut hole, which provides a finger hold 

for easy removal. These paperboard disks protect the 
tube head from damage in opening and also permit the 
use of unusually thin acetate film (0.003 gauge) for a 














package of this type. This naturally reduces material 
cost, but that is not the prime purpose of the thin sheet- 
ing. The thinness of the tube gives the package a 
**soft” pliable feeling—a characteristic that consumers 
show a preference for in textile packaging. 

The packages are filled by means of a hollow cylindri- 
cal form, half of which is secured to the work table, the 
other half opening free. The stockings rolled around a 
stiff paper insert are then placed on the opened form, 
where a thin sheet of acetate to become a liner has been 
previously placed. The form is closed, the tubular ace- 
tate container is placed at one end and the stockings 
are pushed through the form into the container. The 
paper insert expands as a spring member to hold the 
stockings smoothly against the acetate. The thin ace- 
tate liner sheet prevents the stockings from wrinkling, 
makes them slip easily into the container and acts as a 
shield to prevent damage when the stockings are with- 
drawn from the package. 

The containers are supplied with the bottom disk 
secured. The frangible top disk is inserted by the 
operator after filling. Fabrication of the containers 
required considerable development work on the part of 
the supplier to make a package of this type in quantity 
from such thin-gauge material. 

This type of packaging is said to compare favorably 
in cost with the transparent envelope type of packages 
now stocked in shelf boxes. At present the new stock- 
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Giant package in window display tells 
story of the new packages to Fifth 
Avenue shoppers. Customer appeal of 
new package is indicated by sales results, 
which show that estimated stock for a 





two months’ period lasted only nine days. 


ing packages are stocked in drawers behind the counter. 
It is believed that eventually they will be a space-saver, 
if arranged on gravity-feed shelving, because they will 
permit utilization of the shelf space now wasted behind 
conventional hosiery boxes. 

Success of the new packaging is indicated by the sales 
results of the first few weeks. It is said that 4,300 pairs 
were sold the first three days and that within nine days 
the estimated stock for a two months’ period was com- 
pletely gone. There were no returns and only one cus- 
tomer demanded to have the package opened before 
she would purchase the stockings. 

This transparent cylinder package with its gay red 
printing provides an attractive gift setting for stock- 
ings which proved popular during the holiday season. 

The almost ringless perfection of nylon hosiery has 
been a great boon to the pre-sealed packaging of stock- 
ings and in order to offer nylons in a sealed container, 
the mills which supply Altman’s have made important 
changes in throwing, knitting, drying, boarding and 
inspection procedures to supply a stocking with legs and 
feet knit in a single operation, eliminating the conven- 
tional joint between leg and foot, and to assure uni- 
formity of color and other details of manufacture. 


Crepits: Design, engineering and procurement, Philip E. Wilcoz, 
New York. Containers, Kellogg Container Division, U. S. En- 
velope Corp., Springfield, Mass. Acetate material, Lumarith, 
Celanese Corp., New York. 
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business in Christmas trees, each protectively 


sealed in a compact, wax-lined carton 


- Pyesenrsany Christmas trees normally are cut in 
October and November, shipped in bulk in car 
lots and sold at retail stores and corner stands for the 
householder to lug off. During bulk shipments, the 
tightly packed trees hold their moisture well, but when 
set up for retail display, they dry rapidly. Asa result, 
trees soon become fire-dry and it is not uncommon for 
them to begin shedding needles even before the deco- 
rations go up. 

Intent on delivering a forest-fresh tree, directly from 
woods to homes, a new company, Pacific Evergreens, 
Inc., of Seattle, this season is pre-packaging individual 
Christmas trees and shipping them with a bundle of 
forest greens in a moisture-sealed container. 

Packaging requirements are stringent. Each pack- 
age must hold one Douglas fir tree compressed to the 
smallest size practical and an assortment of Northwest 
evergreens, a sprig of mistletoe and a knocked-down 
stand. The package must be moistureproof, holding in 
the natural moisture of fresh-cut greens and the added 
moisture of a canister fitted to the tree butt and filled 
with wet peat moss. Lightness and strength are impor- 
tant. 

The method of handling pre-packaged trees was 
developed before the war, but commercial application 
was held up until this season. Six months ago the 
package supplier began working on the problem. The 
container as finally developed is a 200-lb.-test cor- 
rugated box of regular slotted construction. The cross 
section is square, 7.by 7 in., which allows all the flaps 
to meet. The box comes in lengths of 3, 4, 5 and 6 ft. 
Joints are taped and the box is delivered knocked down 
to the packaging point at Shelton, on Washington’s 
Olympic Peninsula. 

Various linings were tried first to provide a moisture 
seal. But the cheapest and most practical seal was 
found to be paraffin applied in a hot waxer to the inte- 
rior surface. 

To prevent scratching of the paraffin and a breaking 
of the moisture seal, the package is filled through one 
end with the aid of a specially designed, funnel-shaped, 
metal loading tube. The stem of the tube is square, 
exactly fitting into the box for its full length. The 
tree, greens and stand are slid into the large end of the 
loading tube. Then the tube slips into the shipping 
container, the tree is held in place and the tube is with- 
drawn. Because of the unusual suppleness and re- 
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Resourceful Seattle firm inaugurates «a mail-order 





Regular slotted corrugated carton is made mois- 
ture retentive by an inside coating of paraffin 
wax and tape sealing of all joints. Labeled in 
red and green, this package delivers a fresh 
Douglas fir Christmas tree anywhere in U. S. 


silience of Douglas fir, the tree branches spring back 
into their original shape immediately on_ being 
unloaded. 

Trees are not cut until orders are received, the com- 
pany says, and shipments go out the first 10 days of 
December by express and mail. Tests show that on 
delivery the tree appears as fresh and fragrant as when 
cut and that the needles will not ignite from a match or 
candle. 

Bright red and green printing on the container gives 
the package a festive appearance. Trademarked 
“‘Giftree,” the tree may be sent as a gift if desired. It 
sells at $4.50 to $7.50, depending on size, post-paid any- 
where in the United States. 

Pacific Evergreens, Inc., is headed by Milo Morris, 
Seattle, who designed the loading tube and has patents 
pending on this and the stand. 


Crepit: Container, Container Corp. of America, Seattle Plant. 
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PRODUCE PACKAGING 


Big bottlenecks in produce distribution channels are the metropolitan wholesale markets; 


how and where? 





New York’s Washington Market is typical. Wholesalers want to do pre-packaging, but 
plead that they do not have the room or facilities for it. PHOTO COURTESY PRODUCE NEWS. 


Pre peckaging improves the sales possibilities of 
lettuce and cauliflower and eventually will be stand- 
ard practice throughout the produce industry. This 
is the belief of the majority of lettuce and cauliflower 
producers in California and Arizona, according to an 
extensive survey conducted for Food Machinery Corp. 

Control of quality, development of better packaging 
materials, decay control, refrigeration, changes in har- 
vesting and packing methods, labor and transportation 
are considered by producers as the most important 
problems to be faced in the pre-packaging of these com- 
modities at shipping point. 

The purposes of the survey were to determine the ex- 
tent to which pre-packaging of head lettuce and cauli- 
flower would develop, where it would most likely be 
done and the problems to be solved before packaging 
becomes a widespread reality. Since lettuce and cauli- 
flower are perhaps the most difficult of all commodities 
to package at the shipping point, it appeared that pack- 
aging, if successfully applied to these products, could 
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by FRANKLIN GINDICK 


be rapidly extended to other kinds of produce as well. 

Surveys were conducted among growers and shippers, 
produce wholesalers and retailers. Growers and ship- 
pers were surveyed through personal interviews and the 
wholesalers and retailers by questionnaire. The pro- 
ducer survey was conducted in California and Arizona, 
the country’s leading lettuce- and cauliflower-pro- 
ducing states, while the wholesaler and retailer survey 
covered a representative group of the country’s leading 
consumer areas. 

Among the California-Arizona shippers, 85% of those 
replying to questions on the future of lettuce pre-pack- 
aging and 914% replying on cauliflower expressed the 
opinion that packaging will add to the sales possibilities 
of these commodities. Only a few, however, contem- 
plate engaging themselves in pre-packaging on a com- 
mercial scale in the foreseeable future. The average 
shipper attitude in this regard is one of “watchful waiting” 
for significant developments which will indicate the 
speed and direction of consumer packaging. 
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Most shippers agree that cauliflower offers better 
opportunities for packaging than lettuce. This is due 
to the large percentage of waste involved in the present 
uneconomical method of shipping this commodity. 
Approximately 60% of a crate of cauliflower consists of 
the outer wrapper or jacket leaves. Elimination of 
these leaves at shipping point will reduce transporta- 
tion costs enormously and offset additional costs of 
packaging. In addition, savings can be made in pack- 
aging materials. Cauliflower is now shipped nine to 12 


heads per crate. With pre-packaging, 24 heads can be 


shipped in the same sized crate. 


It is significant that 22 out of 34 shippers of lettuce 


and 22 out of 33 who ship cauliflower are at present in 
favor of packaging these commodities at points closest to 
the consumer in order to maintain quality to the con- 
sumer. 
modities eventually to be packaged at the shipping 
point. If packaging is permanently established at the 
market, the producer will find himself in the role of 
one supplying bulk produce to a processor, with no 
identity and little voice in the marketing of his products. 
The average shipper is aware of the possibilities of prod- 
uct identification and consumer advertising, leading 
to better prices and wider markets, afforded by pre- 
packaging and is most anxious to take advantage of 
them. 

Under present rail schedules of eight- to 12-day deliv- 
ery to most Eastern markets, methods of wet refriger- 
ation and the length of time required to move produce 
through wholesale and retail channels, lettuce and cauli- 
flower cannot be packaged at the shipping point and de- 
livered to the consumer in quality condition, they feel. 
That is why the majority of shippers interviewed be- 
lieve that packaging must be initiated at the market. 
In time, as problems of packaging are solved, transpor- 


However, all of these shippers want their comi= 


Franklin Gindick, Los Angeles marketing 
consultant to the produce industry, spent 
over three months on this survey under com- 
mission from the Food Machinery Corp., 
which has graciously consented to the publi- 
cation of this summary in Mopern PACKAGING 
as a service to the entire packaging field. 


tation schedules improved and better and more con- . 


tinuous refrigeration provided, packaging will take its 
rightful place at the shipping point. Shippers believe 
that these conditions will not occur until considerable 
experimental work (such as now being conducted by the 
Western Growers Experimental Institute) is completed. 

Control of quality from shipping point through to 
consumer and selection of lettuce with proper carrying 
qualities are considered by shippers as the foremost prob- 
lems in packaging lettuce and cauliflower at the ship- 
ping point. 

Most shippers consider that lettuce, because of its 
tendency toward wilt, slime and red butt, is the most 
difficult of all commodities to package. Its deceptive 
appearance makes determination of its ability to carry 
very difficult. Quality will vary from patch to patch, 
depending upon farming practices, fertilizer applica- 
tion, moisture content, internal plant disease and other 
factors. 

Two heads of lettuce that are similar in appearance 
and solidity may differ greatly in ability to be pack- 
aged and shipped successfully to market. Many 
shippers consider it important to develop methods of 
chemical and physical analysis which will determine 


Lettuce and cauliflower are among the most difficult of all produce products to hold in a consumer 
package. They are, therefore, being used in West Coast shipping trials. Many favor a simple wrap 
for trimmed head lettuce in heat-sealed transparent film (left). Cauliflower offers a big chance for 
freight saving, since 60% of the bulk can be eliminated at the shipping point with pre-packaging. 
Some retailers and wholesalers favor the window carton (right), but the majority of them feel that 
any type of carton or tray is unnecessary for cauliflower. PHOTOS COURTESY CELANESE PLASTICS CORP. 
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Traditional bulge pack of non-packaged lettuce 
contains from 48 to 60 heads. The ‘“‘bulge’’ is 
one of chief causes of damage in shipment; pre- 
packaging may eliminate it. (See next photo.) 


New light-weight, sawn-nailed crate especially 
developed by Wooden Box Institute for shipping 
tests of pre-packaged produce by Western 
Growers Assn. Shown here containing packaged 
celery, it is also used for wrapped head lettuce, 
holding from 18 to 24 heads without bulge. 


Also used in current shipping tests in this all- 
bound crate developed by California Barrel Co. 
which packs 48 heads of lettuce without bulge. 





what lettuce should be packaged. Growers also believe 
that methods of decay control, preventing bacterial 
growth after packaging, must be developed. 

Bacteria thrive on heat and unless the temperature 
of each head is immediately reduced after harvesting, 
causes of deterioration will become sealed and develop 
in the package. Therefore, most shippers consider it 
imperative that methods of pre-cooling be adopted 
which will eliminate field heat from the lettuce as soon 
after harvesting as possible. 

Much of the field packing now practised would beelim- 
inated. Cauliflower, at present packed largely in the 
field, would be hauled to the packing sheds after har- 
vesting, most of the outer jacket stripped and the curd 
pre-cooled. This would involve almost a complete 
change from present methods, entailing the use of 
additional packing-house labor and resulting in some 
increase in cost. However, subsequent savings in 
packing materials and freight charges would more than 
offset these additional costs, it is believed. 

Similarly, packaging of lettuce would entail numerous 
changes. After the lettuce has been harvested and de- 
livered to the packing house for pre-cooling, the major 
operations involved would be trimming and sizing. 
This would eliminate many present labor operations 
and packing and handling procedures. After trimming 
and sizing, the lettuce would be wrapped in transparent 
film by automatic packing equipment and conveyed and 
placed—perhaps by machinery—in shipping containers. 
Generally, shippers believe consumer packaging would 
permit a greater degree of mechanization of operations 
than now exists. 

Most shippers are of the opinion that the present 
method of “bulge’”’ packing from 48 to 60 heads of let- 
tuce in Western L. A. lettuce crates will disappear and 
new, light-weight crates able to withstand shipment 
and taking from 24 to 30 heads in a “place-pack”’ ar- 
rangement, developed. Over all, it appears, consumer 
packaging of lettuce can possibly be done at lower costs 
than present methods of bulk packing in conventional 
crates. ) 

Some shippers feel that the necessary changes in 
packing houses would be impossible of achievement by 
most members of the industry because of the heavy ini- 
tial investment involved. Others were less troubled 
about this aspect of packaging at shipping point, 
believing that changes could be gradually achieved at 
reasonable cost. Several shippers believe the logical 
procedure would be the organization of cooperative 
packing sheds to be used by groups of shippers, 
or the establishment of independent commercial pre- 
packagers who would package for various shippers on a 
fee basis. 

Shippers unanimously agree that faster transporta- 
tion to distant markets is absolutely necessary. Some 
shippers feel that improvement in transportation sched- 
ules will be realized within the next five years; that the 
railroads, airlines and trucking companies are making 
rapid strides in speeding up delivery. Not all shippers 
share this optimistic view. 





Shippers also unanimously agree that continuous re- 
frigeration from shipping point to consumer is a definite 
*‘must.” After elimination of field heat, temperatures 
must be maintained at constant levels throughout the 
entire period of transportation, particularly through 
wholesale and retail channels. 

Many shippers expressed the view that equipping 
more refrigerator cars with air-circulating fans would 
materially improve in-transit refrigeration. Most whole- 
salers at terminal markets are presently not equipped 
with refrigeration facilities to maintain proper tem- 
peratures. Retailers are also lacking in this vital equip- 
ment and it will be some time before widespread instal- 
lation of self-service refrigerator cases is achieved. 

Packaging of lettuce and cauliflower, it is felt, will 
never be successful at the shipping point until there is a 
change in labor practices in the packing sheds, accom- 
panied by modification of present methods of compen- 
sation by piece work. Consumer packaging of both 
lettuce and cauliflower require the utmost caution in 
selection of quality, trimming and handling. Present 
labor practices, aimed toward highest possible output 
in order to achieve high daily wages, do not encourage 
that sort of care. 

All of the shippers interviewed believe that packaging 
cannot be done on an economical basis unless it involves 
volume operations, including all of a crop that is of 
sound quality. The waste would be left in the fields or 
disposed of locally. It would not be economical to 
package only the “cream of the crop,” since the pre- 
mium in price which would be required for this portion 
of production would tend to depress the market level 
for the remainder of the crop. Estimates of the volume 
of lettuce, for example, likely to be packaged when 
this method of merchandising has been proved range 
from 60 to 80% of the total crop. 

Many shippers believe that if packaging is proved 
feasible for 10 to 15% of a crop that it will also be feasible 
for the remainder and all operations will be rapidly con- 
verted to a packaging deal. This, of course, is depend- 
ent upon solution of the problems outlined above. 

The average shipper of California-Arizona lettuce 
packs from seven to 10 cars per day and 10 to 12 cars at 
peak. Machinery will be required to handle peak oper- 
ations. Since present equipment can package at a rate 
of 30 to 60 heads per minute, or 30 to 60 crates per hour, 
one machine could package only from one to two cars of 
) lettuce in a 10-hr. day, based upon present loading per 
car. Based on an average of eight cars per day, four to 
eight machines would be the average requirement per 
shipper and at peak loading six to 12 machines would be 
required. This obviously indicates the need for revolu- 
tionary changes in present packaging equipment and de- 
velopment of equipment which would package from one- 
half to a full carload of lettuce per hour. 

Wholesaling and retailing of produce must be greatly 
altered and improved if packaging is to be widely 
; adopted. Of a total of 33 shippers expressing their 
; views on this subject, 26, or almost 80%, hold that 
opinion. Exceptions are found in the operations of 
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Lettuce being trimmed prior to packing. Pre- 
packaging requires utmost care in trimming and 
the selection of ‘‘packagable quality’? lettuce. 


Equipment such as this Steri-Cooler (Food Ma- 
chinery Corp.), which pre-cools and _ sterilizes 
produce in one operation, will be necessary if 
shipping-point pre-packaging is to be successful. 


some service wholesalers and a few terminal-market 
operators, many of whom are presently equipped with 
cold storage, repacking equipment, delivery service 
directly to retailers and retail-dealer service. 


Western Growers experiments 


Most of the problems of pre-packaging at shipping 
point emphasized by shippers are being directly tackled 
in the research program of the Western Growers 
Assn. Work has been going on for over a year in the 
laboratories of the Western Growers Experimental Insti- 
tute, the association’s research division, in methods of 
pre-cooling, packaging, controlling decay and develop- 
ment of high-speed packaging equipment which will 
meet requirements for volume production. 

Results of recent experiments in shipping vegetables 
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packaged at shipping point indicate that many of the 
problems discussed by shippers in this survey can be 
solved. Five car lots of fresh vegetables, including 
both packaged and non-packaged commodities prepared 
for shipment under supervision of the Experimental 
Institute, were shipped very recently to five different 
markets—Boston, Columbus, Cincinnati, Detroit and 
Minneapolis—from nine- to 12-days distant from the 
shipping point at Molus, Calif. Commodities shipped 
included lettuce, cauliflower, broccoli, celery, carrots 
and brussels sprouts. 

The produce was treated for decay control, washed, 
pre-cooled and dried with specially designed equipment, 
some packaged in tested films by newly developed, 
high-speed packaging equipment and packed in new, 
light-weight shipping crates. The merchandise was 
loaded in cars with improved carloading methods. 

All of the produce was shipped in the newest refriger- 
ator cars, each equipped with Preco air-circulating fans. 
No crushed ice was packed either in the crates or on top 
of the load. The cars were pre-cooled, while stationary, 
with Preco equipment and shipped under standard re- 
frigeration. 

Under minute observation along the way and upon 
arrival, the produce is reported to have reached destina- 
tions in excellent condition in all respects and to have 
been accepted readily by consumers. 

Results of these experiments are very encouraging 
and substantiate the finding of this survey that in time 
lettuce and cauliflower can be packaged at shipping 
point and successfully shipped to consuming markets. 
Of more immediate significance, however, is the fact 
that Western vegetable growers and shippers, recogniz- 
ing their problems, are making efforts to solve them. 


Wholesalers’ view point 


Of the 39 replies received from produce wholesalers 
on the question of whether packaging would increase 
the sales of lettuce and cauliflower, 28, or 75%, of the 
wholesalers answered ‘‘yes’”” and the remainder “no.” 
The principal reason for favoring packaging was the be- 
lief that these products could be delivered to the re- 
tailer in 100% salable condition, quality of the produce 
would be excellent, the package would possess enor- 
mous consumer appeal and consumers would generally 
receive better quality and cleaner produce. Packaging 
would also cut down losses and would permit the re- 
tailer to spend more time on sales effort, the wholesalers 
said. 

The principal qualification to this answer is that qual- 
ity must be maintained. Wholesalers assume in their 
answers that only the best quality produce will be pack- 
aged and the consumer will receive satisfaction from all 
her purchases so she will buy more and consume more. 

As to where packaging should be done, two out of 
three wholesalers believe it should be done at the mar- 
ket or point closest to the consunier. Only 13 out of 38 
thought it should be done at the shipping’point. Diffi- 
culty of quality control, slow rail schedules and inade- 
quate refrigeration were the principal reasons cited by 
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the majority of wholesalers who believed lettuce and 
cauliflower should be packaged at the market, although 
many of them recognized that from an operating stand- 
point the most natural and economical place to package 
would be the shipping point. 

Costs of packaging would be greater at the market, 
the wholesalers said, because of duplication of packing 
and higher labor costs, but quality delivery would be as- 
sured. As improvements in distribution occur, pack- 
aging may gradually be moved back to the shipping 
point, they suggested. 

Packaging of cauliflower at the shipping point is 
looked upon with more favor by wholesalers than is let- 
tuce. This is due to the substantial savings in freight, 
amounting to almost 60%, which can be effected 
through stripping of the wrapper leaves at shipping 
point and the savings in crates. From nine to 12 heads 
of cauliflower with wrappers are now packed in a pony 
crate. After stripping of the outer leaves and wrap- 
ping in cellophane or parchment, approximately 24 
heads can be placed in the crate, thus eliminating the 
cost of one container. 

Wholesalers believe many changes in shipping prac- 
tices would be necessary if packaging is to be eco- 
nomically done at the market. Lettuce as presently 
packaged in L. A. crates at the shipping point costs 
about two cents a head and cauliflower about five cents 
ahead. Obviously, these expensive packing operations 
at shipping point would have to be eliminated if re- 
packing in consumer units is to be done at the market. 
Market repacking will cost an average of three to five 


‘cents per head. This cost, combined with initial pack- 


aging costs at the shipping point, will impose a burden 
which cannot be passed on to the consumer. In order 
to reduce initial costs at the shipping point, wholesalers 
believe that a method should be devised to ship lettuce 
and cauliflower in bulk or in containers holding larger 
quantities than do present crates. Whether this method 
of shipment will prove successful is unknown, since very 
few shipments of this type have been tried. 

Two-thirds of the wholesalers stated that it would 
not be difficult for them to set up a pre-packaging oper- 
ation. The principal reason for those encountering diffi- 
culty in organizing pre-packaging operations is lack of 
space. Replies from wholesalers located in terminal mar- 
kets such as New York, Pittsburgh, Chicago, etc., 
indicated numerous difficulties in setting up packaging 
operations such as scarcity of space, high labor costs, 
lack of adequate refrigeration equipment and delivery 
facilities, ete. 

The majority of wholesalers favor lettuce and cauli- 
flower wrapped in transparent or other wrapping ma- 
terial without the use of a boat, tray or carton. Of 33 
wholesalers replying on this question 21, or 63%, indi- 
cated they would prefer the wrap without a boat. The 
remainder indicated a preference for the overwrapped 
boat. Some of the wholesalers believe that the over- 
wrapped boat is easier to handle at retail because of 
ease of display. Others feel that the wrap without the 
boat affords greater visibility of the product. 
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To check independently retailers’ enthusiasm for pack- 
aged produce, questionnaires were sent toarepresentative 
group of retailers and retailer organizations. Questions 
were asked on consumer acceptance of packaged lettuce 
and cauliflower, possibilities of increased sales, price 
differentials, types of packages preferred, who should 
package these commodities and experience in pack- 


aging. 
Retailer views 


Replies were received from 38 retailers, of which 16 
were independents and 22 chains. Included among the 
chains were six of the leading chain-store organizations, 
representing approximately 10,000 stores. Interest in 
the subject appeared greater among the chains than the 
independents. 

Results of this survey correspond very closely with 
results from similar surveys previously conducted by 
other organizations, adding weight to the belief that re- 
tail dealers of fresh vegetables generally desire pack- 
aged produce. 

Of the 38 retailers, 87% believe that the consumer 
would prefer to purchase lettuce and cauliflower in 
packaged form. This belief is common among both 
chains and independents. 

Of the retailers, 16, or almost half, had had experience 
in the sale of pre-packaged lettuce and cauliflower. 
Most of the others had had some experience with pack- 
aged items such as tomatoes, spinach, salad mix, pota- 
toes and citrus. 

Of 37 replies to the question whether packaging of 
lettuce and cauliflower would increase sales of these 
commodities, 31, or 84%, believe that it would and six, 
or 16%, believe that it would not. Five of the nega- 
tive replies were from chains and one from an independ- 
ent. Over 75% of the chains and 90% of the independ- 
ents see this method of merchandsing as a means of in- 
creasing sales. 

Results of actual experiments of eight Midwestern 


One of the new developments most significant to 
shippers is the Preco refrigerator car with air- 
circulating fans installed under slatted floor 
racks. It provides uniform low temperatures 
from end bunkers without use of topice. Interior 
view shows floor racks raised to reveal blower 
assembly fastened to main floor. Diagram below 
shows how air circulates throughout the car. 





independent grocers in selling packaged lettuce and 
cauliflower indicated substantial increases in sales. 
One chain reported a 20% increase in lettuce and cauli- 
flower sales after a year of packaging, another a 35% in- 
crease in lettuce sales after a week of packaging, another 
doubled its sales of cauliflower over the previous year’s 
sales and another reported it has sold as much packaged 
lettuce and cauliflower in four stores as 10 stores sold 
unwrapped. 

An important part of the answer to whether pack- 
aging will really take root in the produce industry de- 
pends upon the price at which packaged produce will be 
offered to the consumer in competition with bulk. If 
the consumer is willing to pay a premium for packaged 
produce of sound quality, the development toward pre- 
packaging will be greatly hastened, since it will lessen 
the packers’ chances of loss. 

Replies from retailers in this survey indicate that at 
present the consumer is willing to pay a premium for 
packaged lettuce and cauliflower. Of 36 replies re- 
ceived to this question, 26 stated that the consumer 
would pay a premium for good quality packaged lettuce 
and cauliflower and 10 answered to the contrary. About 
half of the replies expressed an opinion on how much 
premium could be secured. The average was about 
two cents per head, but the range was from “‘slight”’ or 
“not much’ to five (Continued on page 216) 




























The shape of things to come is found in these packer-packaged link meats 
in trays overwrapped with cellophane roto-printed in red, black and white. 
Packages meet all government requirements and have strong eye appeal for 
the average customer in self-service stores. Window section of wrap has 
a price block printed in white. Two recipes are included on each wrapper. 
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he Hunter Packing Co.’s judgment as to the future of 

packaging in the meat industry is evidenced by an 
investment of $400,000 in a plant and packaging equip- 
ment and the current introduction of what it believes 
to be the first line of packages completely and specifi- 
cally designed for self-service merchandising. 

For the present, the package line is limited to wieners, 
sausages and other cured meats, but Hunter has done 
extensive research on the packaging requirements of 
both fresh and frozen cut meats and there is more than 
a hint that the same type of package will be found later 
on steaks, chops and roasts bearing the packer’s label. 

The new Hunter packages used for link meats is bas- 
ically the same as has been found most successful for 
in-store pre-packaging of fresh meats—a rigid paper- 
board tray overwrapped with heat-sealed cellophane. 
But here for the first time is a colorfully printed over- 
wrap that creates a distinct package family and mer- 
chandises the packer’s name and trademark rather than 
the retailer’s. 

Every package carries recipes and a special pricing 


panel to assist retailers in pricing the products before 
placing them in their refrigerated, open-type, self- 
service cases for sale. 

To introduce this new idea, the Hunter company, 
which has its plant at East St. Louis, Ill., hired the big 
St. Louis Arena and was host last month to more than 
9,000 food retailers at an all-day open house. 

Hunter, with a large Midwestern sales territory, has 
been developing practical pre-packaging methods since 
the end of the war. Prior to the war, Frank A. Hunter, 
Jr., young president of the firm, made a survey of 400 
housewives in the St. Louis area which convinced him 
that the meat packer could play a much more direct 
role in supplying the housewife. From that survey 
materialized the present packaging program. Long 
interested in the development of self-service selling 
through supermarkets, Mr. Hunter retained a merchan- 
dising and promotion agency experienced in the food 
field to design and develop the packages illustrated here. 

It was desired, first, to develop a package which 
would “‘keep on selling” in the housewife’s refrigerator, 
identifying the meat products with Hunter Packing 
Co. until the last frankfurter or pork sausage had been 
used. Second, Hunter wanted an attractive, easy-to- 
handle package that would prove equally acceptable to 
the self-service supermarket and the small, corner 
“Mom and Pop” type of grocery store. Finally, of 
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Experimental package for chili, still subject to 
change, is made of heavy-gauge aluminum foil. 
Crimped-on lid is lithographed in Hunter colors. 


The huntsman-with-horn design motif is carried 
through on the new, colorful wraps for Hunter’s 
hams. The smoked-ham wrap has white ends to 
distinguish it from the cooked-ham wrap, which 
is of solid red. Both wraps are entirely opaque. 
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Wrap for sliced bacon is simple and impressive. 
The use of a string tie adds a decorative note. 














course, it was essential to develop a package which 
would keep the product fresh for extended periods, give 
undeniable proof of the manufacturer’s precautions and 
meet with all requirements of the Department of Agri- 
culture, which polices the handling of all meats. 
Shown at the recent open house were nine packages, 
which eventually will be enlarged to 12. Packaged in 
1-lb. units are wieners, skinless and natural-casing 
frankfurters, pork sausages, chili and sliced bacon. 
There are two different types of link sausage, requiring 
packages of different shapes. All these packages are 
automatically wrapped. Most of these items had pre- 
viously been packaged in bulk in 5- and 10-lb. cartons, 
which the butcher merely opened to display the meats in 
his refrigerated service cases. Now, however, Hunter 
recommends that the dealer build up pyramid displays 
of the 1-lb. packages, for extra eye appeal and easier 
handling, whether the operation is service or self-service. 
More conventional, but dressed in cellophane wraps 
similarly printed and bearing the same huntsman-with- 
horn trademark, are the packages for two types of 
whole hams (smoked and pre-cooked) and sliced bacon. 
Distinctly unconventional is the new experimental 
package for a 1-lb. brick of chili. Made of heavy gauge 
aluminum foil—heavy enough to be semi-rigid—it 
consists of two parts: a tapered pan-like base and a 
flat lid which is brilliantly lithographed with the 
Hunter trademark and colors. Chili is poured into the 
base in a molten state; rapid heat transfer through the 
metal makes it possible, it is said, to chill the product 
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so quickly as to prevent the usual separation of meat 
from the fats and juices. When the chili has cooled 
and hardened, the lid is applied by crimping around the 
top rim of the base. The lid has a tab at one side to 
facilitate removal. In addition to its striking eye 
appeal, the package is expected to give long shelf life 
to the chili, which is kept under refrigeration like any 
other fresh meat, but not frozen. At the time this 
article was prepared, this package was still under de- 
velopment and subject to change, but Hunter officials 
said they expected to have it on the market in approxi- 
mately the form illustrated by Dec. 15. 

All of the paperboard trays used for meats are of the 
quick set-up, push-in type. They are set up and filled 
by hand and the LST cellophane overwrap is applied 
by machine. 

The overwrap owes its appeal not only to the catchy 
Hunter trademark, but to the distinctive colors used. 
The red shade known as “hunter pink,” because of its 
use traditionally on fox-hunters’ coats, is a natural to 
tie in with the name and trademark. Formerly the 
principal color of all wraps, it is used with white and 
black in a three-color rotogravure printing job. Be- 
cause of government regulations affecting meat, the 
printing must be done on the exterior rather than the 
interior surface, but this detracts little if at all from 
package appearance, since the matte printed surface 
contrasts nicely with the glossy plain cellophane areas. 

In the window section of the wrap a price block is 
printed in white on which the butcher may apply prices 
with grease pencil, lead pencil, ink or rubber stamp with 
equal facility. 

A definite innovation in this type of package is the 
inclusion of two recipes on each wrapper, a proved de- 
vice to attract the housewife’s interest and encourage 
her to get maximum tastiness from her purchase. For 
example, on the wiener package, one recipe instructs the 
housewife to bring a pan of water to a boil, place wieners 
in the boiling water, then turn off the heat and let them 
stand for eight minutes—in place of the usual practice 
of boiling the wieners until the skins split. On the 
same package, another recipe advocates stuffed wieners, 
split lengthwise, filled with bread stuffing and wrapped 

in aslice of Hunter bacon for broiling. 

The packages have been thoroughly market tested, 
with excellent results. The bright eye appeal of the 
Hunter pink color, the complete information about the 
products and the recipes have shown themselves to have 
strong appeal for the average woman customer in the 
self-service store, according to Mr. Hunter. 

Production is centered in the new $499,090 “‘sausage 
plant” at the East St. Louis headquarters. The sau- 
sage plant prepares link sausage, pork sausages and all 
frankfurters and wieners in a series of production rooms 
around the packaging room, which is a 91-by-24-ft. 
enclosure in the center of the building. Here have been 
installed a U-shaped double conveyor and an automatic 
cellophane-wrapping and heat-sealing machine which 
will turn out up to 100 packages a minute. 

By far the most difficult problem has been the large 
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amount of hand work involved in sausage preparation, 










plus the fact that in pre-packaging the 1-lb. packages, 
it is necessary that every meat item show almost per- 
fect uniformity. In order to maintain the stated 
weight, it is necessary to place 12 wieners of exactly 
the same size, length and weight into each package. 

Therefore, in the comparatively small packaging 
room, more than 40 employees are required. The 
production line consists of a two-level, U-shaped roller 
conveyor, 60 ft. long, which leads to a 12-ft. weighing 
table and from that point to the wrapping machine. A 
total of 27 girls must be stationed along the conveyor 
to carry out the job of inspection, skinning “skinless 
wieners,” preparing pork sausages, links, etc. 

Sausage of various kinds, as prepared, is brought in 
stainless-steel carriers from the sausage room and dis- 
tributed in stainless-steel pans along the lower level of 
the double conveyor. Here girls skin the wieners, add 
casings, form the sausages, etc., until a pan is complete, 
then lift it 2 ft. to the top of the roller conveyor, where 
it rolls by gravity around the U-shaped form to the 
weighing table. At the weighing table, 16 girls are 
required to cut, inspect and weigh every single meat 
item which goes into any of the packages. Since 
production is expected to concern chiefly pork sausages 
and the three varieties of wieners and frankfurters, 





chief responsibility of the weighing girls—eight to a 





side—is to select uniform sizes, fit them carefully 
into the package and weigh each to 1 lb. exactly before 
passing it into the wrapping machine. 

The company is attempting to gain permission from 
the government for a package which would sell sausages, 
wieners, frankfurters, etc., by number rather than by 
weight—which, of course, would eliminate much of the 
laborious weighing and inspection described above. 

The cellophane overwrapper is a conventional ma- 
chine of the latest high-speed type. Packages emerg- 
ing from it are rolled by gravity conveyor into a large 
storage cooler just off the packaging room. From this 
point, a basic inventory stock will be maintained for 
distribution to retailers. 

While the new sausage and pre-packaging plant is 
geared to supply enough of the packaged products to 
satisfy the demand of the entire retail market covered 
by the company, production will continue on a limited 
basis until actual sales results are tabulated, according 
to Mr. Hunter. Early indications are favorable. 


Crepits: Package development and design, Jim Baker Associates, 
Inc., Milwaukee. Cellophane overwraps, Milprint, Inc., Mil- 
waukee. Paperboard trays, Acme Folding Box Co., St. Louis. 
Wrapping machine, Package Machinery Co., East Longmeadow, 
Mass. Hamand bacon wraps, Daniels Mfg. Co., Rhinelander, Wis. 


PRE-PACKAGED DELICATESSEN ITEMS 


| the current swing toward pre-packaging of 
food store perishable items previously not 

packaged or not sold, the possibilities in prepared 

delicatessen items should not be overlooked. 

Many housewives whose busy schedules permit 
little time for preparing attractive desserts and 
salads have found an answer to their problem in 
the new line of packaged ready-to-serve salads 
and desserts produced and sold by Jewel Food 
Stores, Chicago. The molded gelatine desserts 
and salads are packed in 12- and 16-0z. waxed 
paper containers whose window lids afford ready 
inspection of the products. Visibility, a powerful 
sales stimulant, is an unusual feature in the delica- 
tessen line. 

Kept in the. home refrigerator until ready for 
serving the molded desserts are quickly removed 
intact from the tapered containers after being 
held momentarily under the warm water tap. 

Containers are securely closed with a cello- 
phane window lid which locks into a groove a short 
distance below the rim of the cups. Printing is in 
combinations of red, green, blue and orange. 


Crepits: Mono containers, Paper Division, Continental 
Can Co., Chicago. 


DECEMBER 19417 





SIN tia VEE 





2ST RL 2S 


IS 


PAPER CUPS HAVE CELLOPHANE-WINDOW LIDS. 
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RE-USE PACKAGE IS PLASTIC REFRIGERATOR BOX 


PACKAGED ALLOY WIRE 


Silver brazing alloy wire is not usually packaged, 
but sold from looped-up bulk in desired lengths. 
This is inconvenient and wasteful, too, when the 
expensive alloy has been sold in error for wire. 
All-State Welding Alloy Co., White Plains, N. Y., 
has devised a unique dispenser package for two 
grades of silver alloy. The dispenser is made of 
aluminum like a round telescope box with a recess 
in one half to hold a flux jar. The alloy wire is 
spring wound around an aluminum reel which fits 
into the recessed half of the box. Outer half of 
box fits over the assembly and wire is dispensed 
through a hole in the side. Dispenser may be held 
in the hand during brazing operation. The unit 
is conveniently packaged in a paper carton. 


CREDITS: Aluminum dispenser, Donnelly, Blanthorn & 
Co., Inc., New York. Wire spring wound by Ace Spring 
Mfg. Co., New York. Carton, National Lithograph Win- 
dow Advertising Co., New York. 


Transparent pclystyrene, molded in two pieces— 
base and lid—has been selected by Ward Baking 
Co. as the Christmas gift box for its Tip-Top fruit 
cake. This plastic container has added value as a 
re-use refrigerator storage box. Pan liner for the 
cake is a lamination of aluminum foil and grease- 
resistant paper, which has eye-appealing bril- 
liance combined with protective qualities. Foil 
surface of the liner is corrugated, while the inner 
lamination has a smooth surface. Resistance to 
grease and moisture offered by the white inner 
ply protects cake against drying out during long 
seasoning peried. Cake and liner are overwrapped 
in cellophane. Ribbon tie and three-color printed 
aluminum foil label complete the gift case. 


CREDITS: Box molded by Ruzak Industries, New York, 
of Dow Chemical Co. polystyrene. Pan liner, Sherman 
Paper Products Corp., Newton Upper Falls, Mass. Foil 
liner and label, Reynolds Metals Co., Richmond, Va. 











LONG-LIVED ZIPPER BAG OF PRINTED VINYL FILM 


The Everhot automatic electric blanket made by 
Swartzbaugh Mfg. Co. is merchandised in a trans- 
parent cast vinyl chloride acetate film bag which 
keeps the blanket fresh and clean right up to the 
time of sale. The zipper opening gives added 
convenience and appeal. Toughness of vinyl 
enables the blanket to withstand handling in de- 
partment stores and serve as a permanent con- 
tainer in the home. The bag maker claims to 
have solved the problem of printing on vinyl by 
developing a special printing machine using elec- 
tronic techniques. Printing is confined to trade 
name, centered on the face of the bag. In per- 
manent use, the name is kept constantly before 
the consumer. The developer of the bag also 
devised a device for placing the blanket in the bag. 
A similar bag is used for Orr ‘‘Sonata”’ blanket. 


CREDITS: Bag, Clarvan Corp., Milwaukee, Wis., using 
Plasticoid vinyl film. 


COLORFUL CARTON 


Realistic full-color reproduction of the familiar 
spray of four red roses features this colorful gift 
carton for Four Roses whiskey in its own private- 
mold bottle—the first gift packaging to be used 
by Frankfort Distilleries since before the war. 
The carton is printed in seven colors on 0.026 
coated paperboard. Dark green and gold form the 
background colors. The red roses centering the 
front panel appear against a light buff back- 
ground. Designed for year-around use, the carton 
carries no special holiday decorations, but is 
planned for use as a gift package for anniversaries, 
birthdays and other special occasions. The com- 
pany trademark is incorporated in the new 
private-mold bottle. 





CREDITS: Design, Georges Wilmet, New York. Carton, 
The Lord Baltimore Press, Baltimore, Md., using Fidel-I- 
Tone printing process. Bottle, Owens-Illinois Glass Co., 
Toledo, Ohio. Label, The Lord Baltimore Press. 
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1. Although workmanship and 
coloring were excellent, design 
elements of this label from the 
Gay ’90s era included everything 
but the kitchen sink. The la- 
bel truly reflects the age of 
gaudy expositions and medals 
and of rococo exterior and in- 
terior decoration of the times. 
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CONTEMPORARY LABELS 


Burnham & Morrill specimens show that can labels have always 


reflected the spirit of their time. 


hen we look back at the canned-food labels of the 
middle and late 19th Century, we are amused by 
the ornate designs and frameworks, cluttered with 
medals and obscure characters; the quaint copy and 
lettering, the unappetizing colors. How in the world, 
we ask, could these be expected to sell food products? 
What we fail to realize is that such labels as a rule 
were as modern in their time as the most streamlined, 


* Head, Advertising & Package Design Dept., Pratt Institute, Brooklyn. 


by WILLIAM LONGYEAR* 


lacquered label of today. As used by progressive food 
packers, such labels always faithfully reflected the 
styles and manners of their day. To the lady in high- 
button shoes, they were probably the acme of appetizing 
eye appeal. 

This thought struck me forcefully a short time ago 
when I had the privilege of looking through a venerable 
album containing hundreds of samples of the early 
labels of Burnham & Morrill, the aggressive Maine firm 





tint of paper matches that of the original. 





Reproductions of the two old labels attached to this article are the result of remarkable ingenuity. 
They were originally produced by steel engraving and stone lithography and printed in six colors. 
Shooting directly from single specimens of the old labels taken from a Burnham & Morrill album, 
the Walker Engraving Corp., New York, made new plates from which these reproductions were 
printed by the modern four-color halftone process. 
engraver, the subtle coloring and character of the originals have been retained; even the exact 
For the privilege of examining these rare old labels, 
the reader is indebted not only to Walker Engraving, but to Burnham & Morrill, who supplied the 
tip-ons, and Muirson Label Co., who printed them especially for illustration of this article. 


Thanks to the talent of an old-time photo- 
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(now better known as “B & M’’) which was one 


of the first packers of canned foods in this country. 

Just previously I had had occasion to go 
through some old Currier & Ives collections and 
early photographs in search of authentic Ameri- 
can family scenes of the Victorian era. Now it 
was obvious to me that the Burnham & Morrill 
labels of the same era reflected exactly details of 
the architecture of the houses of the period, little 
conceits of fashion in dress and cherubic orna- 
ments that were then considered the last word in 
sophistication in the parlor. With remarkable 
fidelity, they mirrored the whole way of life in 
that day. 

On the following pages there are tipped-on 
samples of exact reproductions of two of the 19th 
Century Burnham & Morrill labels, as well as a 
sample of the newest B & M label. Underlying 
each of these specimens you will find contemporary 
photographs and illustrations from the periods 
they represent. I believe these examples will sub- 
stantiate my point—that good labels are always 
contemporary, always up to date. 

Here, actually, is a history of 19th Century 
America—told by can labels. Will today’s pack- 
aging tell as much to historians 100 years from 
now? It should be instructive to all designers 
and users of packages to pursue that thought. 

Burnham & Morrill is a particularly apt subject 
for this study. Not merely does it have a long 
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2. Reproduction of pre-Civil War label, at right, 
reflects peaceful, pastoral mode of life at that 
time. 3. New-fangled “tinned” foods enlivened 
family picnics, a principal diversion in that era. 
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(now better known as “B & M’’) which was one 
of the first packers of canned foods in this country. 

Just previously I had had occasion to go 
through some old Currier & Ives collections and 
early photographs in search of authentic Ameri- 
can family scenes of the Victorian era. Now it 
was obvious to me that the Burnham & Morrill 
labels of the same era reflected exactly details of 
the architecture of the houses of the period, little 
conceits of fashion in dress and cherubic orna- 
ments that were then considered the last word in 
sophistication in the parlor. With remarkable 
fidelity, they mirrored the whole way of life in 
that day. 

On the following pages there are tipped-on 
samples of exact reproductions of two of the 19th 
Century Burnham & Morrill labels, as well as a 
sample of the newest B & M label. Underlying 
each of these specimens you will find contemporary 
photographs and illustrations from the periods 
they represent. I believe these examples will sub- 
stantiate my point—that good labels are always 
contemporary, always up to date. 

Here, actually, is a history of 19th Century 
America—told by can labels. Will today’s pack- 
aging tell as much to historians 100 years from 
now? It should be instructive to all designers 
and users of packages to pursue that thought. 

Burnham & Morrill is a particularly apt subject 
for this study. Not merely does it have a long 


2. Reproduction of pre-Civil War label, at right, 
reflects peaceful, pastoral mode of life at that 
time. 3. New-fangled “tinned” foods enlivened 
family picnics, a principal diversion in that era. 














PHOTO COURTESY THE BETTMANN ARCHIVE. 


history of progressive label-design modernizations; the 
history goes clear back to the origin of commercial food 
canning in this country. 

It all began away back in 1838 when Isaac Winslow, 
whaler, native of Maine, while outfitting ships in Mar- 
seilles, met Nicholas Appert and brought his patents for 
hermetically sealed canisters from France to New Eng- 
land. There were long and discouraging experiments 
in canning corn and sea foods. Commercial canning as 


4. Cap-and-hole can, hand- 
soldered, made its advent 
prior to 1920. This label 
is a steel engraving and 
lithograph in soft coloring. 


5. Key can of the 1920s. 
At this time labels repre- 
sented an all-time low 
in design, display value 
and in_ craftsmanship. 


we know it today was born in New England and Burn- 
ham & Morrill were among the first, tracing their origin 
to Appert and Winslow. 

As canning grew, there arose an increasing demand for 
labels. Printers in Philadelphia, New York and Boston 
were suddenly in the label business. The first package 
designers were the engravers and lithographers of the 
print shop. They were busily engaged in executing 
label designs on wood, steel and stone. Many were 
German trained, thorough craftsmen from the old 
country. Whatever we may think of their merchandis- 
ing effectiveness today, one has only to look at these 
early B & M labels to be impressed with their simple, 
honest beauty. They were “the latest’ in design, 
definitely up to date, keeping pace with the “modern” 
canning industry. 

Page after page in the B & M album shows the work 
of 19th Century label designers and printers who pro- 
duced forthright and beautiful labels from hand proc- 
esses which today would seem primitive. Frequently 
these processes were overlapped, combined for a specific 
result. The printed label compared favorably with the 
“art prints” of the day. Many labels have the naive 
charm of the prints of those picture reporters, Currier 
and Ives. 

Labels of the middle 19th Century are pastoral in 
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feeling, reflecting the simple—mainly rural—life which 
carried over from Revolutionary days. The country’s 
industrialization and sophistication were still to come. 
Labels of the pre-Civil War period are realistically 
drawn, their subjects mainly barnyard animals and 
fruits of the field. The same pictorial representation of 
placid beasts in pasture would serve for anything from 
soup to roasts. The same set of plates was frequently 
used with merely a change of surprinted copy. 

Typical of this pastoral period in 19th-Century life 
is the vegetable-soup label attached as Fig. 2. The 
quaintly drawn barnyard group purposely represents 
nearly all the domestic animals and birds used for food, 
for the same scene was used on a variety of products, 
including ‘‘soup and boulli’” and potted sausage. The 
decorative elements around the illustration are found 
in the furniture and architecture of the period. The 
Food and Drug Administration being still unheard of, 
the labels carry no information as to weight or volume 
of contents or the ingredients. Engraved in steel, 
drawn on stone and reproduced in six colors, the whole 
label has vigor, yet is refined in detail and color. It 
was designed to appeal to those “moderns”? who had 
courage to try canned foods—something daringly new. 

These new-fangled foods, unless removed immedi- 
ately from the opened can, had been known to poison 


G. The “diaper” labels 
were once thought neces- 
sary to hide the rust that 
often disfigured the 
earlier types of tinplate. 
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people. Nevertheless, ‘tinned’? foods were becoming 
popular for special occasions such as picnics and yacht- 
ing parties, as indicated by the old print shown as Fig. 
3. The labels on the cans surrounding this happy 
family of picnickers are of the same period of design. 

I examined a quaint B & M roast-veal label of the 
same period, bold in design but mellow in soft shades of 
violet, pink and green—colors much in vogue at the 
time. A pretty calf gambols in a flower-filled pasture. 
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The little critter, the landscape and all details are real- 
istically and faithfully drawn. The back panel carries 
three of the very latest recipes. One reads: 

Veal Pie. Have a dish lined with paste. Put a 

layer of veal, then a layer of sausage meat, then a 

layer of veal again, then sausage meat. Repeat till 

the dish is full. Cover with paste and bake it brown. 

A cheap and good family pie. 

Today’s recipe writers might profit by this clear descrip- 
tion which, without superlatives, is most convincing. 

Gradually the housewife became more accustomed to 
finding canned foods on the store shelf. Then came 
the Civil War, which greatly accelerated the canning 
industry. Burnham & Morrill date considerable ex- 
pansion to contracts received from the government for 
preserved foods for the “‘ Boys in Blue.” 

The 1870s was an age of great fairs, local and inter- 
national. Labeled canned goods were featured in com- 
petition. Medals and awards were granted for superi- 
ority of quality. Here were the first “‘ packaging shows,” 
which gave the packer and consumer alike an oppor- 
tunity to see mass labeling in competition. Burnham 
& Morrill won their share of honors in Paris and London 
and proudly reproduced medals on their labels. 

In the latter part of the century the labels began to 
take on the airs and sophistication of more ‘‘modern,”’ 
traveled times. Honest country scenes gave way to the 


8. Specimen at right is from the 90s. Red ring around 
cherubs was an ineffectual effort to meet protests of 
the Purity League. 9. The ad reproduced below, for 
the same product, is from 1904 Harper’s, showing 
supercilious living which the label design reflects. 
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The contents of this can are ready for the table; to serve 
hot, place in boiling water twenty minutes before serving. 
The addition of milk is thought to be a great improvement, 
Place the contents of the can in a stewpan, add a pint of | 
milk, with a few split crackerg ; serve hot. 
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The little critter, the landscape and all details are rea 
istically and faithfully drawn. The back panel carrie 
three of the very latest recipes. One reads: 

Veal Pie. Have a dish lined with paste. Put 

layer of veal, then a layer of sausage meat, then 

layer of veal again, then sausage meat. Repeat ti 
the dish is full. Cover with paste and bake it browr 

A cheap and good family pie. 

Today’s recipe writers might profit by this clear descrip 
tion which, without superlatives, is most convincing. 

Gradually the housewife became more accustomed t 
finding canned foods on the store shelf. Then cam 
the Civil War, which greatly accelerated the cannin 
industry. Burnham & Morrill date considerable ex 
pansion to contracts received from the government fo: 
preserved foods for the ““ Boys in Blue.” 

The 1870s was an age of great fairs, local and inter. 
national. Labeled canned goods were featured in com. 
petition. Medals and awards were granted for superi- 
ority of quality. Here were the first “‘ packaging shows,” 
which gave the packer and consumer alike an oppor- 
tunity to see mass labeling in competition. Burnham 
& Morrill won their share of honors in Paris and London 
and proudly reproduced medals on their labels. 

In the latter part of the century the labels began to 
take on the airs and sophistication of more ‘‘modern,”’ 
traveled times. Honest country scenes gave way to the 


8. Specimen at right is from the °90s. Red ring around 
cherubs was an ineffectual effort to meet protests of 
the Purity League. 9. The ad reproduced below, for 
the same product, is from 1904 Harper’s, showing 
supercilious living which the label design reflects. 
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Here is today’s B & M family—functionally designed, streamlined in dress, in- 
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formatively labeled, realistically pictorial and colored for maximum display value. 


foibles of the “‘Gay 90s,” reflecting, as always, what at 
the moment was considered smart and up to date. 
Photomechanical processes in the 1880s eclipsed much 
of the hand work and labels of the late Victorian period 
became as cluttered as parlors and whatnots of the day. 

The clam-chowder label attached as Fig. 8 is a perfect 
representative of this supercilious period. On one 
panel it illustrates the highly ornamented display of 
medals; on the other panel, the gay and frivolous spirit 
of the times is represented by the very naked little 
cherubs dancing in the beach around a steaming caul- 
dron of clam chowder, while one of their number goes 
to work on a hot plate of chowder held in his bare lap. 

Dated as it now seems, please note that this label 
represents two important steps toward modern mer- 
chandising practice: It is aggressive in presenting 
claims of quality for the product, through the reproduc- 
tion of medals won; and in the cherub panel it links 
illustration directly to the specific product, suggesting 
that clam chowder is a happy and flavorful concoction. 

The amusing story behind this label is also revelatory 
of the mores of the 1890s. The story has it that the 
Purity League of the time objected violently to the 
nakedness of the cherubs and forced the lithographer to 
overprint a circle of red in a not-too-successful effort at 
censorship. The reproduction as shown here is exactly 
as it appeared on B & M’s clam chowder for years. 

By 1904, when the ad reproduced in Fig. 9 appeared 
in Harper’s magazine, the label had been changed some- 
what, but the ad shows the type of gay blade who pre- 
sumably was characteristic of the market for the prod- 
uct. It suggests ease of preparation “in the bachelor’s 
chafing dish’ and boasts proudly that the same brand 
is served on Pullmans—a hallmark of quality then. 
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The first quarter of the present century brought the 
doldrums to labeling, artistically speaking. True, there 
were gradual but not spectacular developments in the 
field. The hand-soldered cap-and-hole tin can (Fig. 4) 
of 1900 became the machine-made key can (Fig. 5) of 
1920. The “diaper” label (Fig. 6) which completely 
covered the can, folding over top and bottom, came and 
went; this overwrap was designed to prevent metal con- 
tacting metal, as cases of canned goods were shipped 
‘round the Horn. Temperature changes in the holds of 
ships brought condensation and rust; the diaper label 
caught the moisture and separated metal from metal. 

After the first World War, new materials and proc- 
esses were introduced. Cellophane and plastics ap- 
peared hand in hand with direct color photography. 
These and other processes developed a packaging ren- 
aissance. The hand-stippled vignette on the can label 
gave way to the realism of the color photograph. 

The age of functionalism began to dawn in the ’30s. 
Unnecessary ornament and decoration were omitted 
from houses, furniture, kitchens. Plush, whatnots and 
medals were no longer popular in homes or on B & M 
labels, as evidenced by the pre-1940 label (Fig. 7). 

The *40s brought clearer and more forceful label 
laws. The second World War saw rapid developments 
in the label industry. Better inks, varnishes and adhe- 
sives and better methods of labeling canned goods were 
born of extreme and unusual conditions. During this 
period Burnham & Morrill packed 250,000,000 cans of 
food for the Allies. 

The newest Burnham & Morrill labels—as evidenced 
by the current family portrait (Fig. 10) and the sample 
tipped on as Fig. 1l—are completely functional and 
atune to modern streamlined living. The improvement 
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started in the 1930s is now complete. Decorative 
gew-gaws, medals and seals have been eliminated 
in the interests of information; the informative 














panels meet all the requirements not only of law, 
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labels reflect the preoccupation with rococo deco- 
ration in that era. Where will the next swing in 
design take us? That is hard to predict; but it is 
safe to say that Burnham & Morrill’s labels of 
1970—like those of all other alert food packers— 
will faithfully reflect the tastes and manners of 
their time. 


SLNILNOD 


Crepit: Modern labels by Muirson Label Co., Inc., Brooklyn. 


Il. Tipped-on sample of current 
B & M label at right reflects (12, below) 
color and streamlined modernism of 
today’s kitchen. It is as representa- 
tive of its era as were Victorian labels 
of the coal-stove era (13. right). 








P2UIIYEPL P]() 





M315 4348 


‘ZO yall 











SETTING COURTESY BROOKLYN UNION GA8 CO 





C 
= 
x a ee 
2 = — s> Mm 
aad a - 
2 fx oo ccs2 mm 
fe es 
> =o == oa 
oO zx > znom 
‘oo al lop) ° =©o 1) 
ovr es zo Pee 92) 
2 >™ ~=32 
> Se = a 
: @ “=z “ .e 
m r.* asa > so 
=| : a) 
I mo = 
| ol 
rf 














SORES 


09 SVD NOINN NATNOOUS A 











SETTING COURTESY BROOKLYN UNION GAS CO 


started in the 1930s is now complete. Decorative 
gew-gaws, medals and seals have been eliminated 
in the interests of information; the informative 
panels meet all the requirements not only of law, 
but of consumer interest. Traditional type faces 
have been discarded in favor of sans serif, giving 
greater legibility. The direct-color picture of the 
product represents the latest advance in color 
reproduction of foods and is in line with the 
modern trend toward picturing the product as it 
appears ready to eat, rather than as it appears in 
the can. Even the dishes containing the product 
in these vignettes are of modern, streamlined 
design. 

Thus today’s labels reflect functionalism as the 
keynote of today’s living—just as the Victorian 
labels reflect the preoccupation with rococo deco- 
ration in that era. Where will the next swing in 
design take us? That is hard to predict; but it is 
safe to say that Burnham & Morrill’s labels of 
1970—like those of all other alert food packers— 
will faithfully reflect the tastes and manners of 
their time. 
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color and streamlined modernism of 
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Four floral designs — tiger lily, dogwood, white rose, rhododendron 
— appear twice in the line of eight brands. Each brand group, com- 
prised of three-sized folding boxes, is distinguished by a different col- 
ored background. Medium-sized box is carry-home pack with handle. 


COLOR STRATEGY FOR SHEETS 


Dan River Mills appeals to women shoppers with gala new floral boxes 


and a convenient new ecarry-home pack with slip-out handle 


Maer proof that color sells on the sheet counter is 
the striking new floral-designed package family 
adopted by Dan River Mills to bring these household 
necessities more prominently into the view of shopping 
housewives. 

Gone are the days when textile manufacturers could 
ship their domestic linens to stores in drab, solid-color 
packages. Today’s packages must be gay, feminine 
and colorfully dramatic to achieve a place in mass dis- 
play. 

Dan River Mills not only presents a colorful new 
array of sheet packages for display in retail stores, but 
adds a new convenience in a carry-home package for 
sheets that can be kept and used for other purposes. 

Dan River Mills claims to be one of the world’s 
largest textile producers. For nearly 40 years, it has 
been a leading manufacturer of sheets, its production 
running to approximately 70 million square yards a year. 
In addition, the company makes dress goods, men’s 
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summer suitings, sports fabrics and rainwear in its vast 
mills in Danville, Va. 

More than a year ago, D. L. Reardon, manager of the 
Domestics Department, and L. H. Browder, advertis- 
ing manager, decided to change the practice of packag- 
ing sheets and pillow cases in plain and conventional 
containers. Prior to the war, the Dan River products 
were packed in plain-colored blue and red boxes. There 
was no packing at all during the war or since. The 
sheets and pillow cases were shipped to the store merely 
wrapped in dozen units. 

What was needed, it was decided, was a package line 
for sheets and pillow cases that was attractive enough to 
be displayed on top of counters. 

For sheets and pillow cases, the new package family 
comprises four floral designs of dogwood, tiger lily, white 
rose and rhododendron. Each appears twice in the 
series of folding boxes for eight brands, each distin- 
guished by a different pastel color. The eight colors are: 
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Dan River Mills’ prewar boxes were blue and 
red; they had no eye appeal for display purposes. 


pistachio, peach, French gray, aqua, topaz, azure blue, 
shell pink and chartreuse. 

The folding boxes for each brand appear in three 
sizes, one for six sheets, one for two sheets and a third 
for a dozen pillow cases. The box for two sheets (151/2 
by 9'/2 by 2 in.) is the carry-home package. It is 
packed in the mill and has a slip-out handle at the top. 
When a shopper buys a pair of sheets, the clerk simply 
hands her the package and the shopper walks out, carry- 
ing the box unwrapped. In faint lettering which can 
be read only from a short distance appears the legend, 
“Sleep Beautifully on Dan River Sheets.”” The bottom 
end of the box carries the Dan River slogan, “‘It’s a 
Dan River Sheet,’ and the brand name of the sheets. 

A pre-sampling of shoppers showed that many women 
would keep the box and use it for other purposes once 
they got it home. For that reason, the lettering on the 
face of the package was made as inconspicuous as pos- 
sible. 

An auxiliary advantage of the package is that of 
time saving. Both store and customer are saved the 
time normally required to wrap the package. 

In designing the boxes, the company also had in 
mind the plan of narrowing the area of sales competi- 
tion between retail stores and between jobbers. Trade 
names are sold on an exclusive basis within a city or, in 
the case of large cities, within a trade area of the city. 
They are sold both direct to prime department stores 
and to jobbers. The retail outlets consist of approxi- 
mately 200 of the country’s largest department stores 
and there are 400 jobbers who sell to smaller retail 
stores. 

The sheets and pillow cases in these packages come 
in two grades—luxury muslin and utility muslin—and 
are sold to department stores under the trade names of 
Debutante, Integrity, Bob White and Sapphire, each of 
them in a different-colored box. The brands sold to 
jobbers consist of Majestic, Dancraft, Shenandoah and 
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Navarre. Their packaging likewise is distinguished in 
individual colors. 

The dogwood and white-rose designs were adopted for 
the luxury-muslin sheets and pillow cases, with the tiger 
lily and rhododendron appearing on the utility-muslin 
packages. 

Competition is lessened in this fashion: if one depart- 
ment store purchases the Debutante and Integrity 
sheets and pillow cases, they come from the mill in 
pistachio and French-gray colored boxes. A rival store, 
which sells the Bob White and Sapphire labels, offers 
them in boxes of chartreuse and azure blue. The dis- 
tinguishing colors, it has been discovered, serve as a 
merchandising aid for each store. 

The new packaging line is tied in with the company’s 
new trade character, “Buttons,” a bright-eyed and 
impish soft doll, developed to appear in the company’s 
national advertising. Public interest in Buttons has 
been so great that a New York toy manufacturer ac- 
quired the rights to sell it commercially and more than 

30,000 were sold in the first six months. 


Crepits: Bores, Robertson Paper Box Co., Montville, Conn. 


The package for two sheets has a slip-out handle 
Clerk simply pulls the handle out, 
hands the package to customer ready to be car- 
There is no waiting for wrapping. 


at the top. 


ried home. 





he shipper, the insurance broker, the 

steamship line and the consignee are 
all equally interested in and concerned with 
whether or not the item prepared and in- 
tended for export shipment will arrive at its destina- 
tion in sound condition. If this goal is achieved, 
there will be satisfaction and proper return to all con- 
nected with the transaction, from the manufacturer to 
the ultimate consumer. 

It is with this goal in mind that the New York Branch 
of Eli Lilly & Co. has undertaken a survey of existing 
conditions which might impede the safe arrival of 
pharmaceuticals prepared for export shipment and made 
recommendations for whatever corrective steps may be 
necessary to eliminate those contributing factors over 
which it has control. 

Realizing that the operational level is the most accu- 
rate source of information, it was decided that we would 
visit agencies directly or indirectlyi nvolved in the han- 
dling of export shipments of pharmaceuticals. In ad- 
dition to the shipper (in this instance, other manufac- 
turers of pharmaceuticals), the insurance broker, the 
carrier or steamship line and the consignee, it was be- 
lieved expedient to contact those who had a knowledge 
of export-packing specifications, as well as the manu- 
facturers of containers. 

Each agency mentioned in the preceding paragraph 
was intensely interested in learning how‘export ship- 
ments might be improved so as to insure arrival at des- 
tination in proper condition. The shipper, insurance 
broker and carrier expressed deep concern over the losses 
being experienced in practically every shipment. All 
agreed that any improvement would be welcome and 
that immediate steps must be taken to help ourselves; 
otherwise, drastic packing specifications may be forth- 
coming which will prohibit carriers from accepting ship- 
ments not complying with specifications. 


* New York Branch of Eli Lilly & Co., Indianapolis. 
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Stout wood crates used by Westrex Corp., West- 
ern Electric export subsidiary, are considered 
models of good packaging. Note construc- 
tion and banding of crates, *‘U.S.A.”’ insignia 
(red and blue), ‘“‘fragile—handle with care”’ 
warning in language of destination and blind 
marking to conceal nature of contents from 
all except consignee. Even Western Electric 
name is abandoned in favor of less-revealing 
‘“*Westrex’? name. PHOTO COURTESY WESTREX CORP. 


In considering the most logical carrier container for 
export shipments, it is well to know the existing con- 
ditions at the port where the cargo is to be received. 
Immediately following World War II, conditions affect- 
ing the well being of commercial cargoes were definitely 
abnormal in practically every port in the world. Un- 
fortunately, there has been no marked improvement in 
these conditions, which have resulted from labor strife, 
congestion, inadequate equipment and_ insufficient 
storage space, in spite of the vigorous efforts of steam- 
ship companies, terminal operators and municipal 
authorities to attain normalcy in supervision, han- 
dling and storage. Conditions such as these represent 
an abnormal loss threat to almost every shipment. 

The following data, which were developed through a 
variety of sources, are presented as a brief résumé of 
existing foreign-port conditions: 

In Latin America many vessels lie two to three weeks 
before a discharge berth is obtained. The majority of 
of the cargo received is badly packed and fit only for do- 
mestic shipment. There is a great deal of pilferage. 
There is a manpower shortage as a result of strikes. 
The ports are congested, making proper checking diffi- 
cult. Some storage space is in the open. Some car- 
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Typical condition in which domestic cartons are found 
on roofless foreign docks. All authorities in the U. S. 
agree domestic cartons should not be used for export 
shipments, regardless of the carrier or destination. 


goes are trucked over winding, unsurfaced roads 
through mountainous country. Cargo is handled by 
lighter where ships cannot dock. Sea spray soaks cargo 
in open storage or on a lighter, causing corrugated con- 
tainers to fall apart. 

With respect to Europe, the combat-area ports offer 
the greatest challenge to proper and secure packing, due 
to the lack of many facilities. The ready access to 
black markets invites pilferage. There is often an ab- 
sence of required documents. 

In the Middle East cargoes are lightered ashore and 
shed storage is provided. Again, there is much pilfer- 
age. Rail transport facilities are insufficient to move 
goods to the interior. Seaports are badly congested. 
Warehouses are full and there is a shortage of tarpau- 
lins for protection of goods stored in the open. Under- 
writers have discontinued all risk coverage on ship- 
ments destined for Iran.: 

In considering African shipments, the Canary and 
Cape Verde Islands are taken into account. In this 
area cargoes are discharged on open wharves having 
no cargo-handling equipment or warehouses. There 
has been much pilferage and breakage where cartons 
are used. Principal ports of South Africa are in good 
condition, but increased import volume is overtaxing 
rail facilities to inland destinations. Much pilferage 
has been experienced in this locality when cartons are 
utilized. 

In the ports of the Far East there is poor supervision 
and a lack of handling facilities. There is excess pil- 
ferage, attributed to the packing of goods in cartons, 
plywood and light lumber. European shipments are re- 
ported arriving uniformly better packed than American 
shipments. The V-2 cartons are turning out well. 
The theft and pilferage situation is quite serious where 
goods are lightered ashore, due to poor handling and 
supervision. Labor trouble is tied in with the political 
situation. 

In the Pacific, storage space is generally good. Most 
piers are regularly patrolled by watchmen. There is, 
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This view of the dock at Manila is typical of current con- 
ditions at hundreds of other bombed-out ports. Docks are 
congested, shipments open to weather conditions and 
to looting. 





































PHOTOS COURTESY NORTH AMERICAN COMPANIES. 
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The “cooper’s pile’? in Manila Terminal Ware- 
house. While salvaged merchandise (on truck) 
bears the manufacturer’s label, it is impossible 
to tell to whom it was consigned, due to fail- 
ure of shipping cases. Note refuse pile at right. 

















however, widespread looting and pilferage which is clev- 
erly concealed. 

With circumstances such as these, it is imperative 
that exporters take cognizance of their own obligations. 
These obligations entail the providing of the most dur- 
able packing obtainable and economically practicable. 
The use of domestic packing for export shipments con- 
tinues to contribute substantially to losses of every de- 
scription. 


The shipper’s practices 


In considering the shipper, we again concerned our- 
selves only with other manufacturers of pharmaceuti- 
cals or like products. It was noted that a great variance 
existed in the type of container used for similar prod- 
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encing many complaints concerning items shipped in car- 
tons. When a customer requests shipment via wood 
case, the same manufacturer honors the request and has 
noticed few complaints. While wood cases are used for 
shipments other than those going to Latin America, 
some are wire strapped and others are metal-band 
strapped. Item description is not used on any ship- 
ment and, except for the expense, wood cases are fa- 
vored. 

The final manufacturer cited as an example is using 
wood cases with stapled-wire strapping for all export 
shipments containing bottled goods, regardless of des- 
tination. In spite of this type of carrier case, the ship- 
per has been experiencing some losses. It is believed 
that the cause of the losses is that all space within the 
carrier case is not properly utilized. 

These reports were typical of all shippers contacted— 
numerous ways of packing, common loss experiences 
and a desire and hope that some standardization of 
specifications might be reached whereby losses would de- 
crease and satisfaction increase. 


The insurance broker’s interest 


The insurance broker was contacted because he is vi- 
tally concerned with whether or not insured cargo ar- 
rives in proper condition. Shippers, in return, should 
be vitally concerned with the insurance broker, his ideas 
and suggestions. The safe arrival of merchandise, the 
type of container used, etc., have a definite bearing on 
over-all insurance rates. To ignore ideas and recom- 
mendations from this source is to encourage false econ- 
omy. 

The insurance broker reports that conditions affecting 
the well being of commercial cargoes are not improving 
at all. To offset these conditions, shippers are afforded 
much information secured by the broker through sur- 
veys, tests, conferences and the like which, if given 
serious consideration, may make for the desired results. 
Of course, the statistics available from the broker sub- 
stantiate his claim that containers for export shipping 
must of necessity have sufficient strength, proper pack- 
ing and logical markings to assure safe delivery. 

Accompanying diagrams taken from the booklet, 
“Loss Prevention Recommendations for Export Ship- 
ments,” prepared by the Marine Service Department, 
Insurance Company of North America, illustrate some 
suggestions and specifications to help assure safe delivery 
of cargoes. 


The earrier’s viewpoint 


The carrier and shipper are equally interested in and 
concerned with having the cargo arrive in proper con- 
dition. The carrier companies employ large numbers 
of people and maintain huge claims departments in 
order to satisfy complaints resulting from damage, theft 
and pilferage. 

Several steamship lines were visited and the loading 
of a ship was observed to learn how export shipments 
are actually handled. Like the insurance broker, the 
carrier is vitally concerned with the type of carrier car- 
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EXPORT OR IMPORT CASE PROTECTED 
WITH PILFER-PROOF CLIPS 
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ARROW SHAPED 
NAIL 


Clip is driven with hammer into end or side of 
each board so that clip bridges over the joint. 
Arrow-shaped nail is then driven so that point 
will pass through holes in clip and seal clip in 
wood; barbs on nail prevent its being withdrawn 
without showing evidence of tampering. Con- 
signees can be instructed to refuse clean receipt 
for cases on which clips have been tampered with. 


ton. On this depends his ability to handle the shipment 
under the wide and varied conditions experienced by all 
steamship lines and to feel some assurance that it will 
withstand such handling. 

Our attention was directed to the fact that it is nec- 
essary in some ports, whether in Latin America or in the 
Far East, to lighter cargoes ashore where it is impossible 
for ships todock. In many instances the lighter may be 
washed by waves, soaking the cargo. In other in- 
stances the cargo may be stored on an open dock and 
subjected to sea breezes. In either instance it has been 
found that when cartons of domestic nature are used, 
the carton crumples and falls apart after drying. In 
the further transporting of the cargo, the merchandise is 
damaged by breaking or is pilfered. It is also well to 
remember that the holds of most ships sweat. Such 
dampness also has a deteriorating effect on corrugated 
cartons of lighter construction. 

While visiting the pier, many discrepancies were 
noted in what might be termed the use of common sense 
in preparing shipments for export. 

Many of the cartons which were seen at the pier were 
crumpling, gummed tape was coming off, metal strap- 
ping was loose or off at one end, shipments were marked 
to indicate valuable content, laminated and_nailed- 
wood boxes were sagging or broken, re-used cartons of 


129 


3-WAY CORNER—THE STRONGEST, 
' MOST RIGID CORNER CONSTRUCTION FOR A CRATE 


THREE FRAME MEMBERS FIRST STEP 


RELATIVE STRENGTH UNDER DIAGONAL COMPRESSION 


3-WAY CORNER COMPLETED 


It was suggested that all 
packing details be reviewed 
by pharmaceutical. manu- 
facturers from the unit pack- 
age, to the intermediate 
packing and _ protection, 
through to the final carrier 
container. Unit packing 
and uniformity were 
stressed. By this was meant 
that we should encourage 
all consignees to buy in unit 
lots; that sales in so far as 
possible should be stressed 
and sought after in unit lots. 






























































Reference is made to typical 
units such as a carton of five 
bottles of a certain product, 
the four- or twelve-bottle 
unit, etc. Then there 
should be a specific number 
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improper size to hold present contents were utilized and 
many other flagrant violations of good packing prin- 
ciples were in evidence. If such conditions prevail be- 
fore loading, what can we hope for at the receiving port? 

An item of interest is the fact that many ships are 
now loading palletized shipments. Most piers are 
equipped to handle any type of cargo. The cause of 
shipping damage at this point does not lie in the han- 
dling, but rather in the manner of preparing the ship- 
ments for handling. 

Before the shipment reaches the carrier it must be 
determined whether the nature of the goods is such as to 
require bottom stowage and thus sustain great weight, 
or whether it will require top stowage. It is necessary 
to consider facilities available at ports of lading and dis- 
charge. It is well to remember that normal stowage in 
a ship is often double the tiering given the cargo on a 
dock or truck. These are all important factors in 
determining the type of carrier container for export 
shipment. 


Government experience 


It was felt that since the army and navy had handled 
the greatest volume of shipments in the history of the 
world during World War II, this should be a good source 
of information covering specifications. It is realized 
that the demands of the government may be more 
exacting than those of private enterprise, but neverthe- 
less their specifications are recognized as rigid and all 
inclusive. 

It was interesting to note that those responsible for 
packing details and procedures in those government 
agencies expressed great enthusiasm and a desire to 
assist us when they were informed that we were endeav- 
oring to improve our present methods of packing. 
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of these units in the inter- 
mediate carton or packing 
and, finally, the carrier car- 
ton should be so designed as to accommodate a certain 
number of units with no space whatsoever left in the 
carrier carton which might permit even slight move- 
ment of the contents. 

It was suggested that greater care be taken in the 
type of separator used in a unit package. Twelve 
pints of a liquid substance to a carton was cited as an 
example. It has been found that separators custom- 
arily used in such a package have been used over a long 
period of time without respect to their test strength. 

The idea of a good-test, solid fibreboard was discussed 
and although these agencies think it very good and far 
superior to domestic fibreboard, they would prefer to 
have it utilized by commercial establishments and to 
have either laminated or nailed wood cases used for all 
government shipments, including domestic as well as 
export. We were informed that the government is 
experiencing a great volume of damaged shipments, a 
major part of which involves l.c.l. lots. 

The expense of using wood carrier cases for all govern- 
ment shipments was projected and it was the belief of 
the government agencies that, due to their methods of 
procurement, handling and storage, they would experi- 
ence fewer breakages and less general loss and confusion 
should the wood carrier be used. 

This source, as in the case of others contacted, sug- 
gested that particular attention be given to the type of 
carton utilized within the carrier case. It is again 
emphasized that the loss potential is ever present if the 
carton carrying the contents is not of sufficient strength 
to keep the carrier carton from collapsing. 

Our attention was directed to metal-edge boxes, 
which offer great resistance to collapse. This type of 
box is being used extensively not only for shipment pur- 
poses, but also as a display package. 
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As was experienced in all other contacts made, those 
who understood the construction and type of container 
in use showed great interest in the desire which manu- 
facturers have to develop or assist in developing specifi- 
cations and standards which will assure better receipt 
of export shipments at their destinations. 

It was generally conceded that wood carrier cases 
gave the best assurance that export shipments would 
arrive in the best condition. The carton manufacturers 
also pointed out that the strength and durability of the 
internal carton played a large part and were responsible 
for the resistance of the wood case to breakage or 
collapse. 

Realizing the expense involved in the utilization of 
wood cases, container manufacturers are striving to 
produce a less-expensive container which will still 
afford adequate protection. 

It is believed that solid fibreboard will come into use 
more and more, both for domestic and export shipments, 
when the source of virgin kraft, an essential ingredient, 
becomes more plentiful. When considering the use of 
the various types of solid fibreboard, especially for ex- 
port shipments, both dry- and wet-test results should be 
scrutinized. It is often found that solid fibreboard will 
have a high dry test, but will break down to a very low 
test when wet. Others showing only a medium dry test 
will retain much of their resistance when wet. In the 
near future it is believed that the new VU board will be 
generally available on the market. It will offer higher 
dry and wet tests than the V-2 and will be less expensive. 

Other tests are being conducted with telescoped fibre 
boxes. These would provide a greater number of layers 
of fibreboard and, consequently, greater protection. 
Consideration is being given to combination solid-fibre- 
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board and wood cartons, which would offer greater : END GRAIN NAILING 
rigidity and retain cushioning features. 

It is felt by the container manufacturers that solid EACH NAIL DRIVEN 
fibreboard will do anything that any other container or 1¥_" INTO WHITE PINE ' meer 120 tae 
carrier case will do and that, when sufficient materials , ' 
are available to manufacture the cartons, the proof will 
be in the results obtained. 

We are aware of the shortage of materials to manu- 
facture new types of containers, of 
the scarcity and greenness of lumber 
for crates and boxes and of the vari- SOME TIPS ON NAILING 
ous other associated obstacles, but it WEAKNESS STRENGTH WEAKNESS STRENGTH 
is to be noted that shipments origi- NAILS TOO LARGE NAILS RIGHT SIZE NAILS TOO SHORT NAILS PROPER LENGTH 
nating in England, the European con- 7 ; 5) Te Se mG 5 o 
tinent and other countries experi- 


encing generally greater postwar diffi- 
culties than America, do not depart 
from the essentials of good packing. 
The British very proudly devote a 
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little space on many export, pack- a 

ages to declare, “Britain delivers the | | 

goods.” We, as Americans, can also 

deliver the goods provided that, as WEAKNESS WEAKNESS STRENGTH 
shippers, we cooperate by packing NAILS TOO NEAR EDGE = NAILS TOO CLOSE —— NAILS SPACED PROPERLY 
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Package modernization without loss of recognition 

value has been achieved by the newly designed metal 
can for Gre-Solvent, a grease solvent made by The Utility 
Co., Inc., New York. Front and back panels are identical, 
with instructions and promotional copy on each side. 
Designed with a view to display in self-service markets, 
package needs only a quarter turn either way to ‘“‘front”’ 
trademark. Can, American Can Co., New York. 


Designed to appeal to baby as well as mother, the 

new wrappers for Clapp’s baby cereal and oatmeal 
packages feature nursery animals and represent a de- 
parture from the type of labels generally used for these 
products. Seven animals romp playfully about the front 
and back of this three-color printed wrap. When contents 
are finished, the package serves as a toy for baby. Design, 
Georges Wilmet, New York. 


132 


ITS COOKED ANO 
READY TO SERVE 


sion 


we 
worst: Sue 


wet 


Said to be one of the largest folding boxes ever to be 

glued automatically is this four-color printed paper- 
board carton for the Miltonia blanket. Realistic color 
reproduction of the blanket is centered on the top panel. 
Blue background with floral design and minimum use of 
copy encourages utilization of box in the home as a storage 
container. Carton, Associated Folding Box Co., Boston. 


To promote triple sales and simplify stock keeping 

for the retailer, Dupli-Color Products Co. has intro- 
duced its Triple-Pac container holding three bottles of 
touch-up and refinish coloring for use on cars and in the 
household. The three bottles fit into a folding carton. 
Bottles, Owens-Illinois Glass Co., Toledo. Carton, Morris 
Paper Mills, Chicago, Il. 


Newly designed clay-coated cartons, lithographed in 

four colors, for two new products of The Quaker Oats 
Co.—Oatmeal Cookie Ready Mix and Corn Muffin Ready 
Mix—achieve a family relationship with other Aunt 
Jemima products through the trademark, uniform dis- 
play of product name and the “Add water—that’s all!” 
slogan. Back panel carries illustrated instructions, while 
a white cartouche on top is provided for price marking. 
Design, Jim Nash, New York. Cartons, American Coating 
Mills, Ine., Elkhart, Ind. 
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Five-color rotogravure printing on cellophane dis- 

tinguishes the new wrap for the Flav-R-Pac line of 
frozen fruits and vegetables packed by North Pacific 
Canners & Packers, Inc., Portland, Ore. The package for 
peas illustrated shows how a natural-color pictorial of 
product is used against yellow background. Wraps, Mil- 
print, Inc., Milwaukee, and Dobeckmun Co., Cleveland. 


Colorful rotogravure designs imposed on a 0.00035 

aluminum foil, glue mounted to a 13-lb. sulphate 
paper, forms sparkling wraps for whiskies marketed by 
Brown & Forman Distillers of Louisville, Ky. Colorful 
three- and four-color printing makes an eye-appealing 
gift wrap because of its dead folding factor and ability to 
withstand marketing abuse. Easily applied by hand, the 
wrap is readily removed when gift use is not appropriate. 
Wraps, Milprint, Inc., Milwaukee. 


A feminine touch is given to this gold, white and 

red set-up box for ‘‘Fashion Razor,”’ a ladies’ razor 
by Eversharp Schick. A die-cut tray covered with red- 
flocked paper for holding razor is fitted in base of box. 
When tray is lifted by front tab, blades and brush are 
revealed in another die-cut, gold-covered tray. Box, 
Samuel Barnett Co., Philadelphia. Cover paper, Mat- 
thias Paper Corp., Philadelphia. 


The Ansco Panda camera is being packaged in a newly 
designed folding carton featuring on its side panels 
a line drawing of a panda lying in repose against a tree, 





being photographed. Front panel carries a line drawing 
of the camera, while the top has a 2)4-in. square patch 
containing the information that the camera “takes 12 
pictures this size.”’” Design, Henry Dreyfuss, New York. 
Carton, Lowman Folding Box Co., Syracuse, N.Y. 


New package for Gypsy Fire Colored Flames for 

coloring the hearth fire is this No. 5 paraffin-coated 
tub with a tab-opening lid sealed in place with paraffin 
wax, for the 314-lb. size. The small-sized container dis- 
plays a new label resembling a birch log, with circular 
end labels in a ringed-log design placed against the red 
lid which conveys the effect of the log’s inner bark. Tub, 
Lily-Tulip Cup Corp., New York. Label, Regal Art Press, 
Troy, N. Y. 




























A folding paperboard carton that forms a dispenser 
package which may be hung up on the bath-room 
wall has been adopted by Schratz Products, Detroit, for 
“Bubbling Bath Handees.’? The product, enclosed in 
individual paper envelopes, is dispensed through a die- 
cut opening in the lower front panel. Tab for hanging is 
formed by folding over a die-cut section cut in the carton 
blank. Carton, Eastern Box Co., Detroit. Envelopes, 
Cupples-Hesse Corp., St. Louis. 


Taylor-Reed Corp. has introduced Q-T cake frost- 
ings packaged in eye appealing paperboard cartons 
easily identifiable as members of the Q-T family of pre- 
pared food products. The Q-T trademark appears in the 
same bold lettering in the upper left corner. Center 
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section of the front panel carries a patch indicating in 
reverse lettering the product and flavor. Directly under- 
neath appear directions for preparing the product. Car- 
tons, Container Corp. of America, Chicago. 


The “Mr. Top Hat’’ package for mints made by 

Sweetooth Corp., New York, utilizes a cellophane 
bag printed with the high-hat face, topped by a printed 
paperboard hat that clips over the top of the bag to com- 
plete the design. This eye-catching package is said to 
stand out sharply when displayed on retail counters as 
an impulse-sales item. Bag, Cello-Masters, Inc., New 


York. Cellophane, Sylvania Division, American Viscose 
Corp., New York. Design, William Swyers, Floral Park, 
Long Island, N. Y. 



















By pulling the paper tab, a strip of cellulose tape 

which joins the paper tag and cellophane bottom 
of this package for James H. Rhodes & Co.’s Cosmetic 
Puff make-up sponge separates the cellophane section, 
releasing it for use as a cosmetic bag for carrying the 
sponge in a purse. The duplex cellophane bag is com- 
prised of two sheets, the inner one bright red and the 
outer one transparent. View of the product in its natural 
color is enabled by placing the sponge next to the outer 
transparent ply. Cellophane bag, Transilwrap Co., Chi- 
cago. Paper tag, A. M. Steigerwald Co., Chicago. 


The use of two drawn cellulose acetate inner trays 
in this set-up box eliminates the need of additional 
packing for export shipment of International Silver’s 
sterling-silver brush and comb set. Acetate is sulphur 
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free and retards moisture transmission sufficiently to 
eliminate the danger of pitting and tarnishing from sea 
air. Box covering is embossed foil. The package is useful 
for retail display, since the transparent top tray permits 
a view of the products fitted into recesses in the opaque 
acetate tray below. Box, Somerville, Ltd., London, 
Canada. Acetate, Monsanto (Canada) Ltd. and Canadian 
Celanese Co., both of Toronto. 


Multiple sales of its Lucy Ellen chocolate almond 

bars is being promoted by Community Industries 
Assn. of Sullivan, Ill., by this new take-home package 
containing 12 of the foil-wrapped units. Printed in yel- 
low, brown and white, the folding carton doubles as a 
counter dispenser and reminds the customer to ‘“‘buy 
the handy 12 pack for parties, picnics and bedtime snacks.’ 
Wraps are printed in gold, brown, white and silver, over- 
printed with gold. Wrap, Reynolds Metals Co., Rich- 
mond, Va. Carton, Imperial Box Co., Division of Morris 
Paper Mills, Chicago. 


A new package design to promote its premium 

offer of pastel chinaware has been adopted by Albers 
Milling Co., Seattle, for its Quick Oats. A diagonal panel 
across face of carton wrap illustrates the chinaware 
items—cup and saucer, cereal bowl, fruit dish and bread 
and butter plate—one of which is enclosed with each 
package. Wrap, Will County Printing Co., Lockport, IIl. 
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A collapsible metal tube with plastic closure is 

used by the teRiff Co. of Los Angeles for packaging 
its new Creme Nail Polish Remover, with a folding paper- 
board carton as the outer package, both colored magenta 
and white. Product may be dispensed in measured 
amounts without spilling or leakage. Trade name, 
featured in reverse printing against a dab of color, is used 
as part of slogan, “It’s teRiff.”’ Design, Ad Art Service, 
Los Angeles. Tube and carton, New England Collapsible 
Tube Co., Chicago. 


Entirely new in design is this package with die- 

punched flap in the top for displaying The Cudahy 
Packing Co.’s quick-frozen frying chicken. Dealers can 
lift the flap to reveal through the cellophane window the 
chicken inside. Copy is printed in red and reverse white, 
while Cudahy name appears on top and all side panels 
in white on blue. Carton, Waldorf Paper Products Co., 
St. Paul, Minn. Cellophane, DuPont. 


Overwrap for Wortz Ten-Der-Rist crackers is made 

of 0.00035 foil, glue mounted to 18-lb. sulphate and 
thermoplastic coated on two sides for heat sealing. The 
wrap affords protection against moisture as well as eye 
appeal with its red background and blue lettering. Wrap, 
Milprint, Inc., Milwaukee. Foil, Aluminum Co. of 
America, Pittsburgh. 
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“Feranky, we have not sensationalized the intro- 
duction of these packages by any campaign within 
our company or toward our dealers. We have felt that 
the improved packages would find their own mark and 
there is no doubt about it that they have. Further- 
more, there is no doubt in our minds that they have 
contributed to an increased acceptance, particularly of 
our two specially packaged branded motor oils, among 
our dealers.” 

These comments by John Wieland, advertising mana- 
ger of The Standard Oil Co. of Ohio, sum up the 
company’s attitude toward the comprehensive re- 
packaging program now being carried out by this large 
marketer of petroleum products. Entrusted to a prom- 
inent industrial-design organization and set up on a 
long-term basis, the program is now beginning to bear 
fruit in the form of actual packages reaching the market. 
Outlines of the complete activity are substantially 
established, although it will be some time before the 
full changeover program is consummated. 

The Sohio packaging redesign, according to Mr.Wie- 
land, is‘‘a logical part of a periodic re-examination of all 
fixed merchandising programs.” ‘Through the years, as 





is the case with many growing organizations, the com- 


pany’s line of packages has been expanded to meet the 


Designer recommended white background for the 
biggest selling motor oil on the theory that gas- 
station attendants would be more apt to keep a 
white container clean. Clean-cut display appear- 
ance results from use of red and blue trademark 


requirements of specific products and merchandising 
programs. The present effort is intended to integrate 
Sohio packages and adapt them more adequately to 
modern selling tactics. 


Sohio, which markets its line of products principally 
in the state of Ohio, has an extensive line of automotive 
lubricants and is also merchandising a group of spe- 


and lettering against plain white. Trademark 
oval for this product is given distinctive 
**tear-drop”’ shape symbolic of a drop of oil. 


For new HQ (highest quality) oil, color scheme is 
reversed and bright red background is used. This 
reverse treatment provides flexibility, yet pre- 
serves family resemblance and recognition value. 
Stencil-type lettering for product name is used 
on these lithographed containers throughout line. 


Poster-style treatment of HQ label is ideal for 
this 24-sheet introductory billboard poster. 
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Standard Oil of Ohio introduces first examples of package 


improvement program for both motorists’ and household items 


cialized household items, including a dry cleaner, fly 
spray, household oil and lighter fluid. The repackaging 
program will eventually encompass both lines, although 
at present the dry cleaner is the only household product 
available in the new-style package. A related activity 
also in progress at this time covers redesign of the Sohio 
station identification signs. 

In launching this repackaging program, Sohio did not 
set up a special package-designing department or com- 
mittee. Instead, as mentioned previously, details of the 
program were referred to an outside design organi- 
zation. The activity has been “spark plugged”’ by the 
Sohio advertising department, with the full support and 
cooperation of the merchandising and sales depart- 
ments. 

The company recognizes that this redesign program, 
over and above its practical aspects, has exerted a ‘‘mo- 
rale building” influence within the organization whose 
full value could never be weighed in dollars and cents. 
*“What we wanted to accomplish more than anything 
else,’’ states Mr. Wieland, “‘was a feeling of package 
awareness and appearance wherever in the company 
this was desirable. As a result, some of our other de- 
partments have asked for redesign, for instance, of car- 
tons, which are handled through our manufacturing de- 
partment, and even new design for our aircraft prod- 
ucts. 

“Today it is not uncommon for one department or 
another that is dealing with a new project to come to us 
and say, ‘How about calling in the designer on this?’ 


We believe that this is a valuable accomplishment, to 
wit: to make all of us aware of this strictly intangible 
but important manner of meeting the public on most 
favorable terms, without anyone feeling that this is a 
‘job for George to do.’ ” 

Although the new Sohio packaging program is flexible, 
permitting variations when required for particular prod- 
ucts, it adheres in the main to several basic features 
which give it character and a desirable degree of uni- 
formity. Most of the lithographed oil and grease con- 
tainers employ a white background for the red, blue 


Example of a blank-panel container filled and 
labeled. Careful stenciling with proper inks 
makes this almost indistinguishable from a com- 
pletely factory-labeled can. The back panel is 
so worded that it will fit any type lubricant. 





















One reason for stencil lettering is 






























itd oe 
“Neaen © 


that Sohio makes extensive use of 
back-panel containers, which can be 
filled with any of several products 
and identified by actual stenciling. 
Large pails can be used for either 
5 gals. of oil or 38 lbs. of grease, 
with either pour-spout or friction 
lid seamed on, simplifying inventory. 
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and black used for the design elements and lettering. 

A white package, it is pointed out, gets away from the 
drab, somewhat dirty appearance often associated with 
filling stations. The containers also show any soilage 
immediately, prompting the station attendants to keep 
them cleaned up. This bit of psychology parallels the 
practice of painting the corners in industrial plants 
white to discourage workers from using them as waste- 
baskets for candy wrappers and other refuse. 

An unmistakable family relationship is established 
throughout the Sohio line by use of a distinctive Sohio 
trademark, which includes an upright triangle above 
the company name and an inverted triangle below it, all 
enclosed within an oval. On the earlier containers, this 
trademark was varied considerably on different prod- 
ucts and was somewhat crowded by the inclusion of 
supplementary copy. 

In its modification for the new package line, the 
trademark has been streamlined and simplified, as in- 
dicated in the accompanying illustrations. On the 
Premium Quality line of containers, the outer oval has 
been extended to a point at the bottom, giving it a sym- 
bolic oil-drop or tear-drop shape. On other products, 
the oval is used without the pointed extension. 

Another characteristic of the new Sohio line of con- 
tainers is the use of bold stencil-type lettering on the 
packages to identify the type of product. This design 
motif serves a double purpose: it provides a pleasing 
uniformity of treatment and also lends itself to the 
actual stenciling in of this information on certain prod- 
ucts for which “blank panel’ containers are used. 
The blank-panel type of container, utilized for a num- 
ber of products, simplifies the inventory problem by re- 
ducing the number of container types which must be 
stocked. 

The prominent use of white on the new Sohio line of 
products, together with their moderate use of “‘sell’”’ 
copy and related printing, gives the containers a 
quick recognition value which facilitates their employ- 
ment in advertising and merchandising programs. 


Examples of old containers displaced by new pro- 
gram. Although same basic colors were used, de- 
sign was not clean cut and line lacked cohesion. 
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Household products drop the “‘filling station’ 
look, but retain close family resemblance to the 
heavily advertised motor products. Warm gray 
and white stripes add to their feminine appeal. 


Also, it is pointed out, the white backgrounds give free 
reign to the employment of color within the company’s 
stations without producing a confused, jumbled effect. 

Sohio HQ motor oil, repackaging of which is a part of 
the complete change of formula and type of product, 
illustrates the flexibility of the redesign program. For 
the HQ (Highest Quality) line, red was substituted for 
white as the background color. This reverse treatment 
gives the product immediate recognition value as a 
quality item, but family resemblance is preserved — 
through incorporation of the Sohio trademark in a 
white rectangular patch near the top of the container. 

Use of the established stencil-type lettering for the 
large letters ““HQ” and the words “‘Motor Oil’ also 
parallels the treatment followed on other new Sohio 
containers. An accompanying illustration of a 24- 
sheet billboard being used to introduce this product 
with its new package indicates how readily the bold, yet 
refined design approach lends itself to advertising pres- 
entation. This product, according to Mr. Wieland, 
has taken hold beyond all expectations and “there is no 
doubt that everyone is proud of its appearance.” 

Apart from the concerted repackaging program, 
Sohio has been effecting some simplification of con- 
tainer sizes. For example, the company was able to 
eliminate its former 25-lb. and 50-lb. grease pails after 
determining that its 5-gal. oil pail would hold 38 lbs. of 
grease—just midway between the two previous sizes. 
Merely by adopting interchangeable tops, suitable in 
one case for grease and in the other for motor oil, it has 
been possible to use a single container size which holds 
either 5 gals. of motor oil or 38 lbs. of grease. No cus- 
tomer resistance has been (Continued on page 208) 



























Folding carton with upright end flaps is fitted 
with a beaded, curved, slotted cover of cellulose 
acetate. Product is visible and dispensed through 
opening in acetate. Blanks are shipped flat 
and covers delivered nested, as illustrated at 
right. Assembly takes place at Wright plant. 


Serpe and ruffling have always been difficult to 
handle on store counters and shelves. They are 
perishable and must be protected from soilage. They 
must also be packaged in such a manner that the cus- 
tomer can see the product and that the sales person can 
measure off required lengths. 

In 1940, Wm. E. Wright & Sons Co., West Warren, 
Mass., leaders in the trimming field, were winners of an 
All-America Package Competition award for a rigid 
transparent container made of light-gauge cellulose ace- 
tate sheeting, which eliminated soiled merchandise and 
put Wright’s trimmings in preferred impulse-display 
positions where they outsold competitive brands. 

The war prevented Wright’s from using the acetate 
container and forced the company to use a container 
which did not provide visibility. When wartime re- 
strictions were lifted, the transparent container was 
again in demand, but due to increased costs, the margin 
for packaging did not permit re-adoption of the prewar 
package. The company decided to look for a con- 
tainer that would provide as much visibility as the 
prewar package, but compare favorably in cost with 
the wartime paperboard carton. 

The newly developed container, now on the market, 
is meeting all the requirements of-the prewar container 
at a cost that is within the allowable packaging budget. 
It is an excellent example of cooperation between user 
and package suppliers to design a specific package for a 
particular function, representing over a year of study. 
The new package consists of a paperboard folding 
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WRIGHT’S RUFFLING 


All-America winner is redesigned 





to meet current production budgets 
while retaining all of the visibility 


features of its prewar predecessor 





carton with semi-circular flaps over which is fitted a 
curved piece of rigid transparent acetate sheeting, 
beaded and notched at each side to lock over the carton 
flaps. This curved cover gives complete visibility to 
product, yet protects it from shop handling. An oval 
opening in the top of the curved acetate permits the 
clerk to pull the ruffling out and cut it off in desired 
lengths. The packages are made in three sizes, to 
accommodate various types of ruffling. After a certain 
portion of the ruffling has been sold, the last few yards 
in the container may be pushed upwards so that the 
merchandise is visible to practically the last inch. 

The cartons are delivered flat to the Wright plant. 
The transparent covers are nested and sent to the 
Wright plant separate from the cartons. With the co- 
operation of the supplier of the covers, methods of 
assembly in the user’s plant were developed at a speed 
to meet requiremeats of the merchandise production. 

The fabricator of the curved-beaded-shaped acetate 
even had to build special machinery to produce the 
transparent part of the package at a price to meet 
Wright’s needs. The carton maker also encountered new 
manufacturing problems that had to be solved. 

A similar type of combination plastic and paperboard 
package, with its advantage of flat shipping and storage, 
is now being produced by several suppliers. 

Crepits: Acetate covers, Kellogg Container Division, United 
States Envelope Co., Springfield, Mass. Cellulose acetate material, 


Vuepak, Monsanto Chemical Co., Plastics Div., Springfield, Mass. 
Cartons, Brooks Bank Nolte Co., Springfield, Mass. 
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CADO UP FRONDE cosa, on, 


and marking pens come off the back shelf 





into the spotlight when re-dressed in an effective package 





hen the weak link in the marketing chain is the 

package, product sales can’t realize their full 
potential. This was the conclusion reached by Cushman 
& Denison Mfg. Co., New York, makers of the Flo- 
master Fountnbrush. Their product, a multi-purpose 
felt-nib writing instrument, was judged worthy and 
efficient. Their advertising and promotional activities 
attracted potential customers to sales counters. But 
sales lagged. The trouble was traced to a failure of the 
package to maintain the favorable customer impressions 
and clinch a sale. 

Determined to strengthen the weak link, the manu- 
facturer made a survey among dealers to get their re- 
action to the packaging. ‘The results were startling in 
that they revealed dealers knew very little about 
the Fountnbrush. Some admitted to having it in 
stock, but not knowing what it was! Others seemed to 
have it completely confused with other products. 
Checking further, Cushman & Denison visited a host of 
stationery stores to see how their product was being 
sold. In far too many cases the packages were col- 
lecting dust on high, out-of-the-way shelves. The 
black color of the box served to obscure it. In the 
hands of the dealers, the package did not seem to invite 
attention or even curiosity. What was more, the old 
package did not disclose what the product is and how it 
is used. 

With these observations fresh in mind, the company 
engaged a package consultant to help them solve their 
problem. It was decided that packages should: (1) 
educate the general public (and dealers) on the identity 
of the fountain brush as contrasted to the fountain 


Industrial marking set contains a large bottle of ink. 


and parts are in folding carton alongside bottle in set-up box. 


pen and (2) create a demand for the specific product. 

All packages—three were planned—would carry an 
illustration of a hand writing with the brush. Its pur- 
pose was not only to show what the brush is for, but to 
establish its general character and size. A second edu- 
cational feature; the slogan “‘Writes - Marks - Draws 
on anything!’ was to appear near the illustration. 

Because the black of the old package had been so in- 
effective in stimulating sales, the fountain brush was 
slated for a colored package. One color—orange— was 
ruled out immediately, as surveys proved it to be far 
too popular a color for stationery packages. As a mat- 
ter of fact, it was the company’s observation that about 
90% of stationery packages are orange, orange 
and black, or just plain black. A distinctive color 
was therefore sought and a magenta was chosen. 
This bright color, it was felt, would attract attention 
and be distinctive enough to establish in the minds of 
dealers and customers the identity of the Cado (the 
company trademark) line.. 


The consumer package 


A full-telescope set-up box was chosen for the basic 
introductory consumer package. The top of the box 
carries the hand-holding-brush illustration, slogan, 
trade name and company identifications. One side 
panel has an illustration of the brush and on the other 
side panel the guarantee is printed. Trademark and 
identification of package contents are given on end 
sections. Printing is done in black, white and ma- 
genta. 

A paperboard platform and divider holds in place the 










Same folding carton is employed as unit package in 
this eye-catching counter display holding six pens. 































Rich magenta box color and pic- 
torial suggestion of use replace 
former somber black package. 
New Cado trademark and hand 
holding pen, shown here on the 
consumer-instrument package, 
are used throughout entire line. 





brush, a 1/2-0z. bottle of black ink, a glass filler tube 
and two felt writing nibs. 

The consumer box is also used for selling a more com- 
plete writing set which includes the above items plus 
a tiny plastic vial for holding a sleeve adapter and ad- 
ditional nibs. (The sleeve adapter, when inserted in 
the Fountnbrush point, makes fine-line writing possible.) 
The only change necessary in packaging this set is the 
insertion of a different-type platform divider. 


’ Industrial marking set 


The box for the industrial marking set is larger than 
the consumer box, but is made of the same materials 
and has the same exterior appearance. Into it are put 
an 8-oz. bottle of ink and a small reverse-tuck carton 
which holds Fountnbrush, filler and nibs. This small 
interior carton is magenta and carries the usual trade- 
mark, guarantee and a picture of the brush. A paper- 
board platform brings the contents of the carton within 
easy reach. 


Counter displays 


The third package is a paperboard folding counter- 
display carton which holds six unit cartons—the same 
ones used for holding the fountain brush and equipment 
in the industrial writing set. The black, white and ma- 
genta color is maintained on the carton and company 


Big sales booster is this counter display which offers 
a pen and scratch pad with an invitation to “Try it!’ 



































“CADDO”? 
Fountnbhrush 


The FLO-MASTER 
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identifications are the same, but the side panels are de- 
voted to drawings illustrating the uses for the brush in 
home, office, industry, etc. An attractive display can 
be made wit tise top of the carton. The procedure in- 
volves a straightening of the three cover flaps, folding 
the top through the center, pushing through the cut-out 
illustration and tucking the front cover flap behind the 
rear brush carton. 

As a further step in their promotional program, Cush- 
man & Denison have designed the Silent Salesman, 
a counter display to which is attached a fountain brush 
and a paper pad with which customers may experiment 
before purchasing. It has proved a most efficient sales- 
man and its presence has always been accompanied by 


. rising sales. 


Ink labels 


Ink, as a mainstay of the business, deserved special 
merchandising attention and got it through new la- 
beling. Since the transparent inks are supplied in 
black and seven brilliant colors, the background color of 
the label was made to correspond with the ink color. 
The labels are therefore a means of quick identification 
of ink and are also instrumental in glamourizing an 
otherwise dull item. 


What makes the package click 


The packaging of Cushman & Denison is to be com- 
mended on several scores. There is a continuity 
throughout the family of packages; color has been used 
effectively in a field where (Continued on page 216) 
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Broadening the market for its Mortite weatherstrip- 
ping material, J. W. Mortell Co. has adopted a new 
“Jr.”’ folding box containing enough material to 
weatherstrip an average-sized window and has pack- 
aged four of them in a glassine-wrapped carton which 
can be sold as a unit or set up as a display. Display 
features the new trade character, Margie Mortite. 
Cartons, Container Corp. of America, Chicago. 
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Old counter grinder for Alka-Seltzer is replaced by 
new dispenser for unit-packed tablets in  heat- 
sealed laminated foil. Carton for packets fits into 
acetate base. Carton, American Coating Mills, 
Inc. Printed laminated foil, The Dobeckmun Co. 
Packets, Ivers-Lee. Dispenser, Modern Plastics Corp., 
Benton Harbor, Mich. Acetate, Tennessee Eastman. 


Back piece of folding display carton holds actual 
box of Soilax cleaner, called to the shopper’s at- 
tention by a large maroon arrow. This space-saving 
unit for 24 individual cartons measures only 8 by 
133/, by 63/, in., a convenient size for grocers. 
Special lock-tuck bottom keeps cartons securely 
in place when unit is moved. Instructions for 
setting up display are printed on bottom panel. 
Display, The Ohio Boxboard Co., Rittman, Ohio. 
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Trial-sized bottle attached by cellulose tape to 
regular-sized bottle comprises introductory offer 
of Date Night shampoo. Copy tells purchaser to 
use small bottle and, if unsatisfactory, return large 
size for refund. Display, Levine Bros., New York. 
Bottles, Knox Glass Associates, Inc., Knox, Pa. 
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Sales increases of 290% are attributed to Bromo- 
Seltzer’s Profit-Planagram. Customers hesitant to 
disturb a symmetrical display feel free to remove 
cartons from this irregular set-up, stacked accord- 
ing to diagram accompanying unit. 


Matching display cartons tied in by color to the 
individual product packages are currently promoting 
the two forms of Iodent tooth paste. The display 
for No. 1 ‘‘for teeth easy to bryten”’ is red; No. 2 
‘‘for teeth hard to bryten”’ is printed in blue. Each 
earton holds six packages of dentifrice for self- 
service display on drug counters. Patch on side 
panel is provided for price marking. 
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Display cards which animate a pyramid of individual Over-sized, gold-colored metal needle mounted to 
cartons are being provided for dealers of Arm & Hammer transparent acrylic lever forms a l1-ft.-high display 
soda to suggest the many uses for this low-cost house- for Fidelitone Supreme phonograph needle. Motion 
hold product. They suggest soda as a dentifrice, for baked of lever when pressed simulates motion of a record as 
foods and as pure bicarbonate of soda. Displays, Fort it passes the needle. Display illustrates needle con- 
Grange Paper Co. Castleton, N. Y. Art work, A. Halpert tainer made with record brush in base. 

Studios, New York. 
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Broadening the market for its Mortite weatherstrip- 
ping material, J. W. Mortell Co. has adopted a new 
“Jr.” folding box containing enough material to 
weatherstrip an average-sized window and has pack- 
aged four of them in a glassine-wrapped carton which 
can be sold as a unit or set up as a display. Display 
features the new trade character, Margie Mortite. 
Cartons, Container Corp. of America, Chicago. 


Old counter grinder for Alka-Seltzer is replaced by 
new dispenser for unit-packed tablets in heat- 
sealed laminated foil. Carton for packets fits into 
acetate’ base. Carton, American Coating Mills, 
Inc. Printed laminated foil, The Dobeckmun Co. 
Packets, Ivers-Lee. Dispenser, Modern Plastics Corp., 
Benton Harbor, Mich. Acetate, Tennessee Eastman. 
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Back piece of folding display carton holds actual 
box of Soilax cleaner, called to the shopper’s at- 
tention by a large maroon arrow. This space-saving 
unit for 24 individual cartons measures only 8 by 
133/, by 63/s in., a convenient size for grocers. 
Special lock-tuck bottom keeps cartons securely 
in place when unit is moved. Instructions for 
setting up display are printed on bottom panel. 
Display, The Ohio Boxboard Co., Rittman, Ohio. 
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{6 you don't like it better 
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used. return the large bowie 


and get your money bock 
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Trial-sized bottle attached by cellulose tape to 
regular-sized bottle comprises introductory offer 
of Date Night shampoo. Copy tells purchaser to 
use small bottle and, if unsatisfactory, return large 
size for refund. Display, Levine Bros., New York. 
Bottles, Knox Glass Associates, Inc., Knox, Pa. 
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Matching display cartons tied in by color to the 
individual product packages are currently promoting 
the two forms of Iodent tooth paste. The display 
for No. 1 ‘‘for teeth easy to bryten”’ is red; No. 2 
**for teeth hard to bryten”’ is printed in blue. Each 
carton holds six packages of dentifrice for self- 
service display on drug counters. Patch on side 
panel is provided for price marking. 
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Display cards which animate a pyramid of individual 


cartons are being provided for dealers of Arm & Hammer 
soda to suggest the many uses for this low-cost house- 
hold product. They suggest soda as a dentifrice, for baked 
foods and as pure bicarbonate of soda. Displays, Fort 
Orange Paper Co. Castleton, N. Y. Art work, A. Halpert 
Studios, New York. 
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Sales increases of 290% are attributed to Bromo- 
Seltzer’s Profit-Planagram. Customers hesitant to 
disturb a symmetrical display feel free to remove 
eartons from this irregular set-up, stacked accord- 
ing to diagram accompanying unit. 
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Over-sized, gold-colored metal needle mounted to 
transparent acrylic lever forms a 1-ft.-high display 
for Fidelitone Supreme phonograph needle. Motion 
of lever when pressed simulates motion of a record as 
it passes the needle. Display illustrates needle con- 
tainer made with record brush in base. 






























































TRADEMARKS 





Be provisions of the new Lanham Trademark Act, 
as they affect packaging, were reviewed and 
analyzed at the time the law went into effect last July 
(see “The New Trademark Law,” by Hugo Mock, 
Mopern Packacinc, May 1947, p. 98). After five 
months of experience with the new law, further ex- 
planatory notes and examples may now be helpful. 

The new act has stimulated tremendous interest in 
trademarks and the registration of trademarks. Within 
the first two weeks after the effective date of the new 
act, more than 10,000 applications for registration were 
reported to have been received at the Patent Office. 
Nevertheless, many packagers, considering whether 
their existing trademarks should be republished under 
‘tthe Lanham Act, have adopted a “wait and see”’ atti- 
tude. It is generally recognized that registration under 
the new law confers not only advantages—such as 
incontestability—but also possible disadvantages, such 
as cancellation proceedings by the Federal Trade Com- 
mission. None of the marks for which Lanham Act 
registration has been sought will be published until 
after the first of the year. 

An understanding of the new trademark act presup- 
poses knowledge of the definition of a trademark and 
how it functions. A trademark is a name used by a 
manufacturer to designate the goods that he manufac- 
tures or sells as distinguished from those manufactured 
or sold by another. It is an identification of goods for 
sameness of quality and singleness. A _ well-chosen 
symbol may enable an entrepreneur to secure profits 
from superior skill, industry or enterprise. It is the 
commercial signature of the owner and the identification 
of his wares. In brief, a merchant’s mark is his au- 
thentic seal; by it he vouches for the goods which bear it. 
Therefore, according to historical development, eco- 
nomic trends and habits of consumers, the trademark 
functions as an indication of origin or ownership. 


Designation of origin 


Courts in the past have shown a reluctance to act as 
the guardian of the public in matters involving false 
and misleading advertising. The classical example is 
generally cited of the Grand Rapids Furniture Co., 
which had its place of business in [llinois and engaged in 
interstate sales. Grand Rapids, Mich., people thought 
that the good will which they had established was being 
irreparably injured; that *‘Grand Rapids” as applied to 
furniture is a trade name of great value and that they 


* Member, Bar of the United States Supreme Court; Director of Research, 
Crompton & Knowles Loom Works, Worcester, Mass. 





had acquired the good will of the furniture-purchasing 
public. In that particular instance injunctive relief 
was granted, but such restraint was the exception and 
not the rule. 

Today the Lanham Act authorizes the bringing of a 
civil action for uafair competition against the use of a 
false designation of origin. Under the act the decep- 
tive use of the description ‘Grand Rapids Furniture” 
would be actionable by anyone who is or may be dam- 
aged by the falsehood, regardless of any wilfulness or 
intent to deceive. Hence, the act offers trademark 
owners unprecedented protection against infringement 
by others in the interstate shipment of goods. This is 
a novel addition to the law of unfair competition. Sec- 
tion 43 of the new act permits any person who believes 
himself likely to be damaged to bring an action against 
another who shall have falsely designated the origin of 
his goods or services. 

Again, assume that a trademark is used by one Jones 
in the East and is registered under the outmoded act of 
1905. Later, Jones learns that a competitor was pre- 
viously using the same trademark in the West and the 
latter now intends to enlarge his sales territory. Jones 
sues for infringement, admitting that his competitor 
might have acquired local rights in one or more states, 
but denying his right to expand further into interstate 
commerce after the date of the aforementioned regis- 
tration. 

The competitor contends that priority of adoption 
and use in good faith are the genuine criteria of owner- 
ship and that the purely local rights which he may have 
acquired within his area remain intact. Admittedly, 
Jones would not acquire any rights in the newly regis- 
tered mark which would enable him to compel the dis- 
tant competitor to discontinue his use of the mark, but 
the competitor will have rights to the name only in the 
section of the country where he is doing business and 
any attempt by him to expand may or may not be 
enjoined. 

Decisions have not been uniform on the point. 


Makers of Vaseline have been able to maintain that 
exclusive trademark because they have always used 
the generic term “‘petroleum jelly”? along with it, 
clearly distinguishing ‘‘Vaseline”’ as their trade- 
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mark. In contrast, ‘‘aspirin,”? originally an exclu- 
sive name, has become a generic, dictionary word, 
open to use by dozens of companies. The need for 
constant vigilance to prevent a trademark slipping 


into the vernacular is not changed by the new law. 
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Under the Lanham Act, however, Jones could rely on 
registration as ceili sisiieanithias against subsequent 
expanding use of the same mark by another in interstate 
commerce. The fact of registration constitutes con- 
structive notice of the registrant’s rightful claim of 
ownership. 

If anyone thereafter starts expanding the use of the 
same or a confusingly similar mark on goods of the same 
descriptive properties, such use will not be a bona fide 
use, since he is presumed to know that the mark has 
been registered in the Patent Office. This offers a real 
incentive to register under the Lanham Act. 


Coneurrent registrations 


Today, Jones’ competitor might be able to register 
his mark, depending upon the circumstances of the 
case. This novel provision of the new law takes into 
consideration that the same or a similar trademark may 
have been used in different sections of the country. 
The act recognizes that there may be more than one 
“first” user of a trademark. Under the former law 
there was a anomalous situation in which courts recog- 
nized the rights of two or more companies to use an 
identical trademark in different territories, but the 
Patent Office would allow federal registration to only 
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the “‘first”? user. The Lanham Act now permits con- 
current registration, but only in instances where con- 
current use occurred prior to the application date of 
any registrant, for registration is constructive notice of 
the registrant’s claim of ownership and excludes bona 
fides of a later user. 

Consequently, concurrent registrations of the same or 
similar marks by different registrants are now permitted 
provided there was a concurrent lawful use in “‘com- 
merce’’ prior to any of the filing dates of the applications 
and it is determined by the Commission of Patents (or a 
court on appeal) that the public will not be misled or 
deceived. When concurrent registration is granted, the 
certificate of the Patent Office will carefully limit the 
manner or territory in which each mark is to be used. 


An end to ambush 


The net result is that the Lanham Act outlaws so- 
called ‘ambush companies.” Under the old law one 
who could prove first use of the trademark would pre- 
vail even if the trademark was not registered. National 
advertisers, in launching a new product, would make an 
extensive search to learn whether the contemplated 
trademark was in use. With an expensive campaign 
under way they would suddenly be confronted with a 
demand from a small outfit citing prior use, threatening 
suit and demanding an unconscionable price. The 
new law corrects such abuses. If a company does not 
register a trademark it will still have rights to the 
name—but only in the section of the country where it 
was doing prior business. On the other hand, the 
national advertiser who registers the trademark will be 
protected in all other parts of the country. He can no 
longer be attacked by remote companies. If he re- 








\ ASPIRIN 


OME DOZEN 5-GRAIN TABLETS 


Plough, Ine. (10°) | SEK PACK OF BOR FOR piMtes ca 
’ etna rsh 
% 3 5 aeety a une ies a be ; ang 


St.Joseph | ( a 









































ceives a letter of demand from another company using 
the same trademark he will stay clear of the prohibited 


area. 

The question of conflicting trademarks also arises 
with reference to unrelated merchandise. In the past 
the courts enjoined the use of names like “‘ Rolls-Royce” 
for radio tubes, “Dunhill” for shirts, or “‘ Kodak”? for 
bicycles, on the ground of unfair competition. ‘‘E. A.” 
(Elizabeth Arden) on containers for cosmetics was held 
to conflict with use of the same letters on jewelry. 
**3-in-One”’ on lubricating oil was held to prevent regis- 
tration of an almost identical mark for an adhesive 
cement. The outcome of more involved cases was by 
no means certain. Much argument and nebulous 
reasoning ensued aid uncertain principles were applied 
in arriving at decisions. 

The Lanham Act substitutes a simple rule for deter- 
mining the issue of conflicting trademarks; namely, that 
a trademark previously used or registered by one party 
shall not be registered for another applicant if it is likely 
to cause confusion, mistake or deception when applied 
to the applicant’s merchandise. The “‘confusion in 
trade” clause will now be applicable whether or not the 
goods are of the same descriptive properties. An at- 
tempt to register such a unique and distinctive word as 
‘“*Kodak”’ for razor blades would most likely be denied 
on the ground of confusion. A common word like 
‘“*Eureka” or ‘‘ Excelsior” would be less likely to raise 
confusion and might be registerable. Rules for deter- 
mining the likelihood of confusion under the Lanham 
Act will have to be evolved. 


A limit on challenges 


The Lanham Act offers greater security and much 
less room for upsetting trademark rights. It specifically 
limits the types of challenges that can be made after a 
mark has been registered for five years. Under the 
present law no trademark owner could feel comfortably 
secure after registration. The mark could be challenged 
even if it had been on the register for over 20 years. A 
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third party might contend that the registered mark was 
invalid and subject to cancellation; ‘that the registrant 
was not the true owner, or that prior use in a particular 
area was involved. It was recognized that this left the 
registration open to challenge in perpetuity and sub- 
jected registrants to a continuing risk. 

The Lanham Act offers greater security and less 
opportunity for vitiating trademark rights. It develops 
presumption of ownership, which derives from the 
registration of a mark, by allowing it to blossom into an 
incontestable right after its continuous use for five con- 
secutive years. During the first five years the mark 
can be attacked; thereafter, expanded protection is 
offered. It is a reasonable provision, saying in effect 
that he who has slept on his rights for five years can no 
longer be heard to contest the validity of a mark that 
has become “‘incontestable” on the register. 


Exceptions to incontestability 


The Lanham Act specifies several situations in which 
a mark may be directly attacked even after the end of 
five years, the most drastic exception to incontestability 
being that the mark must not have become a common 
descriptive name of the article to which it is applied. 
The exception raises a loud warning against overpopu- 
larizing a trademark so that it loses its trade significance 
and becomes a generally accepted word of the every-day 
language. The situation raises a strange paradox in 
advertising. The advertiser wants the brand name to 
become a household word—yet that very advertising 
may endanger the trademark. 

If a trademark owner is successful in getting his prod- 
uct mentioned in the dictionary as the general name 
for an article, the exclusive use of the name is lost. Ifa 
trademark is used in a dictionary or as a dictionary word, 
a demand should be made that it be put in quotation 
marks or that it be accompanied by a clear statement 
that it is a registered mark. Dictionaries sometimes 
protect themselves by a notation to the effect that the 
inclusion of a word should not be presumed to indicate 


The familiar map of Canada as 
label background for the name 
**Canada Dry” was not register- 
able under the old law as part 
ofthename. Withthe Lanham 
Act, however, rules as to geo- 
graphical names and places are 
liberalized. Photo shows, at 
right, new Canada Dry bottles 
. With fused-in color labeling 
which eventually will do away 
with the old-style paper labels 
shown on two bottles at left. 
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that the word may not be a registered trademark. 

Again, an overpopularized mark will become a com- 
mon descriptive name if the public no longer associates 
it with the goods of a particular company. Once this 
occurs, the mark is considered dedicated to the public. 
The name ‘‘Singer” for sewing machines passed to the 


public. It came to indicate the class and type of 


machine made by the company rather than an indica- 
tion of its origin of manufacture. The designation be- 
came the identifying or generic name of a thing. More- 
over, the name ‘‘Shredded Wheat’? became generic and 
no exclusive right to its use was acquired. A product 
was in the minds of the consuming public, not the pro- 
ducer. 

The essence of a trademark is its meaning in the 
public mind. In the case of “‘aspirin’” the word came 
to mean only the kind of drug and not the source of 
origin. A priceless trade name became public property, 
a generic term. ‘“‘Cellophane’’ likewise became de- 
scriptive of the product; it obtained a generic meaning. 
“‘Cellophane”’ was accepted as describing the product 
and not its manufacturer; the word signified **trans- 
parent regenerated cellulose film” rather than origin of 
manufacture. Such marks can still always be chal- 
lenged under the new statute when they 
have lost their trademark significance. 

Moreover, it is always incumbent 
upon a trademark owner to ac- 
quaint consumers with another 
name or designation for his 
product and avoid adver- 
tising the mark in a de- 
scriptive or generic sense. 
The Chesebrough Mfg. 
Co. insisted from the be- 
ginning on using two names 
for its product: viz., the 
trademark “‘ Vaseline”’ and the 
generic description ‘‘ petroleum 
jelly.” The word Vaseline has 
therefore escaped the fate of “‘milk 
of magnesia,” which became generic. 

Surnames may be registered under the new 
act provided the primary meaning has become so insignifi- 
cant that, for all practical purposes, the trademark im- 
plication has become its predominant and prevailing 
characteristic. SNe oe 

It is essential, however, that it should have become 
distinctive of the applicant’s goods in commerce. The 
use of such a trademark for five years is considered 
under the new law as prima facie evidence that the 





mark has become distinctive. Hence, anyone using a 
mark consisting of a surname can now registe: it after 
it has been in exclusive use for five years. The com- 
missioner may find distinctiveness even in the absence 
of such five-year exclusive use in cases where he is satis- 
fied that the mark has actually acquired trademark 
significance within a shorter time. 

With tremendous sums being spent annually for radio 
advertising, trademark distinctiveness may well be 
acquired overnight in some cases. Of course, certain 
unregisterable marks can never acquire distinctiveness. 
This is true of the flag, the coat of arms and the Red 
Cross symbol. Moreover, there are prohibitions against 
the registration of the name or portrait of a living indi- 
vidual without his consent, or of that of a deceased 
president of the United States without the consent of 
his widow. ‘These cases are the exception, however. 

Generally speaking, the new law will make it possible 
to acquire the benefits of an incontestable registered 
trademark for many marks heretofore unregisterable. 
The Commissioner of Patents is given wide discretion 
in determining when an originally defective trademark 
reaches the status of registerability. 

Likewise, the Lanham Act relaxes the present law’s 





















Having lost exclusive rights 
to the “‘cola”’ part of its name, 
Coca-Cola recently registered 
the nickname ‘‘Coke’”’ and is 
moving energetically to protect 
it. The red circle with both 
trade names will henceforth be 
noted on all of the Coca Cola 
advertising around the world. 


REG US. PAT. OFF. 


‘Coke’ 


REG. U.S. PAT. OFF 





Because it was too late in starting action, the 
Coca-Cola Co. lost its trademark fight with Pepsi- 
Cola. The court held Pepsi-Cola had a right to 
the “‘cola’’ name because it had gone uncontested 
for several years. Trademark owners must still 
be alert to challenge possible infringement. 
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ban against names which are merely geographical. 
The map of Canada lined in colors plus the word 
““Canada Dry” was not registerable. It was said that 
the mark might be understood by purchasers as indicat- 
ing that goods were produced in Canada; that it would 
secure rights to individuals in that which is the com- 
mon right of many and that a geographical name can- 
not point to personal origin or ownership of the article. 
Furthermore, the word ‘‘ Midwest” has merely a geo- 
graphical significance and was not subject to registra- 
tion as a trademark. ‘‘ Westgate” for canned fish was 
also denied on the ground that it was the name of a 
little town in Towa or Kansas. 

In the past a geographical word could not be regis- 
tered even though it was only the name of some incon- 
sequential town. Today, however, different rulings 
will apply and a word like “‘ Kem” for playing cards will 
be registrable even though it is the name of a river in 
Siberia. Likewise, words like “ Plymouth,” “ Aurora,” 
Reliance” or “‘ Lincoln” may be registerable as applied 
to the goods of the applicant. 

As before indicated, it is always advisable to indicate 
origin and ownership to the public. Too much modesty 
may result in loss of distinctiveness. If a seller or dis- 
tributor is using the manufacturer’s trademark under a 
license, the relationship should be made clear by some 
such language as “Paradox, made exclusively by its 


owner (X) for (Y).” 
Licensees must be controlled 


There is always the possibility of forfeiting trade- 
mark rights by allowing an unlimited number of licen- 
sees to use the licensor’s trademark on articles which 


they manufacture unless supervision of control and pro- 
duction are retained. 


Indiscriminate licensing may 
result in deception of the public and lead to a complete 
loss of trademark rights. Formerly, a mark could only 
be registered in the name of the licensee on its own ap- 
plication. Today, registration is granted in the case 
of divided use and is obtained in the name of the licen- 
sor, but he must control the nature and quality of the 
goods in connection with which the mark is used. 

Control has nothing to do with stock ownership. 
The case is cited of a bakery that was the owner of the 
trademark “‘Federal” for a certain type of bread. 
Many others were allowed to use that name on bread 
not manufactured by the original concern nor under its 
supervision or control. The mark was declared for- 
feited by the courts because it had ceased to indicate 
origin and ownership to the public. Furthermore, the 
Lanham Act for the first time also gives statutory recog- 
nition to divided ownership in cases involving holding 
companies and subsidiaries, but control is still of para- 
mount importance. 

Moreover, it is always desirable to enjoin unauthor- 
ized use of a trademark. Competitors must be alert 
to challenge any marks which they believe infringe on 
their own rights. ‘“* Vichy” was originally a trademark 
for a famous mineral water in France, but it finally lost 
all trademark significance in the United States. When 


the French Republic sued the Saratoga Vichy Spring 
Co., the court observed that water was dealt out by the 
glass under the name “Vichy” at many places through- 
out the country. The mark was lost because it became 
just another name for sparkling water. The French 
Republic had allowed the name to become generic and 
indicative of the character of the water. 

It might also be mentioned that for many years the 
Coca-Cola company took no action against a smaller 
concern that was manufacturing Pepsi-Cola. When 
Pepsi-Cola finally became a serious competitor, Coca- 
Cola tried to stop the imitation of part of its name. 
The court decided against Coca-Cola on the ground 
that it had condoned the practice for a long time. The 
prefixes “Pepsi” and “‘Coca” enjoyed protection, but 
“Cola” was held to have become a common descriptive 
term for a beverage. Trademark owners can no longer 
sit back and then challenge the validity of a mark at 
some future time. 


Dead wood eleared out 


The Lanham Act has provided for the elimination of | 
dead wood. In the previous system, trademarks were 
valid for 20 years. Consequently, the files in the 

atent Office were filled with names no longer used. 
Under the new act, trademarks will die in six years 
unless the registrant files an affidavit of use or an affi- 
davit of circumstances. The former alleges that the 
mark is still being used and that there is an intention to 
continue its use. The latter sets forth that in view of 
circumstances beyond the control of the trademark 
owner he is obliged to discontinue its use temporarily, 
but that he has no intention of abandoning it. 

Under the old law, registration was occasionally 
denied when a mark was not placed on the article or 
package. The Lanham Act eliminates the antiquated 
requirement of affixation. This change will be of con- 
siderable benefit to trademark owners who advertise by 
word of mouth or over the radio to popularize their 
mark, even though the mark is not attached to the mer- 
chandise. 

It will benefit oil companies whose products (gasoline 
and oils) do not lend themselves to physical affixation. 
A well known case has been cited where a trademark for 
a‘“‘dry-cleaning system” was refused registration on the 
erounds that the trademark could not be affixed or 
applied to the system. Such a mark may now be easily 
registered under the Lanham Act. . 


Corporate names 


Under the displaced law, a company could, in general, 
prevent anyone else from using its name as a trademark 
on any other merchandise. The 1905 statute prohibits’ 
the registratién of any mark which consists merely of 
the name of a corporation. It may be recalled that 
Holly Moulding Devices Co. attempted to register the 
name “Esquire” for a hamburger-molding machine. 
The well known publication of the same name resisted 
and opposed registration on the ground that an attempt 
was being made to appropriate (Continued on page 200 
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Crowned by distinctive closures of plastic 





and metal, these exquisite paper canis- 
ters reflect the worth of the fine products 


they are designed to hold. 


Each closure is unique. Each is styled in 
faultless elegance. Each is an harmonious 


unit of the over-all package design. 


We can draw upon our resources as the 
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similar beauty for your powder product. 
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| No. this is the one time... 
three DOES equal one. 


And every Package-wrapper coated with the new, dollar-smooth cellophanic 
finish of Darex* has more under its box top than just its contents. This Package 
knows three does equal one—only one time—only one Package... when the 
Package is all ‘wrapped up’ in Darex 3 in 1 Coating. 


1 plus Apple-polished, gloss finish tHat to all appearances adds up 
to the highest Jook appeal possible. 


1 plus Package- possibilities and protection, too. Chemically- 
perfected, specially-designed, Darex 3 in 1 Coating gives last- 
ing moisture-vapor protection, is waterproof, grease- 
resistant. 


1 plus And the strong heat seals are an addition that keeps your 


Package minus staleness, flavor-loss, and equal to every 
package-problem. 


—"SAIAAA#DA aA tag 
equals N*DAREX 3] COATING J 






ADDS UP, And Darex is not three, but just one coating. You need no inner liners, 
’ bd . . . . 
DOESN'T IT? just one wrapper with a 3 in 1 film of coating embodying these three 
Write to us for your near- important functions. 


est paper converter using 
Darex 3 in 1 Coating. 
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DEWEY AND ALMY CHEMICAL COMPANY 


*T. M. REG. U. S. PAT. OFF. CAMBRIDGE 40, MASSACHUSETTS 
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PACKAGING 


Ninth Annual Forum of the 


INSTITUTE 


Hotel Commodore, New York, Nov. 18-19, 1947 


n introducing Dr. Laurence V. Burton as the new executive 

director of the Packaging Institute at the organization’s 
Ninth Annual Forum at the Hotel Commodore, New York, on 
Nov. 18, President Mason T. Rogers remarked that the acquisi- 
tion of Dr. Burton marked the most important forward step in 
the Institute’s history. 

In his response, Dr. Burton, former Editor of Food Industries, 
indicated that he had already tackled the Institute’s problems by 
outlining a list of 18 projects which the organization might under- 
take for the betterment of packaging. He solicited the mem- 
bers’ advice on these and any other problems, as to whether 
they were urgent or unimportant and whether they should be 
undertaken now or later. A summary of Dr. Burton’s remarks, 
as well as those of the other speakers at the two-day conference, 
is given below. 

The current administration was returned to office when the 
board of directors re-elected President Rogers and the two vice 
presidents, A. F. Stevenson of The Borden Co. and George W. 
von Hofe of the New Jersey Machine Corp. At the general mem- 
bership meeting following the Tuesday morning session, reports 
were received from the Advisory Council, the Standards and 
Practices Committee and the Technical Committee, and four 
new directors were unanimously elected to the board: Charles 
L. Barr of the F. B. Redington Co.; J. H. Gilluley of the Anchor 
Hocking Glass Corp.; O. L. Scheller of Sunshine Biscuits, Inc., 
and Lloyd I. Volckening of the Ivers-Lee Co. 

Registration for the conference, the two luncheons and the 
annual banquet totaled 465, well above last year’s figure. 


TUESDAY MORNING 


Chairman, W. O. BREWER, Manager, Pharmaceutical Sales, 
Calco Chemical Division, American Cyanamid Co., New York. 


Projects for the Packaging Institute—Dr. LAURENCE V. BuR- 
TON, Executive Director, Packaging Institute, Inc. I can men- 
tion only a few of the projects that seem to be worthy of our efforts 
in the coming year. I want you to advise me. 

Should we have methods of recording production speeds? Is it 
sound package engineering to measure speeds for an hour or two 
and call this the average production speed? Can a production 
manager give his sales manager a correct estimate of costs of 
production on the basis of maximum possible speeds, or must 
there be due recognition of the frailties and perversities of men, 
materials and machines? Is this a type of problem that de- 
serves study by the Institute? 

This brings up the desirability for standard operating costs 
expressed in man hours, kilowatt hours, product wastage, pack- 
aging-material wastage, interest on equipment or capital inter- 
est charges, rent and the like, per 1,000 or per 1,000,000 units 
packaged over long periods of time—at least a month, though 
preferably over several months. Naturally such figures should 
be related to the type of packaging operation, e.g., liquids, solids, 
free-flowing solids, plastic substances, irregularly shaped objects 
and the like. We ought to know what is bogey on a given course. 
But we must first agree among ourselves on how to measure 
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the operating costs of packaging in the manufacturing plant. 

All of you are familiar with the term ‘‘unit package.”’ Ina 
comparable sense a unit operation is a physical action that is in- 
capable of being further broken down into simpler functions. 
Thus, filling, wrapping, sealing, tying, bundling, closing, labeling 
and the like, are functional concepts. We need to know how to 
do them better and more economically, but to do this we need to 
measure our current performance by a study of unit operations. 
Obviously the Institute cannot go into your plants and conduct 
searching analyses, but we can cooperate with you to set up 
criteria and standard methods and definitions. 

It has been said that it took World War II to convince official 
Washington of the importance of packaging—that a perishable 
food cannot be preserved commercially without an adequate 
package. Now we face the Marshall Plan, which contemplates 
shipping huge amounts of non-perishable staples overseas, plus 
the increasing danger of World War III. Let us be certain that 
we have the proper perspective on the problems arising during 
an emergency. We ought to be ready with well-considered plans 
for substitutes and alternative plans of action. 

Is the effect of the modification of Rule 41 on shipping con- 
tainers something this Institute should study? 

Liaison with other organizations to ascertain their packaging 
needs and to ascertain the import of their decisions on pack- 
aging problems should not be overlooked. 

Should we keep an up-to-date file of all regulations regarding 
shipping containers issued by common carriers? Is this some- 
thing you want done, or are all of you doing it yourselves? 

Should we make a survey of the location, age and condition of 
packaging machinery? This would be of future value to machine 
builders and their design engineers; it would be of national 
value in case of an emergency. 

Should we set up fables of tolerances that represent good prac- 
tice in the packaging operation? 

Should we study the mathematics of deceptiveness of contain- 
ers? 

Should we determine how to set up a packaging laboratory? 

Should we study how to plan a packaging line? Who decides 
what speeds, flexibility, adjustability, capacity? Whose respon- 
sibility is it to coordinate engineering, production and the like 
with the package itself? 

Should we have a study of tough jobs of packaging, e.g., how to 
fill automatically a product that is soft, bridges, will not flow 
by gravity and has a negative angle of repose? 

Should we have studies on successful methods of increasing 
speeds of packaging operations? One manufacturer now labels 
cylindrical containers at the rate of 1,000 a minute on one ma- 
chine. How and by what steps did he reach this speed? 

Should we collect reports on quality control in packaging? This 
would include inspection of incoming supplies, inspection of all 
packaging operations such as seals, register, etc., how much such 
inspection costs and how much (if anything) is saved by such 

quality control. 

Should we have a survey of the unsolved problems of pack- 
aging? What is it that production members want, but cannot 
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Needs | Unim- | When? 
Study | portant | Now | Later 


1. Methods of re 
cording produc- 
tion speeds. 

2. How to measure 
packaging costs. 

3. Study of unit op- 
erations of pack 
aging, e.g., fill 
ing. 
$t. a) Effect of Mar- 
shall Plan on 
packaging. 
Effect of pos 
sible national 
emergency on 
packaging. 
5. Effects of revised 
Rule 41 on ship- 
ping containers 
6. Liaison with or 
ganizations that 
affect packaging. 
Keep file of regu 
lations regarding 
shipping con 
tainers on com 
mon Carriers. 

8. Survey of age, 
type and location 
of packaging ma- 

chinery. 

9. Tabulate various 
tolerances of spoil 
age in packaging 

operations. 
10. Mathematics — of 
deceptiveness of 
packages. 

Il. How to set up a 
packaging  labo- 

ratory. 

12. How to plan a 

packaging line. 

138. Tough jobs in 

packaging. 

14. Methods of in 
creasing speeds of 
packaging opera 

tions. 


- 


b 








SUGGESTED P.I. PROJECTS 


(The following questionnaire was distributed following Dr. Burton's talk. It is reprinted here for the benefit of those 
who could not attend. Both members and non-members are invited to reply to the Packaging Institute, Inc., 
342 Madison Ave., New York 17.) 


What is your vote on the importance to your company and needed priority of those possible projects for 
the Packaging Institute? 


When? 


y | 7° | 
Needs | Unim- | 


Study | portant | Now | Later 
15. Economics of 
quality control in | 
packaging. } 


16. Unsolved — prob- 
lems of packag- 


ing. 
17. Bulletin reports | 
on: 

a) Vacuum 
packaging. | 

b) Nitrogen | 
packaging. 

c) Trends in | | 
package. | 
for greasy | 
materials. 

d) Survey of | | 


consumer 

desires. 

e) Standardi- | 
zation of 
package 

sizes. 

18. How to differen- 

tiate between a 
packaging prob- | 
lem and a differ- 
ent sort of pro- 
duction problem. 

19. a) Please list | 
other projects | | 
you __ believe | 
the Institute | 
should study. 





b) If — officially 

approved for 

study, will 

you cooper- 
ate? Yes No 


Your name 
Your company 
Company address 
Member of Packaging 
Institute? Yes - No 











get?) We might give the machine and supply members a more 
adequate basis for future development. 

Should we prepare bulletin reports for members on such sub- 
jects as: vacuum packaging, nitrogen packaging, trends in pack- 
ages for greasy materials, consumer demands (such as containers 
that will not spill when opened), ete. 

We might work on analysis or diagnosis of packaging problems. 
Here is a place where the Packaging Institute can be of con- 
siderable help toits members. It can help them to diagnose prob- 
lems that seem to be packaging problems, but may actually be 
processing or other types of problems. 

Packaging is only a part of the entire process of manufacture 
and distribution of goods. Yet, to handle packaging problems 
successfully, it is necessary to understand correctly the relation 
of the part to the whole. 


New Developments in Machinery and Supplies—Gar W. 
REESE, Manager, Development Division, American Can Co., 
New York. Packaging in this country has not only kept pace 





with the production of consumer goods, but in many fields has 
made gains well in excess of the average volume increase of those 
commodities. For example, the amount of paper used today in 
packaging exceeds the amount of paper used for all purposes, 
including book publishing and newsprint, 13 years ago. In the 
case of metal containers, if granted some relief in the raw-mate- 
rial situation, it is safe to predict that more cans will be used in 
both the food and non-food fields than were used before the war, 
unless new government restrictions intervene. Glass, with the 
solution in sight for shortages of critical chemicals, will be a 
more important factor than ever before on the ever-expanding 
packaged-commodity front. Indeed, the wooden-box industry, 
thought by many to have been relegated to the past because of 
the conspicuous growth of fibre containers, is today three times 
what it was in 1913 and is enjoying consistent development. 
Unquestionably, World War II gave greater impetus to 
functional packaging than anything before. This program 
taught a number of lessons, among them a true understanding of 
the value of research and development. Management has spent 
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some time in thinking about this lesson and is now doing some- 
thing about it. In 1920 about 29!/. millions of dollars were 

spent on research. In 1980 about 116 millions of dollars were 

spent. In 1940 about 234 millions of dollars were expended. An 

estimate for 1947 is in the neighborhood of 450 millions of dol- 

lars. Industrial research personnel increased from 9,300 in 1920 

to about 133,000 in 1946. 

This expanded research program means that many new pack- 
aging items will ultimately pour onto the market each year. 
With the end of the sellers’ market will come a flood of new 
packaging materials, containers and equipment. Products 
that will do the packaging job better with greater consumer ap- 
peal, increased tensile strength, greater resistance to water- 
vapor transfer, more water repellancy, greater corrosion resist- 
ance—all will affect the competitive position of our present prod- 
ucts. 

Research and development work does not confine itself to im- 
proving quality; it also cuts costs. Some of these new packaging 
materials are going to be less expensive than those which are 
used today. And, in a period of falling prices, less expensive ma- 
terials may produce extensive changes in the present packaging 
picture. 

What can be done to protect our present positions? First and 
most important, if we have not already done so, we must step 
up our own research and development. Secondly, we must keep 
ourselves informed of ‘‘What’s New in the Packaging Indus- 
try’’—we must know what the other fellow is doing. 

There are a number of sources of information that one can tap 
to keep himself well informed about the packaging industry. 
The most prolific source of new items is the trade journals. These 
do an excellent job of reporting new developments and render a 
very important service to the packaging industry. 

There are a number of other important sources among which 
are the ‘‘Packaging Abstracts’’ and the ‘‘Packet’’ distributed by 
this Institute. However, the Institute is so concerned with the 
problem of keeping its members informed about new develop- 
ments that it was decided to inaugurate a supplementary service 
in which the members of the Institute would be asked to describe 
new developments that they have planned to introduce during 
the current year. Accordingly, last August a letter was sent to 
each member requesting pertinent information on their new 
products. 

It is the purpose of this paper to report on about 20 selected 
replies which were received from members of the Institute. 
A few more replies were received, but it was decided this first 
year to discuss only representative developments, with the hope 
that the members would gain a better understanding of what was 
desired and that a much larger response will be obtained in the 
future. 

(Mr. Reese then mentioned 20 developments, all of which either 
have been covered in previous issues of MODERN PACKAGING or are 
scheduled for publication in the near future.) 


Comments of a World Traveler—Dr. Francis CuILson, [ndus- 
trial Consultant, Scarsdale, N. Y. As many of you know, I 
have in the last year been in Australia, Puerto Rico, Ireland, 
England, France and Switzerland. The importance of produc- 
tion-—increased output—can best be seen in Puerto Rico, where 
the government is attempting to alleviate the appalling poverty 
of that over-populated island by developing local industries. 
There have been several successful installations, including a 
ceramics plant, a plastics plant and a bottle-blowing plant. I 
went down to consult on the establishment of a packaged-goods 
plant which would produce pharmaceuticals, cosmetics, house- 
hold chemicals and certain food products. 

Australians like us and we like them. Their attitude toward 
production is very much like ours. They like to do things in 
a big way and, indeed, they are very likely to introduce mass 
production techniques before they have the volume to support 
them. 

Plants in Australia are, as a rule, smaller than ours, but in a 
few cases they are larger. Nicholas, Ltd., is one of the largest 
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manufacturers of aspirin tablets in the world. The present plant 
is equipped with the latest automatic tablet-processing and 
packaging equipment and a new plant of several hundred thou- 
sand square feet is now being designed. 

All over Europe I found specimens of package design turned 
out by Swedish, Dutch, Swiss, German, French manufacturers 
which compare with the best that has been done in this country. 

The Swiss have made watches for such a long time that the 
manufacture of precision machinery—packaging machinery in- 
cluded—is second nature. Kaestner Bros. in Geneva, Switzer- 
land, have made automatic wrapping and cartoning machinery, 
as well as various other types of packaging machinery for many 
years and this equipment was shipped into Germany, into the 
United States and, indeed, all over the world. In the Schup- 
bach Works at Burgdorf, Switzerland—manufacturers of various 
kinds of plain, colored and printed foils—all the machinery for 
rolling foil was designed by their own engineers. I was never 
in a more efficient plant, nor did I ever see more accurately de- 
signed high-speed equipment. 

Manufacturers of packaging materials, packaging equipment 
and of packaged products have an extremely difficult row to hoe 
in France. In one instance, I discovered that an order for $28 
worth of spare parts for a packaging machine was refused by 
the Exchange Control Commission. Dollars are frightfully 
scarce in France. But it is perfectly obvious from looking at 
French packaged goods that they have not lost the French 
flair for design. 

The situation in England is appalling. You fellows who had to 
operate plants during the war and up to now with insufficient 
equipment would go absolutely crazy over there. Because of 
the dollar shortage, because of the scarcity of labor, because ol 
the shortage of materials, because of shortages and restrictions 
of every kind, a manufacturer may not even move his own 
equipment without permission. New industrial construction is 
possible only in quarters called ‘‘distressed areas.”’ 

Yet in London I visited one of the largest aspirin plants in the 
world, owned by the Australian company I mentioned before, 
and I found there the best of automatic equipment operating at 
high speed. The British business man is not licked. 


TUESDAY AFTERNOON 


Machinery Session— Chairman, Cart E. SCHAEFFER, President, 
Stokes & Smith Co., Philadelphia. 


What the Machinery User Needs——Dr. FrANcis CuILson, /ndus- 
trialand Packaging Consultant, Scarsdale, N.Y. There always has 
seemed to be a lack of understanding between the suppliers of 
packaging equipment and the users of that equipment with re- 
spect to what might be called ‘production attitude.” Ma- 
chinery manufacturers generally have the drafting-room point 
of view rather than the production point of view. This attitude 
is becoming even more marked as time goes on. 

For instance, few designers have any conception of what 
cleanliness really means. If you tell the average designer that 
the machine must be designed so that it is easy to clean, he under- 
stands you to mean “clean” froma machine-shop point of view, 
which is certainly not clean from the point of view of the man 
producing food products, pharmaceuticals or cosmetics. 

Some years back I was associated with an endeavor to design 
special types of wrapping equipment for one of my clients. Two 
manufacturers of packaging equipment were involved in that 
project. One of them spurned the idea that a production engi- 
neer could possibly contribute anything to the design of equip- 
ment in which he was a specialist of many years’ standing. Con- 
sequently, a fine looking streamlined machine was produced which 
did not work at the required speed and it could not have worked 
at the speed that was required of it on a 24-hr.-a-day basis which 
was necessary in that particular plant. There were too many 
reciprocating motions. in the equipment. There were also too 
many parts that required daily attention which could not 
be gotten at quickly. 

On the second attempt I insisted that the manufacturer send 
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his chief designer into the plant, not to study packaging problems 
but to study production problems. I wanted him to learn how 
paper would come to his equipment. I wanted him to see how 
equipment is maintained in a plant operating 24 hrs. a day. 
The second attempt was better. The machine was tested in the 
manufacturer’s plant, but it was amusing to find that the me- 
chanics running the equipment on test had found that the loose 
tails of the paper rolls caught in the mechanism of the equipment 
and jammed it up. In order to make the machine function 
smoothly, they wrapped a piece of shipping tape around each 
roll. The machine worked perfectly, but nobody in the machin- 
ery-builder’s plant, even the designer who had come to study pro- 
duction conditions, realized that in actual practice the rolls would 
not be delivered to the machine with a band of tape around 
them, but would be delivered to the equipment with the tails 
flying. The outcome was that the entire intake mechanism of 
the equipment has to be completely redesigned. 

I have had a great deal of sad experience with powder-filling 
mechanisms. I have had a great deal of trouble getting filling 
accuracy, dustless operation, ease of change-over, ease of main- 
tenance and perfect cleanliness. The machinery manufacturer 
makes little effort to try to reproduce the production conditions 
under which his equipment will have to operate. 

Machinery manufacturers could absorb a great deal more of the 
production point of view if, instead of taking bright boys out of 
engineering schools and training them to be designers, they would 
hire their designers from the plants of the users of equipment, or 
at least put their bright boys to work as installation mechanics 
in production plants where they have some opportunity to find 
out what production means. 

The situation might be helped if you all had better-trained 
service men. There is a decided tendency among some ma- 
chinery manufacturers not to send the best men out on the road, 
but apparently to send the worst. 

I know that the manufacturers of equipment have a difficult 
problem. They must produce standard equipment to handle a 
wide variety of products. If you could turn out packaging 
equipment on a production-line basis like automobiles, each 
exactly like the other, everything would be fine and you would 
all make a lot more money. But your standard equipment has to 
be adapted and adjusted to the conditions in particular plants 
before it operates satisfactorily. 

I am fully aware of the fact that users of equipment are some- 
times of no help at all. Often they have no mechanics worthy of 
the name. More frequently they have no experienced engi- 
neers. Also, mechanics who set up packaging equipment fre- 
quently have so little feeling for that equipment that it is often 
operated when not precisely in adjustment. 

Machinery manufacturers can do their part by making certain 
that they are so organized that when the word of a company 
representative is given, it will be backed up. They can make 
sure when they are ready to deliver equipment that it conforms 
exactly with what was ordered and that all of the parts in- 
volved in it have been thoroughly inspected. They can make 
sure that when the machine leaves the plant it is in working 
order. They can train their designers and service men to be 
better production men, so that they can fully realize the prob- 
lems involved in using their machines in a chain of production 
sequences, of which their machines are only one part. 


Machinery Performance—A. F. Stevenson, Production Man- 
ager, The Borden Co., New York. My talk is also concerned with 
the need of more understanding between machinery manufac- 
turers and production men. This is more essential today than 
it was back when we were paying 40 cents an hour for labor. 
Today we are paying 85 and 90 cents and labor rates are going 
higher. Moreover we are not getting as good people in our 
plants as years ago. It is necessary to change production meth- 
ods to meet these conditions. 


No longer are we interested in machines that will produce 
20 or 60 packages a minute. We are mildly interested in 100 
per minute, but what we want is 200 per minute. But the higher 
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the speed, the more temperamental are the lines. Today we must 
have equipment to which adjustments and changes may be made 
quickly. Machines should be simple, with as few parts as pos- 
sible. They should be easy to lubricate. With today’s main- 
tenance costs, we cannot afford long delays for changes. We’ve 
had machines that take a whole week-end to change over. This 
means lost time and money that would not have been spent if 
the machines had been designed differently. 

There must be better coordination of machinery on the same 
line. A powder filler with a speed of 150 a minute must meet a 
capping machine that produces at the same rate. If it doesn’t, 
you are likely to have the problem of some of the powder snap- 
ping out. Products used to be cheap, but some powders today are 
worth as high as $2. a pound. Think what the loss of an occasional 
dram is on that basis. We cannot afford to have those losses. 

When buying machinery, it is necessary to find out what 
parts wear out. Such parts should be designed to be replaced 
easily. The method of cleaning the machine should be studied. 
Often a set of gears is left exposed and can’t be cleaned or lubri- 
cated easily. Such gears might have been covered or, if possible, 
be run in oil. Such improvements mean much to the operator of 
a plant. Accuracy of fill is extremely important, particularly 
today when government regulations concerning fill are strict. 
We’d pay almost any price to get accuracy of fill at high speed. 
We believe all fillers should be net-weight fillers. The problem 
is not easy, because of the variations in product. On days of 
high barometric readings, certain powder products may be fluffy. 
When the barometer drops, they become dense. We cannot 
change that product, because that is what we are selling. We 
must fit the package and the equipment to the product. 

More attention should be paid to conveying equipment. 
There can be as much trouble getting a product to the line as 
packaging it when it gets there. Some conveyors are hard to 
clean. Some conveyors wear out, some don’t. Conveyors wear 
out on a coffee product, yet wear forever on a milk line—but 
we don’t want to put ‘‘conveyor”’ into the product! 

Every jar today should be dated and a method of dating should 
be in the line. It sometimes takes three or four operators at 85 
cents an hour to do such dating and that’s a lot of money. 

Case packing has become more complicated with new types of 
display cartons. There should be more cooperation between 
carton makers, equipment makers and production men on this 
problem. The extra cost for properly designed equipment could 
be absorbed in a month’s operating costs. 

Users of machinery have been oversold on speed. A machine 
for which 250 per minute may be claimed does well if it does 150. 
The machinery maker estimates the speed in test runs with emp- 
ties. The same speed cannot be attained with filled packages. 

Production men are not complaining, but we are pleading for 
assistance and are willing to pay for it. If you say it will cost 

$1,000 more to encase gears, it won’t shock us. And if we get 
90°% of the high speed you claim, we’ll put up the flag. We’ve 
seen one installation recently sold to do 150 per minute. The 
machine is now operating at 160. It is one of the most beautiful 
lines I ever saw and it shows what can be done when the ma- 
chinery maker has the “‘production”’ point of view. 


General Session— Chairman, HENRY W.STEVENS, Vice President, 
Benj. C. Betner Co., Philadelphia. 
s 


Perspective on Packaging—C. W. Browne, Editor-in-Chief, 
MopERN PACKAGING Magazine, New York. Right now, the 
international situation imposes new responsibilities on pack- 
aging. Billions of dollars worth of foods and other goods are 
being sent to Europe. All of this means packaging. It is one of 
the greatest challenges to the packaging field—perhaps for the 
peace and security of the entire world—to see that every pack- 
age that goes abroad be clearly marked and labeled in a way 
that shows these goods come from the United States. 

A broad comprehensive view of packaging is comparatively 
rare. In this extensive field, objectives vary widely and there 
are high degrees of specialization, but the individual can do a 
better job through familiarity with all aspects of packaging 
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Today, emphasis is on the competitive aspects of merchan- 
dising. In packaging this means a more or less competitive 
clashing between hundreds of packaging materials and forms. 
Competition serves to stimulate improvement, but it also brings 
pressure of cost reduction. In this struggle, the greatest care 
must be exercised that there be no sacrifice of package quality 
and protection to meet price. 


Metal Closures—L. L. Lauve, Crown Cork & Seal Co., Balti- 
more, Md. Excluding crowns for beer and soft drinks, also 
excluding metal closures for dairies and home canning, the 
metal-closure manufacturing industry will make about 8,000,- 
000,000 closures this year. This amounts to about 57 closures 
per man, woman and child in the United States. 

The manufacture of well-made metal closures is a precision 
business, not only from a chemical standpoint, but in the physi- 
cal gauging of close tolerances in thousandths of inches. 

Cold rolling of the steel to 0.008 to 0.010 in. thickness requires 
skilled and accurate workmanship. The work hardening must 
be removed from the steel to permit its drawing into primary 
shells by stamping. Then, after annealing, the coils of thin-gauge 
steel are skin-passed, to give a smooth finish and next plated 
with tin. 

Solid-color coatings are applied to the tinned sheets in coating 
machines followed by baking. When decorative designs are in- 
volved, each color must be applied by a separate offset printing 
operation. Protective coatings for the interior of closures in- 
tended for sealing different products constitute a big field of en- 
deavor. 

From stamping presses the closure shells go to threading 
machines to become either screw caps or lug caps, accurate as to 
depth and diameter, as to depth of threads or lugs, thread pitch 
and contour, and precise lug formation. 

Closures must be made to take the standardized tolerances of 
glass containers which range from 0.015 to 0.040 in., depending 
on the size of the container finish and the tolerances at different 
dimensions or parts of the finish. This requires close cooperation 
between closure manufacturers and glass-container manufac- 
turers to conform to specifications set up by an association and a 
standardization committee of engineers from the various com- 
panies. 

The liner facing, in contact with the product packed, intro- 
duces factors of chemical attack, penetrations, evaporation or 
even spoilage. The quest for better liners is a pursuit that is never 
ending. 


Properties and Uses of Glassine Paper—P. S. BARNHART, 
Technical Director, Westfield River Paper Co., Russell, Mass. 
The marked transition in food packaging throughout the past 
15 years has brought about exacting demands on the part of 
the food packers for wrapping materials of superior quality em- 
phasizing adaptability to machines and products packed, good 
appearance and the ultimate in protective properties. Glassine 
paper has made its own contribution, both scientifically and 
artistically, and in its many forms of coated, waxed, laminated 
or plain glassine has given the converter and food packer a prod- 
uct which will satisfy most conditions. 

Varying amounts of sizing materials, pigments, fillers, gums 
and starches may be added to the beater process to produce 
papers of desired qualities and shades. 

Glassine papers possess the following functional properties: 
(1) Resistance to the passage of oils and greases. (2) Resistance 
to gas transmission. This is a great aid in the prevention of 
rancidity. (3) Resistance to contamination by molds, spores or 
infestation. (4) To protect previously sterilized articles from 
infection. (5) Resistance to the passage of flavor and odors. 
(6) When laminated, waxed or coated, it is resistant to the 
Passage of water vapor when packaging dry or wet products. 
(7) High wet strength on specially treated papers. 

In connection with the newer developments which the glassine 
industry has given to the food-packaging field, laminated glas- 
sine, coated glassine and coated laminated glassine stand out 
more prominently than others. 
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WEDNESDAY MORNING 


Chairman, Dr. Raven I. CLaassen, General Superintendent, 
Hiram Walker & Sons, Inc., Peoria, Il. 


Closure Liners—J. M. WueEaATON, Supervisor of Technical 
Division, Packaging Research, Owens-Illinois Glass Co., Toledo, 
Ohio. The chief function of closures, whether metal or molded, 
screw cap, lug cap, spun-on or crown, is to hold the liner tightly 
against the glass finish. The liner forms the seal. No closure is 
better than its liner. 

Four years ago our company initiated a program of research 
to study the fundamental factors that determine liner perfor- 
mance. Although research is far from complete, certain findings 
have been uncovered. It may be best to show some of these 
findings by means of throwing lantern slides on the screen. 
(Mr. Wheaton then showed a series of drawings and charts.) 

Chart I listed 10 liner requirements: (1) low water-vapor 
transmission, (2) low alcohol-vapor transmission, (3) resistance 
to leakage, (4) adequate chemical resistance, (5) freedom from 
pinholes, (6) low permeability to essential oils, (7) lack of odor, 
(8) low solvent transmission, (9) non-adhesion to glass, (10) 
non-toxicity. 

Chart II illustrated the difference between water-vapor trans- 
mission and leakage, showing that leakage occurs between the 
liner and the glass receptacle and that water vapor escapes 
through the liner itself. 

Chart III illustrated the degree of alcoholproofness of three 
materials. Aluminum foil was shown to have practically no 
alcohol transmission; polyethylene, a medium amount of trans- 
mission per day, and Silite, a very high rate of alcohol trans- 
mission. 

Chart IV showed how the liner can cause a slack-fill appear- 
ance. An approved liner allowed the loss of only !/s-in. depth 
of liquid while the level of the liquid in a container having an 
unapproved liner had dropped 3/, in. from the top of the bottle. 

The choice of liners is of primary importance when packaging 
foods, candy and other products in glass. This choice of liner 
should be taken out of the rule-of-thumb category and put in a 
scientific classification. 


Gift Packaging —H. C. Minnicu, Advertising and Sales Promo- 
tion Manager, U. S. Printing & Lithograph Co., Cincinnati, 
Ohio. After a lapse of five years, gift packaging has staged a 
spectacular return this holiday season in many and varied gift 
lines. This is due to three basic reasons: (1) decorative pack- 
aging materials have been in better supply this year and many 
new developments in materials are available for the first time, 
(2) the lapse in gift packaging during the war years has given 
gift packagers an opportunity to make a fresh start in their plans, 
with the result that gift containers this year reflect more imagina- 
tion and ingenuity in design and better conceived merchandising 
plans, (3) competitive selling conditions in many consumer 
gift lines call for better gift packaging along with other improved 
merchandising methods for the holiday buying season. 

Broad merchandising objectives of a gift-packaging program 
include efforts to increase the acceptance of a product as gift mer- 
chandise and thereby promote its ultimate purchase as a gift 
item, to help increase the consumer’s satisfaction with the gilt 
item after purchase and, also, the satisfaction of the ultimate 
recipient of the gift, thereby creating additional good will for 
the product and the manufacturer, and to secure better display 
of the product at point of sale during the holiday merchandising 
season. 

For the most part, the kind of merchandise packaged as gifts 
seems to be those articles which in themselves make the more 
acceptable gifts. Asa matter of fact, it has always been a funda- 
mental principle of gift packaging that such items have the best 
chance to succeed in gift containers. 

However, there have been and are now, exceptions to that rule. 
Just the other day, I read where an item, totally lacking in glam- 
our and gift appeal, will be gift packaged this holiday season. It 
is the automotive spark plug that will have sparkle and glamour 
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thrust upon it by an attractive Christmas package. The manu- 
facturer—one of the large ones—believes that gift packaging 
will not only promote the sale of spark plugs as Christmas gifts, 
but also will help automotive-parts dealers sell other related 
merchandise as gifts. 

The beverage industry is an example of a field that has many 
specialized legal, production-line and distribution problems in 
connection with gift packaging. Yet, many of the successful mer- 
chandising patterns of general gift packaging are applicable to 
that industry. In order to bring out this point, I am going to 
show color slides of more than a dozen current gift packages put 
out for this Christmas season. (Color slides were shown.) 


Case Sealing—H. Lyte GREENE, Vice President, J. L. Ferguson 
Co., Joliet, Ill. It is my understanding that case sealing was 
a rather grim matter before the introduction of an automatic 
sealing machine. Some of the sealing methods employed before 
the early ’20s include sealing with gummed-paper tape, sealing 
with stitching wire, steel strapping, wire binding and the use of 
weights on manually glued and folded case flaps. Today many 
shipping cases are sealed in the same manner, although improve- 
ments and refinements have been added. 

While we naturally strongly recommend that cases be glued, 
and even occasionally hint the job can be done better with 
Packomatic equipment, we do recognize the desirability of other 


sealing methods in certain instances. Examples of such appli-_ 


cations include shipping rooms and packaging departments where 
many varieties of shipping containers are being packed and 
sealed simultaneously, and where no runs of standard sizes can 
be handled. 

The problems of the bottler or canner or other standard pack- 
ager are usually easily solved through the use of the automatic 
case sealer. However, with the installation of this equipment, 
the question of floor space enters the picture. Automatic case 
sealers today occupy a strip from 20- to 60-ft. long by 2- to 5-ft. 
wide. The greater the speed of the production line, the longer 
must be the case sealer. Other problems must also be faced. 
Case sealers will be shorter eventually, due to a number of 
things, including improved fast-drying adhesives, as well as new 
methods of applying adhesives to case flaps. 

Where the need of an automatic case sealer has been established, 
the buyer and the machine manufacturer must determine the 
proper or most practicable location for it. Machines are some- 
times installed on specially built mezzanines and packed cases 
are conveyed to them for sealing. Occasionally a case sealer is 
suspended from the ceiling o1 the sealer may be installed at a 
point some distance away from the packing location—con- 
veyors transporting the packed cases. 

Another type of installation consists of the automatic sealer and 
a parallel return-roller conveyor. 

To augment the efficiency of automatic sealing machines, 
automatic daters, coders, counters, numbering and imprinting 
devices have been developed. These attachments are incorpo- 
rated in the gluing machine to operate in synchronization with it. 


Food, Candy, Tobacco Seminar— Chairman, A. B. BRACKETT, 
Packaging Engineer, Birds Eye-Snider Division, General Foods 
Corp., New York. 


What Packaging Has Done for the Tobacco, Candy and Food 
Industry in the Past and What Packaging Might Do to Assist 
These Products in the Future—E. A. THROCKMORTON, Presi- 
dent, Container Laboratories, Inc., Chicago, Ill. There are four 
functions which packaging performs. The first, a distributary 
function, is concerned with the life of the product from the time 
it enters the package to the time it reaches the consumer. Mat- 
ters of quantities allotted to the package, transportation, hand- 
ling and consumer-use considerations all come under this func- 
tion. A product which could not be sold were it not for the dis- 
tributary function of the package is rice. 

The second function of packaging is mechanical protection 
which guarantees delivery of the product in proper condition. 
Keeping the product moist, dry or tree from micro-organisms is 


accredited to the third or preservative function of the package. 

A fourth function of the package concerns product sales. It 
should be considered separately from the other three functions of 
packaging. Much trouble is encountered by manufacturers 
because they try to consider the sales factor along with the tech- 
nical factors. 

In analyzing the sales of cigarettes, we find that it is more 
economical to sell them in packages. (A cigarette would cost two 
and one-half times as much if sold singly.) An increase in sales 
can therefore be accredited to the distributary function. Product 
sales are also increased due to mechanical protection and pres- 
ervation of product. But when the appearance of the package 
accounts for an increase in sales, it is due to the sales function of 
the package. Budgetary charges would be made accordingly. 
Improvement of package appearance would include printing, 
color and easy identification which appeal to the dealer and 
consumer. It has been established that if money is not spent 
on improving package appearance, some products cannot be sold. 
(Mr. Throckmorton showed statistical charts giving figures to 
prove that bulk sales have been decreasing over the past 40 years 
while the sale of packaged goods has increased over the same 
period. Statistical information was furnished by the U. S. 
Federal Trade Commission and the Bureau of Agricultural 
Economics, U.S. Dept. of Agriculture.) 

In conclusion we can say that there are five reasons for the suc- 
cess of packaging. Packages are cheaper to handle and retail; 
brand identification gives assurance of quality; good mechanical 
characteristics are assured; quality of product is improved in 
comparison with non-packaged products; packaged goods are 
more economical for the consumer. 


The Possibilities of the Use of a Rigid Container—Dr. C. OLIN 
BALL, Consulting Food Technologist, Maumee, Ohio. If the likes 
and dislikes of wholesale and retail distributors could be wholly 
satisfied, most commodities would probably be distributed in 
flexible containers because commodities packaged thus occupy 
the least possible amount of space. The consumer also would 
have many uses for the space that could be saved by universal 
use of flexible packages. But the housewife demands the proper 
functional performance of packages in the kitchen and is there- 
fore impelled by realism to seek packages from which the con- 
tents can be measured easily and without waste and in which the 
unused contents can be stored in a satisfastory manner. To 
meet her requirements in these respects, solid or rigid containers 
are produced. (Rigid containers referred to by Dr. Ball were 
metal, glass and board packages, not plastic packages.) 

A complete analysis of the elements of merit upon which the 
actual selection of the types of consumer containers is made 
leads to the realization that the preferences of neither the distrib- 
utor nor the consumer play a predominant role in that selection. 
Predominant among the influencing factors are several which do 
not come directly within the experience of either the distributor 
or the consumer. These are (1) cost of the container delivered 
to the packing plant, (2) functional ability of the container to 
protect the contents in storage and (3) other factors which in- 
fluence the retail price of the packaged commodity. Among the 
factors which influence retail price are: (1) resistance to physi- 
cal injury externally, (2) resistance to chemical or physical ac- 
tion of the product, (3) mechanization in handling and (4) space 
and storage requirements in the packing plant and in distribu- 
tion. Solid containers are generally recognized as superior to 
flexible containers in all of these respects except those concern- 
ing price, space and storage requirements. 

Experience leads to an automatic resolution of the composite 
evaluation of these grading points. The resulting practice, as of 
the present time, is to use rigid containers exclusively for steril- 
ized foods and liquid foods, flexible containers almost exclusively 
for pasteurized solid foods, dehydrated foods, fresh fruits and 
vegetables. Both types of containers are widely used for frozen 
foods, dog foods, candy and tobacco. 


Possibilities of a Flexible Type of Container—R. R. MELSON, 
Marathon Corp., Menasha, Wis. The outstanding character- 
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istic of flexible packaging contrasted to most rigid containers is 
its ability to be applied in just the amount required to provide 
the desired protection and appearance. Combinations of sul- 
phite, kraft, glassine, parchment, cellophane, acetate, Pliofilm, 
Saran, vinyl films, aluminum foil, wax and plastic coatings are 
capable of providing any desired degree of water-vapor protec- 
tion, greaseproofness, flavor and odor protection, as well as a 
certain amount of breakage protection. 

Variations in the protection of products can be achieved with 
different types of liners, closures and wraps for the flexible pack- 
age. It is possible to attain the higher levels of water-vapor pro- 
tection required by hard candies and dry-milk products or to cut 
the degree of water-vapor protection needed by such products 
as dry beans and flour. The entire range of grease control, from 
mere resistance to staining up to long-term resistance to pene- 


tration of chicken fat, shortening and cocoa butter, is possible. . 


In the packaging of some products it is necessary to elimi- 
nate flavor and odor transmission. In others it is mandatory 
that foreign odors be kept from entering the package. In still 
other instances it is desirable that a certain amount of odor is 
allowed to escape—as in the case of popcorn. The flexible pack- 
age can be adjusted to take care of all these variations. 

Flexible packages lend themselves to attractive shapes, sizes, 
designs and printing. They possess the property of imparting the 
feeling of crispness, luxuriousness, warmth and quality to the 
customer, thus attracting sales. On the production line the 
packages offer convenience in filling and closing. They reduce 
the storage problem toa minimum. 

The flexible-packaging engineer is still challenged with a num- 
ber of basic problems. Among these are the construction of 
packages that offer greater insect resistance, development of re- 
closable packages and consolidation of liner and wrap materials. 

Current trends in flexible packaging point toward simpler 
packages, greater appeal through printing and color and an in- 
creased production of packages on automatic equipment machines 
from roll stock. 


WEDNESDAY AFTERNOON 


Drugs, Cosmetics, Chemicals Seminar—General Chairman, R. H. 
RHODEHAMEL, Manager, Merchandising Development and Con- 
trol, Eli Lilly & Co., Indianapolis, Ind.—Committee Members: 
Dr. F. V. SANDER, Lakeside Laboratories; R.H. Cooper, Dr. 
Salisbury’s Laboratories; F. H. Biruer, Jr., The Upjohn Co.; 
E. J. Henry, Abbott Laboratories. Three separate discussion 
meetings were conducted concurrently as follows: 


1. Packaging of Drugs and Pharmaceuticals for Export, Ship- 
ping Container Design and Export Shipping, Regulations and 
Problems—Discussion Leader, J. A. WARREN, Package Con- 
sultant, American Home Products Corp., New York. Panel: 
Joun Mount, Marine Service Dept., North America Companies, 
New York; J. F. NEAL, Chief Claim Agent, Alcoa Steamship Co., 
Inc., New York. 

Mr. WARREN: Export packaging has long been a stepchild 
of industry. Poor and inadequate packaging is not only blocking 
exploitation of world markets, but causing unnecessary economic 
loss. This is a market which the United States has to itself; it 
should not be neglected. 

There are many factors that contribute to the economic losses 
suffered through faulty packaging. Customs duties must 
be paid whether or not the product is deliverable. The consignee, 
not having goods on his shelf, loses business. Orders must be 
augmented to take care of losses. High unit cost is effected 
through partial loss of shipment. Finally, there is a loss of good 
will toward companies and products affected. 

Mr. Mount: Ways of minimizing loss through faulty ex- 
port packaging include: (1) the assigning of responsibility for 
export packaging to one person who will have authority to carry 
out the most efficient program and (2) to have that person consult 
with steamship and insurance companies on how his product can 
best be packed for export. 
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There are many considerations for the export shipper to keep 
in mind. Among these are: the susceptibility of his product to 
various conditions it will encounter, the kind of transportation to 
be used and the exterior pressures that can be expected. The 
shipper should take precautions against pilferage, loss and non- 
delivery. Above all, he should set up a system of code and sym- 
bol markings for packages which, when compared with the pack- ' 
ing list, will give the consignee all the shipping information 
needed. Advertising of product or company name should be 
eliminated from all outer shipping containers. Advertising 
is an invitation to thievery. ) 

Mr. NEAL: Carrier claims have risen exorbitantly in the last 
five years. The steamship companies are taking all precautions» 
to cut losses, but the packager must do his part. Shipments by 
export, unlike domestic shipments, have no set of regulations to 
limit loss. To remedy this situation the steamship companies 
are now trying to set up minimum-standard regulations, such 
as those issued by the railroads in this country. A policing 
organization directed by the insurance companies will carry out 
the regulations and also report on the condition of shipments upon 
arrival at destination. 

Despite any regulations that may be adopted, the exporter 
will do well to investigate handling conditions at embarking and 
disembarking ports, labor conditions at these ports, climatic 
and sweating problems that will be encountered. 

Discussion: This evinced many hints on export packing, 
some of which are listed herewith. 

Wooden and fibre boxes should not be strapped with wire. 
Bale hooks break wire. Use a tested curved (not flat) strapping. 

VUS board will stand considerable exposure to rain or water. 
Wet rigidity has not yet been developed. 

Thermoplastic labels aid in preventing substitutions. 

When shipping tube-packed products, point the head of tube 
toward inside of shipping carton to prevent breakage. 

For shipping pharmaceuticals, order a vertical-grain box with 
dustproof corners. Close up gaps with white resinous adhesive 
to prevent pilferage. 

Personal contact with the dock superintendent will often assure 
greater care of your shipments. 


2. Control of Finished Packages—Discussion Leader, E. J. 
HENRY, Assistant to Vice President in Charge of Production, 
Abbott Laboratories, Chicago. Panel: F. H. Biruer, Jr., Pack- 
aging Development Department, The Upjohn Co., Kalamazoo, 
Mich.; J. K. Taccert, Manager, Inspection Department, Eli 
Lilly & Co., Indianapolis, Ind.; C. MONROE WIEGAND, Assistant - 
Manager, Avon Allied Products Co., Inc., New York. 

Nearly 60 attended this meeting, practically all of them 
by a show of hands—representing drug firms. The meeting was 
entirely informal with all discussion from the floor divided under 
six topics announced by Mr. Henry as follows: (1) Place where 
finished-package control and inspection fit on company organiza- 
tion chart. (2) Organization of finished-package control and in- 
spection. (3) Personnel. (4) Attributes of good inspection per- 
sonnel. (5) Training of inspection personnel. (6) Inspection, 
control techniques and procedures. 

The meeting was characterized by a spontaneous exchange of 
ideas through ad lib reporting by those in the audience on such 
mutual problems as: employment of a roving control man under 
the manager of control to watch all packaging production and 
who is empowered to stop the lines when packages are not meeting 
quality specifications; efficiency of statistical quality control and 
proper sampling percentages for good inspection; wage scales for 
inspectors; selection of inspectors by promotion from the ranks 
or from the outside; physical and psychological attributes of good 
inspectors, such as eyesight and character serenity; advisability 
of classroom training for inspector personnel; preparation of 
standards to be used by inspectors in determining package qual- 
ity. Much discussion was concerned with the need of proper 


. inks to withstand sterilization required in drug packaging. 


3. Development and Control of Packaging-Materials Speci- 
fications— Discussion Leader, R. H. RHODEHAMEL, Manager, 
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Merchandising Development and Control, Eli Lilly & Co. Panel: 
KENNETH Marvin, Package Engineering Division, Eastman Ko- 
dak Co., and Joun O. BRrowninc, Package Engineer, Merck & 
Co. 

Mr. Rhodehamel outlined the objectives of packaging mate- 
rial specifications as including (1) protection of product; (2) 
utility of container; (3) design and appearance; (4) workability 
of the package on the production line. In the Eli Lilly organiza- 
tion, he explained, the entire packaging responsibility comes 
under the jurisdiction of the Merchandise Development and 
Control Department. Packaging with them is a marketing 
function, but it subdivides itself in four separate units or aspects: 
(1) Structural design for protection; (2) materials control, which 
involves the inspection of incoming materials; (3) preparation 
and inclusion of promotion materials, package inserts, etc.; (4) 
printed packaging material. 

Mr. Marvin described the Eastman Kodak Co.’s set-up as a 
dual-headed organization, one division under his own supervision 
being charged with package engineering problems and the de- 
velopment of specifications covering structure and protection; 
the other division being responsible for package design, including 
copy and nomenclature. This set-up has been in effect for some- 
thing like two years (see MODERN PACKAGING, Oct., 1945, p. 
91). He pointed out that although they manufacture 75 to 
80% of their own package materials, they nevertheless face 
problems of control and specifications comparable to those pres- 
ent with other companies who buy from outside suppliers. 

In answer to a question from the floor, Mr. Marvin stated that 
Eastman consumes over 100,000,000 cartons per year and that 
they use 3,000 different kinds and sizes of set-up boxes. 

QUESTION: Who is responsible for determining the ade- 
quacy of a package for protection of a product? 

ANSWER (Mr. Marvin): The supervisor of a department has 
the final responsibility. But it eventually reaches the package- 
engineering department. With a new system, anyone charged 
with the effectiveness of such a program has a continuing job of 
internal selling to do to insure complete inter-departmental co- 
operation. 

QUESTION: How are instructions passed on to the various de- 
partments? 

ANSWER: Mr. Rhodehamel stated that at the Lilly plant a 
written form is used. Mr. Browning said that at the Merck 
plant the package-engineering department supplies specifica- 
tions to the production departments by means of job cards, 
coupled with a mimeograph-addressograph system, pointing out, 
however, that personal supervision of a constant and continuing 
character was essential to make sure that specifications were con- 
stantly being observed. 

QUESTION: How much inspection of incoming packaging ma- 
terial can be left to the supplier? 

ANSWER (from the floor): This involves another question as 
to whether the cost of such dual inspection is worthwhile in rela- 
tion to the cost of the possible material spoilage. One member 
reported working out a friendly arrangement with suppliers 
whereby they sent a written complaint to the supplier, who 
could show it to his own workers in order to improve quality. 

Sampling methods of inspection were discussed, but in spite of 
several requests for specific information from the floor as well as 
from the chair, no one apparently cared to go on record as to the 
percentage of sampling necessary to constitute an adequate in- 
spection. Mr. Browning pointed out that it was not practical 
under present conditions to establish any standard percentage of 
defectives allowable and that rejections were sometimes utterly 
impractical because of insufficient inventory. 

Mr. Joel Lund (Lambert Pharmacal Co.) called attention to 
the desirability of tests on the production line and described 
some practical plant precautions for determining and maintain- 
ing proper quality standards for packaging materials. A ‘‘must”’ 
is to establish a relationship of mutual responsibility between 
buyer and source and the need for finding out how much suppliers 
are doing and why in the way of inspection and control. 

Mr. E..B. Dennis (Kimble Glass Co.) on behalf of the suppliers 





appealed to the package users to give more complete specifica- 
tions to their suppliers. 

Mr. Rhodehamel asked for information regarding mechanical 
devices for inspection of cans or bottles. Mr. Marvin stated that 
his company is investigating a device developed by Owens-Illinois 
Glass Co., regarding which J. M. Wheaton of that company 
gave some information from the floor. 


During the business meeting on Tuesday morning, Chait man 
J. D. Malcolmson, Robert Gair Co., reported for the Advisory 
Council and told members that according to Institute records 
about 185 inquiries had been handled in the last year. Mr. 
Malcolmson said, however, that he felt the distribution mechan- 
ism for handling inquiries had not been efficient and he expressed 
the hope that under the new executive director the Council 
would be able to function more effectively. 

Chairman Herbert T. Holbrook, Standard Cap & Seal Corp., 
reporting for the Standards and Practices Committee, said the 
compilation of a glossary of definitions of common packaging 
terms was under way and it was hoped that this could soon be 
presented to the membership as a loose-leaf reference manual. 

Chairman E. L. Hobson, Monsanto Chemical Co., reported that 
his Technical Committee had been re-organized and was working 
on final formulation of the 11 tentative Packaging Institute 
Standard Test Methods published by MopERN PACKAGING. 
Mr. Hobson also outlined a program for liaison with other tech- 
nical organizations to avoid duplication and confusion. . 

As now organized, the Technical Committee includes, in addi- 
tion to Chairman Hobson, a Steering Group composed of Roger 
V. Wilson, Continental Can Co.; Carl Hartman, St. Regis 
Paper Co.; Charles Kendall, E. R. Squibb & Sons; Robert de 
S. Couch, General Foods, and Carl Schaeffer, Stokes & Smith, 
and the following subdivisions: 

General Committee: H. A. Barnby, Owens-Illinois; Walter 
T. Ritter, Chicago Caton Co.; A. B. Crowell, Jr., Union Paste; 
H. S. Van Vleet, American Can; E. C. Emanuel, Armstrong 
Cork; E. J. Weigand, Eastman Kodak; J. P. Sermattei, Du- 
Pont; J. M. Wheaton, Owens-Illinois; John Shields, Benj. 
C. Betner Co.; P. T. Callahan, Monsanto; L. L. McGrady, 
Eastman Kodak; T. W. Sharpe, Bakelite; Dr. J. H. Teerfle, 
Celanese; John H. Crones, W. C. Ritchie & Co.; John F. Halla- 
day, American Coating Mills; Ralph C, Schilly, DuPont; Walter 
Byrd, Standard Brands; C. W. Hoffman, Riegel Paper; Thomas 
M. Hill, Aluminum Co. of America; Carl W. Brickman, Thos. 
M. Royal & Co.; Donald W. Davis, Marathon; Earl Nack, 
Sharp & Dohme; W. C. Wilson, Pyroxylin Products; John 
Yates, Pneumatic Scale; William Aiken, Goodyear, and F. C. 
Dulmage, Dow Chemical. 

Liaison Representation: Coated & Processed Paper Assn.—Dr. 
Werner Kaufmann, Kupfer Bros.; Cotton-Textile Institute— 
J. A. Darnell, Johnson & Johnson; Fibre Box Assn.—J. C. 
Morris, Ohio Boxboard; Glass Container Mfrs. Institute— 
Mr. Barnby; Mfg. Chemists Assn.—Mr. Callahan; Shipping 
Container Institute—W. B. Lincoln, Inland Container; Textile 
Bag Mfrs. Assn.—R. V. Bradley, Chase Bag Co.; Society of the 
Plastics Industry—D. S. Plumb, Monsanto; Folding Paper Box 
Assn.—Mr. Ritter; National Canners Assn.—R. V. Wilson, 
Continental Can. 

Test Methods Standardization and Coordination: Dr. Teeple, 
chairman; Mr. Hoffman. 

Compilation of Standard Test Method Information: Mr. 
Byrd, chairman; Clinton K. Royce, Navy Packaging Board, 
vice chairman; Mr. Shields; Paul J. Barcus, Owens-Illinois. 


W. O. Brewer, Calco Chemical Division, American Cyanamid 
Co., was chairman of the Committee for the Ninth Annual 
Forum, assisted by E. B. Dennis, Jr., Kimble Glass Division, 
Owens-Illinois; Mr. Kendall, E. R. Squibb & Son; J. H. Maget, 
Merck & Co.; Mr. Schaeffer, Stokes & Smith, and Henry W. 
Stevens, Benj. C. Betner Co. Frank Greenwall, National 
Starch, was chairman of the Greeters’ Committee, assisted by 
all past directors of the Institute. 
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because they’re prepared 


for EASY BAKING 








and packaged on PNEUMATIC EQUIPMENT! 


- 


PREPARED FLOURS 


PILLSBURY PIE CRUST MIX 
BISQUICK 
SWANSDOWN CAKE FLOUR 
FLAKO PIE CRUST 
JEWEL’S WAFFLE MIX 
DROMEDARY GINGERBREAD MIX 
KIRK'S WHOLE WHEAT FLOUR 
VIRGINIA SWEET PANCAKE FLOUR 
CINCH CORN BREAD MIX 
JIFFY PIE CRUST MIX 
PILLSBURY SNO-SHEEN CAKE FLOUR 
AIRY FAIRY COFFEE CAKE MIX 
BALLARD’S PANCAKE FLOUR 
PYEQUICK 
AUNT JEMIMA PANCAKE MIX 
PILLSBURY PANCAKE MIX 


VELVET CAKE MIX 


Battery of Pneumatic Tight Wrapping 


Machines in operation in Pillsbury 


Mills’ plaat at Springfield, Illinois. 
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Yes- packaging can and does have a great 
deal to do with product popularity. Pack- 
aging that adequately protects the product 
yet makes its use easy, contributes a great 
deal to consumer satisfaction. 

And packaging equipment that operates 
smoothly, without breakdown, with mini- 
mum maintenance and material waste or 
spoilage, means money in the producer’s 
pocket. These leading producers of prepared 
flours keep their packaging standards high 
and their packaging costs low by using 





Pneumatic equipment. Like other famed 
merchandisers of all typesof packaged goods 
they have learned that the sounder design, 
more accurate machining and substantial 
construction of Pneumatic equipment al- 
ways result in ‘‘Lower Cost Per Container’’ 


operation. 
* * * 


PNEUMATIC SCALE CORPORATION LTD., 82 
Newport Ave., N. Quincy 71, Mass. Branch 
Offices in New York, N.Y.; San Francisco, 
Cal.; Chicago, IIll.; Los Angeles, Cal. 





PACKAGING AND BOTTLING MACHINERY 


Over ninety different machines for the packaging of-dry, free-flowing products and the cleaning, filling, copping and labeling of containers for liquids and semi-liquide 
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Another new “PACKAGE” 
development 


All of the different types of wraps shown above can 
be made on a single Universal Model 4. Crackers such 
as the saltines, square chocolate sandwiches and cocoa- 
nut cookies illustrated, can be wrapped without card- 
board or trays. Other products, like the Rosettes and 
round crackers require trays. 


The machine wraps all these items without extra 
change parts. When switching from one size to an- 
other, the operator merely inserts a roll of wrapping 
material of the correct width and a different size pusher 
plate, the changeover taking only two to five minutes. 

Can be equipped with labeling unit which prints 
date, price, etc., on labels and seals them to top of 
package. 

Speed, up to 55 per minute. 


Write for complete information 


PACKAGE MACHINERY COMPANY 


NEW YORK CHICAGO CLEVELAND ATLANTA DENVER 


PACKAGE MACH 





Over a Quarter Billion Packages per-day are wrapped on our Machines 





Wraps with or without Cardboard or Tray 













NEW UNIVERSAL MODEL 4 WITH SPECIAL INFEED CONVEYOR 


Self-measuring Paper Feed 


The Universal Model 4 features a new self-measuring 
paper feed that measures the overall bulk of each pack- 
age in the wrapping process. In changing from one 
size package to another, only one hand-wheel adjust- 
ment is necessary. Tightness of wrap can be regulated 
to suit the needs of the product. Adjustable for pack- 
ages 6” to 18” or 4” to 16” long, and 214” to 714” wide. 


SPRINGFIELD 7, MASSACHUSETTS 


LOS ANGELES SAN FRANCISCO SEATTLE TORONTO 


INERY COMPANY 


\ 
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Bepeitees have always been intrigued by the idea 
of packing fine powders by vacuum, but the road 
between that idea and its practical application has been 
long and rutted with difficulties. Only recently have 
scientists succeeded in using vacuum to solve the twin 
problems of packaging powdered products, dust and 
density control. 

These problems, long recognized by packaging ex- 
perts, arise from the inherent nature of the powder it- 
self. In most fine powders, the individual particle is so 
small it is hard to visualize. To pass a 200-mesh 
screen, base of the screen series, the particle must be no 
more than 0.0029 in. in diameter and many particles are 
even smaller. Asa result, these bodies are of such mass 
that their effective weight is largely counteracted by the 
frictional resistance of the atmosphere; the forces 
acting on them—gravitational pull and air resistance— 
are in equilibrium, permitting each particle to float in 
the air. This results in a phenomenon commonly called 
a dust condition, which ordinarily makes the filling of 





* Chief Engineer, Mechanical Division, General Mills, Inc., Minneapolis. 


Two graphs show variations in 
weight of a constant volume of 
powder on a packaging run. 
Greater variations of upper 
graph indicate that removal of 
air from powder is an essential to 
uniform packing of fine powders. 
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POWDER FILLING 


e TESTING 
\ s hwiek i $3 Techni al Editor — 4 


An explanation of the vacuum principle; 
the advantages it has in the packaging 
of powdered materials, free-flowing or 


non-free-flowing. by PAUL E. FISCHER* 


containers with fine powder an extremely dusty oper- 
ation. 

Mathematically, the frictional resistance encoun- 
tered by a free particle of matter as it falls in air is given 
by Stokes’ Law: 


F = 6xnrv (1) 


where F_ = frictional resistance in dynes 


v = velocity of particles in cm./sec. 
radius of particle in cm. 
viscosity of air in ¢.g.s. units 


r 
n 








FILLER HEAD 
ATTACHMENT BOLT 






SUCTION LINE 


HOPPER PLATE 
OPERATING THRU 
T HALF. 


SEAL RING 
FOR CONTAINER 


“CONTAINER 
CENTERING 
GUIDE — 


PARTITION FORMING 
iO RIGHT 


LEFT ANI SUCTION LINE 


Cross section through filling head of General Mills 
filler, showing nozzle and two screen sections 
through which air is removed from container. 
Glass jar is on pneumatic piston, ready to be 
elevated into rubber sealing hood for filling. 


The mass of a spherical particle is given by the formula: 


M = */3xr?w (2) 
where M = mass of particle in g. 
w = density of particle in g./cu. cm. 


Since the particle has buoyancy equal to the weight of 
the air which it displaces, its effective weight is: 


W = r/3nr*(w — w’)g (3) 
where-W = effective weight in dynes 
w’ = density of air in g./cu. em. 


g acceleration due to gravity or 

g 981 cm./sec.? 
The final velocity can be found by combining equations 
1 and 2: 


2r? (w —w’) 
y= — - (4) 
) (n) 

From Equation 4 it is apparent that the uniform ve- 
locity at which small particles fall varies directly as the 
density of the particle and the square of its radius and 
inversely as the viscosity of the air. In other words, 








the velocity can be increased only by increasing the 
size or density of the particle or by decreasing the vis- 
cosity of the air. 
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MOVABLE CYLINDER 


STATIONARY PISTON 


COMPRESSED 
AIR INLET 


OPERATING THRU 
RIGHT HALF 
OF SCREEN 


LIFT PLATE 





MAIN RING GEAR 





Glass jar in filling position. Pressure conditions in each screen 
section are alternated during the filling cycle, allowing at- 
mospheric pressure to force air back through the screens 
for brief intervals. Sudden in-rush of air clears adhering par- 
ticles from the screen and ‘“‘tamps”’ powder into the container. 


Since the particle characteristics of a commercial 
product are dictated by the requirements of the prod- 
uct itself, packaging engineers must concentrate on 
reducing air viscosity and they can do this consistently 
only by creating a measured, partial vacuum. The 
situation is the same as that of the familiar high-school 
physics demonstration in which a piece of lead and a 
feather of the same weight, dropped in a glass vacuum 
chamber, astonish students by both falling at the same 
speed. 


Air must be displaced 


However, the dust problem is complicated by the fact 
that the air in an empty container must be displaced by 
the powder with which the container is filled. As this 
air escapes, it carries with it a number of powder parti- 
cles. Feeble attempts have been made to remove this 
air by such methods as inserting a small, copper tube 
through the top of the container and connecting the 
tube to a cylinder and piston, the stroke of this piston 
being synchronized with the filling cycle. This method, 
however, still left air in the containers during the filling 
operation; consequently, the suspended particles could 
be removed from the air stream only by gravity. 

In many filling machines, this phase of the problem 
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FIG. 4 


POWDER HOPPER 


FILLER HEAD 
ATTACHMENT BOLT 


: +f SEAL RING 


FOR CONTAINER 


WOPPER GASKET 


HOPPER PLATE 























= RIGHT SIDE 
SCREEN — 9 
CONTAINER 
SHROUD oe. | | 
i Oe 
| | 
rN Vitl 
SUCTION LINE . : 
OPERATING THRU rae 
OF SCREEN FILLER OPERATING THRU 
H NOZZLE RIGHT HALF 
PARTITION FORMING 1 " 
LEFT AND RIGHT SHROWD f | poy ay 
COM- SEAL RING}! | SUCTION LINE 
PARTMENTS i i FOR SHROUD 
| LIFT PLATE 
MOVABLE CYLINDER = 








STATIONARY PISTON | 








Where the container is apt to collapse under 
vacuum, a shroud is used to surround the con- 
tainer and vacuum is drawn both inside and out- 
side of the container during the filling opera- 
tion. This has the effect of equalizing pressure. 


has been solved by using an auger screw to transfer 
powder from hopper to container. The auger is in- 
serted into the container and the container then lowered 
at the filling rate of the auger. Although this method 
avoids any free fall of the powder and is universally 
applied, it is slow and machines which use it still require 
auxiliary scales to compensate for variations in the den- 
sity (and therefore the weight) of a packaged powder 
product. 


Problem of density control 


Controlling the density (weight of a given volume) of 
a powder is made difficult by the affinity of powder 
particles for air. An air film surrounds each particle 
in a powder, locking into that powder an indeterminate 
quantity of air; the amount of this locked-in air varies 
greatly and unpredictably even within a single batch 
and the density of the powder varies accordingly. 
Without density control, then, the volume of a given 
weight of powder, or the weight of a given volume, is 
never uniform. 

That established fact has brought a major problem to 
manufacturers of powdered products. The fine pow- 
ders of the food industry, such as sugar, corn starch and 
flour, for example, are sold by guaranteed weights in 
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uniform containers, manufactured to accurate dimen- 
sions. Inconsistent density of the powder due to locked- 
in air causes many production difficulties in high- 
speed, automatic packing. When the powder coatains 
too much air, the container will not hold the specified 
weight; and since package size is calculated to allow 
room for an average amount of air, the speci‘ied weight 
of a powder containing practically no air will not fill a 
container sufficiently to make possible a siftproof clo- 
sure. This latter situation frequently arises when a 
powdered product rests in the bottom of a hopper over 
a week end. 

The accompanying graph (Fig. 1) shows the variation 
in weight of a constant volume of powder on a packag- 
ing run. In these tests, conducted June 13, 1933, 
1,000 grams of flour were packed in two seconds at an 
auger speed of 365 r.p.m. 

The upper graph shows the weight variation which 
resulted when air was nol removed from the flour, while 
the lower shows results of a similar series of runs in 
which air was removed before filling. Obviously, the 
upper graph indicates a far greater number of variations 
than the lower graph, showing conclusively that re- 
moval of air from a powder is essential to uniform, 
single-operation packing of fine powders. 

It has been well said that the graveyard of powder- 
filling machines, both gravimetric and volumetric, has 
many tombstones. More than half a hundred proc- 
esses for this ostensibly simple operation have failed 
either because they were too expensive or because they 
did not yield a uniform pack. 


Vacuum filler as a solution 


However, modern vacuum powder-packing equip- 
ment, such as the General Mills filler,' has succeeded in 
applying basic physical principles to the two basic prob- 
lems: dust and density control. 

In a vacuum filler, the dust condition is eliminated by 
evacuating air from the container, thus removing the re- 
sisting effect of the relatively viscous air on the small, 
falling particles. Since the viscosity of the remaining 
air is negligible, each particle becomes essentially a 
freely falling body in an air-free chamber. 

Powder is automatically brought from hopper to con- 
tainer by the very vacuum which eliminates air resist- 
ance on the individual particles. Since the air film 
around each particle in the hopper of such a filler is un- 
der atmospheric pressure, it constantly tries to expand 
into the partial vacuum of the container. But it can- 
not separate from the particle in the cramped quarters 
of the small hopper orifice. Consequently, it must 
carry the particle with it. Just how far up in the pow- 
der column this suction is effective has not been de- 
termined, but in actual operation the powder falls by 
even layers and the air film expands continuously as 
new layers are exposed. 

This results in high-velocity discharge through the 
orifice and consequently in rapid filling. In fact, the 
velocity of the incoming powder is much greater than 





1 Formerly known as the Carter-Vac filling machine. 
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FIG. 5 


NOZZLE HOOD 


NOZZLE TO ADJUST 
OPENING TO 
ANGLE OF REPOSE 

OF MATERIAL 











































This special filling head is used for non-free- 
flowing materials. It takes advantage of the 
angle of repose characteristic of all crushed 
or powdered materials and the filling nozzle is 
adjustable to the requirements of the product. 


that permissible in handling liquids; a glass container 
filled with a liquid at the same velocity might well 
explode. 

To achieve uniform weights, the density of the packed 
material must, of course, be controlled, but this con- 
trol becomes simple when the amount of air left on the 
individual particle can be regulated. With a vacuum 
filler, this is done simply by maintaining the degree of 
vacuum at some pre-determined level. 

Thus, the principles of vacuum filling are derived 
from well established laws of physics. The transposi- 
tion of these laws into machinery resulted in the design 
of the General Mills filler as illustrated in Figs. 2, 3 
and 4. 

Fig. 2 is a cross-section through the filling head of the 
filler for non-free-flowing powders, showing the nozzle 
and two screen sections through which air is removed 
from the container. 

Glass jar which has been placed on the platform top of 
a pneumatically operated piston, is ready to be fed into 
filling position, where a rubber hood will seal the gap 
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between the container opening and the hopper. 

In Fig. 3 the glass jar is shown in filling position. 
Air in the container and the desired portion of the pow- 
der-particle air film are evacuated through the two 
screen sections with a regulated vacuum pump. Pres- 
sure conditions in each screen section are alternated 
during the filling cycle, allowing atmospheric pressure 
to force air back through the screens for brief 
intervals. This sudden in-rush of air clears adhering 
particles from the screen and “‘tamps”’ the powder in the 
container. 

Many containers will collapse if air is removed from 
them while their outside surface is exposed to atmos- 
pheric pressure. As shown in Fig. 4, this type of con- 
tainer is placed inside a shroud and the vacuum is 
drawn in the shroud, as well as in the container, equal- 
izing the pressure acting on the inside and outside of 
the container and preventing collapse. 


Adaptation to free-flow materials 


Although this type of filler was originally designed for 
use with non-free-flowing powders, it can be modified to 
handle free-flowing products such as granulated soaps, 
salt, sugar and chemicals in crystalline form. For this 
purpose, filling heads must be equipped with a hood to 
block the flow of powder when a container is not in 
filling position and no vacuum is applied to the nozzle 
opening. 

A typical hood (as shown in Fig. 5) functions by 
taking advantage of the angle of repose which is charac- 
teristic of all crushed or powdered materials. This 
angle, usually defined as the maximum slope at which a 
heap of loose, solid material will stand without sliding, 
differs from one product to another. Consequently, 
the filling nozzle is made adjustable for different 
materials; otherwise, the machine is the same as those 
designed for non-free-flowing products. 

During the filling. operation, free-flowing powders 
are pulled up under the hood into the orifice of the 
filling nozzle. When a container is not in position and 
no vacuum is drawn, the powder is not subjected to 
a motivating force. Consequently, it rests on top of 
the hood and forms an angle of repose on each side of 
the nozzle, where it remains until operation is resumed. 

This recent advance in vacuum filler design is particu- 
larly valuable to the manufacturer of soap powder or of 
certain harmful chemicals. For many years, he has been 
plagued by an unusually serious dust condition and in 
many cases has hooded his volumetric-filling equipment 
with large suction heads to remove particles from the 
air. Now, witha vacuum filler for free-flowing powders, 
he can eliminate completely the dust condition, filling 
his materials in the same manner as he would non-free- 
flowing products of fine-particle size. 

Plants which pack mixed products of non-free-flowing 
and free-flowing nature should also find a friend in this 
type of head, for it means they may fill all their prod- 
ucts with one basic unit. The only variables required 
are different heads for the free-flowing and non-free- 
flowing materials. 
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he damage to material supplies caused by moisture 

and molds during World War II, particularly in 
tropical regions, was of considerable economic impor- 
tance. Kraft paper was used as a case-lining material 
(5)! and as a packaging paper. Kraft paper is sub- 
ject to deterioration when conditions of relative hu- 
midity (above 80%) and temperature are favorable for 
growth of molds. 

The literature and number of patents on moisture- 
proofing papers are voluminous, while those for making 
paper both moisture resistant and mold resistant are few. 
Stanton and Henson (6) described the use of Saran la- 
texes as a water-resistant coating for paper. Scribner 
and Abrams (5) investigated the extent of deterioration 
of, and the quantity of mold growth on, kraft paper 
coated with asphalt fractions. Lavers (2) and Lavers 
and Illman (3) tested the susceptibility to mold growth 
of untreated kraft paper and kraft coated with paraffin 
and microcrystalline waxes. However, a search of the 
literature did not disclose any studies on the mold re- 
sistance of kraft paper coated with solvent-type coating 
materials. 


Purpose and method of study 


A study was, therefore, undertaken to determine the 
moisture and mold resistance of solvent coating materi- 
als applied to kraft paper. It was found that it was 
necessary to incorporate a fungicide in the lacquers in 
order to make the coatings resistant to mold growth. 
Since solvent coatings had been used on electrical equip- 
ment to prevent current leakage caused by moisture and 
mold growth, some of these lacquers and varnishes were 
tried on the kraft paper. The effects of the coatings on 
the tearing resistance and bursting strength of the paper 
were also determined. 

Sheets of No. 60 Golden kraft paper (Grade A, No.1, 
120 lb., 60 point, Fed. Spec. UU-P-268), 0.0063-in. 
thick, were used for all the tests. The coatings were 
applied to the paper by brush application. 

Since kraft paper usually contains mold spores and it 
was desired to use pure culture methods, it was necessary 
to find a method of sterilizing the paper that would not 
change its physical properties. The two sterilizing 
methods tried were dry heat at a temperature of 150 
deg. C. for 2 hrs. and moist heat under pressure (auto- 
claving) of 15 lbs. for 20 min. Physical tests on the 
paper were conducted according to TAPPI standards 
(7). 

Table I shows that hot-air sterilization at 150 deg.C. 
decreased the average bursting strength value from 55 
to 30 points. Moist-heat sterilization had very little 
effect on the bursting strength of the paper and this 
method of sterilization was used for the mold tests. 

In order to determine the conditions under which 


Chemists, Frankford Arsenal, Philadelphia. 
' Figures in parentheses refer to “Literature Cited’’ appended. 
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COATINGS on KRAFT 





Tests indicate formulations that will 
increase fungus and moisture resistance 
and bursting strength, with lower tear 


resistanee. by L. TEITELL and S. BERK* 


molds will deteriorate the kraft paper, disks of the kraft 
paper, 88 mm. in diameter, were placed in 100-mm. 
Petri dishes containing either 5 ml. of distilled water or 
5 ml. of a mineral-salts solution, Formula A of Great- 
house, ef al. (1). Half of the kraft-paper samples were 
sterilized and half were unsterilized. The samples were 
inoculated with 1 ml. of spore suspensions of the fol- 
lowing organisms, respectively: Aspergillus niger (S.W. 
Pacific isolate); Penicillium sp. (S.W. Pacific isolate) ; 
Chaetomium globosum 1042.4; Myrothecium verrucaria 
1334.2 (formerly Metarrhizium glutinosum). The Asper- 
gillus and Penicillium were used because of their ubi- 
quitous occurrence as soil and aerial saprogrens. Chae- 
tomium and Myrothecium were chosen as test organ- 
isms since they are cellulose decomposers and are com- 
monly used in laboratory tests. The inoculated 
samples in the Petri dishes were incubated at ambient 
temperature and relative humidity above 90% for 30 
days. 


Results of test 


The results of the test are shownin Table III. Accel- 
erated mold growth was obtained in the mineral-salts 
solution as compared to mold growth in the distilled 
water. This reduced growth in distilled water would 
indicate that the kraft paper does not contain sufficient 
minerals to support good growth of molds and that, if 
the paper could be kept scrupulously clean, only a light 
growth of molds might occur. These results are con- 
cordant with the findings of Lavers (2) who showed that 
untreated kraft paper when inoculated with molds and 
stored in a cabinet operating at 35 deg. C. and 95 to 
100% relative humidity for eight weeks would have 
only a slight amount of fungus growth. 

However, the addition of dilute mineral-salts solution 
more closely approximates the sort of exposure that 
usually occurs in use, where nutrients are present on ma- 
terials in the form of soil dust and detritus. In the 
tests on the coated paper disks, therefore, the mineral- 
salts substratum was used. 

Fig. 1 shows the growth of C. globosum on sterilized 
kraft paper incubated in a mineral-salts solution. 
White areas in the dark-fruiting clusters are regions 
where the mold destroyed the cellulose fibres. The 
black dots in the circular patches are sporulating bodies 
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TABLE I—EFFECT OF STERILIZATION ON BURST- 
ING STRENGTH OF KRAFT PAPER 
(Samples were conditioned for 48 hrs. at 23 deg. C. and 50% 














R. H.) 
Bursting strength 
Range — Average* 
points points 
Control 48/62 55 
Steam sterilization (15 lbs. pressure for 
20 min.) 52/65 58 
Dry-heat sterilization (150 deg. C. for 
2 hrs.) 26/36 30 








* Average of 10 bursts. 


TABLE LII—EFFECT OF FUNGUS GROWTH ON BURST- 

ING STRENGIH OF STERILIZED UNCOATED KRAFT 

PAPER AND PAPER COATED WITH NITROCELLULOSE 
LACQUER 


(Incubated in a mineral-salts solution for 30 days) 


Bursting Average 


Fungus strength bursting 
Organism growth* values values 

(points) (points) 
Control A None 55/53 54 
B None 53/60 a7 
Myrothecium verrucaria A Heavy 8/0 4 
B Heavy 8/0 4 
Chaelomium globosum A Heavy 17/10 14 
B Slight 54/49 52 
Penicillium sp. A Heavy 10/5 8 
B Heavy 13/7 10 
Aspergillus niger A Heavy 10/0 5 
B Moderate 10/37 39 

* A = Uncoated kraft paper. B = Kraft paper coated with nitrocellulose 


lacquer 


STERILIZED KRAFT 





I. Growth of the Chaetomium globosum on sterilized 
kraft paper incubated in a mineral-salts solution. 
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or perithecia. Areas of the paper around these fruiting 
bodies will crumble into fragments upon handling. 
Fig. 2 shows the growth of M. verrucaria upon unsteri- 
lized kraft paper incubated in the mineral-salts solution. 
The paper disks that were incubated in the mineral 
salts were removed from the Petri dishes and allowed to 
air dry. The dry papers were washed in running water 
to remove the adhering mycelial mats. After air drying 
again, the samples were conditioned and the bursting 
strengths determined. Loss in bursting strength was 
used as the criterion for deterioration, since an impor- 
tant intended use for the moisture- and mold-resistant 
kraft paper was one in which the bursting-strength 
range was critical. Table II (samples marked A) 
show the effect of mold growth on the bursting strength 
of uncoated kraft paper. Samples that fell apart upon 
removal from the Petri dishes were given a bursting 
strength value of zero. The loss in bursting strength 
was roughly proportional to the amount of mold growth. 
Scribner and Abrams (5) exposed kraft paper in a cycled 
tropical room and found that the loss in tearing re- 
sistance was related to the amount of mold growth and 
to the presence or absence of the organisms C. globosum 
and Penicillium sp. 
aper disks treated with the solvent-type coatings 
were given the same 30-day mold test described above 
for untreated kraft paper. The coatings used were: 


Nitrocellulose lacquer without a fungicide 

Nitrocellulose lacquer containing 5% pentachloro- 
phenol 

Nitrocellulose lacquer containing 5% salicylanilide 

Oil-modified para-phenyl phenol-formaldehyde var- 


UNSTERILIZED KRAFT 





2. Growth of Myrothecium verrucaria on unsterilized 
kraft paper incubated in a mineral-salts solution. 
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TABLE III—AMOUNT OF FUNGUS GROWTH ON KRAFT PAPER INOCULATED WITH FOUR SPECIES OF FUNGI 


(Incubated for 30 days in mineral-salts solution and in distilled water at ambient temperature) 








Test organisms* 

















Aspergillus Penicillium Chaetomium Myrothecitum 
Substrate Treatments} niger sp. globosum verrucaria 

Mineral salts S ++++ ++++ +4++4++4 +444 

U ++++1f ++++7 ++++% ++++7 
Distilled water S +++ — +4 -- 

= = ++ 3 ++ 

+ Ss - Sterilized. U a Unsterilized. Ad sebong 
* Code for fungus growth: — = no growth. ++ = slight growth. ++4+ moderate growth. +-++-+ = heavy growth. 


¢ Growth on unsterilized specimens due primarily to contaminant molds. 








Solids 
Coating material % Treatmentt 
1. Uncoated control a Ss 
U 
2. Nitrocellulose lacquer 24 S 
U 
+5% Pentachlorophenol 25.2 Ss 
U 
+5% Salicylanilide 25:2 S 
U 
3. Para-phenyl phenol-formaldehyde varnish 50 S 
U 
+5% Pentachlorophenol 52.5 Ss 
U 
1. Saran lacquer 20 S 
U 
* Code for fungus growth: — = no growth. + = trace of growth. ++ = 
+S = Sterilized. U = Unsterilized. 
t Growth on unsterilized specimens due primarily to contaminant molds. 


nish without a fungicide 

Oil-modified para-phenyl phenol-formaldehyde var- 
nish containing 5% pentachlorophenol 

Saran lacquer (polyvinylidene chloride) 


The results of the test are shown in Table IV. Nitro- 
cellulose lacquer by itself produced a very slight re- 
duction in the amount of mold growth. The addition 
of fungicides to the lacquer markedly reduced the sus- 
ceptibility of the paper to the mold growth. As shown 
in Table II, where the plain lacquer reduced the 
amount of mold growth in the cases of inoculation with 
A. niger and C. globosum, there was only a slight 
lowering of the bursting strength of the paper. 

Paper coated with the para-phenyl phenol-formal- 
dehyde varnish had fair mold resistance, which is 
somewhat increased by the addition of pentachloro- 
phenol, particularly in the case of the Penicillium. 

The moisture resistances imparted to the kraft paper 
by the coatings are reported in Table V. The water- 
vapor transmission rates were measured at the end of 
68 hrs. in a Southwick-General Foods cabinet. The 
phenol-formaldehyde varnish greatly increased the 
moisture resistance of the paper and the addition of the 
fungicide to the varnish did not reduce the moisture re- 
sistance. 

The effects of the coatings on the bursting strength 
and the tearing resistance (Continued on page 202) 
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TABLE IV—MOLD GROWTH ON KRAFT PAPER TREATED WITH COATING MATERIALS 


(After 30 days incubation in mineral-salts solution at ambient temperature) 





TABLE V—WATER-VAPOR TRANSMISSION RATES OF 





Test organizations* 





Aspergillus Penicillium Chaetomium Myrothecium 
niger sp. globosum verrucaria 
+++ r+ ++4++ +++ 
++4++$§ +++4+4+ ++++7 ++4+43 
= i a +++ ++ sige isis a 
++++7 ++++7 +++47 +4445 
Sicale ++ = = 
“ = ++t - 
= +++ = = 
_— a. — ae 
sii + on a 
+43 +$$% ++7j as 
a +f = ++7 
Seat te ale ++++ +++ ete at 
++++3 ++++ 3 ++++7 +++7 





slight growth. +-+-+ = moderate growth. ++-+-+ = heavy growth. 











KRAFT TREATED WITH A NUMBER OF COATINGS 


(Coated papers were kept 68 hrs. in cabinet) 


WVTR 





Thickness (gm./100 in.?/24 hrs.) 
Coating material in. average* 

Uncoated 0.0063 129 
Nitrocellulose lacquer 0.0065 146 

+ 5% Pentachlorophenol 0.0066 124 

+ 5% Salicylanilide 0.0065 137 
Para-pheny! phenol- 

formaldehyde varnish 0.0069 26 

+ 5% Pentachlorophenol 0.0067 23 
Saran lacquer 0.0064 a 


* Average of two samples. 





TABLE VI—BURSTING STRENGTH AND INTERNAL 
TEARING RESISTANCE OF KRAFT PAPER TREATED 
WITH COATING MATERIALS 


Bursting strength Tearing resistance 


Coating material Range* Average* Range*  Average* 


points points grams grams 

Uncoated 41/47 45 36/42 38 
Nitrocellulose lacquer 63/71 67 25/35 30 
5% Pentachlorophenol 62/74 68 29/36 34 
5% Salicylanilide 60/77 70 25/37 32 
Para-pheny! phenol- 

formaldehyde varnish 81/97 89 21/25 ya 
5% Pentachlorophenol 65/90 83 19/28 22 
Saran lacquer . 60/82 (P. 27/31 29 


* Ten samples were used. 

















Suestions 
and 


\nswers 


This consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 122 East 42nd St., New York 17, N. Y. Your name or 
other identification will not appear with any published answer. 


Protective packaging of bon-bons 


QUESTION: Weare manufacturers of a large sized set-up 
paper box which is being used for the packaging of bon- 
bons. The user of this box tells us that he has been ex- 
periencing crystallization of the product in shipments to 
the West Coast and has requested that we improve the 
package to prevent this occurrence. Can you suggest means 
by which we can improve the protective qualities of this 
package? 


ANSWER: Your customer should first tell you if the 
bon-bons are being crystallized as a result of the higher 
temperatures and longer periods of storage in shipment 
which West Coast shipments undergo. If the product 
failure is the result of temperature, there is nothing 
which you can do to improve the package to prevent its 
occurrence. 

If bon-bons are being crystallized as a result of gain 
or loss of moisture, however, there are many ways by 
which a package can be changed to prevent this type of 
product deterioration. 

The simplest means of product protection would be to 
overwrap the finished packages which are going to the 
West Coast with a moistureproof cellophane. A few 
sample shipments so overwrapped would prove the 
effectiveness of the idea. If the shipments are not too 
large, hand wrapping would be a practical means of 
performing this operation. 


Waterproof papers and bags 


QUESTION: We are engaged in sales-promolion work 
and one of our clients is interested in various kinds of 
treated papers. Are there any waterproof papers, as 
opposed to those which are merely moistureproof or water 
resistant which can be made into bags? 


ANSWER: There are a large number of paper struc- 
tures which come under the general heading of water- 
proof papers. These structures in general can be de- 
fined as having resistance to the passage of liquid water. 
These must be differentiated from moistureproof 
papers, which will have varying degrees of resistance to 
the passage of water in the vapor phase. The term 
“water resistant” is very broad and very difficult to 
define clearly. It would include papers having surface 
treatment giving them water repellancy, which is useful 
for some applications but would not have true water- 





proofness or water-vapor protection. There is one other 
type of paper which is sometimes confused with those 
you mention and that is paper having wet strength. 
This group may be defined as papers which maintain a 
high level of physical properties after complete satura- 
tion by liquid water. All of the papers described can 
be made into various types of containers, including 
bags. 


Approved materials for food packaging 


QUESTION: It is our understanding that one of the 
government bureaus has published an approved list of 
plastics and packaging materials which can be used in 
contact with various foods, particularly with meat prod- 
ucts. Can you tell us whether this is true and, if so, 
where we can oblain a copy of such an approved list? 


ANSWER: A list of government-approved plastics 
and packaging materials for use in direct contact with 
foods has never been published to our knowledge. 
When your question was received, however, we checked 
with various government agencies to reaffirm that no 
such approved list is available or contemplated. 

The following is a direct quotation from the Bureau 
of Animal Industry of the U. 8. Dept. of Agriculture: 

“We have issued no list of plastic materials considered 
unsuitable for use in direct contact with meat products. 
We have, however, required that manufacturers offering 
plastic materials for use in direct contact with feder- 
ally-inspected products furnish this office with analyti- 
cal data showing the amount of material that is ex- 
tracted from the plastic when in contact with animal 
and vegetable fats and with slightly alkaline, neutral 
and slightly acid aqueous solutions for various periods 
of time at various temperatures. If appreciable ma- 
terial is extracted by these solvents, it is required that 
evidence be presented, based on long-term animal feed- 
ing experiments, that such extractable ingredients are 
non-toxic at levels several times those which could pos- 
sibly be obtained from the product by the consumer.” 

This indicates, in other words, that you should sub- 
mit either to the Bureau of Animal Industry or some 
other appropriate governmental bureau a_ statement 
of the combinations of materials you intend to use, to- 
gether with analytical data of the type indicated above. 
to substantiate the fact that the proposed packaging 
material is nontoxic. 
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Protective packaging for pharmaceuticals and drugs not only 
protects the product itself — but the valued name of the maker 
as well. Protecting the name of the maker is a matter of correct 
package design — the right combination to guarantee repeat 
sales — and new sales — to extend market position. 


Such is packaging at Warnercroft . . . where Warnercrafts- 
men — backed by experience, facilities, and research — take 
a product and design a container that FITS — and continues fo 
FIT — for sales in a competitive market. 


Investigate Warnercraft for better pharmaceutical and drug 
packaging today! 


tf 
meee WWARNERCRAFI 
Ci uae ‘“THE FINEST WORD IN PACKAGING “* 


ee 
THE WARNER BROTHERS COMPANY 
Makers of set-up and folding boxes of all types, transparent acetate containers, hand made specialties, counter displays and dispensers. 
Main Office and Factory: 325 Lafayette Street, Bridgeport 1, Conn. e New York Sales Office: 200 Madison Avenue, New York 16, N. Y. 


PECEMBER 1947 169 












- Materials 








NEW UNIT-PACKAGING MACHINE 


A compact, new high-speed machine for the unit packaging 
of tablets, powders or liquids has been developed by Stroop 
Associates, New York. This versatile small machine 
(about 20 by 15 by 15 in.) 
involves an unusual patented 
process for forming the pack- 
age and filling at the same 
time. The operation is rotary 
and continuous. The ma- 
chine can be adjusted to dis- 
charge a single unit or any 
multiple or continuous strips. 
Size changes are made by the 
interchange of two easily re- 
moved rotors. The machine 
will handle all types of heat- 
sealable materials whether 
single ply or laminated, metal 
foil, coated paper or plastic 
film. While the present model 
is designed for tablets and single-use quantities, the 
principle can be applied to packages of any width or length. 





POLYETHYLENE PRICE CUT 

Bakelite Corp., Unit of Carbide & Carbon Corp., New 
York, announces a reduction in prices of its polyethylene, 
as of Nov. 10, in a range from four to seven cents per 
pound for various grades. 


CARTON SET-UP MACHINE 


A high-speed machine for automatically setting up multi- 
sized cartons is now in production by Frank D. Palmer, 
Inc., Chicago. Using 
blanks of any standard 
size, this machine will set 
up and glue 155 complete 
cartons per minute in 
many sizes, the maker 
states. Blanks are con- 
tinuously fed and delivered 
A at speeds adjusted to spe- 
dies cific requirements. Any 
C | type of glued carton made 
from standard blanks, with 
plain sides, turned over flaps, attached covers or a com- 
bination can be handled. 





SMALL, HIGH-SPEED PRESS 


B. Verner & Co., New York, is offering a compact, small 
unit designed to maintain a standard speed of 6,500 im- 
pressions per hour, for envelope and carton printing, im- 
printing and specialty printing in the packager’s plant. 
Designed and constructed on the cylinder and flat-bed 


principle, the ‘Multipress’’ eliminates the need for 
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costly curved plates and specialized trained operators and 
makes profitable imprinting of small-lot orders, it is said. 


WATERPROOF ADHESIVES 


E. I. du Pont de Nemours & Co., Wilmington, Del., an- 
nounces that the waterproof adhesives developed by their 
Grasselli Chemicals Dept. in 1943 for wartime usage are 
now available in limited quantities for industrial use. 
Designated as ‘‘77” and ‘‘78,” these adhesives, formulated 
for use in paper boxes, are said to have withstood sub- 


mersion and pounding of the surf for at least 24 hrs. 


SPRING CLIP STEEL HINGE FOR PLASTIC BOX 


A steel hinge which incorporates a spring clip to provide 
snap action to the lids of plastic packages has been de- 
veloped by the General Elec- 
tric Plastics Division. The 
new device, designed with 
teeth that bite into slots 
molded in both cover and base 
of the box, is said to simplify 
assembling operations and 
eliminate the use of screws 
and rivets. The hinge con- 
centrates all the spring ten- 
sion on the metal itself, thus 
relieving the strain on the 
plastic and providing a stronger assembly. 





IMPROVED STRIP-STAMP MACHINE 


Wright’s Automatic Machinery Co., Durham, N. C., 
announces it is now in production on an improved machine 
for automatically affixing revenue strip stamps to pint 
and half-pint liquor bottles at a rate of 40 to 120 per min- 





ute. Tested under actual operating conditions in a plant 
of a leading bottler, the manufacturer reports the im- 
provements resulted in greater efficiency, with only one 


attendant. Photo shows machine with guards removed. 


PHOTO-ELECTRIC SCANNER 


Langevin Mfg. Corp., New York, announces a new photo- 
electric scanner, Model SC-301, intended for use on auto- 
matic machinery for the precise control of registration in 
printing, packaging, wrapping or cutting. By a simple 
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Ross cartoning machines can and do work ’round tne 
l clock—without the profit-eating penalty of excessive 
: downtime while converting from one size cartoning 
operation to another. 

For in the Ross design there are no parts to remove 
and replace when making a changeover. It’s done by 
adjusting movable units that are permanently built into 
e the machine bed. Adjustments for carton size are made 
? against numbered scales guided by calibration charts 
a supplied with each machine. Any semi-skilled operator 
e can make the changeover in a few minutes time. The 
h convenience, simplicity and flexibility of the Ross dial 
control method means money to you. It is an exclusive, 
patented feature. 


Vy Now’s the time to get acquainted with the Ross way 
d ... the new and better way to mechanically handle all 
WS cartoning operations. Use the coupon. 
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Operator demonstrates the 
ease of effecting a change- 
over by simply resetting the 
position of dial controlled 
Ross cartoning machines are made in both units on the machine bed. 


ROSS CARTONING 
MACHINE 


semi-automatic and fully automatic types. 


aoe 


= A. H. ROSS COMPANY, INC. 


. Box 998, Dayton 1, Ohio 


A. H. ROSS COMPANY, Inc. 


PACKAGING MACHINERY 


Subsidiary of Rockwell Manufacturing Company 


one 
Gentlemen: 


Please send me without obligation your catalog and complete engineering 


and performance data on Ross cartoning machines. 
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lf you want 
a “see-through” 
package 





Customers like to see what they're buying and they go for products pack- 
aged in LUSTEROID. 


These crystal-clear vials and tubes are strong, rigid and unbreakable, 
yet provide perfect product visibility while protecting the contents in transit, 


in stock and in use. 


LUSTEROID comes in all colors of the rainbow—clear or opaque. Its light 


weight saves money in handling and shipping. Its printability cuts labeling 


costs since the sales message can be made an integral part of the package. 


Sizes from %4” to 1%” in diameter, lengths up to 6”. 


Write for full details. 


Cork, slip-on and 


screw-cap closures. 


y ia - 
LUSTEROID CO 


Formerly Lusteroid Division of Sillcock 


NTAINER CO., Inc. 


s-Miller Company 








Office and Factory 
10 W. PARKER AVENUE, MAPLEWOOD, N. J. 
MAILING ADDRESS: SOUTH ORANGE, N. J. 
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| pivot arrangement, the photo-tube portion of this unit 
can be adjusted for use with either transmitted or reflected 
light, making the scanner adaptable for the control of 
registration of both opaque and transparent materials, 
flat or curved. 


CODE DATING MACHINE 


An automatic package-marking device, which features a 
| newly developed numbering wheel and inking roller, is 

available from Acro Tool & Die Works, Chicago. The 
printing numbers and let- 
ters are mounted on a 
series of variable adjust- 
able reels, similar to 
standard adjustable office 
stamps, and these variable 
reels are an integral part 
of the numbering-wheel 
disk. This makes possible 
a complete range of letters 
and numerals which can be 
quickly set to any de- 
sired printing combination. 
Changes in date or code 
are made simply and easily 
without the need of dis- 
mantling and resetting the 
imprint. The device may be attached to a conveyor, 
wrapping machine, carton-forming machine, etc., and can 
be operated vertically, horizontally or upside down. 











STEEL STITCHER FOR CARTON BOTTOMS 


A giant steel stitcher for the bottoms of cartons with ex- 
cessive heights and widths is available from The Heller 
Co., Cleveland. Foot-operated, it drives staples into 
large carton bottoms in '/; the time required to seal them 
with glue, silicate or tape, the makers claim. 


ROTOGRAVURE PACKAGE PRINTER 


Champlain Co., Inc., Bloomfield, N. J., is offering its V- 
Model package printer for printing up to four colors in 
one operation on all commonly used stock. It is said to 
produce roll labels of cellophane, paper, glassine or foil 
for wrapping candy, gum, cigars and other items at little 
more cost than that of plain wrappers. Plain stock travels 
from the roll on this press through one or more narrow 
rotogravure units, as desired. The finished wrapper, 
printed with fast-drying inks, is re-rolled, dry and ready for 
Skilled operators are not needed. 








use. 


NON-WOVEN TEXTILE FOR DECORATIVE PACKAGES 













““Rayonese,”’ a non-woven, 
100% rayon fabric, is of- 
fered by Crown-Mark 
Paper Corp., New York, in 
three different types for 
decorative uses as low- 
cost box coverings, rib- 
bons, box liners, etc. This 
material lends itself well to 
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slsHE OUTSTANDING THING about an indi- 
vidual ‘‘showcase” made of Kodapak Sheet is 
the product that’s presented in it—this pipe, 
for example. 

Kodapak Sheet invites inspection of every 
detail of the product. Yet this sparkling, op- 
tically clear, durable packaging keeps the 
product new, clean, and safe—well protected 
from the store wear and unnecessary finger- 
ing that so frequently interfere seriously 
with a product’s salability. 

Kodapak Sheet is supplied in two forms: 


jolt tn StGht... Mi 


Kodapak I, cellulose acetate, in gauges from 
No. 88 (0.00088 ”) to 20 thousandths (0.020”) ; 
Kodapak II, cellulose acetate butyrate, in 
gauges from No. 90 (0.00090”) to No. 200 
(0.00200). 

If you want to learn more about this versa- 
tile material, the Kodapak Demonstration 
Laboratory in Rochester is available to dem- 
onstrate fabrication possibilities and uses. 
Write for an appointment. 


CELLULOSE PRODUCTS DIVISION 
EASTMAN KODAK COMPANY, ROCHESTER 4, N. Y. 


Kodapak Sheet ... ror tne visptay vou WANT... THE PROTECTION YOU NEED 


TM, K dapak Reg. U. S. Pat. Off. 
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REGISTRATION TIME! 


The simple fool-proof operation of the OPTI- 
CHEK will cut your registration time in half 
and eliminate idle presses . . . for color registering 
is done off the press and once your plates are in 
printing position the job is ready to run with 
no further adjustments necessary. Two OPTI- 
CHEK models are available — Model F for use 
with flat-bed presses and Model R for use with 
rotary presses. 


ALSO SEE US FOR the very latest Cottrell- 


Heinrich press for printing in aniline, gravure or 
letterpress ...in any order or combination. 


H. H. HEINRICH CO. 


200 VARICK STREET 
NEW YORK 14, N. Y. 





Write for folder on 
either Model OPTI- 
CHEK or for further 
information on the 
Cottrell-Heinrich press. 




















Up to 10,000 Per Hour 


*® Fast changeover time 


MAKE BAGS 


* For small and large quantities 


* Low operating cost 


The “Chieftain’—new Modern Clipper machine—repre- 
sents a brand-new design in bag-making machines. It 
makes flat and square bags of all heat-sealing materials; 
cellophane, Pliofilm, foil and plastics—with a speed and 
efficiency never before equalled. No skilled operator is 
needed. Easy to operate, precise and economical. Has 
center seam gluing and duplex bag making attachments. 
HEAT SEALS 

Because a proper heat-seal keeps out and keeps in all atmos- 
phere, it gives you certain sift-proofing and leak-proofing. 
There is no seal that can compare with a heat-seal for pro- 
tection . . . no machine that can rival the “Chieftain” for 
versatility and high-speed operation. 


w MODERN CONTAINERS CO. 


3220 E. Olympic Blvd. Los Angeles 23, Calif. 
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printing by letterpress, textile and paper roll printing, the 
company states. Two types are pliable and suitable as 
liners in boxes for such items as pens, watches, cutlery, 
etc., as well as window-display materials where draped 
backgrounds are desired. A third type, it is said, is suit- 
able for lamination to 10- or 15-pt. board for producing 
unusual containers for perfumes, cosmetics or any other 
product where a textural finish is desirable. Photograph 
shows boxes wrapped and ribbon-tied with this material. 


DEVICE FOR SEPARATING COLORS 

Dayton Rubber Co., Dayton, Ohio, is offering a mechani- 
cal device which enables the printer to run two or more 
colors simultaneously with- 
out cutting the rollers for 
split color runs. Known as 
the Dayco color separator, 
this unit is said to work with 
any type of roller, mounted 
on the press shaft where it 
picks up ink from the rider 
rollers and automatically 
cleans all other rollers back 
to the ink fountain. Each 
unit comes ready to install 
and includes the basic as- 
sembly, one each 1!/; and 
1'/,-in. wide unit roller, ink 
pan, two sets of shims and an Allen wrench. Instal- 
lation on the press shaft is said to be quickly effected. 


CELLOPHANE HEAT SEALER 

A new heat sealer for packages hand wrapped in cello- 
phane has been developed by the Food Packaging Division 
of Charles F. Hubbs & Co., 
New York. This unit, known 
as the Cell-O-Sealer, is said to 
minimize the handling opera- 
tions necessary to seal most 
hand-wrapped packages and 
increase speeds up to 100%. 
The sealer is adjustable toa 
wide range of types and sizes 
of packages, it is said. 





SYNTHETIC LACE FOR GLAMOUR PACKAGES 

Mistlon lace, a new synthetic fibre material which may 
be used as a decorative wrapping or trim, is now available 
in commercial quantities 
from its producer, Minnesota 
Mining & Mfg. Co., St. Paul, 
Minn. Offered in 11 colors, 
the lace can also be produced 
to match any other color, on 
request. It can be heat sealed 
to itself or to other thermo- 
plastics, is waterproof, flame 
resistant, won’t run or ravel, 
and retains indefinitely an un- 
usual perky 
makers claim. 


crispness, the 
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Hinds 


sets.its cap... 






for more business! 


A new and strikingly beautiful package has 
appeared on cosmetic counters—bearing one of the 
oldest and most successful names in its field. 
Notice the cap. 


Closure molded by 


Does it “make” the package? Certainly it helps! enh tdting Gh. 


Besides providing a tasteless, odorless, non-toxic, 
non-leaking closure, BAKELITE Styrene plastic lends 
its own natural, inherent beauty to an already 
beautiful and eye-winning design. The rich coral color, 
the smooth sheen, the rich “feel” of this fine plastic 
cap add much to the package. Coo 


Package designers are invited to “go the limit” with 
BAKELITE Styrene plastics. They offer so much! 


Unlimited color effects—or crystal clarity. Easy 8 A K e L q T r 
molding, in intricate or simple shapes. Rigid strength i 
ae” = of 


TRADE-MARKS 





to resist shipping damage. And low cost. 


y 
Lage fTEY 


Write Department 63 for further details on one of the 
most versatile of plastics for product and package 
styling! 





BAKELITE CORPORATION, Unit of Union Carbide and Carbon Corporation [[q§ 30 East 42nd Street, New York 17, N. Y. 
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Max M. Kipfer is the newly elected president of Aluminum 
Seal Co., a wholly owned subsidiary of Aluminum Co. of 
America, succeeding the late John E. Sharp. Mr. Kipfer 
will make his headquarters at the new company location 
at Richmond, Ind. He has been affiliated with the Alu- 
minum Seal Co. 23 years. 

Aluminum Co. of America announces a change in loca- 
tion of its Cincinnati district sales office to 801 Enquirer 
Bldg, Cincinnati 2, Ohio. 


Col. Evan E. Kimble and Eugene L. R. Laning were guests 
of honor at a banquet recently in Atlantic City in recog- 
nition of their 50 years of service with Kimble Glass, now 
a division of Owens- 
Illinois. Col. Kim- 
ble, founder of the 
Kimble Glass Co., 
and Mr. Laning, 
treasurer of Kimble 
since 1924, each re- 





ceived Owens-Iili- 
nois’ highest service 
E. E. Kimble E. L. R. Laning award. Both Col. 
Kimble and Mr. 


Laning continue to be active in the affairs of Kimble Glass. 
Owens-Illinois Glass Co., Toledo, announces the follow- 
ing new appointments in its Closure and Plastics Division: 
M. S. Carr to the position of divisional purchasing agent; 
Peter J. Murphy of Glassboro, N. J., and George H. 
O’Donnell of Toledo to assistant division managers. 

Owens-Illinois has organized a Brewery Sales Division 
under the management of Lawrence N. Crossley and a 
Carbonated Beverage Division under management of 
Joseph M. Coghlin. R.E. Delaplane, sales manager to the 
Beverage Industries Divisions, will be assisted by Jerome 
Curran in the over-all administration of these newly formed 
divisions. 

American Coating Mills, Division of Owens-Illinois, an- 
nounces that its production facilities have been doubled 
by the addition of three new carton plants and a new 
paperboard mill: the mill and a carton plant at Elkhart, 
Ind., a carton plant at Chicago and a carton plant of 
Modern Packages, Inc., Memphis, Tenn., an affiliated 
company. 


General Foods Corp., New York, an- 
nounces the promotion of Howard F. 
Lochrie, former advertising and pro- 
motion manager of the Birds Eye-Snider 
Division, to director of marketing with 
responsibilities for all advertising, mar- 
ket research and sales promotion for 
the division. Emerson H. McWhorter 
has become manager of market research, 
Luther V. Haggerty manager of adver- 
tising and Edward Tabibian manager of 





H. F. Lochrie 


sales promotion. 


The Connecticut Chemical Research Corp., Bridgeport, 
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Conn., has been organized to serve as a private-brand 
packer and contract filler of low-pressure aerosols, with the 
following officers: Lawrence Valenstein, president; E. F. 
Helfer, vice president in charge of production and product 
engineering; H. R. Shepherd, vice president in charge of 
research and contract sales. Mr. Helfer and Mr. Shepherd 
were formerly with the Aerosol Division of Bridgeport 
Brass Co. Mr. Valenstein is president of the Grey Ad- 
vertising Agency, New York. 


Several changes to the home-office personnel of The 
Gummed Products Co., Troy, Ohio, have been announced. 
The enlarged Gummed Paper Tape Department is to be in 
charge of Robert E. Hoeffin, former treasurer of Waco 
Aircraft Co. Mr. Hoeffln will be assisted by George E. 
Miller. The Flat Gummed Paper Department will be in 
charge of Willis R. Haase, formerly Columbus district 
sales manager for the company, assisted by Robert N. 
Graham, who was previously with the Champion Paper 
& Fibre Co. The expanded Order Department will be 
under the direction of Philip W. Faulkner. 


Roy Johnson has been elected president of the Arenco 
Machine Co., Inc., manufacturers of filling machines, 
succeeding F. Atterberg, who resigned. 


A new Continental Can Co. paper-coverting plant for the 
manufacture of fibre shipping drums is under construction 
in Tonawanda, N. Y., and is expected to be in production 
by August 1948. This will be the third Continental plant 
devoted to fibre drums, the other two being operated by 
The Container Co., a subsidiary. 


The Ohio Boxboard Co., Rittman, Ohio, announces the 
election of B. M. Thomas as vice president in charge of 
production. Mr. Thomas came to Ohio Boxboard Co. in 
1946 from the American Coating Mills, Elkhart, Ind., 
where he had been vice president and plant manager for six 
years. Marc Shofer, formerly vice president of the Iowa 
Fibre Box Co., has joined the company as sales manager 
of the Container Division. 


Ronald H. Dallas has been appointed sales manager of 
Maywood Glass Co. and the Pacific Coast Closure Di- 
vision of Anchor Hocking Glass Corp., located at 3322 Wil- 
shire Blvd., Los Angeles. 


Avery Adhesive Label Corp. of Los Angeles, is constructing 
a new factory and office building in Monrovia, Calif. 
Upon completion of the plant about the first of the year 
the manufacturing operations presently carried on in Los 
Angeles and Pasadena will be combined in Monrovia. 


Charles R. Stevens, Toledo, inventor and developer of the 
Morrow-Stevens paper-wrapping and sealing machine, 
announces that he has acquired the entire assets of the 
Morrow-Stevens Division of the Morrow Mfg. Co., Wells- 
ton, Ohio, and is re-establishing this business. 


The merger of the Lynch Corp., Anderson, Ind., and its 
wholly owned subsidiaries, the Lynch Package Machinery 
Corp., Lynch Mfg. Corp., Wiley & Lett, Inc., and The 
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as seen in T I M E 


THRIFTY 
PROTECTION 
FOR “A PRODUCT 
OF GENERAL 


Here's a tough, low-cost Betner 
= yap sig largest-selling dog food to 
a —o factory-shape", And it gives 
te .: rv) — on the dealer's shelf 
al pac ed safely in strong multi- 
Paper shipping bags that cut shippi 

costs to the bone. sie 

Betner Bags are 
right answers for 
food problems. 


bag that 


Providing special, just- 
all kinds of Packaged- 
Write us about yOurs. 


Betner 
Ag MldtHte bays 


Benj C BetnerCo: 
Oklahoma City, Okla. 
Los Angeles, Calif. 


Devon, Pa. 
Richmond, Va. 
Appleton, Wis. 





AGRICO 


ang TREES ~bhi uss 
Pe OA 
é A 


And here are three other famous Betner Bags that 


perform in the packaging field with the same econ- 
omy, shelf-display value and product-protection that 
distinguish the Betner Bag for General Foods. 
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If Cost 


Is a Factor 


in your 1948 
packaging plans... 


get in touch with PETERS and find out how widely 
PETERS machines are now being used for packaging 
lard, shortening, crackers, frozen foods, macaroni, 
spaghetti and in a wide variety of other highly com- 
petitive fields. Where cartoning costs count most, 
more and more firms are using PETERS equipment to 
assure themselves of efficient, economical cartoning 
with no sacrifice in quality. 


If cost will be a factor in your packaging plans for 
1948, send us a sample of the cartons you are now using. 
We will be pleased to make recommendations to meet 
your specific requirements. 





This PETERS JUNIOR CARTON FORMING AND LINING 
MACHINE sets up 35-40 cartons per minute, requiring only one 
operator. After the cartons are set up, they drop onto a conveyor 
where they are carried to be filled. Machine can be made ad- 
justable to set up several different size cartons. 





This PETERS JUNIOR CARTON FOLDING AND CLOSING 
MACHINE closes 35-40 cartons per minute, requiring no opera- 
tor. After the cartons are filled, they enter machine on conveyor 
and are automatically closed. Can also be made adjustable to 
close several different size cartons. 


PETERS MACHINERY .COMPANY 


er At nN PACTO 
GENEPAt FFICE AND FACTORY 


4700 RAVENSWGOD AVE., CHICAGO 49, ILL 
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Toledo General Investment Co., will become effective 
Dec. 31. Lynch Corp. will operate its five plants as one 
corporation with three separate divisions, Glass Machin- 
ery Division, Par Compressor Division and Package Ma- 
| chinery Division. Executive and general offices of the 









































corporation will be at Anderson, with no change in the 
| directorate or executive personnel. 





eo 

oa Alvin E. Dodd, president of the American Management 
eee GETS THERE WITH Assn., has been awarded the 1947 Gantt Memorial Medal 
by the American Society of Mechani- 
A ST A 7 R R A % D A 5 a ESIV E cal Engineers for ‘‘distinguished 
achievement in industrial management 
as a service to the community.”’ Mr. 
The importance of attractively labeled Dodd has been president of AMA since 

products is beyond question, of course. 

On the shelves of America's retail stores, and 
in the hands of consumers, it is of the utmost 


1936 and is active in all phases of 
management, 

importance for your labels to be intact and 

factory-fresh. 


United Paperboard Co., Inc., New 

There is a Star Brand Adhesive you can York. ; P 1 h ’ “Ml 
depend on to carry your label safely and A. E. Dodd ork, announces several changes 1 

surely all the way. For assurance in routine bei personnel: Frank L. Markle, pre- 














gos Ge, or special labeling operations, stick with viously associated with the Sutherland 
s Star Brand Adhesives. Send for samples | ™ e ee : nee 
§ wttvest ebtigation. Paper Co., has been appointed sales service manager of the 
% | Folding Carton Division and will be stationed at the New 
b 





| York office. Charles H. Plogman is now sales representa- 
“MAKE YOUR IDENTITY STICK’ oe See es , ‘ 
tive in charge of the Cincinnati area, coming to United from 


i BROTHERS COMPANY the Kroger Grocery & Baking Co. O. P. Fussell has been 


SvWCE TEZE named superintendent of the Thompson, N. Y., plant. 
NEW YORK BALTIMORE PHILADELPHIA — ROCHESTER 


406 Pearl St. vin St. ' : 
OE ee | E. Nobles Lowe, general counsel and public relations 

| director of West Virginia Pulp & Paper Co., has been 

elected secretary of the company to succeed Charles A. 


Cass, who retired after 38 years with the firm. 


Union Bag & Paper Corp. has purchased the Trenton Con- 
tainer Co. and acquired a new factory building near Tren- 
ton, N. J., in which the corrugated container equipment of 
the Trenton Container Co. and additional facilities will be 
installed. The factory will be enlarged to cover 130,000 sq. ft. 


Thirteen research scientists, food and container technolo- 
gists and other professional personnel have recently been 
A complete Wine of pack added to the staff of the Quartermaster Food & Container 
agings serving the Hosiery Institute for the Armed Forces, Chicago. Burton F. May, 
and Textile Industries, in- | industrial specialist, and Raymond P. McCormick, chem- 
cluding chemically-neu- | . : i ‘ 

tral inserts, embossed glas- ist, are new members of the Container Research & Develop- 

. sines, cellophane envelopes ment Division. 


fs - 9 “Beauty-Pak your prod- 
pes) Anes ff MERE ucts” 









Robert Gair Co., Inc., New York, announces the com- 
pletion of a million-dollar plant for the Boston Corrugated 
Box Division at 170 Fawcett St., Cambridge, Mass. The 
plant is under the local direction of Gordon W. Olson, 
division manager, Frank E. Newton, sales manager, and 
Hubert D. Sewell, superintendent. 











@ , ‘ —" , 
2 Hot it eo A complete line of wrap- Roto Bag Machine Corp., 310 E. 22nd St., New York, an- 
ot-melt coated an b ean ated une mae cence u 
or laminated papers, cellophane, Aig ai a nounces the acquisition of the assets of the Kono Mead 
films, laminated greeting card, lamp film laminated papers ete. Equipment Corp., with plans to produce an improved 
shade and functional papers; heat- —_ oy al] food packagings in- cellophane-bag-making machine. 
seal label papers; frozen food cluding frozen foods. 
papers; decorative wrapping, shelf = Stock or original packag- | International Paper Products Division of International 


paper. 


.. 4, ings 
“Milgate, your assurance of quality rr 4 


ings. m Paper Co., New York, has opened a new branch sales 
Be sure with Paksure 


office at 502 Hibernia Bank Bldg., New Orleans, with H. 
Currie as the district sales manager. 


Packaging Division 784 Public Ledge Building 


E. W. Twitchell Incerparated Philadelphia 6, Pa. Ball Brothers Co., glass container manufacturer, an- 
nounces the appointment of Walter E. Black as assistant 
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At that vital moment when shoppers become buyers, 
your package may be the deciding factor in 

their choice. That's why carton selection rates primary 
consideration in your sales plans. On dealers’ 
counters or shelves it must both fell and sell to 
succeed in today’s competition. 


Whites bande eatin When your product is packaged in A.C.M. Clay Coated 
ee ae ae Cartons you can be sure that you have put your 

best “sales front” on display. Their pure white, velvet- 
smooth surface, produced by an exclusive, continuous 
process, enhances any design—adds brilliance 
greater luster and brilliance— and luster to either letterpress or offset reproduction. 
perfect reproduction in either 


WHY A.C.M. CARTONS EXCEL 


more rigid — tougher — 


better folding qualities— 


Accurate control of every step from pulp to 

finished product assures more perfect cartons, planned 
and produced to attract shoppers and turn them 
into buyers! 


AMERICAN COATING MILLS 


Division of Owens-lilinois Glass Company 

America’s Largest Producers of Clay Coated Folding Boxboard and High Quality Printed Cartons 
Elkhart, Ind. * Chicago * New York © St. Paul * Memphis * Grand Rapids 
Affiliated Company: Modern Packages, Inc., Memphis, Tenn. 


A.C.M. Clay Coated Carforms 


and carton board 
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letterpress or lithography. 








The Secret is in the SURFACE! 
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Ceurter 


MANUFACTURERS OF 


= FOLDING CARTONS: 4 
=. WINDOW & COUNTER DIs- 
PLAYS + DIE CUT SET-UP -3@ 
BOX BLANKS + PAPER CAR- 
+. RIERS + 2 PC. FLATS FOR “a 
s. STITCHEDOR METALEDGE 
= CARTONS - DIE CUT IN- ™ 
| SERTS FOR TANGIBLE * 
~~ MERCHANDISE « SUIT & a 






















» « BAKERY CARTONS - & 
PARCEL POST SHIPPERS - Samus 
-* PARTITIONS OF ALL TYPES 2 
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WESTERN CARTON COMPANY 


St. 8 .¢ Sitar? Ww aA Y 
KALAMAZOO, MICHIGAN 


CREATORS — DESIGNERS OF DISTINCTIVE PACKAGING AND SPECIALTIES 
CHICAGO SALES OFFICE — 737 NORTH MICHIGAN AVE PHONE SUPERIOR 3038-3029 





ROUND TUBES AND PACKAGES | 
Auailelle Now! 


PACKARD offers spiral-wound round tubes and containers 
in all conceivable lengths and diameters—drum-shape, long, 
thin, flat. Sturdy and light-weight, PACKARD containers 
are perfect for any dry egress Page drugs, chemicals, 


cosmetics, toys, novelties, insecticides, e 
shipping, textiles. 


And these low-cost containers are available immediately! 
Whether you choose metal-end or paper-cap, plain or 
labelled—watch your product go in a PACKARD package. 


PACKARD CONTAINER CORP. 


5811 Park Avenue West New York, New Jersey 


ectrical products, 

















Phone Union 5-5818 


















superintendent of plant services at its Muncie, Ind., fac- 
tory. Glass production has been resumed at the Hillsboro 
factory of Ball Brothers Co., which had been closed 
several months for extensive modernization. Capacity 
has been increased 25%. 


New Jersey Machine Corp., manufacturer of labeling and 
paper-box machinery, announces the opening of a factory 
branch office at 2500 W. Sixth St., Los 
Angeles, with Peter L. Heguy in charge. 


Container Laboratories, Inc., an- 
nounces that Edwin S. Worden, Jr., 
has been added to its staff as research 
executive. Mr. Worden is a graduate 
of M.I.T. 


The B. F. Goodrich Co., Akron, Ohio, 
announces the appointment of Ernest 
Hookway as operating manager of the 
recently created Plastic Materials Sales Division. 


P. L. Heguy 


Highland Container Co., Jamestown, N. C., announces an ~ 
arrangement by which Union Bag & Paper Corp. becomes a 
minority stockholder in Highland Container Co. and con- 
tracts to furnish its requirements of container board. 


West Virginia Pulp & Paper Co. announces the following 
promotions: George N. Hoover, Jr., and Ray A. Stocker 
to assistant managers of the Mechanicville, N. Y., plant; 
Melvin L. McCreary to assistant manager of the Williams- 
burg, Pa., plant and J. Lynne Ferner to general superin- 
tendent of the Tyrone, Pa., plant. 


National Family Opinion, Toledo, consumer research 
organization, announces the appointment of C. H. Judson, 
Jr., as its Eastern representative. Mr. Judson’s head- 
quarters will be located in New York City. 


Percy P. Morningstar has been appointed manager of the 
New England branch of Paisley Products, Inc., adhesives 
manufacturers, with headquarters at 79 Milk St., Boston, 
Mass. Sam Stewart will direct the Paisley branch office at 
15th and Market Sts. in the Harrison Bldg., Philadelpia. 


Rode & Brand, lithographers, announce that Herbert 
Kaufman, consultant, has been retained to direct the ad- 
vertising, sales promotion and public relations activities 
for this New York firm. 


The Syntron Co., Homer City, Pa., makers of vibratory 
equipment, announce the establishment of a branch sales 
office in Montreal, Que., at 4695 Sherbrooke St. W., under 
the supervision of C. F. A. Gray. Syntron also announces 
the purchase of the former H. K. Porter Co. shell plant at 
Blairsville, Pa., which will add 100,000 sq. ft. of modern 
manufacturing facilities. 


Phoenix Metal Cap Co., 2444 W. 16th St., Chicago, manu- 
facturer of metal and molded caps for the sealing of glass 
packages, was awarded top honors for the outstanding 
direct-mail campaign in the packaging field in the 1947 
Direct Mail Advertising Assn.’s ‘“‘Best of Industry’’ com- 
petition. 


First Award of Excellence for internal company publica- 
tions in the St. Louis area has been presented for the fourth 
time to Bemistory, employee magazine of Bemis Bro. Bag 
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The Best Labeler 





The 


Labeler for high quality 
precision of body labels, 
front-and-back labels, and 
neck labels if desired to a 
} variety of shapes of glass 
| containers up to gallon 
| size. 





Apply It With 


In The WORLD 





One of these four types of WORLD Labelers is 
likely to be the best Labeler in the world for you. 

Why? Because only the builders of WORLD 
Labelers build al/ types and devote ai] their 
design, engineering, construction, installation 
and service resources to the single objective of 
providing the best labeling at the lowest cost 





WORLD BEE-LINE | The 


WORLD TURRET 
| Labeler for low cost label- 
| ing of a quality worthy of 
| the finest products packed 
| inglass. Applies body label, 
neck label, all-around neck 
| wrap or foil, as desired. 


ee 
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for each individual case. 

Why not talk over your labeling problems 
with our nearest representative or, at any rate, 
send us samples of your labeled containers and 
tell us your output requirements so WORLD 
Labeling Headquarters can submit recom- 
mendations and estimates. 


AUTOMAT- 
I IC Labeler 
‘ has a range 
i of utility 





that makes 
i it ideal for 


The WORLD ROTARY at ge pene 
Labeler depended upon by “ *b ” ts g 
many of the biggest and = ies “aa 
best known breweries, bev- . aaa = 

erage bottlers, and food a <a 
packers, Handles round oo ee ee 
containers from 4 oz. orless 
to 32 oz. or more. Capacity 
to suit any requirement. 























frequent. 
Handles every variety of 
labeling on any size con- 
tainer. 














OVER 1000 BECK SHEET CUTTERS 


have been sold to lick the ‘cost thief’’ in cutting 
intosheets all kindsof transparent papers and other 
packaging materials. Particularly are the “FLEC- 
TRONIC-EYE”’ solving the sheeting problems of 
your competitors. Their unfailing performance 
for accuracy and high productions might also be 
the answer to your searching for profit produc- 
ing equipment. 


—NOW? 





May we answer your questions 





CHARLES BECK MACHINE CO. 
13th & Callowhill Streets Philadelphia, Pa. 
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Co., by the Industrial Press Assn. of Greater St. Louis. 

Bemis Bro. Bag Co., St. Louis, Mo., announces the pur- 
chase of a 15-acre site in Hopkins, a suburb of Minneapolis, 
for the construction of additional plant facilities. The new 
plant will be managed by W. J. Geimer. 


Phillip LeBoutillier, Jr., formerly assistant to the president 

of the Toledo Scale Co., was recently elected president of 
the Ottawa River Paper Co., manu- 
facturers of corrugated shipping cases 
and display stands and paper special- 
ties, Toledo. F. E. Smyser, former 
president, is now board chairman. 


Republic Foil & Metal Mills, Inc., 
Danbury, Conn., specializing in the 
rolling of plain aluminum foil, has 
placed Ray Everitt in charge of plant 
production. Mr. Everitt had been the 
production superintendent of the Aluminum Co. of America 
foil mill at New Kensington, Pa., before joining Republic. 


Celluplastic Corp., Newark, N. J., producer of plastic con- 
tainers and molded plastic packaging, has appointed the 
Allen-Nelson Co., 603 Boylston St., Boston, as New Eng- 
land representative. 


P. LeBoutillier, Jr. 


Einson-Freeman Co., Inc., lithographers, announce the 
appointment of J. J. Twyford as a sales representative and 
consultant on special display construction. William R. 
Tower and Henry L. Ross have been appointed repre- 
sentatives in New England. 

I. W. Preetorius will retire as vice president and general 
traffic manager of General Box Co., Chicago, on Dec. 31. 
Nels G. Wikstrom, who has been assistant to Mr. Preetorius 
for the past seven years, will succeed him as general traffic 
manager. Mr. Preetorius will continue his activity in the 
traffic field on opening his own office as freight-traffic counsel 
at 20 N. Wacker Drive, Chicago, after the first of the year. 
Construction of the J. M. Huber Corp.’s new printing plant 
in McCook, Ill., has begun with ground being broken for the 
first of several buildings to be erected on the 16-acre site. 
This marks the beginning of the company’s $500,000 ex- 
pansion program. Oncompletion in February the plant will 
produce 25,000,000 Ibs. of printing ink annually. 





Edward J. Steiger, industry consultant to the Adhesives 
Mfrs. Assn. of Assn. of America, died recently of injuries 
received in an automobile accident. 


Erwin O. Freund, president of The Visking Corp., Chicago, 
manufacturers of packaging films, died suddenly Nov. 12. 


John N. Gotwals, general manager of Philadelphia- 
Carpenter Container Co., Inc., died on Nov. 1, while 
apparently recovering from a long illness. 


S. K. Taylor, district manager of the Boston factory of 
The Hinde & Dauch Paper Co., died on Oct. 19th. Mr. 
Taylor had been with Hinde & Dauch for 15 years. 


Arthur L. Pulfrey, director of personnel relations of all 
offices and plants of National Starch Products, Inc., died 
on Oct. 30 at the age of 44. 
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BLUE 
stops thy eye...stants the sale 





PACK TO ATTRACT IN Cujkaned Bl 


“Sell Faster’... see other side.. 








PACK TO ATTRACT IN 


ALSO AVAILABLE IN CLEAR GLASS 


















Not just a container-—-but valuable selling and 
merchandising features. That’s what you get when you pack in 
rich, royal, “eye-stopping” Maryland Blue Glass. Yes, Maryland 
Blue has played an important part in the sales success 


of many famous products. Here’s why: 


BLUE MAKES YOUR PRODUCT EASIER TO SEE. 

BLUE MAKES YOUR PRODUCT EASIER TO REMEMBER. 
BLUE MAKES YOUR PRODUCT SMARTLY MODERN. 
BLUE !NSURES RICH, DISTINCTIVE APPEARANCE. 
BLUE STANDS OUT, ASSURES BETTER DISPLAY. 

BLUE ADVERTISES YOUR PRODUCT IN THE HOME. 
BLUE BUILDS PROFITS, STEPS UP REPEAT SALES. 


(Write today ... tell us the nature 


of your product and the sizes in which 
it is packed... and let us send you 
samples of appropriate stock designs. 
Or, if you use bottles or jars in large 
quantities, we'll be glad to create a 


special design for your exclusive use. 


MARYLAND GLASS CORP. 
BALTIMORE 30, MD. 


Pictured on the preceding page 


are just a few of the handsome stock designs. 
This diagram makes them easy to identify. 










I. Cabinet Square - in 4 02z. to 32 02z. sizes 
2. Chesapeake Oval - in 4 0z. to 32 oz. sizes 
3. Toilet Oval - - - in }%02z.to 8 oz. sizes 











4. Maryland Oval in 17 dram to 32 0z. sizes 
5. Squat Jar - - in 2546 dram to 18 cz. sizes 








oell Faster ...see orner side.. 
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A PRODUCT WORTH MARKING 
1S WORTH MARKING WELL 








JAS. A. MATT 


Your corrugated shipping containers offer 
you one of the most economical advertising 
mediums available. Your only cost is the 
small sum required to design and print your 
message. Distribution has already coun paid 
for. 
Just think how low the cost of readership is 
when the fraction of a cent per container 
cost covers the large number of potential 
customers who see your package. 

Matthews can help you take full advantage 
of this opportunity by designing your adver- 
tising message and providing the means of 
printing it. Why not write today for full 
information? 





AtME | 
° »> 
. 


EWS & CO. 


ARE YOU (GWORING- 


THIS ECONOMICAL ADVERTISING MEDIUM? 


~ ° 
SUL PHILADELPHIA, NEWARK, SYRACUS 


+ 
3932 FORBES STREET ls = PITTSBURGH 13, PA. 
BRANCH es ZS] PLANTS 
NE\ YORK OSTON, CHICAGO N a 


s: Cleveland Cincinnat Birmingham, Dallas 























ROTARY TABLET 
PRESS 


New series 200-25 tablet machine embodies years 
of experience in building equipment, incorporates 
refinements giving an entirely new standard of per- 
formance. 

Special features include new variable lower punch 
pull-down track plus micrometer cell adjustment 
minimizing punch and die wear and practically 
eliminating capping; solid steel tie bar; centrally 
located main drive shaft; lower center of gravity. 
Range of operating speeds is provided by built-in 
variable speed drive. Power transmitted through 
lever operated disk clutch. Special drive materially 
reduces power consumption. Standard speed motor. 
Capacity per minute: 300-800 tablets. Diameter 
of tablet 3/16” to 5/8”, maximum depth of cell: 
11/16”. Floor space: 30” X 36”, height: 60”, 
net weight: 1025 Ibs. 


ARTHUR COLTON COMPANY 


2602 E. JEFFERSON AVE., DETROIT 7, MICHIGAN 
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jiiZ-PACKER 


For Your Information 





PACKAGE FILLING MACHINES 


BENCH MODEL B-2 
(Illustrated) 
Fills from tiniest containers up to 2 lbs. 
with popcorn, frozen foods, powders, 
flakes, cereals, whole spices, etc. 
Accuracy within y; to 4% ounce. 
Weight 115 lbs. 
OTHER MODELS: B.-1 fills containers 
up to 6 ounces; B-3 upto 5)bs., B-4 up 
to 10 lbs. 
ALL MODELS: Speed of 12 to 104 
per minute. 14 H. P. Motor. 
IMPROVED MODELS e FAST e 
QUIET e ACCURATE 
e INEXPENSIVE 


The new models retain the sturdy sim- 
plicity of previous models. Of particu- 
lar importance is the totally enclosed 
driving mechanism, which operates in 
a bath of oil, eliminating wear and re- 








sulting in smoother and quieter opera- 
tion. Oil, grease and foreign material 
are kept out of the product. Cups are 
aligned with discharge spout automati- 
cally. It is practically impossible for 
machine to get out of order. 














Immediate Deliveries 


INSIST ON THE ORIGINAL WHIZ-PACKER 
DO NOT ACCEPT SUBSTITUTES 


Send us your samples for quotations 


MANUFACTURED BY 


razier & Sou 


j. 7-11 BREMOND ST., BELLEVILLE, N. J. 


a 
oo 








ROTOGRAVURE 


CYLINDERS 





A Complete Service 
All Under One Roof and 
One Management Responsibility 


® Cylinder Machining 

* Copper Depositing and Polishing 
* Photography and Art Work 

* Cylinder Engraving 

* Hard Chromium Plating 





CHAMBERS-STORCK COMPARY, INC. 


Engraving Plant at Norwich, Connecticut 


Sales Office: 
60 East 42nd Street, New York 17, N. Y. 
Murray Hill 2-2336 











Many topics of interest to manufacturers of packaged 
goods will be discussed at the Conference on Materials 
Handling which will be a feature of the second National 
Materials Handling Exposition to be held at the Public 


Auditorium, Cleveland, Jan. 12 to 16. Cost reduction in 
packaging and distribution of goods through savings in 
handling will be the major theme of the discussion. This 
will include all phases of the handling operations, from the 
viewpoint of manufacturer, distributor, jobber and re- 
tailer and will include problems of warehousing and ship- 
ping. Information about the exposition and the confer- 
ence program may be obtained from Clapp & Poliak, Inc., 
350 Fifth Ave., New York. 


Need for the continuous cooperation of government, 
educational institutions and private industry in the field of 
food and packaging research was stressed at the first meet- 
ing of the recently organized Associates of the Food & 
Container Institute in Washington last month. Speakers 
included Col. Charles S. Lawrence, commanding officer of 
the Food & Container Institute of the Quartermaster 
Corps.; Clarence Francis, chairman of the board of Gen- 
eral Foods Corp., and Franklyn B. Snyder, president of 
Northwestern University. 


A new booklet, ‘‘How to Use and Prepare Pure-Pak Ad- 
hesives”’ is available from National Adhesives, 270 Mad- 
ison Ave., New York. It describes in detail handling and 
use of bottom-seal adhesives for paper milk cartons. 


Commodity Standards Division of the National Bureau of 
Standards announces the availability of copies of Simpli- 
fied Practice Recommendation R228-47, Pallets for the 
Handling of Groceries and Packaged Merchandise. 
These may be obtained from the Superintendent of Docu- 
ments, Government Printing Office, Washington 25, D. C., 
for five cents each, discount of 25% on orders of 100 or 
more copies. 


At the recent annual convention of Gummed Industries 
Assn., Inc., held in Cleveland, Ohio, Frank A. O’Neill, Jr., 
of Paper Mfrs. Co., Philadelphia, was elected president for 





What’s doing 


Dec. 15—-17—American Pharmaceutical Mfrs.’ Assn. 
mid-year meeting, Waldorf-Astoria Hotel, New 
York. 


Jan. 12-16—National Materials Handling Exposi- 
tion, Public Auditorium, Cleveland. 

Jan. 13—-17—National Food Brokers Assn., Atlantic 
City. 

Jan. 16-17—National Pickle Packers Assn., New 
York. 

Jan. 16-23—National Canners Assn., National 


American Wholesale Grocers Assn. and Can- 
ning Machinery & Supplies Assn., Atlantic City. 
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Market-wise users or producers of containers know 
that attractive shapes and designs are a vital link in 


merchandising a product. 


It is a simple function of the Knowlton Automatic 
Convolute Paper Can Winder to produce containers 
= >» Se of ar ein wide variety and at a rate that keeps their costs 
| | " atrock bottom. One operator will turn out as many 

as 150 can bodies per minute on this machine which 
«winds and labels 5 at a time. Further adaptability 

is demonstrated in the broad variations in can body 
sizes and strengths: round or ir- 
regular shapes 134” to 8” in diameter 


or across diagonals, in 3 to 6 plies. 


Today new avenues to handsomer 
packaging at lowered costs are being 
opened by the Knowlton Automatic 
Convolute Winder. Believe us, your 
phone call or letter will bring quick 
response in the form of its applica- 


tions to your packaging problems. 


M.D. KNOWLTON 
AUTOMATIE CONVOLUTE 
PAPER .CAN WINDER 


St i See _— 
Pacific Coast R 


SOSTON BROOKLYN CHICAGO TORONTO,CAN > 
eh Ie H.W. BRINTNALL CO. 
Massach Ave. : A 
ead ' saumarons 45-53 BeaverSi. 9. Clinton St. 260 Richmond SW 15 angeles, Sen Franciaco, Seat 


ROCHESTER, NEW YORK 
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ODUCT YOUR PROUU 


more sales appeal — 


more and more 





superb specialty and box papers! 


e Metal Foils « Fancy’s « Embossed « Wood « Pyroxylin e Velours 
e Trade Marks -« Flints. 


INSTANT DELIVERY RIGHT FROM STOCK 


on most items. Without obligation write today for sample 
sheets and books. 


LACHMAN NOVASEL PAPER CORP. 
109-111 Greene Street New York 12, N. Y. 


the L 
MULTIPRESS 





IMPRINTS 
FOR 
Batch Numbers 
Folding Cartons Blockouts 
Flavors 
Paper Products Colors 
Pri 
Booklets nes 
Codes 
Labels Dates 
Sizes 


On imprinting problems consult 


B. VERNER & CO... INC. 


PRINTING PRESS MANUFACTURERS 


| 52 Duane St. New York/7, N.Y. | 
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the 1947-48 term and Arno L. Zinke of the Mid-States 
Gummed Paper Co., Chicago, vice president. Philip O. 
Deitsch continues as managing director. New members 
of the board are Russ Y. Cutler of The Tanglefoot Co., 
Grand Rapids, Mich., and Orville R. Johnson of the 
Western Waxed Paper Co. Division of Crown-Zellerbach 
Corp., North Portland, Ore. 


The latest edition of the ‘‘Handy Helper,” a guidebook for 
shipping rooms, has been published by Diagraph-Bradley 
Industries, Inc. This booklet includes correct export 
packaging procedure, as well as rules and regulations on 
marking for both export and domestic markets. It may be 
obtained by writing to Diagraph-Bradley, 3755 Forest 
Park Blvd., St. Louis, or from their local distributors. 


Rode & Brand, lithographers, are publishing a series of 
industrial studies under the title, ‘‘Facts and Futures.”’ 
The first of this series covers the frozen food industry. 
Copies are available upon request to Rode & Brand, 200 
William St., New York. 


American Management Assn., 330 W. 42nd St., New York, 
has available in pamphlet form a check list of its publica- 
tions covering advances in sales management, marketing 
and packaging during the past 10 years. 


At the 3lst annual meeting of the Label Mfrs. National 
Assn. the following new officers were elected: president, 
Ted Fleming of Fleming-Potter Co.; vice president, 
Alfred J. Weinsheimer of Magill-Weinsheimer Co.; 
treasurer, Joseph M. Davidson of Piedmont Label Co. 
Charles R. Cosby continues as executive secretary. Four 
new directors were elected: Hal W. Johnston of Stecher- 
Traung Lithograph Corp.; George R. Langlois of Muirson 
Label Co., Inc.; Carl R. Schmidt of Schmidt Lithograph 
Co.; and Henry F. Scheetz, Jr., of Fuller Label & Box Co. 


A new 24-page catalog showing display papers and rustic 
materials for spring and summer is available from W. C. 
Hurlock, Inc., 123 E. Baltimore Ave., Lansdowne, Pa. 


The Dow Chemical Co., has recently published two book- 
lets on Ethocel (ethyl-cellulose), entitled ‘“‘Ethocel Data 
Handbook”’ and “‘Recording Lacquers of Ethocel.’’ These 
booklets are obtainable in Dow offices throughout the coun- 
try or by writing to Coatings Section, Plastics Division, 
The Dow Chemical Co., Midland, Mich. 


Jiffy Mfg. Co., 360 Florence Ave., Hillside, N. J., has issued 
a Packing Chart in conjunction with the new Supplement 
#32 to the Consolidated Freight Classification #17, which 
greatly changes furniture-packing requirements. Copies 
of this chart may be obtained from the Jiffy Mfg. Co. 


Lewis-Shepard Products, Inc., 290 Walnut St., Water- 
town, Mass., announces its new Materials Handling Cata- 
log No. 23. This 86-page catalog illustrates each type of 


the company’s equipment. 


E. A. Throckmorton, president, Container Laboratories, 
Inc., and vice president, packaging division, American 
Management Assn., addressed the National Assn. of 
Photographic Mfrs., Inc., at its recent annual meeting, on 
the relationship of packaging to merchandising and dis- 
tribution. 
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INCREASE PROFITS 






Nearly every business is run for profit. 
We increase efficiencies, reduce costs, 
speed production—all to make a greater 
profit. Now, if you use bags in substan- 
tial quantity, there is a handsome profit 
slipping through your fingers if you do 
not make your own. There might be even 
more profit in bags than in your own 
products. 


Simplex Hi-Speed Automatic Bag Mak- 
ing Machines handle all of the thermo- 
plastic coated materials in rolls up to 30” 
wide and turn out up to 5000 heat-sealed 
bags per hour in sizes up to 12” x 20”. 
Buy plain or printed roll stock and make 
your own—get the quality you want— 
control your inventory—don’t depend on 
anyone for delivery of bags. 


Tell us the sizes of bags you use and the 
quantities, and the prices you pay, and 
we will submit some interesting figures 
to you. It’s a promise. Write us today. 


YU 
WRAPPING MACHINE COMPANY 


534 23RD AVENUE: OAKLAND 6: CALIFORNIA 
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Alflex +500 


the word for every conveyor need 


BOTH have a degree of flexibility that readily 
adapts them to the varied kinds of chain conveyor 
uses. Without transferring packages they convey 
on the straightaway, up or down and around 
curves! Both have universal joints which permits 
the use of anti-friction guide wheels on curves. 
Both are designed so that they may be assembled 
without use of special tools! Both are used in car- 
rousel or return strand types. Chain conveyors are 
especially adaptable for cartons, cases, cans, and 
containers. 


FOR EXTRA SMOOTH 
ACTION...ALFLEX +500 


Larger wearing surface on top and bottom of links.. Larger 
bearing areas between pins and links provide wider plane 
surface for riding packages. This results in smoother action! 


*trademark 
eensrmene 


ALVEY CONVEYOR MANUFACTURING CO. 








3205 SOUTH BROADWAY ST. LOUIS 18, MO. 


DECEMBER 1947 189 





































The Sophisticated Package 


Lustrously black jars, 
ceramically trans- 
formed out of 
standard flint jars by 
our Glass-Crafters 
shop! The jet black 
is permanently fired- 
in and is really 
swank! Available 
from stock in 1. 2, 4, 
8, and 16 oz. 





w.BRAUN co. 


Glass Containers and Closures 











¥ 316 N. CANAL ST. @ CHICAGO 6, ILL. 
347 FIFTH AVE. @ NEW YORK 16,N.Y. 




















Packaging for your 
CANADIAN 
MARKET 


Why not ship your goods to Canada more eco- 




















nomically in bulk—powders, pastes or liquids? 
Let our equipped and experienced packaging divi- 
sion do any or all of the following: 




















* store your material for packaging as desired 











* package to your specifications 














* distribute to your sales outlets 











* invoice and bank on your behalf 








We are also equipped to manufacture according to 
specifications or to complete the processing of 
concentrates . .. can operate as your complete 
Canadian division. 


























Enquiries invited 
The Howell Warehouses Ltd. 
PACKAGING DIVISION 
222 Front St. E., Toronto, Canada 
Since 1913 
















































Edited by H. A. Levey 


This digest includes each month the more important patents 
which are of interest to those who are concerned with pack- 
aging materials. Copies of patents are available from the 
U.S. Patent Office, Washington, at 25 cents each in currency, 
money order or certified check; postage stamps are not 
accepted. 





Nursing Bottle, H. H. Ganson (to Hygeia Nursing Bottle Co., 
Inc. (Buffalo, N. Y.). U.S. 2,426,927, Sept. 2. A nursing unit 
comprising a bottle having a cap detachably mounted thereon 
containing an opening centrally thereof and a nipple adapted to 
be mounted on bottle and to extend through said cap opening in 
clamping relation to cap and having a base flange for disposition 
between top edge of bottle and under side of top marginal portion 
of cap about its opening. 


Package, S. B. Hogdal, Danderyd, near Stockholm, Sweden. 
U. S. 2,427,858, Sept. 23. A box of stiff material and an un- 
slitted lining inserted therein, box having at its side panels and 
at least at one end, a set of top panels foldably connected with 
the respective side panels of box for closing the package, one top 
panel being a separate-closing flap, while remaining top panels 
are joined with adjacent top panels at corners of box, having 
lining longer than box so it can project beyond top panels which 
enables lining to stay in place during folding down of top. 


Bottle Carrier, R. T. Cox, Marion, Ind. U. S. 2,427,838, 
Sept. 23. A bottle carrier for soft drinks being trough-shaped 
in cross-sectional form and constructed from rigid sheet material 
and formed with a plurality of bottle-inserting, removing and 
carrying slots, slots being elongated in directions transverse to 
plate and flanges and end portions being somewhat wider and 
dovetail-shaped to facilitate insertion and removal of neck 
portions of bottles; handle is attached to median portion. 


Bottom-Washer Machine for Battery Cans, A. Schmidt, 
Weehawken, N. J. U.S. 2,428,098, Sept. 30. A bottom-washer 
machine for battery cans comprising a bottom-washer receiving 
die, means for feeding battery cans to a position in back of die 
and then past die, means for guiding a strip of washer material 
towards die, cutter for cutting a bottom washer from the strip. 


Pressure-Relief Stopper for Containers, G. A. Hall, Racine, 
Wis. U.S. 2,428,114, Sept. 30. A pressure-relief closure for con- 
tainers made up of a stopper having a vent channel extending 
therethrough, forming a top discharge mouth and a bottom in- 
take mouth, a button closure for the top discharge mouth, a shank 
extending from the top of the button closure, an ear extending 
from the bottom of the button closure within the vent channel 
and the closure disk having a vent bleed extending through and 
communicating with the vent channel. 


Vacuum Packaging Machine, S. H. Berch (to The Flexible 
Vacuum Container Corp., Los Angeles, Calif.). U.S. 2,428,192, 
Sept. 30. A machine with a magazine for receiving bags having 
non-re-entrant folds, which bags are arranged in the magazine 
in vertical alignment with their open end uppermost, means for 
feeding bags towards one end of magazine, means for drawing 
outwardly the foremost bag and equipped with expanding means 
for opening bags to give same a desired shape and means for fold- 
ing side seams against bag as it moves downwardly. 


Collapsible Tube, B. Bogoslowsky, Jackson Heights, N. Y. 
U.S. 2,428,261, Sept. 30. A collapsible tube comprising a tubu- 
lar body and so folded and shaped with shoulders to form two 
parallel plies of material which make up the neck, said neck being 
so formed that it forms webs, each web having two parallel plies, 
the upper and lower plies being sealed together. 


Cloth and Paper Bag, H. S. Daniels (to Union Bag & Paper 
Corp., New York, N. Y.). U. S. 2,428,266, Sept. 30. The 
method of making a paper and cloth bag which comprises forming 
an incomplete paper tube from a paper strip with edges not meet- 
ing, bending the edges thereof, applying adhesive thereto, apply- 
ing cloth thereover to complete the tube, folding and sealing the 
edges in hooked relationship and bonding paper over the folds of 
paper and cloth along the edges of the tube. 


Non-Refillable Container, E. A. Planas, Havana, Cuba. U.S. 
2,428,291, Sept. 30. A non-refilling bottle closure having in com- 
bination a circular apertured plate adapted to be seated on the 
mouth of the bottle and equipped with a cylindrical spout extend- 
ing from one side of the plate and having an apertured plate con- 
stituting a self-contained assembly adapted to be supported on the 
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NELE-SELLING PACKAGES 


®eeceeeeveeeeeeeeeeeoeoeoeo eof AYSSEN-WRAPPED 








In a market which is becoming more and more competitive, package appearance 
assumes a greater role. To attract the shopper’s eye, to impress her through 
appearance, and to create an urge to purchase, are the things a successful package 
must do. Whether your overwrap is plain or printed, it assumes an added dignity 
when placed around the carton 
by a Hayssen machine. The neat, 
square-end folds make the package 
looked dressed-up and well-tailored; 
in fact, the combination of striking 
design and Hayssen wrapping is un- 
beatable. If you are interested in 
knowing how much good wrapping 
can add to YOUR package appear- 
‘ance, write the factory today. An 
outline of your requirements will 





bring specific recommendations. 





IT PAYS TO WRAP 
THE HAYSSEN WAY 


HAYSSEN MFG. CO. °© Sheboygan, Wis. 
New York Office: 70 W. Houston St., New York 12, N. Y 


; 
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e@eee0e0e00000ee ELECTRONICLEICONTROLLED MACHINES 





Next to engaging a brilliant artist to paint ; 
your design on every package, decorating ; 
them with PALM FECHTELER ENGRADEL 
DECALS is by far the best move you could make 
PALM FECHTELER ENGRADEL DECALS give your 
package a note of distinction. They can equal 
the glamour of a flawless diamond in a black 
velvet setting, the color of a tropical bird’s plumage. : 
They are the only embossed decals that are alcohol proof. 
Plan on PALM FECHTELER ENGRADEL DECALS. 
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‘Palm , Fechteler & Co: 


20 WEST 42nd STREET,NEW YORK 18. N. Y. 
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mouth of the bottle and a sealing ring circumferentially engaging 
apertured plate and mouth and holding assembly in position. 


Apparatus for Handling Plant Products, H. C. Brest (to 
Brogdex Co., Pomona, Calif.). U. S. 2,429,386, Oct. 21. An 
apparatus for use in preparing, grading and packaging for market 
a plurality of plant products consisting of a main conveyor having 
a frame and an endless conveyor belt mounted therein with bins 
arranged at one side, means for supplying different types of plants 
at either end of belt and equipped with unloading device. 


Artificial Resin and Method of Coating Paper Therewith, 
kX. Cohnhoff, Saint Marcelin, France (vested in the Attorney 
General of the United States). U.S. 2,428,358, Oct. 7. In the 
process for manufacture of a sticking film, adding together from 
yo aie ; 7 : Pies. 

PRESSURE-PRINT is‘ special © Or—if you would like to see how 12.86 to 43.75% of one of the group of phenols consisting of crude 


ee : guaiacol, crude cresol and crude phenol, from 45.16 to 48.25% of 
printing method we have de- © PRESSURE-PRINT will look on 40% formaldehyde, from 5.33 to 5.49% of hexamethylene tetra- 


veloped for reproducing any num- —=— your container, we can do the mine, from 1.76 to 1.798% 25° Be ammonia and tannin, after 
ber of colors on any shape and size work for you in our plant. heating and cooling separating aqueous colloidal solution of resin. 


of container. Good for glass, 
plastic or metal. 





Frangible Closure for Containers, O. F. Blom (to American 
a Can Co., New York, N. Y.). U.S. 2,428,354, Oct. 7. A con- 
W ; ; ; PRESSURE-PRINT Process is im-= | tainer having an opening and outwardly extending loop portion 

¢ can install this process in your _ pervious to oil, alcohol and water. | in body wall, an imperforate friction plug reclosure cover with 
plant and teach your operators Doesn't rub off, stays brilliant. | vertical friction wall fitting within the opening and an imperforate 
how to reproduce in perfect reg- Investigate PRESSURE-PRINT frangible seal clamped within body loop and with a cover for 
jnention say wane: of cates. coder. hermetically sealing the container. 


Bottle-Carrying Tray, H. I. Richards, Arlington, Va. U. 8S. 


e 2,428,386, Oct. 7. A tray comprising rigid sheet material having 
nit lor h upwardly turned edge portions forming sides and downwardly 
turned end portions forming supporting feed, a pair of handles 


mounted on upper edge, handles being pivotally mounted to fa- 
cilitate loading and unloading of tray. 


CORP. 


Pocketed Molded-Pulp Receptacle, W. H. Randall (to Canal 
National Bank of Portland, Maine). U.S, 2,428,384, Oct. 7. A 
pack for incandescent bulbs or other pear-shaped articles com- | 
prising a sheet of molded pulp contoured to provide a number of 
individual open-top closed-bottom half pockets arranged side by 


| side with their major axes disposed transversely of and inclined 
| to the plane of the sheet, each pocket providing a neck portion 
and an enlarged bulbous portion. 
Container, C. A. Southwick, Jr. (to Shellmar Products Corp., 


Mount Vernon, Ohio). U.S. 2,428,396, Oct. 7. A knock-down 
container being a scored blank with panels secured together to 


provide an outer carton with side walls and bottom closure sec- P 
tion, each of which has a bellows folded therein, and an inner bag ¥ 
having a flat bottom and side walls with re-entrant folds. P 
a 
% 
& 




















Cherry Feeding and Orienting Apparatus, W. W. Kelly (to 
Food Machinery Corp., San Jose, Calif.). U.S. 2,428,370, Oct. 
7. A feeding and orienting apparatus for fruit-handling ma- 
chines having movable fruit-holding means for receiving fruit 
stem end up, comprising a hopper for receiving a promiscuous 
mass of stem-bearing fruit, a plurality of cup bars each having a 
fruit receiving pocket for picking up the individual fruit and 
means for supporting the cup bars for independent rotation and 
discharging means at point above fruit-holding means. 

















End Closure for Tearing Strip Cans, J. E. - (to ——— : 
Can Co., New York, N. Y.). U.S. 2,428,393, Oct. 7. In an air- 

e FOR CANS tight, sheet-metal container capable of air-tight agent a con- h 

tainer body having score lines defining a removable tearing strip t 

* FOR TUBES for opening the container, a top cover and a bottom end closure tl 

for sealing the container body and interior collar inside of body x 

ALL STANDARD SIZES AND COLORS AVAILABLE adjacent the tearing strip and having a hermetically beaded con- y 
FROM STOCK nection with the body of the can, said tearing strip terminating in 

eau a reclosure curl which attaches over a sealing gasket to make an dl 

air-tight reclosing container. c 

u 7 7 

sii em ey i atelaciaeainitis Packaging Method, H. F. Waters, New York, N.Y. U.S. ‘ 
2,428,440, Oct. 7. The method of producing a fluid-tight bag for 
ma packaging commodities, which comprises folding a sheet of flexible 
LET US QUOTE ON YOUR CUSTOM CLOSURE, material fusible at least on one face thereof around a mandrel with 
INHALER, OR ELECTRICAL MOLDING its fusible face within to bring at least two marginal edges of the 
' sheet into registering face-to-face position, to form completely 





WARREN PLASTICS CORPORATION flat fins, applying heat and pressure to heat seal the edge portions, 


whereby an erected bag with a continuous fusible inner surface is 


1900 Irvine Street formed. 
WARREN, PENNSYLVANIA Shipping Crate for Automobile Motors, H. N. Nutt, Detroit, 
Mich. U.S. 2,428,500, Oct. 7. A device comprising a cradle to 
Canadian Plant: World Plastic Corp., Ltd., Hamilton Ont. support an automobile motor and a housing for said cradle, the 
New York Office: Jesselson Sales Company, Inc., 347 Fifth Ave. cradle being provided with a pair of inwardly inclined longitudinal 
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Here’s another of many important points: NO BLANKET 
IRONS REQUIRED-a feature which, in itself, will save 
thousands of hours during press life. 





Let us give you the complete story in the booklet ‘A Story of 
Profit Opportunity.” It tells of high speed production—up to 
15,000 cylinder impressions an hour, depending upon the 
stock and type of delivery. Front and back color printing for 
any number of colors (one color for each unit). Up to 300 line 










%& You can do it with the new, completely automatic halftone screens—even on newsprint. Prints on stock from light 
DUTRO-HENDY Web Color Press. Through the useof pre- weight papers to light tag. All this means it is the “money- 
registered plates color makeready for four color jobs can be maker press’’ for newspapers, special sections, complete pub- 
handled in an hour—or /ess per color unit. Compare that lications, calendars, catalogs, labels, funny papers, directories, 
to present expensive makeready time. Multiply the standing novels, telephone books, wrappers, in fact almost anything 
time ngw required by every job run throughout a year, the on papers; faster and better. 
waste can be so enormous you won’t want to face the figures. 

Where the color setting between two jobs is approximately TWO STANDARD PRESS SIZES: 


the same (as for bookwork, newspapers, directories, etc.) you 
can knock the time down to 10 to 15 minutes per color unit. 
That’s what makes a DUTRO-HENDY an ideal press—not an 
idle press. 


45%” cylinder circumference x 372” maximum web. 
38” cylinder circumference x 51%” maximum web. 
Other sizes built to customers’ specifications. 











WRITE for “A Story of Profit Opportunity.”’ 


Watch for dates of the Working Demonstrations to be held at 
the new $6,000,000 home of Pacific Press Inc., Los Angeles. 


JOSHUA HENDY CORPORATION 


601 WEST 5th STREET « LOS ANGELES 13, CALIFORNIA 
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r KASTEK’ 


PACKAGING 
MATERIAL S 
Heat-sealable + For All Types of 


Protective Packaging ° Resistant to 
Moisture-Vapor, Grease, Liquids, 
Alkalis, Acids, etc. 


KASTEK PE* 


Cast polyethylene films, .0005”—.004”, supported 
on any industrial paper. Widths up to 60”. First 
large-scale successful bonding of polyethylene to 
industrial papers. 


KASTEK V* 
a 


ee oa 
Cast vinyl films .0005”—.004”, supported on any 
industrial paper. Widths up to 60”. Provides ex- 
cellent abrasion and grease resistance. 
These new KASTEK packaging materials are produced to 
specifications on any paper 30# or more in basis weight. 


Investigate this development in protective packaging today! 
*Trademark 
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Write for Samples and Quotations 


PLASTIC FILM CORP. 


475 Fifth Avenue New York 17, N. Y. 


MANUFACTURERS OF SUPPORTED AND UNSUPPORTED CAST 
THERMOPLASTIC-RESIN FILMS. Factory: Plainfield, Conn. 








Fabrecs... iti (010k... 
TEXTURE... (PPEAR ANCE 


let your next packag- 
ing fabric come from 
MAHARAM! Then 
you're sure of mate- 
riols that combine eye- 
cotching appeal with 


motchless quality. 

We have available numerous 
. packaging materials of every pos- 
sible type to suit your needs. 
Samples and prices sent on 


request 


For an expert solution to your 
packaging problem, whether it be 
the inside or the outside of your 
package, call on MAHARAM for: 


SATINS * BENGALINES 
VELVETS + LEATHERETTES 
DUVETYNES + DUPLUSH 
TAFFETAS © VELUR-TEX 
RIBBONS * VELOUR PAPERS 
FOIL PAPERS * RAYON 
FLOCKED MATERIALS. © ETC. 


J / / 
/FABRIC CORPORATION 


; 
/ / VSOWEST 46th ST., NEW YORK 19,N.¥.\ 


CHICAGO $T. Louis LOS ANGELES 
6 East Loke St. 927 Century Bldg. 1113 So. Los Angeles St. 
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stringers, one being hinged for outward movement, there being 
backing blocks on the outside arranged to prevent ou..ard dis- 
placement. 


Carrier, M. G. Otis and O. J. Otis, New London, Wis. U. S. 
2,428,501, Oct. 7. A box carrier adapted to receive a plurality of 
boxes having a flat bottom and removable siding and means for 
detaching the siding from the bottom to expose bottom on all 
sides and the sides of the boxes for handling. 


Self-Sealing Container for Hydrocarbon Fuels, D. S. Plumb 
(to Monsanto Chemical Co., St. Louis, Mo.). U.S. 2,428,527, 
Oct. 7. A self-sealing gasoline container comprising a self- 
sealing means and an inner liner comprising a polyvinyl acetal 
resin made with formaldehyde plasticized with diacetin. 


Receptacle and Closure Therefor, J. C. Browne, K. C. 
Browne, New York, N. Y. U.S. 2,428,782, Oct. 14. A recep- 
tacle of frangible material for food, formed with a cylindrical neck 
and an annular hold surface, the neck having a lateral recess 
formed on the end edge, a cap for same which is a disk-shaped top 
wall and a cylindrical flange integral with top wall snugly engaging 
the side wall of the neck and forming a tight seal all the way 
around the neck of the periphery, the flange having a slot indicium 
registering with the sealing composition in neck recess and car- 
ries a piercing instrument which breaks the vacuum on opening. 


Machine for Making Bags, H. R. Denton (to Moist-R-Proof 
Container Co., San Francisco, Calif.). U.S. 2,428,837, Oct. 14. 
A bag-forming machine equipped with a frame and plate thereon 
for slidably supporting a flattened tubular strip of thin, flexible 
paper-like material for movement longitudinally thereon from one 
end of said plate and including a pair of power-driven rollers be- 
tween which said strip is tightly engaged and means for running 
stripping through cutting blades. 


Carton Closure, R. Guyer (to Waldorf Paper Products Co., St. 
Paul, Minn.). U.S. 2,428,845, Oct. 14. A carton closure for a 
carton having rectangularly arranged body walls and a closure 
wall hingedly secured to one of said body walls and extending into 
proximity with the opposite wall, a double thickness fold hingedly 
connected to the edge of said closure wall and extending between 
closure wall and opposite body wall and a flange of double thick- 
ness fold folded over and lying outwardly of closure wall. 


Seal for Containers, L. L. Werth (to Kastman Kodak Co., 
Rochester, N. Y.). U.S. 2,428,951, Oct. 14. In a container, the 
combination with a pair of hollow box members adapted to be ar- 
ranged in telescoping relation to provide an inner and an outer 
box section and having an open seam between the sections, a strip 
of adhesively coated material overlying the seam and having a 
portion secured to one side of the inner section and another se- 
cured to one side of the outer section with a pair of marginal areas 
projecting from each end of the strip and in alignment with the 
portions, the pairs being adapted to be folded in overlapping rela- 
tion on opposite sides. 


Partition Strip Assembling Machine, J. E. Eilske, A. S. Jack- 
son and F. A. McCormack (to Owens-Illinois Glass Co., a corpo- 
ration of Ohio). U.S. 2,429,007, Oct. 14. Apparatus for assem- 
bling partition strips, comprising a travelling conveyor for con- 
veying groups of the partition strips through an assembling sta- 
tion and being completely motor driven. 


Loading Apparatus, W. Pirie, Powell River, British Columbia. 
Canada. U.S. 2,429,071, Oct. 14. Loading apparatus for blocks 
and the like comprising discharge means adapted to discharge a 
series of blocks substantially parallel to each other, an open-sided 
receiver for the blocks movable below the discharge means, th« 
ends of the blocks being adapted to extend beyond the sides of the 
receiver and equipped with a guiding member. 


Pressure-Sensitive Adhesive Tape, W. Eustis and G. R. Orri! 
(to The Kendall Co., Boston, Mass.). U.S. 2,429,223, Oct. 21. 
An adhesive tape, including a flexible sheet backing and a nor- 
mally tacky, pressure-sensitive, substantially non-depolymerized 
rubber-resin adhesive mass on one side, said mass comprising the 
dehydrated residue of a combined aqueous dispersion of latex, a 
normally solid resin selected from the group which consists of 
rosin, hydrogenated rosin and hydrogenated glycerol abietate. 
hydrogenated methyl abietate and a water-absorptive adhesive. 


Container With Automatic Ejecting Device, A. M. A. Rault. 
Paris, France. U. S. 2,429,328, Oct. 21. A container for cos- 
metics and the like having a container body, an axially movable 
cup adapted to contain a retractable article and slidably mounted 
in the body a rotatable sleeve coaxial with the body, a cup bottom 
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Printing Press Features 


That Greatly Reduce Production 
Costs on 4 to 6 Color Rotary 
Press Printing 


| Easy to make ready. All you need do is un- 
lock the ink carriage. Turn the carriage hand 
wheel. Step in, register plates, adjust ink roller 
or raise tympan sheet. 


Full view ink fountains, with micrometer con- 
trol, are adjustable while the press is in motion. 


Le) 


Perfect register is guaranteed on sheet deliv- 
ery or automatic hydraulic rewind. 


ww 


4 Because of the specially designed tooth in 
Hess & Barker’s bull gear, you are guaranteed 
100% hair line register all through the job, at 
exceedingly high speeds. You make no adjust- 
ments when the speed is changed on Hess & 
Barker’s press. 


5 Long, steady, trouble free runs, on glassine 
paper or stock up to 240 lb. basis, have for the 
past seven years been produced at cost well 
under all competition. 


To fully appreciate the capacity, exceedingly high 
speed and very low operating cost of Hess & 
Barker's 4to 6color rotary printing press, you should 
see the press in operation and this you are most cor- 
dially invited to do. Telephone or write for a dem- 
onstration time convenient to you. 


A full color booklet will be sent FREE on request. 


HESS «: BARKER 


PRINTING PRESS & EQUIPMENT MANUFACTURERS 
212-22 S. Darien St., Philadelphia 7, Pa. 


Telephone: Pennypacker 5-4070 
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Calif. (Far West) 


Oakland, 


@ Simplex Wrapping Machine Co., 


(South & Midwest) 


Ill. 


Miller Wrapping &1Sealing Machine Co., Chicago, 


Represented by: 


FOOT OPERATED 





ALL THE FEATURES YOU WANT 
FOR BETTER BAG SEALING 


MODELS (OF MANY) 
TO FIT YOUR EXACT 
REQUIREMENTS 












AMSCO 
HI-SPEED 


ROTARY BAG” 
SEALER 
MODEL DC 


HI-SPEED | 
AUTOMATI 
ROTARY BAG! 
SEALERg 
MODEL $ 





AMSCO 


BAG SEALER 
MODEL SS-7 





You find every packaging feature that 
“pays off’ for you in increased pro- 
duction at lowest cost in Amsco bag 
sealing machines. Maintain a fast, 
steady flow of sealed bags with no 
handling—bags automatically car- 
ried through folding, and sealing 
operations. 


Write today for No other machines offer so much for 
illustrated brochure so little! 


a, : 
a2ing 4 achinery, ine 


th AVE. » LONG ISLAND CITY I. N. Y 
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New Heavy Duty Plastic Bag 


al 


NO SIDE SEAMS 
HIGH TENSILE STRENGTH 


Flexible, transparent, heat-sealable—the H&R 
polyethylene liner was developed to meet the 
specific needs of the chemical industry. Its unique 
features give it wide application in other industries 
for the packaging of semi-liquids and solids. 


The bag has extreme resistance to chemical 
attack, exceptionally low MVT, high tensile and 
wet strength. Mass-produced by extrusion in 
seamless tubes which heat-seal to complete air- 
tight closure, it’s available in any length, in flat 
widths from Y%2” to 25”, in thicknesses from 
.0005” to .015”. 


To evaluate this new development in terms of your 
specific needs, write for samples and detailed 


information. 
ei lial Si hgh alia atin lc idl 
> AY os RR INDUSTRIES : 
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EXTRUDED PLASTIC PACKAGING 


RACE AND MILL STREETS 
BATH, PENNSYLVANIA 
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" (AMACHINE 94-7 , 


CELLOPHANE SLITTER 








Perfect Rolls 
Produced on Comachines 
Save Time and Money 
in Packaging 


Camachine 24-7 is a slitting and roll-winding 
machine for Cellophane and similar transparent 
materials, especially designed to overcome the 
difficulties peculiar to handling such products. 


WRITE FOR LITERATURE 


CAMERON MACHINE COMPANY 


61 POPLAR STREET, BROOKLYN 2, N. Y 
W. MONROE ST., CHICAGO 3, ILL 


» 


MIDWEST OFFICE: 111 
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distinct from the cup with a straight slot in the body along a gener- 
atrix; two helical recesses in the sleeve running parallel toward 
outlet end of container. 


Method and Apparatus for Forming Threaded Caps and 
Like Articles, A. F. Stagmeier (to General Foods Corp., New 
York, N. Y.). U.S. 2,429,376, Oct. 21. The method of forming 
a cap-shaped article having a threaded rim which comprises form- 
ing the article on the head of a punch by relative movement of the 
punch and a cooperating die, the punch head being grooved to 
form the thread and projecting through the die at the end of the 
forming stroke, then spreading the rim by outwardly directed 
fluid pressure to disengage the thread from the punch head. 


Cigarette Case or the Like, L. K. Stupell, New York, N. Y. 
U.S. 2,429,495, Oct. 21. A cigarette case or similar container 
consisting of a rectangular metal frame forming the side walls of 
the case and having an integral bottom flange, bottom for case 
being held in place by a bottom flange and equipped with a top 
having a metal plate mounted on outer surface of top, one end of 
metal plate constituting a closing element, the other being a part 
of the hinge element. 


Paper, Cellulose and Like Bags, A. Ashman (to E. S. & A. 
Robinson, Ltd., Bristol, England). U.S. 2,429,505, Oct. 21. A 
paper, cellulose or like bag wherein the bag bottom is formed of 
two folds of the two walls of the bag, a transverse strip of adhe- 
sive being disposed between each of the folds and uniting said 
folds together, both walls of the bag are united together by a 
transverse strip of adhesive disposed between the two walls and 
located opposite the adhesive strip of first wall fold and sealing 
both bottom-forming folds to protect against infiltration of fine 
powder-like material of contents of the bag when same is filled, 
whereby a siftproof bag bottom is provided. 


Article-Dispensing Machine, W. E. Callison, Dallas, Tex. 
U.S. 2,429,510, Oct. 21. An article-dispensing machine including 
a cabinet having an obliquely inclined false bottom and an 
article-release opening at the lowest point of false bottom, an 
article storage bin, a plurality of relatively parallel article maga- 
zines adapted to receive articles by gravity from the bin, each 
having an article-release opening in its bottom, resilient means 
for retaining articles in the magazines, means operable exteriorly 
of the cabinet for ejecting articles singly from magazines. 


Means for Erecting and Positioning Cartons, R. W. Von 
Sydow (to the Gardner-Richardson Co., Middletown, Ohio). 
U.S. 2,429,536, Oct. 21. In a mechanism of this type, spaced 
moving abutment means, spaced carton feeder and erecting means 
traveling at the same speed, a hopper for tubed carton blanks dis- 
posed above the path of carton feeder and erecting means, said 
feeder and erecting means having engagement elements for con- 
tacting the rear edge of the lowermost tubed carton in the hopper. 
withdrawing it therefrom and moving it forwardly in the direction 
of movement of the abutment means. 


Package, I. P. Wood (to Simplex Paper Corp., Adrian, Mich.). 
U.S. 2,429,538, Oct. 21. A package in which is combined an 
outer container and therewithin an oversized bottom liner form- 
ing an enclosure in surrounding relation to a contained article, 
the liner comprising a double spread of vapor-impermeable as- 
phalt and a vehicle for the two asphalt spreads including three 
paper plies, one between the two spreads and the others to the 
outside, all adhesively united, the paper ply upon the outside face 
of the liner being creped with its ruga extending in a direction to- 
ward and from the liner bottom and all plies. 


Paper Treating Method, F. P. Wood (to Simplex Paper Corp., 
Adrian, Mich.). U.S. 2,429,539, Oct. 21. The method of treat- 
ing paper including the steps of forming in a moving web of paper, 
open longitudinal corrugations inclined inwardly toward the cen- 
ter of the web from opposite sides to gather the paper from both 
sides of the web and flattening the open corrugations against the 
web. 


Carton for Powdery Material, G. M. Woodruff (to The Procter 
& Gamble Co., Cincinnati, Ohio). U.S. 2,429,540, Oct. 21. A 
blank for a dust-tight rectangular carton, having six face panels 
articulated so that the top, rear, bottom and front panels are con- 
secutively adjacent in one direction, and the left side, front and 
right side panels are consecutively adjacent in the direction per- 
pendicular thereto; when the blank is formed into a carton shape, 
one bottom corner of each side wall is formed by the overlap of 
two flaps and one panel, the inner one of said two flaps having an 
incision therein along the line where it overlies the edge of the 
other of said flaps, said incision having a direction perpendicular 
to that of the line of articulation of the inner flap. 
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EXCLUSIVE DESIGNS 
SUPERIOR CRAFTSMANSHIP 





THE STANDARD OF FINE COLOR PRINTING SINCE 1899 


ti. FORSMAN CO., 318 WEST THIRTY NINTH STREET - NEW YORK 18,N. Y.- MEDALLION 3-2570 








FROM ARTISTS SKETCH TO FINISHED REPRODUCTION 


Let our trained staff of artists and craftsmen assist 
you in obtaining a finer package for your product. 


Send your packages + + + We will submit designs 


C. HW. FORSMAN CO. 


318 WEST THIRTY NINTH STREET - NEW YORK 18, N. ¥. © MEDALLION 3-2570 
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t* OR more than a year now, the first 
\ models of the new 3%” “Cub” ex- 
truder have been in regular production. 
No longer in the laboratory or develop- 
ment stage, these units have proved their 
performance in the packaging field, so 
that the following operating data are 
based on actual records. 


The Cub is a short-barreled oil heat- 
ed extruder equipped with a 3%” screw, 
with a barrel only half as long as the 
regular 3%” extruder. It requires much 
less floor space, less horse power, 
there’s less heat loss; wear is reduced, 
and with it, maintenance costs. 


The Cub provides precisely accurate 
control of tolerances and quality to a 
degree not possible before. To handle 
all the less corrosive thermoplastic ma- 
terials, it is only necessary to change 
screws. Its compact design simplifies 
installation problems in limited spaces. 


With a capacity of up to 120 lbs. per 
hour, this new NRM Cub extruder may 
be the best size and type of equipment 
for your particular work and produc- 
tion requirements. 


For many uses, it is more economical 
to operate, resulting in direct money 
Savings to you. 


To get all the facts, write today for 
complete descriptive data and operating 
characteristics .'. . ask for full informa- 
tion on the new NRM Cub Extruder. 


more economical production 


vith the NEWEST 


To be used in the manufacture of a 
new type babies’ nursing bottle and 
for food packing, this polyethylene 
extruded product must be kept 
sterile. It is extruded 3% inches 
wide, gusseted off the extruder to 
2 inches in width. 


Photo courtesy Carter Products 
Corp., Cleveland 






EXPORT DISTRIBUTORS: OMNI PRODUCTS CORPORATION, 460 FOURTH AVE., NEW YORK 16, N. Y. 


of thin-wall packaging materials 


NRM extruder 








































Here’s the newest NRM unit for 
extruding packaging materials. 
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FOR SALE 


Immediate Delivery 





2 NEW ROTOGRAVURE PRESSES 


Newly built, expertly designed and engi- 
neered for efficient and economical pro- 
duction of 2 and 4 color labels and wraps 
ae 

foil, paper, cellophane or acetate—for wide 
range of foods, soaps, smokes, and bever- 
ages. 





@ Label applications—all types cans and 
bottles. 


e@ Wrap applications— weiners, candy, 
cheese, Cigars, cigarettes, gum, soap, sugar 
tablets—many others. 


Specifications and Prices 
One, Two-color Press. 12” web with 5” 
max. cylinder diameter. Equipped with 
electric eye and automatic cut-off. 
F.O.B. Dayton—$9,000.00 
One, Four-color Press. 18” web with 67%” 
max. cylinder diameter. Machine proper 
is complete, but not equipped with 
electric eye or motor drive assembly. 
¢ F.O.B. Dayton—$ 11,000.00 


eS These presses may be seen 
now at our Dayton Plant. 
THE STANLEY MANUFACTURING COMPANY 
Dayton 1, Ohio 





¥ Seeiats 


Now.... faster, neater Heat Sealing 
for 
HAND WRAPPED PACKAGES 





The HILLS Flush Mounting Hot Plate 
Here’s how it works. Plate fits into work table 
recess, its surface flush with table top. Package 
slides on for tight, neat seal. Wrap can’t loosen 
because package is not lifted. ; 


These are other advantages: 

* Installation is easy. Plate drop-fits into 
table. No screws needed. 

* Hot plate is chrome plated for smoother 
sliding, longer life. 

* Chromalox heating elements assure uniform 
plate temperatures. 

* Thermostatic control keeps heat right for 
tight sealing. 























Also available with legs 6 x 10 SIZE 
Write for descriptive bulletin $23.50 
790 A. Cc. HILLS & co. Phone: 
Broad Street NEWARK 2, N. J. MArket 3-3591 
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Trademarks 


(Continued from page 148) the magazine’s corporate 
name. On another occasion, the Rayon Corp. of 
America sought to register the notation ““R.C.A.” for 
use on rayon fabrics. The Radio Corp. of America 
objected to registration. It contended that the nota- 
tion constituted a complete appropriation of its corpor- 
ate name; that confusion might result and that the 
symbol was not registerable in connection with such 
fabrics. The court so held. 

Under the Lanham Act, corporate names will lose 
some of the protection they now enjoy and their regis- 
tration by another will be possible in the absence of 
possible confusion. Under the Lanham Act, the appli- 
‘ant who wanted to use the word “ Esquire” for ham- 
burger-molding machines would in all probability pre- 
vail. It should be noted that if registration had been 
refused in view of a recorded corporate title, it would 
now be possible to secure registration under the Lanham 
Act if the mark sought to be registered was in use prior 
to the formation of the corporation whose title was re- 
corded. 

The most feared stipulations in the new law are those 
which enlarge the powers of the Federal Trade Com- 
mission and the anti-trust laws through cancellations of 
trademarks. These provisions were included shortly 
before enactment and did not receive public hearings. 
They will enable the FTC to move for cancellation 
where it deems the trademark has been used in violation 
of the law. A defendant in a trademark suit might 
nullify the plaintiff’s case merely by alleging that at 
some time or other the registrant under the new law had 
violated the anti-trust laws. On the contrary, it is 
generally agreed that an infringer should never be per- 
mitted to get away with his own deliberate fraud merely 
by alleging that the owner of the mark is violating some 
other federal statute. 

An important concession to package design is the 
fact that the Lanham Act permits, for the first time, the 
use of the letter “‘R” enclosed in a circle as notice of 
federal registration. The designation “Reg. U. S. Pat. 
Off.”’ may also be used, but is not required. But with- 
out some notice of registration on the package, a claim 
against an infringer for profits and damages cannot be 
prosecuted. 

While four months is not sufficient time accurately to 
appraise and assess the merits or demerits of the new 
act, indications are that owners of established and prom- 
inent trademarks are showing a reluctance to register 
thereunder. The Patent Office itself is sounding a word 
of caution regarding the advantages versus the inherent 
disadvantages of immediate registration. : 

The issue is simple, clear cut, well defined. A mark 
is supposed to become “‘incontestable”’ if it is not chal- 
lenged by a rival within five years after registration. 
However, if the mark has become the common or de- 
scriptive name of any article or substance, such benefit 
may not necessarily result. A competitor can raise the 
question at any time. Consequently, widely known 
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CHECK THESE 
A-B-C FEATURES 


Built in power permits finger tip 
control 


TAKE THE “HAND” out of HANDLING 


Expensive sealing operations are done faster, more economically 
with the streamlined A-B-C Top and Bottom Case Sealer. A recent installation in 
, one plant saved $4000 the first year. Cases are sealed directly from the production 
line at speeds up to 60 cases per minute. It’s all automatic. No Operators required. 
Top inner flaps are tucked as bottom outer flaps are opened without disturbing 
contents of case. Glue is applied both top and bottom and outer flaps folded in 
place simultaneously. Compression unit with individual spring rollers applies even 
pressure to complete the sealing job. Unit can seal top flaps only or bottom flaps 
only. A-B-C specializes in building packaging machinery exclusively. Let an A-B-C 


specialist help solve your packaging problems. Write A-B-C 
tht (. PACKAGING MACHINE CORP., Dept. M1, Quincy, III. 
. «| eg {:) 


QUINCY, nett 


Simple, sturdy construction for 
minimum down time . . . low main- 
tenance cost 


Adjustable to wide range of case 
sizes by pressing a button 


Glue applicator and compression 
unit supported at 4 points for even 
pressure 


All main drives ball bearing 
equipped—geared head motors 


OTHER A-B-C PRODUCTS 
Automatic Top Sealer © Automatic Side 
Sealer © Semi-Automatic Bottom Sealer 
Hand Gluer © Giass Container Case Packer 


SPROSSHESESHASESSSOSOSEHSSHHHSSSHHSSHHSHSSOSSOSSHSEOEEES 





For LAMINATING— 


¢ PROXMELT 


* PROXMELT molten laminating adhesives yield eco- 
nomical, fibre-tearing, moisture proof combinations when 
used to attach glassine, greaseproof, foil, and parch- 
ment to box board. 


* PROXMELLT, in various grades, is used to laminate 
cellophane, glassine, parchment, and foil to themselves 
and to each other. 





* Applied at an elevated temperature, conventional 
combining, pasting, and waxing machines are readily 
adapted to apply Proxmelt. Write to nearest Pyroxylin 
office for further information. 


PYROXYLIN PRODUCTS, INC. 


PAOLI, PA. CHICAGO, 32 WICHITA, KANS. 


*Reg. U.S. Pat. Office. 
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40-50 CARTON FLAPS <5 
UNIFORMLY GLUED IN SRS 
60 SECONDS — Se 





THE NEW Dubin Hi-Speed 
Carton Flap Gluer applies 
an even smooth film of 
glue as fast as you can feed 
the machine. Gravity con- 
trolled platen roller auto- 
matically conforms to flap 
thickness up to 4”. Safe! 
Pressure of finger caught 
between rollers immedi- 
ately disengages drive 
shaft gearsand stops 
roller. All moving parts 
shielded by heavy bronze 
guards. Easily moved. 
Adjustable height. Quick- 
ly cleaned. Requires only 
20" x 20" floor space. 





Write Today 
for Literature 


2500 SOUTH SAN PEDRO STREET «+ 


INDUSTRIAL MACHINERY 


LOS ANGELES 11, CALIFORNIA 


MANHASSET 


4-COLOR PRESS 








MODEL ARP-4-52 
52” WIDE WEB—31” REPEAT 


THIS PRESS INVITES YOUR INSPECTION 


Equipped with all necessary easy throw offs between all ink 
rollers and cylinders 

Has impression cylinders driven from one central drive 

Has vertical and horizontal register control while press is in 
operation 


ALSO BUILT IN VARIOUS WIDTHS AND REPEATS 















MANHASSET MACHINE CO. 


255 EAST 2ND STREET P. O. BOX 231 
MINEOLA, N. Y. 
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marks may derive little benefit through registration. 
Similarly, registration invites the FTC to ask for can- 
cellation if the mark has been used in a generic sense by 


a competitor. Such a possibility is particularly true 
where the patent on the article has expired. Trade- 
mark owners fear that the commission will take full 
advantage of its prerogative. Hence, they are staying 
away from the register to avoid FTC complications. 

The year-long waiting period after enactment con- 
tributed very little to clarify the many doubts that 
exist concerning the advantages of registering under the 
new law. The tendency is to wait for clarification and 
also for inclusion of certain amendments. 





Coatings on kraft 


(Continued from page 167) are reported in Table VI. 
All the coatings increasedthe bursting strength and the 
addition of fungicides to the coating materials had very 
little effect on the bursting strengths. All the coatings 
decreased the internal tearing resistance of the paper. 
It is probable that the application of a varnish or lac- 
quer with high-solids content surrounds the cellulose 
fibres with the added compound and results in the forma- 
tion of a continuous coating as described by Mosher (4). 
The force required to tear a network is undoubtedly 
greater than the force required to tear the fused fibres. 
However, the tearing-resistance reduction is not se- 
riously large and the addition of fungicides to the coating 
materials produced only slight changes in the tearing re- 
sistance. 


Summary 


Solvent-type coating materials without and with 
pentachlorophenol and salicylanilide as fungicides were 
applied to kraft paper and tested for moisture- and fun- 
gus-proofing properties. A para-phenyl phenol-form- 
aldehyde varnish without a fungicide offered good fun- 
gus resistance to the papers when tested with four 
species of fungi. The addition of 5% pentachlorophenol 
gave slightly increased protection. The application of 
the coating materials to the kraft paper decreased the 
tearing resistance, but increased the bursting strength 
of the papers. Two of the coating materials increased 
the moisture resistance of the kraft paper. 
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Your Package is more exclusive 
with a Private Design Cap 


You can give your package a distinctive appear- 
ance by topping it with a custom-made Arm- 
strongs Artmold Cap. The designs shown here, 
emphasizing the exclusive character of the pack- 
age, may suggest ideas to you. A private design 
cap gives your package sales-stimulating individ- 
uality that can be achieved in no other way. Extra 
beauty can be gained by adding an eye-appealing 
color at small additional cost. For design and color 
suggestions and cost estimates, including mold 
costs, send a sample or drawing of your package 
to Armstrong Cork Company, Glass and Closure 
Division, 5912 Prince St., Lancaster, Pa., 
or West Coast representatives, I. F. Schnier 
& Co., Inc., San Francisco and Los Angeles. 
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TRANSPARENT PLASTIC 


BOXES e CANS 


b 


crating. 
SckeT comes Fy 


Fine for 


Novelties, 
Cosmetics, 
etc. 

Send for 


samples. 











MADE BY 


WEINMAN BROS., Inc. 
325 N. Wells St. 
Chicago, 10 

















Specialists in the Design 
and Production of Modern r 


LABELS —WRAPPERS ff \, 


Identify your products with mod- 
ern labels or wrappers. Stream- 
line your sales through attention 
getting color, proper product 
identification and eye impelling 
buy appeal. Art Press serves a 
select clientele in attractive labels 
and wrappers in both letter press 
and offset lithography. Your in- 
quiry is invited. 


9 INC. 
711-25 S. Dearborn St. Chicago 5, Ill. 















Export pack 


(Continued from page 131) shipments properly and 
adequately to insure safe delivery. 


Recommendations 


As there is no reason to believe that the conditions 
responsible for and contributing to the failure of pack- 
ing to withstand existing export hazards will change 
materially in the very near future, the following recom- 
mendations are submitted: 

1. Omit all markings on carrier containers which 
will describe item content, well-known trade names or 
the name of the manufacturer. Use blind marks. 

2. Consignee markings should be large, legible 
(stenciled) and appear on the container top and on at 
least one side. 

3. Use bold cautionary marks with respect to han- 
dling, in English and in the language of the country of 
destination. 

4. Eliminate all corrugated domestic cartons for 
any export shipment. 

5. Try solid fibreboard if and when available, where 
domestic cartons or light wood are now utilized. 

6. Band all shipments, whether wood, solid fibre or 
domestic carton. 

7. Use staples on wire-bound or band-stripped wood 
cases. 

8. Have standard-sized wood cases, to be completely 
filled by specific inner cartons. 

9. Make a complete study of inner cartons to de- 
termine strength lest, as well as tests of separators, liners, 
etc. 

10. Investigate the use of metal-corner containers to 
be used as inner package unit. 

11. Have an observer go to a Latin American port to 
witness actual handling of shipments. 

12. Pending definite standardization of specifica- 
tions, have frial shipments observed from shipper to 
consignee, with intermediate-condition reports along 
the route where possible. Use wood, solid fibreboard 
and domestic cartons for identical shipments to deter- 
mine which of these packs is the most practicable and 
economical, 

13. It is strongly recommended that the packing 
engineers and designated personnel directly connected 
with export shipments in the field of pharmaceutical 
manufacture, or a common interest, assemble at a desig- 
nated place to pool knowledge, materials and equipment 
in order to develop and produce or procure a box suit- 
able for export shipping of like products. This group 
would furnish to any manufacturer of pharmaceuticals 
information with regard to current methods and mate- 
rials used to produce the best carrier carton to meet the 
required standards and with regard to all improvements 
of materials, processes, etc. All such information would 
then be made available to the manufacturers for the 
common good of the entire group. 

14. Upon determination of the best methods and 
materials for export shipments, it is recommended that 
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Use Geyer 


JAMS 
SYRUP 
JELLIES 
CHEESE 
GLUE 
PASTE 
GREASE 
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er is a matter of record 


that the “GEYER” Filling 
Machines have ‘packed 
them in” by solving pack- 
aging problems for the 
food industry over a period 
of thirty-three years. 


Custom built, compact Fill- 
ing Machines that handle 
semi-liquids to semi-solids 
and designed from a cost 
and operating standpoint 
to be adaptable for large 
or small production quotas 
— there is your assurance 
of a Filler that has earned 
an enviable record for per- 
formance in packaging. 


Fillers are straight line with 
multiple cylinders . . . De- 
signed for CLEAN CUT OFF 
FILLING for products that 
seek their own level... 
BOTTOM UP FILLING for 


semi-solids . . . No drip 
.. Clean Filling ... Entirely 
automatic . readily 


adjustable to any size or 
shape container . . . Maxi- 
mum production output. 


The Most Prominent Food Packers 


Filling Machines 


LACQUER 
MAYONNAISE 
PEANUT BUTTER 
APPLE BUTTER 
VANISHING CREAM 
MUSTARD AND 
SIMILAR PRODUCTS 


FILLER MACHINE CO. 





PRILA.,. PA. 
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DESIGNED 
TO MAKE GOOD 
MINERAL WAXES 
BETTER! 



























Bat Se 

ie AL 3333 is 

a hydro-carbon compound, carefully 

d milled and controlled in fabrication. A 
versatile additive that is easy to 
handle. 


SERSEAL 3333 has an excellent com- 
patibility ratio with all mineral waxes 
to formulate coating, laminating and 
heat sealing compounds of the highest 
quality. 
SERSEAL 3333 is the answer to prob- 
lems of flexibility, controlled viscosity, 
moisture and moisture vapor resist- 
(\ ance, adhesion, cold flow and heat 
, seal. When blended with good waxes 
SERSEAL 3333 produces compounds 
of superior quality, assures positive 
performance and greater economy. 





IMMEDIATELY AVAILABLE 
IN 35 POUND PAPER BULKANS, 
30 GALLON 28 GAUGE DRUMS, 
CARLOADS OR LESS 


























Samples upon request 





COMMERCE OIL CORPORATION 


Formerly HARRY R. LEWIS COMPANY 


WARREN, PENNSYLVANIA 


























Package your products 
with *sales appeal 


Everett Transparent Boxes 
- Bags and Envelopes 


Attract the shopper's eye. .. up your sales 
by stressing your product's selling features. 
Everett bags in high quality DuPont cello- 
phane, glassine, etc., and transparent plas- 
tic containers are available in any size or 


quantity. 
PROMPT DELIVERY 


CONSULTATION AT NO 
OBLIGATION 


Let Everett design and build the 
right selling package for your 
product. 


EVERETT TRANSPARENT CONTAINER CORP. 
251 THIRD AVE., N.Y. 10,N. Y. » GR 3-1663 





FASTER PACKAGING WITH THIS 
PORTABLE BAGGER 


EASY TO USE 
LOW IN COST 


Designed to handle 
bagged products with a 
minimum of effort at a 
maximum speed. Simple 
adjustments for height... 
tilting forward or back- 
ward enables operatorto 
set machine at easiest 
position. Stainless steel 
trough with capacity of 
200 bags. Adjustable to 
bag sizes. Blower keeps 
bag clean and free from 
foreign matter. 








ROCKFORD 


Send today for 
Bulletin No, 12-29 


tLLeInors 


Uae) tote), a -) tek man Licmu clone cele @ie) tom la ai, felt) 


206 











a training course covering these data be instituted by each 
manufacturer to all those directly connected with such 
packing, to assure uniformity. 
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Canadian import embargo 


The Canadian order issued Noy. 18, temporarily 
barring certain imports from the United States in order 
to conserve U.S. dollar reserves in the Dominion, will 
have the effect of stimulating Canada to greater self- 
sufficiency in packaging, but the effect on American 
packaging will be negligible, the order indicates. 

The packaging supplies barred from import are 
mainly those—such as wrapping paper, fibreboard and 
paperboard containers—in which Canada has long been 
nearly self-sufficient. The tariff has made it difficult 
for American suppliers of such materials to compete in 
the Canadian market and the volume exported has 
been so small that its loss will hardly be felt. 

The only other packaging supplies mentioned in the 
embargo order are packages “‘for the packaging of goods 
for retail sale of which the component of chief value is 
copper, brass, bronze or electroplated metal’ and 
synthetic casings for meat. 

American users of packaging will be affected in vary- 
ing degree by the embargo on canned meats, poultry 
or game; canned fruits and vegetables; prepared cereal 
foods; cigars and cigarettes; toilet preparations, tooth 
pastes, etc. Most large American manufacturers of 
such products, however, have their own branch plants 
in Canada and will not be affected. 

While application of the order has not been made 
entirely clear and temporarily each case may have to be 
decided individually, it appears that American manu- 
facturers in many cases will be cali to ship prod- 
ucts into Canada in bulk and have them packaged 
there by contract packagers. Further information can 
be obtained from the Canadian Consulate-General, 


New York. 
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VICKS CO 





STEPHANO BROS., cigarette manufacturers, electroni- 
report that the metal 
detector paid for itself the first month. 


cally inspect leaf tobacco... . 


# ~ o> 
- \ i JEG Ji 


YPICAL of the precautions taken by in- 

dustry to assure 100 per cent protec- 

tion to its customers are these installations 
of RCA’s metal detector. 

Such equipment helps eliminate the last 
element of chance from product inspection 
—is assurance against the possibility, how- 
ever rare, that a bit of stray metal might 
accidentally get into your product. 

These metal detectors are placed in the 





ro ~~ 
UGH DROPS pass through this RCA metal 
detector after packaging . . . last of a series of controls 
on product purity. 
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| Detector provides 
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THIS WHEATENA metal-detector installation is con- 


tinuously on duty . . . safeguards quality of this popu- 








wed. Rat rca | ea 


lar breakfast food. 


oe 


purity 

regular production line ... can spot par- 
ticles as small as 70 thousandths of an inch 
in diameter at conveyor speeds up to 600 
feet per minute. 

The material passes through the metal 
detector’s aperture. Any metal or alloy... 
magnetic or nonmagnetic...even if 
deeply embedded, causes the detector to 
act instantly. 

The action can stop the conveyor... 


INDUSTRIAL ELECTRONICS 


RADIO CORPORATION of AMERICA 


ENGINEERING PRODUCTS DEPARTMENT, CAMDEN. N.J. 


In Canada: RCA VICTOR Company Limited, Montreal 
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KAYE-TEX MFG. CO., plastics manufacturers, use the 
metal detector to inspect plastic sheets . 
calender rolls. Speed: 115 feet per minute. 





+ + protect 


Sound an alarm . . . reject contaminated 
packages or bulk goods automatically ... 
or mark the material for later removal. 


This RCA development provides a final 
check on conventional visual and mechani- 
cal inspection methods. It safeguards prod- 
uct quality ... preserves customer good 
will. And... if your product passes 
through valuable processing machinery, 
you prevent costly repair bills. 

Full information on the RCA electronic 
metal detector is now available. Write 
Department 118-L. 
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when it's in a wooden chest, box or display case by 
ROCK. Boxes by ROCK are beautifully designed, sturdily 
built. Specializing in the design and manufacture of 
silverware chests, jewelry and display cases for many 
years has made our name synonymous with fine wood 
containers. 
You will find 
ROCK contain- 
ers ideally suit- 
able for your 
product. 





Stoughton, Mass. 
“From Standing “Timber to Pintshed Product™ 


there’s a WATLOW 
HEATING UNIT 
to fit the Job 


Of the hundreds of standard sizes 
and shapes, there's a specific 
Watlow unit constructed especially 
for your type of heating job in the 
proper size, rating and capacity. 

Whether your job is melting, 
liquefying, preheating, boiling or 
hardening, Watlow units offer 
clean, deperdable controlled heat. 
Cartridge units, immersion heat- 
ers, strip units, band heaters and 
hot plates. Available in assem- 
blies and with controls. 


Send for electrical heating 
data catalog. 


WATLOW 


ELECTRIC MANUFACTURING COMPANY 
1321 N. 23d St. St. Louis 6, Mo. 
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Sohio redesigns 


(Continued from page 138) encountered to this new and 
unusual grease quantity. 

In developing appropriate treatment for the Sohio 
dry-cleaner container, a 2-gal. lithographed tin with 
carrying handle, the designer was faced with the prob- 
lem of maintaining company identity while avoiding 
a treatment which would mark the cleaner as a “filling 
station” item. Accordingly, a cosmetic type of ap- 
proach was followed, with warm gray and white stripes 
which appeal to feminine buyers and result in a con- 
tainer which they do not hesitate to buy and take home. 
Since this item is sold in department stores and other re- 
tail outlets, as well as in Sohio stations, the appearance 
of the containers in mass displays was carefully con- 
sidered. 

A high degree of integration with the Sohioautomotive 
line is preserved through use of the stencil-lettering 
treatment on the product name and through incorpo- 
ration of the familiar trademark, which is slightly modi- 
fied in this instance with a broken rather than a con- 
tinuous line on the oval and is set against a red rectan- 
gular background near the upper left corner of the front 
panel. The rear panel duplicates the front. 

Side panels of the dry-cleaner container are devoted 
to directions for use of the product, the type being 
printed in red. At the bottom of the left panel is the 
circular emblem of the Underwriters’ Laboratories, in- 
dicating to the purchaser that the product has been ac- 
cepted as safe for household cleaning use. Sell copy on 
the front panel appears directly beneath the product 
name and is in small, upper-case letters, giving the face 
of the container a restrained, quality appearance. This 
copy reads simply: “Cleans thoroughly . . renews 
colors . . safe and easy to use.” The container is fitted 
with a screw-type metal closure. 

The related Sohio household products, which have 
not yet made their appearance in the redesigned con- 
tainers, will follow the same general treatment as that 
used for the dry cleaner. 

This company operates its own can plant in Cleve- 
land, at which all types of general-line cans, pails and 
drums are manufactured and lithographed. Stenciling 
of blank-panel containers is handled in the manufac- 
turing department as a part of the shipping process. 


Crevit: Redesign program, Raymond Loewy Associates, Chicago. 





Pliofilm on Friendship Train 


Production facilities of the Pliofilm Department of 
The Goodyear Tire & Rubber Co. were diverted re- 
cently to the manufacture of special material to be used 
in waterproofing carload lots of foods picked up by the 
Friendship Train for European relief. 

Moistureproof Pliofilm liners were prepared for 
50,000 cartons packed for overseas shipment on the 
train, it was stated. 
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We invite you to send us 
samples of your product and 
wrapper for demonstration. 


@ GREATER PRODUCTION — 
Packages 120 to 140 
wraps per minute. 

@ GREATER EFFICIENCY — 


One feeder and one packer 
to each machine. 


@ COMPLETE PROTECTION — 
Fully glues or heat seals... 
hermetically, if desired. 


@ CUTS PRODUCTION COSTS — 
More units per minute... fewer 
operatives, less materials required. 


Write for complete 
descriptive brochure. 





HUDSON-SHARP MACHINE CO. - GREEN BAY, WIS. 
Maunufiuclircrs 


— APPLIES ANY 
SCREW-CAP AT 2,000 
TO 10,000 AN HOUR 
oes DELIVERS A LEAK- 
PROOF SEAL --:-> AT 
Low COST 


Available in 1, 2, 4, © and 
8 spindle models 
Write for prices 


LONSCLILATED PALKALING MALHINERY LORP 


BUFFALO 13 ,N.YVa 
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THE SKILL 


that comes with more than 
20 years’ experience. 


THE SERVICE 


that is rendered only by a firm 
that devotes its ¢fforts to satis- 
fying its accounts. 


HE SPECIALTIES 


that make their name a byword in 
the die cutting field. 


DIE CUTTING AND EMBOSSING 
Paper * Cardboard * Rubber * Sheet 
Plastics * Thin Metals * Tek-wood 


ALSO MOUNTING AND FINISHING 
GRamercy 7-5767 Department E 


LANSK 


DIE CUTTING COMPANY 
192% GREENE ST., NEW YORK 12 


Yew Way Labeling Machines 
Cover the Entire (an Range 





From 1/4 Pints 
To Gallons 


with a Single 
Adjustable 


CRCO—New Way Model PG Industrial 
Labelers are designed to give in one quick- 
change, high-speed machine the ability to 
label the entire range of cylindrical con- 
tainers—tin, fibre or glass—from quarter- 
pint to gallon. Can be equipped with tim- 
ing device to handle containers with bale 
ears or jug handles. Changeover can be 
made within a very few minutes—no extra 
parts or attachments being necessary. Send 
for catalog and prices. 


Chisholm Ryder 


HANOVER. PENNSYLVANIA’ 





THE BEST OF 


verything 


IN LABELING 
AND CASING 


EQUIPMENT 














Cotton mesh windows 


A new type of visibility bag designed for use in pre- 
packaging bulk fruits and fresh vegetables at the ship- 
ping point has been announced by Union Bag & Paper 
Corp., New York. Called Vent-Vu, it is made of wet- 





At left, a 10-lb. potato bag has been opened to show 
how cotton mesh is bonded securely into place between 


the two layers of kraft paper. Filled bag, at right, 
shows the extent of both visibility and printing area. 


strength paper which can absorb moisture without 
breaking. The unusual feature of the new bag is a 
“window” of cotton mesh through which the contents 
can be seen. 

The new bag combines the advantages of product 
protection, visibility, air circulation and clearly printed 
brand identification. 

The new bags are entirely machine made of two or 
more layers of paper on high-speed bag machines and 
printed at the same time. This is believed to be the 
first time that cotton mesh and kraft paper have been 
combined to form a flexible container. Special ma- 
chines were designed and built to perform this opera- 
tion. A special moisture-resistant adhesive was de- 
veloped by Union Bag to bond the mesh strands se- 
curely between the paper walls, making the mesh vir- 
tually an integral part of the bag. 

The bags are made either with or without carrying 
handles, as desired. The handles, which are also 
bonded to the bag as part of the machine operation, are 
of specially treated, creped kraft paper. The mesh is 
available in four different colors to match the bag 
printing or the color of the products within. The bags 
themselves can be printed on all four sides up to three 
colors. 

Because the bags are completely machine made and 
printed at the same time, very substantial economies 
in container costs can be effected by shippers of fruits 
and fresh produce, the company says. The wet- 
strength paper absorbs—without breaking—any mois- 
ture on the fruits or vegetables when they are packed, 
or which accumulates when they are shipped or stored 
under conditions of high humidity. 
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Corley-Miller 


packaging machines 


to keep production 
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Just roll the Corley-Miller Model 
MPS to the job, plug it into any 
wall outlet for power—and pro- 
duction begins to move. .the 
quick, economical way to wrap 
almost any food product, in a 
wide range of sizes .. Cuts its 
own wrappers from cellulose or 
paper rolls .. Heat-sealing and 
glue-sealing models..Just one 
girl operates, sets it without tools 
-.One of the many CORLEY- 
MILLER Packaging Machines 
that do a hundred jobs. What’s 
your need ? 
... Write 
today! 





MACHINES FOR 


(_] Wrapping 
(_] Bag-Making 
(_] Bag or Carton Filling 


® Send for C] Bag Sealing 
C) Sheeting-Gluing 


infor mation (1 Heat Sealing (Hot 
about 





Plates & Hand Irons) 
(] Sandwich-Making ~ es 


























MANUFACTURERS OF CORLEY AND CORLEY-MILL 
| PACKAGING MACHINES 


14 SOUTH CLINTON ST., CHICAGO 6, ILLINOIS 
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Good Packaging Seales Assure 
Profitable Operation... 





Checkweighing 1 lb. When you gamble with your packaging 
ee Sanne you gamble with your profits. That’s how 
Pralines in the Joe “ 

Franklin Myers closely the two are related. Packaging 
plant, Dallas, Texas goods simply to fit the container can give 


several results, but packaging by weight 
assures a uniform package... protects you 
from overweight . . . eliminates mispack- 
aging by catching underweight . . . insures 
your profit. Speed and trouble-free opera- 
tion? You get them too. All of these fea- 
tures are built into EXACT WEIGHT 
scales. All added up these scales deliver 
the lowest per unit cost ever attained in 
industry. Put an end to your packaging 
problem by writing for EXACT WEIGHT 
scale details. 








EXACT WEIGHT Scale Model #273. 
End tower’ construction, compact 
(fits any packaging operation), short 
platter fall for speed, may be equipped 
with platter or scoop as desired. Dial 
2 ozs. over and underweight by !/2 oz. 
graduations—Capacity to 12 Ibs. 








THE EXACT WEIGHT SCALE COMPANY 
222 W. Fifth Ave., Columbus 12, Ohio 
783 Yonge Street Toronto 5, Canada 








STENCILING 


BRADLEY’S |— 


° STENCIL CUTTING MACHINES 
¢ STENCIL OILED BOARD 

¢ STENCIL INKS 

© STENCIL BRUSHES 











STENCILING YOUR 
SHIPMENTS WILL 
IMPROVE THEIR 






APPEARANCE 
AND SPEED DE- 
LIVERY. 
= 


We can furnish a machine 
to meet every requirement 
sizes 14” to 134” letters. 


BRADLEY'S 5 IN 1 STENCIL INK 
IS INSTANT DRYING — NON- 
SETTLING. PROVIDES SHARP, 
CLEAR ADDRESSES ON CAR- 
TONS, CASES, ETC. 


A. J. BRADLEY MFG. CO. 


43rd Ave. & 9th St., L. I. City 1, N. Y. 
SERVING YOU SINCE 1896 

















P.C. M-2 Adhesive 


Specially formulated to meet industry’s need for an 
IMPROVED LIQUID ADHESIVE to adhere labels to 
many difficult porous and non-porous surfaces, such as: 


TIN - PLASTICS - BRASS - COPPER - LACQUERED & VAR- 
NISHED SURFACES - CELLULOSE ACETATE - RUBBER 


ALUMINUM and many others! 
Machine or Brush Application 


Permanent, plasticized, high strength 
bond 








Effective on most difficult surfaces. 


Here are the features Wien most & . 
that make M-2 your mae umidity an temperature 


best bet among label Non-foaming. Quick tack. 
; High stability. 
adhesives: Free from objectionableodors or string. 
Non-clogging, easily removed from ma- 
chines. 
1 Gallon Can—$2.75 per gal. 10 Gallon drum—$2.25 per gal. 
5 Gallon Can—$2.50 per gal. 30 Gallon drum—$2.00 per gal. 


F.O.B. Plant, Brooklyn, N. Y. 


PAPER CHEMICALS, INC. 


(Avnesive Division) 
510 West 27th Street 


New York 1, N. Y. 
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455 women criticize packaging 


New living habits have not changed the American 
housewife’s ideas about what makes a convenient and 
desirable food or grocery-store product package, accord- 
ing to a survey just made for Sales Management Maga- 
zine by National Analysts. 

Results of the survey are published in the Nov. 10 
issue of Sales Management, based on a sampling of 455 
women in 10 cities and a questionnaire patterned after a 
previous survey made by this magazine in 1941. High- 
lights of the current findings were described as follows: 

1. Women are influenced in their preferences and 
dislikes about packaging from six angles—all matters of 
principle: Is it easy to open? Is it convenient—and 
sanitary—in storage when partly empty? Does it 
function correctly in the cooking operation? (Ex- 
ample: Is it convenient to measure baking powder or 
spices?) Does it make puchasing easier, faster or in 
some other way more satisfactory? Is the container 
re-usable? (This latter applied especially to glass.) 
Does the package in any way save time or labor in the 
kitchen? 

2. The greatest volume of adverse criticism among 
this survey group was directed against the pry-up metal 
type of closure. Reasons: Hard to get off without 
chipping glass, doesn’t re-seal tightly, doesn’t allow re- 
use of the container. 

3. The greatest volume of favorable comment 
centered on screw-type closures, both metal and plastic. 

1. In spite of all the Can Mfrs. Institute has had to 
say about tin, women are still afraid to store foods in 
opened cans. Can companies have a double-barreled 
job to do: one with consumers, one with packers, to 
combat their alert glass competition. They have new 
things to talk about. Examples: One-serving cans of 
fruit juice for quick food-service establishments. A 
new process which improves flavor and color of certain 
vegetables. Even a new wrinkle through which food 
packers can put out “separated” vegetables—as dis- 
tinguished from mixed vegetables—where food layers 
are separated by parchment. 

5. Housewives generally like the idea of buying 
fresh fruits and vegetables in clear, transparent wrap- 
pings. 

6. More than two-thirds of the respondents ex- 
pressed preference for screw caps, spouts on packages, 
window packages, inner wraps in paperboard boxes and 
re-usable containers. More than half voted against 
metal pry-up tops, corks, unstable bottles, sardine cans. 

7. Most complained-about products: milk in paper 
containers (leakage), olives (tall, narrow, unstable 
bottles, necks too narrow), sugar (packages leak), jelly, 
jam and preserves (pry-up metal caps), peanut butter 
(pry-up metal caps), cereals (don’t stay fresh—not 
enough inner wrapping), catsup (variety of complaints), 
dry foods in transparent wraps (breakage on shelf 
causes spills). 

The article reminds manufacturers that the house- 
wife views packages from an angle that differs from that 
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(c=) ELGIN Twin- 


®@ Durability of Elgin fillers and cappers proved 
by the rugged test of years. 


® Continuous research that has led to simplicity 
in design and dependable, high-speed produc- 
tion. 


@ Long experience in working with problems of 
many industries. Intimate knowledge of liquid 
and semi-liquid filling and capping. 


® Production “know-how” that means lower in- 
itial cost . . . minimum operating costs . . . out- 
standing production benefits. 


ELGIN TWIN FILLER provides greater flexibility, in- 
creased speed, accurate filling. Peanut butter, jams, 
jellies, creams, sandwich spreads, mustard, mayon- 
naise. Write for details. 


A Half-Century of Experience with Filling and Capping Equipment 


ELGIN MANUFACTURING COMPANY 


200 BROOK STREET, ELGIN, ILLINOIS 








Cylinder FILLERS 














CCOTATOTS and 
Printers 





° means the finest 


wt decoration on your 
glass, plastic or 


metal container — 





ZH — means unlimited 
production facilities — 





sects NACA: 


W) means an expert 
technical staff to solve 
your printing problem. 








PRINTMAKERS, INC. 


200 VARICK STREET, NEW YORK 14, N.Y. -« 


SURFACE DECORATORS FOR THE PACKAGING FIELD 


In Canada: 2424 Yonge Street, Toronto, Ontario 
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INTO THESE NEW BOXES? 


These new tubular boxes are ideal for packaging small 


metallic parts, giving perfect protection. 


struction of the neck makes cap tight sealing even 


matic 





OLD NEW 














Bonot'’s famous “‘Electropoint” Uhh 
Phonograph needles now arrive 
in perfect condition after being 
distributed in this practical new 
box. 


Ask for damples and priced. 

















Unique con- 


after many removals 
and_ replacements. 
Adaptable for auto- 
filling and 


capping equipment. 

















MEMAND BROS. Inv 


37-01 35th Avenue Long Island City 1, N. Y. 
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of the manufacturer himself, the dealer or the advertis- 
ing agency. The housewife, it states, is interested in 
the functional performance of the package as a part of a 
cooking and housekeeping operation. Manufacturers, 
generally, seem to underestimate the intensity of reac- 
tion in women to packages that cause cut fingers, lost 
tempers, extra work on clean-up, extra handling through 
change of container, or waste in measuring and handling. 
Those who have not polled housewives in a single study, 
or a continuing study, of their attitudes toward pres- 
ently-used packages, should do so . . . and should key 
their inquiries to the point of view of the homemaker, 
the article advises. 





Kitchen cap for effective closure 


{ 





y es @ mitten 


The plastics division of Owens-Illinois Glass Co. is pro- 
ducing and marketing, through food stores, this molded 
polyethylene ‘‘kitchen kap,”’ intended as a permanent re- 
seal cap for coffee jars. Because of the flexibility of poly- 
ethylene, the cap is said to give a re-seal more effective 
than that usually obtained with the factory-sealed metal 
cap, once it has been pried off. It is expected that the 
convenience of this reclosure, with its finger tab, will 
increase the popularity of the coffee jar among housewives. 





Paper priority for British foods 


Packaging priority for food firms is a feature of the 
latest emergency recommendations issued by the Na- 
tional Assn. of Paper Merchants in Britain to member 
firms, advising on best use of limited paper reserves. 

Paper stocks in Britain are vastly below present 
requirements and already crisis measures have been 
adopted many industries to curb still further the 
use of paper. In this emergency, food packaging is 
being given second priority, the needs of all export 
trading coming first. 

The association in a recommendation to members 
urged that first consideration in all cases be given to 
requests for all classes of paperboard “required in the 
furtherance of export trade” and that next in order of 
priority be “food products and other essential goods,” 
followed by “printing and writing papers for require- 
ments essential to commerce for effective trading.” 
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NEW mrm fillers 


INTRODUCED AT THE 
NEW YORK CHEMICAL EXPOSITION 


mrm 
GRAVITY CAN FILLER 


FILLS l-and 2-gallon cans, quarts or pints. 


Recommended 
for containers 
not adaptable 
to filling by 
vacuum or 


pressure. 





mrm 
MODEL “B" 


Small Adaptable Vacuum Filler 
4-6 SPOUTS— 


Mounted on Casters 


Excellent fill-in for short 
runs or small production 
requirements. 





WRITE FOR DETAILS—NO OBLIGATION 


Prompt Deliveries 





@® MODERATELY PRICED TO 
REACH ALL MANUFACTURERS 

@ NO SKILLED OPERATION OR 
MAINTENANCE NEEDED 

@ PARTS ARE SIMPLE—FEW— 
INEXPENSIVE 


CONSULT US ON YOUR PACKAGING PROBLEMS 


et ge ee MP-127) 








custom designed and built fillers and conveyors 


191-193 Berry Street, Brooklyn 11, N. Y. 
EVergreen 7-3936 
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OF 3-WAY SAVINGS 
FOR GLASS PACKERS 


LOSE-UP 


...on the ERMOLD 
Semi-Automatic Labeler! 


Saves Time—Changeover from one size jar or bottle to 
another is quick and easy. In a matter of minutes, it’s 
ready to go—on another product in your line. 


Saves Equipment— Onze Ermold Semi-Automatic Labeler 
is enough to take care of a wide variety of sizes, styles 
and shapes ... from gallon containers down to tiny 
ampules. 


Saves Maintenance Costs—Simple operation and sturdy 
construction — especially of moving 
parts—reduces machine jamming, up- 
keep and repair bills to a minimum. 


. « « For volume output of standard- 
ized lines, your best bet is the Ermold 
Automatic Multiple Labeler. It labels 
4, 6, 8 or 10 jars or bottles at one time 

.- on sizes from splits to quarts... 
at an economically slow speed of 
only 20 cycles per minute. 





Over 67 years of labeling leadership 


™ 


EDWARD 


Founded 1880 


COMPANY 


Incorporated 1912 








652 HUDSON STREET, NEW YORK I4, N. Y. 
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YOUR PACKAGE | 


WITH THE | 


“PACER” MODEL 












EMBOSSES TRADE-MARK OR | 
NAME RIGHTINTHE SEAL | 


Lend prestige to your package... 
individualize your product! No extra 
time ... no extra labor... no extra 
material required. Name or trade 
mark can be embossed while bag is | 
heat sealed in one simple operation! 
One of many exclusive features avail- 
able with Heat Seal-It Equipment. 


Automatic and Foot Power Heat Sealers; Rotary Heat 
Sealers; Hand Sealing Irons; Bag Making Machines 


WRITE FOR CATALOG 


HEAT SEAL-IT COMPANY ff 


4316 LANCASTER AVE., PHILADELPHIA 4, PA. | 
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Atlantic City’s Hotel of Distinction 


The Ideal 
ation e Beautiful Rooms e Salt Water 
Baths e Glass inclosed Sun Porches e 
Open Sun Decks atop Delightful 
Cuisine Garage on premises. 


Hotel for Rest and Relax- 


Open All Year 


Fiesta Grill & Cocktail Lounge 
Favorite Rendezvous of the Elite 


Exclusive Pennsylvania Ave. and Boardwalk 
























Produce packaging 


(Continued from page 111) cents. All of these esti- 
mates of premium price were on the condition that the 
packaged produce be of superior quality. 

Of the 37 replies frem retailers on the type of package 
preferred for lettuce and cauliflower, 21 favored the in- 
dividual head wrapped with transparent material with- 
out the use of a boat, carton or tray and 16 favored an 
overwrapped carton or tray. 

Preference toward the plain cellophane wrap was based 
upon the greater visibility afforded by this type of pack- 
age. Those preferring the overwrapped boat like its 
ease of display and appearance on the retail stand, its 
ability to pack better in the shipping container and in 
the shopping bag. It is interesting to note that several 
retailers like the plain-wrapped head for exactly the same 
reasons. 

Of 36 replies to the question of where packaging 
should be done, 18 retailers believed that packaging 
should be done at the shipping point, 13 believed it 
ought to be done by wholesalers and five by retailers. 

Retailers generally agree that they should not do the 
packaging, but that it should be done by wholesalers or 
shippers. Which of these two should or will do it is sub- 
ject to many “ifs” and “‘ buts” in the minds of retailers. 





Cado up front 


(Continued from page 141) it was previously thought 
unnecessary; there is a flexibility that allows small 
packages to be interchanged in the larger cartons and 
economy of packaging has been maintained. The fact 
that the packaging production meant less than a 5% 
increase in costs and has resulted in doubling and even 
tripling product sales in stationery stores is proof that 
this packaging has been effective and successful. 

From its packaging efforts this company has learned 
much about merchandising and will put this knowl- 
edge to work. Actually, two new developments may 
be accredited to this new-learned knowledge. The 
first involves selling the Fountnbrush with six different 
colored tops (a factor which has attracted feminine 
buyers as well as male). The second is the intro- 
duction on the market of a de luxe gift package for the 
Gold-Tone Fountnbrush which will be retailed in a gold 
box that will, it is hoped, make an attractive show-case 
package and inspire a gift business. 


Crepits: Design, Julius Bronstein & Associates, New York. 
Bozes and cartons, Box Specialty Co., Brooklyn. Display, Crea- 
live Displays, New York. 





ADDENDUM: Jesse Jones Box Corp., Philadelphia, is the de- 
signer as well as the manufacturer of the box-type record album 
illustrated on p. 105 of our November issue. 

CORRECTION: In the item on the new display for O’Sullivan 
Rubber Heels, ““MopErRN PackacINc,” Nov., 1947, p. 136, an 
error was made in crediting the lithographer. The display was 
lithographed by Brett Lithographing Co., Brooklyn. 
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Season's 
Breetings 


T O ALL our customers and 
friends we send sincere 


Holiday Greetings and best 














wishes for a happy, healthy 


and prosperous New Year. 


Phe SERS FPR 


PARTITION CORP 


Manufacturers of Partitions for Paper Boxes 


647-649 LEXINGTON AVE. 
BROOKLYN 21, N. Y. 


Telephone: FOxcroft 9-2129 
GREG REE ES «S 
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KINKS IN YOUR PACKAGING LINE? 


Our job is to supply standard equipment to do 
standard packaging jobs like wrapping, sealing, 
conveying and filling. 


We also design and engineer efficient packaging 
systems and design and build special machinery 
for special packaging needs. 


If you need any kind of help in setting up or 
modifying a packaging operation, we'd like to 
consult with you. 





PRRs hase 


This compact filling and sealing set-up for coffee bags is 
low in cost, easy to operate. Speeds of 35 to 40 bags 
per minute with one unskilled operator. 


WRAP-ADE MACHINE co. 


778 Bergen Street ° Brooklyn 16, New York 
Phone: NEvins 8-8052 








PRINTED 
CELLOPHANE 












POTDEVIN 


MULTI-COLOR 
ANILINE PRINTING PRESSES 


CELLOPHANE 


Rolls of cellophane printed on this POTDEVIN can be con- 
verted into printed bags on POTDEVIN Cellophane Bag 
Machines or used as wrappers for products 














such as candy bars, bread, etc. 
Write for further information. 











POTDEVIN MACHINE CO. 


EST. 1893 
BROOKLYN 18,N. Y. 


POTDEVI 
1244 38TH ST. 











Shipping container research 


Determination of the principal causes and prime re- 
sponsibility for shipping losses to packaged goods marks 
the progress being made by the Shipping Container 
Institute, New York, in their goal of reducing loss and 
damage to packaged goods, according to T. J. Gross, 
managing director. 

The initial nation-wide study, extending over 13 
months, investigated the life cycle of more than 700,000 
fibre shipping containers in an effort to ascertain reasons 
for damage to packaged freight. This study is the first 
step of an extensive research and educational program 
to reduce the sharply increased amount of shipping 
damage. 

The actual need for and importance of this program 
are demonstrated by the amounts the railroads alone 
were forced to pay out in damage claims—$78,791,370 
in 1945, rising to $94,300,672 in 1946. 

Extending from May, 1946, through July, 1947, the 
survey studied a total number of 711,808 containers, 
which were carried in 502 freight cars from coast to 
coast and from border to border. Of these containers, 
5,177 were reported damaged on arrival. 

{arly results of the Shipping Container Institute’s 
study indicate that a major share of the responsibility 
for shipping damage must go to the shippers and their 
personnel. Findings bear out that faulty, careless 
loading practices are a main cause of damage to freight 
shipments. 

Most critical hazards appear to be rough handling dur- 
ing loading (especially dangerous to commodities in 
glass), excessive slack in the car due to failure to load 
tightly, weak or inadequate bracking, and nails, wires, 
straps and boards left in the cars from previous use and 
not removed before loading—all causes under the 
shippers’ control. 

The carriers also appear to be responsible for an im- 
portant share of the hazards resulting in the high rate 
of shipping damage. Rough handling, leaky freight 
vars, broken floors, floor racks and car walls appear to 
be the greatest damage causes under the railroads’ 
control. The study indicates that most of the damage 
occurred in freight cars in bad condition, the least 
damage in freight cars in good condition. 

Shipping-box manufacturers expect that they them- 
selves will also be able to contribute to the reduction of 
loss and damage through scientific advances in fibre- 
board manufacture and box construction. As part of 
the Shipping Container Institute’s program, studies are 
being carried out by the impartial Institute of Paper 
Chemistry in Appleton, Wis., testing different fibre 
box materials and constructions. 

The Shipping Container Institute was founded by a 
group of fibre-box manufacturers to provide technical 
information to the fibre industry and to conduct funda- 
mental research. Its purpose is not to promote, but 
to find out—and to make its knowledge available to its 
members and the users of their products so that present 
conditions may be improved. 
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The bottle illustrated is A-4289 ... an ideal selection for a liquid deodorant 
... the closure, one of our new decorative Empress line. 


IT WORKS WONDERS... 


the container that’s exactly right for your product 


A selling package must be suited to your product one that fills your product’s special requirements. 
in every respect—the right size, the right shape, 


Your distinctive label treatment assures your 
the right type of closure, the right look! 


package individuality; the familiar O-I trade mark 
The stock Duraglas drug, chemical and toiletry assures dependable strength, accurate capacity, 

line offers more than 1400 different bottles that long-lasting luster. 

are economical in original outlay, economical on Let us help you select a Duraglas container and 

the filling closure that will help to se// your product! 


OWENS-ILLINOIS GLASS COMPANY, TOLEDO 1, OHIO Branches in Principal Cities 
DECEMBER 1917 219 














All classified advertisements payable in ad- 
vance of publication. Rates: $5.00 up to sixty 
words; enclosed in border, $10.00 per inch. 








WANTED—ASSISTANT superintendent, for integrated Folding Carton 
plant in Midwest, to handle floor work, supervising production and 


quality control. Box 587, Modern Packaging. 








WANTED—Production Manager for integrated Midwest Folding Carton 
plant, to take over such duties as ordering board, making layouts, super- 
vising production records, etc. Such previous experience desired, but 
not essential for young, aggressive man with right back-ground. Box 
592, Modern Packaging. 





HIGH SPEED ROTOGRAVURE. 


complete with unwind, rewind and drying equipment. 


One to five color 26” roll feed, 
Brand 


new. Immediate delivery. 


Precise Engineering Company 
400 West Madison Street 
Chicago 6, Illinois 











DEPARTMENT AND PROJECT Engineer—Graduate Mechanical Engi- 
neer. Thirty to fifty years of age with broad experience in industrial 
machine manufacturing. Specialized experience in design and develop- 
ment of packaging machinery required. Please include complete em- 
ployment, educational and achievement record and salary required in 
initial reply. General Mills, Inc. Mechanical Division, Personnel De- 
partment, 1620 Central Avenue, Minneapolis 13, Minnesota. 





FOR SALE: 5 new 1947 Model H Battle Creek Bread Wrapping 
Machine Company’s wrapping machines, equipped for applica- 
tion of photo-electric control. These machines have never been 
used and are convertible for cartons from 1” to 4” wide, from 
54” to 144” thick, and from 2” to 5” high. The maximum cut-off 
is 114%”, the maximum roll width is 1344” and the maximum 
production is 80 cartons per minute. Write Purchasing Depart- 
ment, Kellogg Company, Battle Creek, Michigan. 











Wanted part time Sales Representatives—Displays and Decalcomanias 
made by America’s finest silk screen process. Our artistic ability of de- 
sign is fresh & modern. Advertising agencies appreciate our workman- 
ship. If interested in the best and are in an allied field, write Spielman 
Company, Inc., 1330 Vine St., Phila. 7, Pa. 





PACKAGING SUPERVISOR industrial or mechanical engineering 
background. Methods analysis, production planning and layout 
experience in drug field. 


Box No. 607, Modern Packaging. 











EXECUTIVE AVAILABLE, thorough knowledge all forms packaging, 
paper, plastics, other materials. Keenly alive to merchandising, sales 
er ag and creation of ideas, with many to his credit. Mature sound 
business judgment. Capable developing entire packaging program or 
administrating package production organization. ately general man- 
ager paper converting plant. Reply Box 608, Modern Packaging. 





For Sale—1 Model ‘B’ S.& S. Wrapper 1 Model ‘B’ Globe Automatic Gluer. 
Located-Midwest plant. These machines operated asaunit. Reply Box 
609, Modern Packaging. 











Salesman, salaried. For leading paper manufacturer, Northern New 

Jersey. ust have connections with buyers of printed box covers, lab- 

els, printed wrappings, paper etc., and syndicate chain buyers of printed 

—— novelties. Write full details and salary expected. Box 610, Modern 
ackaging. 





Sales Representative wanted by first class Eastern fabricator of 
acetate and plexiglass with excellently equipped factory having 
patented process for sheet molding of compound shapes with ex- 
ceptionally low mold cost for individually styled transparent 
We 
manufacture everything from transparent boxes 1” in length to 


packaging, displays and miscellaneous industrial formings. 
baby bassinettes. Our position in the field will bear investiga- 
tion. The man we are interested in must have previous suc- 
cessful selling experience with plastics and definite contacts. 
Liberal commission basis. Only those giving detailed informa- 
tion in first letter will be considered. Box No. 611, Modern 


Packaging. 















INDUSTRIAL DESIGN Associates—offering complete product design, 
development and model building service. Would like live wire repre- 
sentation for services offered—exclusive territories available. Home 
office located in eastern metropolitan area—attractive commission basis 
to start. Reply box 627, Modern Packaging. 





FOR SALE: Clipper cellophane bag making machine. In good condi- 
tion. 


Reply Box 612, Modern Packaging. 
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Publication reserves the right to accept, re- 
ject or censor a classified copy. 








Wish to purchase printing equipment for running Heat Seal labels up to 
3 colors. Reply Box 613, Modern Packaging. 





Wanted—Brightwood Box Machine—Standard, either Rotary or Top 
Feed. State details including age, condition and price; also where 
machine can be inspected. Box No. 614, Modern Packaging. 





Wanted—Aniline Press two to four colors 42” to 48” wide, preferably with 
slitter and rewind, Cohoes Envelope Company, Inc., Cohoes, New York. 





HEAT SEALING MACHINES FOR SALE. Five Automatic Scale heat 
seal machines with thirty inch bars and spare parts. Good condition. 
Also one Fry heat seal tubing machine mounted on steel table. Excel- 
lent condition. Price right for quick sale. Adhesive Products Corp. 
1660 Boone Avenue, New York City. 








SALESMAN desires to build permanent N. Y. sales and service for re- 
sponsible manufacturer. (Past 8 years in purchasing, advertising, 
displays, printing, packaging. All phases materials, processes.) 
Exceptionally strong graphic arts background, including sales. Wide 
friendship among buyers and influencers, mostly in cosmetics, whiskey, 
and agencies. No high-pressure sales propositions will be considered. 
Box 615, Modern Packaging. 





Chemical packaging supervisor: Seeking position in same capacity. 
Experience in chemical, drug, and ampoule packaging. Pharmacist, 39 
years of age, married, salary open. Reply Box 616, Modern Packaging. 





SALESMAN WANTED—Exceptional Opportunity for man experienced in 
folding carton and set-up paper box lines. Protected southern territory, 
large expanding Southeastern manufacturer. State age and full qualifi- 
cations first letter. Box 617, Modern Packaging. 


AUTOMATIC PACKAGE WAXING MACHINE. Complete with variable 
speed conveyor, wax pump and heating elements at all points. Will take 
packages automatically from package line and deliver them coated. 
Maximum package size, 12 inches square, any length. Can be used for 
any liquid coating. Used one year. Cost new $6000.00 Write Box 618. 
Modern Packaging. 








WASHINGTON, D. C. Representative available full or part time. 
Experienced in private industry and Government. Extensive 
packaging background including war service packaging. In- 


quiries solicited. Box 619, Modern Packaging. 











WANTED—Brightwood Box Machines—standard or universal models. 
Box 620, Modern Packaging. 





FOR SALE—Taber Thermo Folder machine (180° fold)—also Electronic 
Bar Sealer 144, K.W. tooled up for sealing rigid transparent con- 





tainers. Both units bought this year and used only slightly. Box 621. 
Modern Packaging. 
MANUFACTURERS AGENT available for Washington, D. C. and 


vicinity 20 years industrial experience, 5 years Government experience in 
packaging field. Box 622, Modern Packaging. 





SALESMAN WANTED: Packaging experience. State background. All 
replies will be held confidential. Box 628, Modern Packaging. 





FOR SALE: Package Machinery wrapping machine, model FA. Over- 
wraps flat envelope 15/15” by 25/s” with heat sealing cellophane or 
other heat sealing materials. Good condition, bargain. Beltex Corp- 
oration, 513 Washington Avenue, St. Louis 1, Missouri. 


WANTED, MANUFACTURERS’ representative for moisture-vapor proof 
packaging conforming to Army, Navy specifications, complete line spe- 
cialty packaging Box No. 623, Modern Packaging. 








SALES EXECUTIVE—seeks to represent supplier or suppliers to per- 
fume, cosmetic and allied industries. Excellent buyer contacts, having 
served the trade for 18 yrs. Thoroughly conversant all phases packaging 
design, formula. Aggressive, responsible. Capable of leading sales or- 
ganization. Desirous locating New York City. Travel if necessary. 
All correspondence strictly confidential. Box 624, Modern Packaging. 


WANTED, SIMPLEX #10 and #7 heat seal bag making machines. Write 
best offer serial number condition. Box No. 625, Modern Packaging. 








FOR SALE—Steel Parts Standard all Steel Conveyor, 30” wide, lengths 2- 
50 ft., 2-80 ft., 2-100 ft., equipped with individual drives, cap. 100/ per 
square ft. any speed up to 60 F.P.M., motor data 3/60/220/440, nearly 
—* available immediately. Surplus & Salvage Co. Inc., Jamestown, 


WANTED, MOISTURE-VAPOR proof barrier paper in rolls or sheets. 
Reynolds Valley Shellmar, etc. Box No. 626, Modern Packaging. 
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It is very important that all the rich, tempting, sales-winning 
goodness of your product reaches the ultimate consumer. That 
is why you should get the full measure of protection afforded by 
West Carrollton Genuine Vegetable Parchment. Poultry Packers, 


for example, know from long experience that this parchment has 


Y great strength—and keeps this strength wet or dry—is grease- 
Uf 
VY UY resistant, odorless and insoluble. This fine parchment is ideal for 
My 
Yj ( i\ meat and dairy products of all kinds. Specify West Carrollton 
4 


WY Genuine Vegetable Parchment. Complete facilities right in our 
YY plant for printing (in special inks) in one or more attractive colors. 
. ? = 
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GENUINE VEGETABLE 


Parchment 


WeEst CARROLLTON PARCHMENT Co. 


WEST CARROLLTON, OHIO 
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Mor dandising Vu 


OLD IN EXPERIENCE — MODERN IN EQUIPMENT 


ROLLING ALUMINUM FOIL is an art, accomplished 
through the medium of experience, coupled with 
machinery of the latest design. Our key per- 
sonnel have an average of over 20 years’ ex- 
perience in foil rolling and processing and our 


equipment is the finest in the world. 


PROCESSING ALUMINUM FOIL is also an art, re- 
quiring experience and properly designed equip- 
ment. While we constantly devote our efforts 
to rolling the highest quality foil, our many years 
of experience in processing is available to you 


for the asking. 


MILL ROLLS FOR CONVERSION, OR SPECIAL 
WIDTHS FOR AUTOMATIC MACHINE WRAPPING 


< " GOCHRAN FOIL COMPANY, INC., LOUISVILLE, 10, KENTUCKY 


Sales Offices 
600 - 15th Ave. South 632 Fisher Building Gothic Suite » 527 Lexington Ave. 238 West Wisconsin Ave. 2032 Eust 22nd St. 
Minneapolis 4, Minn. Detroit 2, Michigan New York 17, New York Milwaukee 3, Wisconsin Cleveland 15, Ohio 
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ABC Packaging Machine Corp... 201 


Agency—L. W. Ramsey Apv. AGENCY 
Ace Carton Corp....... ice: | Team 
Agency—BisBERNE Apv. Co. 


Atme Paper Box Co............. 55 
Agency—NewBy & Peron, Inc. 

Aluminum Co. of America..... -t9, 91 
Agency—F utter & Situ & Ross, Inc. 

Alvey Conveyor Mfg. Co......... 189 
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American Can Co..........eee0. 70 
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American Coating Mills........ 179 
Agency—CartTEr, Jones & TayLor 

American Cyanamid Co......... 17 
Agency—Hazarp Apv. Co. 


Amsco Packaging Machinery, 
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Agency—Cayrton Inc. 
Anchor Hocking Glass Corp.... 
Agency—THE Griswo_p-EsHLEMAN Co. 
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ol, 61 
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. AGENCY 


Bakelite Corpiecccsccccesscccces ED 
Agency—J. M. Martues, Inc. 
Beck Machine Co., Charles...... 182 


Betner Co., Benj. C............ - maa 
Agency—Lamp, SmitH & KEEN, INc. 
Bingham Bros. Co........ wieiorecceie, anetan 


Agency—REA, FuLLER & Co. 
MO NIER ore, c:afevarsss wisiereisie ich ores aieieis 58 
Agency—JAMES THOMAS CHIRURG Co. 
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Introducing 
Plastafol 





The New 
ALL-TRANSPARENT 
FOLDING CARTON 


A window-clear plastic bor at a new 


low cost. 


Ships flat . . . folds into shape in 


fractions of a second. 


Available in large runs . . . tuck-end 


or glue-end. 


Your message printed in permanent, 


scratch-proof color. 


Now you can give your product all the extra sales appeal 
of individual packaging in transparent plastic cartons— 


at new low cost. 


The new 100% transparent PLASTAFOL carton costs 


less per unit because it’s mass produced by a patented 


process. 


Folded flat for shipment, the PLASTAFOL carton 
saves freight—can be set up fast, by machine or by 


hand, with big savings in labor charges. 


For very slight additional cost, we print your message 
on PLASTAFOL cartons in colors guaranteed not to 


scratch, rub or wash off. 


Don’t miss this new merchandising opportunity. Write 


today for information. We welcome comparison. 


* Trademark 





“a 


TROTH - BRIGHT - PAGE 


Main Office and Plant: Sales Office: 
Paoli, Pennsylvania Land Title Building, Philadelphia 





\ 


The PLASTAFOL carton is protected by present and pending patents. 
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"This advertising message, appearing in 4-color cover position in NEWSWEEK is 
developing business for Monsanto Lustron molders and fabricators." 


“to sell gq 


To present a connoisseur’s cheese, Kraft 
Foods Company wanted something dis- 
tinctive, something exquisite in a pack- 
age. The result . . . after two years study 
and work by Kraft and Monsanto plas- 
tics technicians . . . this first nationally 
sold food product in a molded re-use 
container, made of sparkling, crystal- 
bright and clean Lustron. 

How ideally does Lustron’s unique set 
of properties fit this application! First 
of all, consider the beauty of the ma- 
terial, its shining brilliance (as well as 
the rainbow choice of colors). Then look 
at Lustron’s light weight, important in 
all packages. Also the relative low cost, 


and the ease and speed of manufacture 


226 


uality....look the part” 


a ys 


Boxes molded by Gen- 
eral American Traas- 
portation Corporation, 
Chicago, Illinois. 


LUSTRON 


A MONSANTO PLASTIC 


BOXES 


for 


Camembert Casino 


for example 


in mass production techniques. Consider 
Lustron’s freedom from taste or odor, 
the resistance to acids, alkalies and 
water... the dimensional stability (the 
lid fits, it keeps its fit)... and finally 
Lustron’s strength, especially at low 
temperatures. 

If this significant, new application of 
Lustron to quality, low cost, molded 
packages interests you for your busi- 
ness... if you would like to know 
more about how Lustron styling and 
settings can trade your product up, 
write direct for expert help and infor- 
mation: MONSANTO CHEMICAL COMPANY, 
Plastics Division, Springfield 2, Mas- 


sachusetts. Lustron: Reg. U.S. Pat. Off, 


made by KRAFT 


BONUS VALUE...the re-use of molded packages 
adds real value, real sales appeal. This Kraft 
half-round box is a perfect trinket box for the 
boudoir, a stamp box for your desk, fly box for 
the fisherman, etc. ’ t 


Ss 


SERVING INDUSTRY...WHICH SERVES MANKIND 
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Everybody is reaching for these sparkling 
Weston Biscuit Cartons! On grocer’s shelves 
they’re sure stoppers. Bright colors plus 
realistic reproductions of the crackers are so 
tempting that few can resist them. Packaging 
their products in sales-inviting cartons such as 
these has helped to establish Weston’s eminence 
in the specialty cracker field. 

Weston’s Crack-ettes and Oyster Cracker 
Cartons are typical of the production of the 
Michigan Carton Company. Boxboard, made 
in the Michigan Carton’s own mill, is uniform 
and white — colors print bright and true — in 
fact, every step of production is carefully con- 
trolled so that the finished carton faithfully 
reproduces the beauty of the original design. 





But Mom, they 
~ LOOKED so good! 






4 


Lem 's & 


If you are looking for eye-appealing pack- 
ages — cartons that customers won’t forget — 
check with us today. Let us show you what we 
can do to create and produce a sales-building 
package for your product. 


and they taste swell! 


PACKAGING ENGINEERS FOR THE NATION'S TOP PRODUCTS 





_ovely enough for Christmas giving 


yet equally desirable for everyday selling. 
Designed by Cannon Mills and produced by 
Shellmar, these colorful and attractive wrappers 


create an atmosphere of luxury for Cannon Sheets, 


Sales Offices in Chicago, New York, Cincinnati, 
Denver, Detroit, Kansas City, Minneapolis, San Antonio, 
Atlanta, Baltimore, Boston, Philadelphia, Pittsburgh, 


Los Angeles, Salt Lake City, San Francisco, Seattle. 


PACKAGE MANUFACTURER - PRINTER LAMINATOR - CONVERTER .. 


Pillow-cases and Nylons and give them maximum 
protection against soiling and damage. 
If you have a pet package design, you'll do well 


to have it produced by Shellmar. 


SHELLMAR 


ormrerodrRatti oO nN 
MOUNT VERNON, OHIO 


SOUTH GATE, CALIF, © ZANESVILLE, OHIO 
MEXICO CITY, MEXICO © MEDELLIN, COLOMBIA 


CELLOPHANE - PLIOFILM - ACETATE - SARAN - VINYLS - FOILS - PAPERS - COATINGS 


J 





